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MAXELL. THE TAPE THAT LASTS AS LONG AS THE Soe 


For four generations he’s remained the most independent of 
Hollywood's independent directors. A hard-nosed, hardheaded 
genius son of a genius father. At Maxell we help you preserve 
his movies, with tapes that are manufactured up to 60% higher 
than the industry calls for. Tapes that continue to deliver the 
same quality and clarity up to 500 plays. So as long as the world 
has an appetite for high drama and grand action there will be 
the movies of the grand old man of American film, John Huston. 


© 1986 Maxell Corporation of America, 60 Oxford Drive, Moonachie, N.J. 07074. Art by Guy Fery. 





- LOOKING FOR GOOD MOVIES? 
OWN ANY THREE, JUST $3.30 EACH. 


WITH MEMBERSHIP 
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Now you can own any three Advance Selection box in coupon. ) Club works. If you're not satisfied, number to order. Just call 24-hours 


movies here for just $3.30 each 
with membership in the CBS Video 
Club! Movies for less than the 
price of movie tickets, less than the 
price of most rentals, and they’re 
yours for keeps! 

Choose from the best, too. 
Return of the Jedi, Ruthless People, 
Sleeping Beauty and more. There's 
no membership fee, and you don’t 
have to buy a lot of movies. 

Just buy five more within the 
next two years. The movies you 
order will be mailed and billed 
at regular Club prices, which 
currently range from $29.95 to 
$75.95, plus shipping and handling. 
(Extra-long films and specials may 
cost a bit more. ) 


BONUS PLAN-SAVE 50% 


After buying five movies at 
regular Club prices in the next two 
years, you can cancel. Or stay with 
us and save even more under our 
current Bonus Plan. With each 
movie you buy, the plan currently 
allows you to help yourself to an- 
other movie of equal value or less at 
50% off. (And you can save as much 
as $60 more right now—see the 








About every four weeks (up to 


13 times a year) we'll send you our 


CBS Video Club Magazine, review- 


ing our Director's Selection plus 
many alternate movies. Up to four 
times a year you may also receive 
Special Selection offers, usually 

at a discount off regular club 
prices, for a total of up to 17 buying 
opportunities. 





CHOOSE FROM HUNDREDS 
OF HIT MOVIES 





As amember, you'll always 
have a wide range of choices. If 
you want the Director's Selection, 
don’t do a thing. It will arrive auto- 


matically. If you prefer an alternate 


title, or none at all, just return 
the card provided by the date 
specified. 

You'll always have two full 
weeks to decide. (If you ever re- 
ceive a movie without having hada 
full two weeks to decide, send it 


back at our expense. ) There’s a toll- 


free number to call if you have any 
questions or service requests. 
Join today and we'll send your 
three movies for just $3.30 each 
along with more details on how the 


return everything within 10 days for a day 1-800-CBS-4804 (in Indiana 
a full, prompt refund with no further 1-800-742-1200). 


obligation. Or mail the coupon. 
For faster service, use CBS VIDEO CLUB 
your credit card and our toll-free 1400 North Fruitridge Avenue, Terre Haute, IN 4781] 


Prot r rrr rr rrr 


CBS VIDEO CLUB 

| 1400 North Fruitridge Avenue 
Dept. AB4, P.O. Box 1111, Terre Haute, IN 47811 
Yes, please enroll me in the CBS Video Club 

| under the terms outlined in this advertisement. 

| As a member, I need buy just five more movies 
at regular Club prices within the next two years, 

Send me these 


3 movies for $3.30 
each (that's $9.90) 


Advance Selection 


SAVE UP TO $60 MORE— 
HAVE LESS TO BUY LATER! 


Order a fourth movie now for only $19.95— 
and your membership obligation is 
immediately reduced (you then need buy 
only 4 more, instead of 5). 

Just fill in the number of your first selection 
below, and add $19.95, plus $3.00 shipping/ 
handling, to your $9.90 payment. 


# 
















Check one: (] VHS_ [)BETA 
Please check how paying: 












































1) My check is enclosed. X19/X21 

Charge my introductory movies and future Club purchases to: 
MasterCard []DinersClub [J AmericanExpress [] VISA X20/X22 

Account # Expiration Date. 
Signature. 

Name. Phone ( ) 

Address. 

City. State. Zip. 


Note: CBS Video Club reserves the right to reject any application or cancel any membership. 
Offer limited to continental U.S. (excluding Alaska) and Canada. Canadian residents will be 
serviced from Toronto (offer may vary). Applicable sales tax added to all orders. 
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Channel One 


Videotapes Are Bustin’ 
Out All Over 








Step into any public place. Not just “home entertainment” centers and depart- 
ment stores, but shopping malls, bowling alleys, hotels, libraries, supermarkets, 
and specialty stores of all kinds. Chances are, you'll see some kind of prerecorded 
videotapes for rent or sale. This astonishing explosion of outlets for prerecorded 
tapes—how-to’s and special interest in particular-—is explored thoroughly in this 
month’s feature, “Video Takes Over Main Street.” For the thousands of titles 
already available and the estimated 5,000 to 10,000 new tapes released each year, 
the outlets are still growing. 

In “Madison Avenue’s Video Ventures” we review other key trends to which 
home video customers will have to adjust in the coming year. These include the 
likelihood of more ads on tapes (following Top Gun’s Diet Pepsi commercial); 
pricing ups and downs; and the ironic, market-driven downward spiral that’s 
confining the excellent Beta format to an ever narrower audience. 

This, VIDEO’s third annual programming issue, is both an acknowledgment of 
home video’s growth and change and a nostalgic look back, via three important 
groups of tapes, at some of the forces in the entertainment world that symbolized 
and shaped our popular culture during the last three decades. In “Hollywood’s Lost 
Generation” we tell the story behind the McCarthy era’s best-known victims: the 
writers, producers, actors, and directors who were blacklisted in the ’50s—and 
the classic films they created before, after, and while they were blacklisted. 

The ’60s were, among other things, the decade of Britain’s most popular export, 
the Beatles. In honor of the 20th anniversary of Sgt. Pepper's Lonely Hearts Club 
Band, released in June 1967, we give you “The Compleat Fab Four,” a compre- 
hensive account of Beatle mania, its cultural significance, and its large video legacy. 
And, in the “Life of Python,” writer Tom Soter recounts the fascinating history of 
one of the most successful comedy troupes of the ’70s, enhanced by exclusive 
interviews with five of the six principals: Terry Jones, Terry Gilliam, Michael Palin, 
Graham Chapman, and John Cleese. 

Each of these articles is invaluable for video collectors; together, they bring a 
unique perspective to three very different eras whose memories and influence are 
still with us—all on videotape. 

Finally, in the perennial quest for the sharper image, the microchip and Yves 
Faroudja may be coming to the rescue. In “Faroudja’s Hi-Tech Quest for the 
Perfect Picture,” we take a close look at this French-born video engineer (whom 
many are calling the “Dolby of video”) and his new image processing system, 
explaining how it works and its significance vis a vis high definition TV and the push 
to create yet another television standard. 

For videophiles everywhere, this can only add up to better viewing—and more 
of it. 
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Pioneer's Revolutionar 


Once you experience the glory of Pioneer’ Foresight" 
System, you can’t help but pledge your allegiance 
to the finest Gaile system this country has ever 
seen. And no wonder. Because only Facet gives 
your eyes and ears the thrill of LaserVision," the 
ny video format that delivers both digital sound 
and a video image 60% sharper than any VHS HQ 
in existence. 

And that’s just for starters. Because when you 
have Foresight, you have it all: easier operation due to 





pioneer: 


% 
| 
















a single “SR” system remote—three-dimensional _ 
surround sound—Pioneer’s advanced audio technol- 
ogy—and Pioneer’ 40” Projection Monitor, the best 
and the brightest ever made. 

So if youre looking for the finest sight and sound 
show in America today, you have to look for your 
Pioneer dealer. Because no matter how exciting this 
ad may be, it doesn’t even come close to the excite- 
ment of Foresight. For your nearest Foresight Dealer, 
call 1-800-421-1404. 


Ovel (Cela ey 
CATCH THE SPIRIT OF A TRUE PIONEER. 


©1986 Pioneer Electronics (USA), Inc., Long Beach, CA LaserVision is a trademark of the LaserVision Association. Actual closed circuit picture shown. 
For additional information, circle No. 4 on Reader Service Card 
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Super VHS 
Update 


The new VHS format 
that was the subject of 
last month’s cover story, 
“Super VHS—A Great 
Leap Forward,” continues 
to take shape with an- 
nouncements about 
camcorders and tapes us- 
ing the high resolution 
advance. JVC, which de- 
veloped Super VHS, be- 
lieves it will have a Com- 
pact Super VHS camcor- 
der for under $2,000 by 
the end of the year. One 
stumbling block for now 
is a super-sensitive CCD 
pickup available from 
Matsushita but still ex- 
pensive by consumer 
standards. The decks 
themselves are likely to 
be introduced soon by 
JVC, Sharp, Matsushita, 
Hitachi, and Mitsubishi, 
probably at the same 
time. 

Meanwhile TDK, JVC, 
SM, Fuji, Hitachi, and 
Maxell are working on 
Super spools, with the 
first videotapes likely to 
be T-120s in a single 
grade. TDK indicated its 
price will be a couple of 
dollars higher than its 
top VHS grade. Robert 
Burnett, a 3M marketing 
director, is already pre- 
dicting Super VHS will 
sell up to a million VCRs 
by year’s end, along with 
six tapes per machine. 
But that sounds optimis- 
tic, even for something as 
exciting as this. 





Nation Of Flippers 


Mention Flipper to a 
television executive not 
so long ago, and he’d pro- 
bably envision a talking 
dolphin. Today’s flipper is 
a viewer who changes 


Along with zippers and 
zappers, they’re driving 
the networks nuts by di- 
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channels in mid-program. 








Fast Forward 


ate-Breaking News 


luting the impact of com- 
mercials and making 
viewership harder to 
measure. Zippers dodge 
commercials by fast- 
forwarding past them 
while watching programs 
time-shifted by VCRs. 
Zappers simply flip chan- 
nels when advertise- 
ments appear. A new 
study by J. Walter 
Thompson USA puts 
their number at 103 mil- 
lion, more than the pop- 
ulation of Spain and 
Great Britain. Specifical- 
ly, the report says that 
58 million, or 34 percent, 
of us are flippers; that 30 
million, or 18 percent, 
are zippers; and that 15 
million, or 9 percent, are 
zappers. 


Getting In 
On The Action 


Still cameras have had 
them for years. Now, so 
will a Compact VHS cam- 
corder from Hitachi. The 
mysterious feature? A 
self-timer that gives a 
camera operator ten 
seconds to dash in front 
of the lens and record his 
or her own mug. The 
$1,300 unit’s only selling 
in Japan as yet, but we’re 
sure self-timers will soon 
migrate eastward. 





Ready When 
You Are, CBS 


CBS has learned a pen- 
ny saved can be a penny 
begrudged when it means 
Super Bowl fans have to 
go without stereo. De- 
spite its new austerity, 
the network is adding 
stereo sound capability to 
the three stations (in 
New York City, Chicago, 
and Los Angeles) that 
had to air monophonic 
versions of January’s 
pigskin Armageddon. 
Viewer complaints 
apparently made the 











difference, although we, 
too, said CBS “may want 
to reconsider” in last 
month’s “Feedback.” 


‘Top Gun’ To Go, 
Hold The Pepsi 


B.0.B.’s Video, whose 
slogan reads “video for 
the price of a politician,” 
has found a way to take 
the fizz out of Para- 
mount’s Top Gun release. 
The San Francisco rental 
store erased the Diet Pep- 
si commercial preceding 
Tom Cruise’s air wars on 
19 of the 20 cassettes it 
purchased for customers 
to rent at $1.99 each. “It 
seems like a dumb thing 
to put commercials on 
tapes when people go to 
tapes partly to get away 
from commercials,” said 
B.O.B. partner Barbara 
Schablik. “We're really 
afraid that, later, they'll 
put commercials in the 
middle of tapes.” Just 
don’t look for them at 
B.0.B.’s. 





Imitation 
Of Video 


The Ford Motor Com- 
pany thinks it’s solved 
the problem of putting 
televisions on automobile 
dashboards: it leaves out 
the picture. The company 
is offering radios that 
pick up TV audio, along 
with AM and FM, as a 
$75 built-in option on a 
limited number of Lin- 
colns. If drivers buy the 
concept, expect it to 
spread like, well, imita- 
tion leather. 





Camcorder 
Campuses 


Perhaps taking a cue 
from Apple’s campaign to 
seed colleges with Macin- 
tosh computers (or may- 
be Rodney Dangerfield’s 
return to school), the 
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8mm Video Council is 
donating six or seven 
8mm camcorders, plus 
videotapes and editing 
gear, to the film and 
video departments of half 
a dozen universities 
around the country. If 
they’re popular, expect 
more colleges to enlist 
their departments. 


Women In Video’s 
Avant Garde 


Americans’ appetite for 
VCRs is far from sated, 
but some groups are hun- 
grier than others. Last 
year, for example, the 
fastest-growing VCR seg- 
ment in the country was 
working women, accord- 
ing to a new study by 
National Demographics 
& Lifestyle. The report, 
which drew upon data 
about 25 million consum- 
ers, said those most in- 
fatuated with VCRs in- 
clude science-fiction read- 
ers, real estate investors, 
and motorcyclists. Bible 
readers, gardeners, and 
fishermen ranked among 
the least interested. 





Too Much Is 
Never Enough 





How much video do we 
really watch? Channels 
magazine recently calcu- 
lated that the average 
viewing time per house- 
hold ranges from 45-1/2 
to 59-1/2 hours per week, 
and that one of the key 
factors is the number 
of video services a family 
uses. Homes dependent 
only on broadcast TV 
rack up the fewest hours. 
Add a VCR, and the view- 
ing time goes to 47-1/2 
hours; add basic cable 
service, and it rises to 54 
hours. Introduce pay 
cable, and the tube stays 
on 59-1/2 hours—more 
than a third of the entire 
week. 






















































“Nothing in Common,"one of the top comedy hits of 
1986, is now out on videocassette! And HBO/ Se! bt 


Video is giving you $1.00 to see “No- tbe J 


thing in Common” before youeven EZ] 
rent it! See coupon insert for details. "VIDEO | ARN 


© HBO/Cannon Video 1987 





For additional information, circle No. 8 on Reader Service Card. 





Feedback 


Readers Air Their Views 





Laser Thanks 

Your section, “New VideoDisc Releas- 

es” is a welcome addition to your “Di- 

rectory.” As a videodisc enthusiast I 

thank you, and hope it remains a perma- 

nent feature. Bill Muzzillo 
Chicago, Ill. 


Thanks for your recent expanded atten- 
tion to the videodisc format and the ad- 
dition of “New VideoDisc Releases” to 
the “Directory.” I have been converting 
my tape library to Laser over the past 
year because of its economy and durabil- 
ity. You can’t beat the quality of discs 
like Back to the Future, Beverly Hills 
Cop, or any of the Star Wars series, es- 
pecially when compared to their counter- 
parts on tape. With the new breed of 
videodisc players, the expanding list of 
titles, and the superior picture and 
sound there is no excuse for collectors 
to ignore this format for their permanent 
libraries. Kevin Sanderson 
Detroit, Mich. 


Forgotten Beta 

Your “Beta Blank Tape Tests” (March, 

’87) were unbiased, informative, and 

complete except for the omission of 

Betacam tapes. I have used them many 

times for my highest quality recordings. 

Kent Winrich 

Milwaukee, Wis. 


Our policy is to cover only equipment and 
materials readily available to consumers. 
Although videophiles can acquire profes- 
stonal goods, they are generally outside 
our area of coverage. 


Stereo Now! 

I agree with Roderick Woodcock’s wish 
list in “The Essential Camcorder” (“The 
Camcorner” March ’87). It’s about time 
camcorders came with stereo sound. I 
do not own a camcorder, but I do have a 
few Matsushita portable cameras with 
Dolby and Hi-Fi stereo. I use an RCA 
CKC-020 and a Magnavox Low Lux 
camera with Radio Shack’s $20 stereo 
microphone. The mic is mounted on a 
piece of yardstick with double edged 
tape or velcro. To reduce wind noise 
during recording, I use a wind-shield 





made from washable air conditioning fil- 
ters shaped like an airplane wing. The 
sound recorded by this mic rivals that 
produced by compact discs. It doesn’t 
make sense to use a portable or a cam- 
corder that shoots in mono when 
high-quality sound is inexpensive and 
available in stereo. 

Gary Kellerman 

Margate, Fla. 


Hold the Calls 
Your notice (“Feedback,” Mar. ’87) to 
the contrary, the Electronic Industries 
Association does not collect service and 
longevity records for VCRs or other 
electronic products. The collection and 
substantiation of such data require test- 
ing laboratories and have, over the 
years, been handled by independent 
organizations. We do, however, publish 
educational material covering the pur- 
chase, use, and care of VCRs. It is 
available upon receipt of a 22-cent 
stamped, self-addressed envelope to the 
EIA, Box 19100, Washington, D.C. 
20036. 
Sally Browne 
Exec. Dir., Consumer Affairs 
Consumer Electronics Group 


Soft on Toughness 
The February issue’s VHS tape tests 
were quite detailed, but an important as- 
pect was omitted: the test of durability. 
About a year ago I bought a non-brand- 
name tape which snapped. I thought it 
was just because it was a cheap tape. 
However, recently I had a TDK Extra 
HG videotape wrinkle and snap. The 
tape was practically new. I have Kodak, 
Maxell, and Scotch tapes I’ve played 
hundreds of times with no problem. I 
hope you will study this factor. 
W.R. Hamilton 
Battle Creek, Mich. 


I’m impressed with the thoroughness of 
your “1987 Blank Tape Tests” and will 
refer to them often. However, I would 
like to know more about durability. Does 
tape quality deteriorate with repeated 
playing or recording? People like myself 
who make home video movies and keep 





their camcorder in record/pause fre- 
quently, with the heads spinning against 
the stationary tape, are especially inter- 
ested in knowing whether this affects 
tape performance over time? 

Because Compact VHS Tapes are so 
costly and so short, it’s impractical to 
use them for permanent records. In- 
stead, I copy from the small tapes to 
standard VHS, editing as I go. I expect 
many Compact VHS users work this 
way. This means those little tapes are 
used repeatedly, then copied. The ability 
to withstand repeated pauses during re- 
cording and playback is very important. 

David Bryant 
Canton, Mass. 


Tapes snap so rarely that they should not 
cause anyone a problem. All licensed 
tapes are checked to ensure they meet 
minimum standards for yield strength 
and residual elongation. In fact, many 
manufacturers are so confident of their 
tapes’ durability that they offer lifetime 
guarantees against the problem. If more 
than one tape has snapped on your ma- 
chine, check the machine for problems in 
tape tension or with the tape guide. As to 
quality over time, most tapes should resist 
any increase in notse for at least 200 
passes. 


Closed Caption Kudos 
I'd like to express my thanks to those in 
the home video industry who have been 
involved with closed captioning movies 
and programs for the hearing impaired. 
I'd also like to thank VIDEO for its list- 
ings in the “Programming” section. Each 
month new closed caption tapes are re- 
leased, and your efforts in listing this 
sort of detail do not go unnoticed. 
Ron Wilbourn 
Folsom, Calif. 


Rental Breakdown 

I find a disturbing situation developing at 
our video rental stores. Tapes are being 
rented that have already been played 
hundreds of times. They exhibit varying 
degrees of grain, distortion, and drop- 
outs. The problem is tape shedding, 
which can clog and damage VCR heads. 
There is no regulation I am aware of 





10 Video May 1987 








ee 


- 


ER 100 TITLES ON DIGITAL SOUND LASERVISION 


gn 
OW, 
Tf 
E 


The home video experience without equal! | Videos, Concerts, Opera, and Jazz. 
Compact disc quality Digital Audio and Laser Only on LaserVision. 

Video Resolution. Two state-of-the-art tech- For More Information please call 1-800-255-2550 
nologies combined into one. Movies, Music __ in Alaska 1-800-447-0890 


© 1987 LDC America, 200 W. Grand Ave., Montvale. N.J. 07645 LaserDisc is a trademark of Pioneer Electronic Corp. 
For additional information, circle No. 22 on Reader Service Card. 
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For additional information, circle No. 5 on Reader Service Card. 


START SMALL OR DO A WALL 


CWD’s superb component cabinetry 
blends the finest handcrafted furniture with 
extraordinary performance. Simply start 
with a basic audio video grouping, then add 
on and rearrange units to achieve a stun- 
ning wall system. You'll find unique solu- 
tions to every component requirement 


CWD 


CALL TOLL FREE 
1-800/323-2159 

for the dealer nearest you. 
(Illinois, call 312/563-1745) 


“Wireless 
Wonders” 


Video Magazine Sept. 1986 


Convenience and Quality... 
Now you can listen to music or 
watch TV without disturbing 
others and still be free of restrict- 
ing cords — with WIRE-FREE 
Cordless Audio Systems. As 
each user can adjust individual 
volume level, it is the perfect way 
to provide quality audio for the 
hearing impaired. 
Advanced Infrared Technology... 
With WIRE-FREE you get high 
quality personal sound from your 
TV, VCR, CD, Stereo — any 
audio source — without wires! 
WIRE-FREE Systems transmit hi- 
fidelity signals over a 50-foot 
line-of-sight range. And they con- 
nect in seconds — without tools. 


A Selection of Systems... 

The WIRE-FREE line includes 
an economical monaural model 
perfect for standard TVs and 
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CUSTOM WoobpwokkK & DESIGN INC. 


(including projection screen TV), plus 
abundant storage room, and display space 
for collectibles. Available in handsome 
Natural Oak, Dark Oak, Natural American 
Walnut, Black Oak and High Gloss Black. 
Start small or let your imagination soar into 
infinite possibilities. 


Bedford Park, IL 60638 


VCRs and a cordless headset 
model for the ultimate in 
WIRE-FREE convenience. 


For additional information 
or the name of your nearest 
WIRE-FREE dealer, call 
1-800-367-0366. 

Audiophile quality. Sensibly 
priced...from $59.95. 





j 


Wine“fre€ 
Cordless Audio Systems 


Berkey Marketing Companies Bae 
75 Holly Hill Lane, Greenwich, CT 06830 


‘A BERKEY COMPANY 


Tel. * 203-622-5000 
© 1987, Berkey, Inc. 








Feedback 


that protects consumers from this prob- 
lem. The rental business is a profitable 
one, so there is no reason why store 
owners can’t be responsible and take a 
tape’s life expectancy into account. 
Richard J. Cicalo 
Washington, Iowa 


Missing Camcorder 
In response to Peter Bourdelle’s ques- 
tion in “Feedback” (Feb. ’87) on stereo 
camcorders, you listed only two, 
Kodak’s MVS5000 and Zenith’s 
VM7100. You weren’t doing your home- 
work because Sharp’s VC-C20UA stereo 
camcorder came out some months ago. 
This CCD model not only plays back Hi- 
Fi stereo tapes but records in stereo 
too. I’m glad I didn’t wait for it to be re- 
viewed . Dennis Likens 
Wahiawa, Hi. 





The wait ts over. Sharp’s VC-C20UA is 
featured in this month’s “Videotests.” 


Mistaken Identity 
The March issue lists Disney’s Sleeping 
Beauty in “Top 40 Sales and Rentals” as 
the tenth best-selling videodisc. Disney 
did not release Sleeping Beauty on disc 
until February 27. How could it be listed 
as a best-selling disc in a magazine I re- 
ceived on February 13? 
Rosalyn Culbertson 
Philadelphia, Penn. 


Our listings originally appear in Billboard 
and are reprinted with its permission. The 
tenth best selling videodisc should have 
been Santa Claus the Movie. 


For Copy Guards 
I agree with James Stover’s letter 
(“Feedback,” March ’87) that people are 
inclined to rent several tapes so they 
can copy the few they like. But still, a 
good anti-copying scheme is in the legiti- | 
mate renter’s interest because many of | 
these same renters are ripping us off. I 
have found that a third of the tapes I 
rent are not original copies but second 
or third generation copies. The picture 
is always inferior and the Hi-Fi tracks 
are usually recorded in mono or absent. 
It seems that many renters are remov- 
ing the shells from the cassettes and 
switching their cheap copies for $80 
originals. I have a Beta Hi-Fi with im- 
peccable sound and great picture quality, 
and I feel it is unfair to pay $2 to rent a 
tape that looks and sounds like garbage. 
Mark Jones 
Temple Hills, Md. 


VIDEO welcomes your comments and questions. 
Please do not enclose self-addressed envelopes with 
letters as the volume of mail does not permit 
personal replies. All letters may be edited for clarity 
and space. Address correspondence to Feedback, 
VIDEO Magazine, 460 West 34th Street, 
New York, N.Y. 10001. 








The Sounds of 


The Beatles 


SONY 


THEA 


‘Twist and Shout 

Roll Over Beethoven 
Please Please me 
(Wanna Hold Your Hand 
and many more 


Motown 


$29.95 

The Supremes 
Marvin Gaye 

The lemptations 
Martha Reeves 
ond many more 


Dick Clark's 


Best of 
Bandstand 


$29.95 
Buddy Holly 
Jerry Lee Lewis 
The Big Bopper 
Bill Holey 
and many more 


$29.95 
Instant Korma 


Come Together 


Imogine 


Give Peace o Chance 


ond mony mote. 


LES | 


ches 


$69.95 


= ees 
a. <p e 
Se. 


oar Ae 


Son 


Ready Steady 
Go 


Volume | 


ons 


$29.95 


John, Paul, George, 
and Ringo on tour 

and in performance. 
Two-hour Rockumentary 


The Beatles. This 
time in color with 
a new digital 
Hi-Fi soundtrack, 


The Beaties 

The Rolling Stones 
The Dave Clark Five 
The Who 

and many more 


Elvis 
‘68 Comeback 
Special 


$29.95 
Heartbreak Hotel 
Hound Dog 
Jailhouse Rock 
Love Me Tender 
ond many more 










































































MAILTO Call Toll-Free To Charge Or Expedite Your Order 
M Ps Vid W. iA 1-800-4-HOME-TV 
usic Viaeo warenouse NY (212) 315-5000 
871 Seventh Avenue New York, NY 10019 TITLE PRICE ary | TOTAL 
Kane Beatles Live $16.95 k 
John Lennon in NYC $29.95 
Sheu eE peer Elvis '68 Special $29.95 | 
City State Zip Ready Steady Go Volume 1 $29.95 
Sounds of Motown $29.95 
Phone ( ) + 
C Check or Money Order enclosed Best of Bandstand $29.95 | 
Make checks payable to: Music Video Warehouse Complete Beatles $69.95 
CJ Visa (| MasterCard (| American Express Help! $69.95 
Credit Card No. Sub-Total 
Os ie iy SS RES BP nee TAT 
‘New York Si id dd 7% sal aad Alb [ 
weer *New York State residents add 7% sales tax om 
Expiration Date “New York City residents add 8.25% sales tax Shpg/Hndl 3.50 
“itt Signature *New Jersey residents add 6% sales tax Total Cost 



































Star Wars Meets 
The Magic Kingdom 





Having conquered the 
worlds of film (the Star 
Wars trilogy and the Indiana 
Jones films, not to mention 
Howard the Duck, which we 
won't) and television (the 
Ewoks films and kids’ Satur- 
day morning cartoons), pro- 
ducer George Lucas has 
turned his sights on Disney- 
land, which he calls the 
“Rolls-Royce of amusement 
parks.” Lucas previously ex- 
ecutive-produced Michael 
Jackson’s megabuck-per-min- 
ute 3-D space fantasy, Cap- 
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tain Eo, for Disneyworld. 
But Star Tours, which 
opened in January at the An- 
aheim, California park, is his 
baby. 

Themed to the characters, 
as well as the look and feel of 
Star Wars, Star Tours puts 
visitors on an intergalactic 
tour bus (the “Starspeeder 
3000”) to the moon of Endor. 
The “Starspeeder” is really a 
40-passenger flight simulator, 
the kind used by airlines and 
the military to train pilots; 
the view out the front win- 


dow is a 35mm film produced 
by Lucasfilms’ Industrial 
Light and Magic special ef- 
fects division. A new ‘droid— 
RX-24, voiced by Paul (Pee- 
Wee Herman) Reubens—is 
at the ship’s helm. So, the 
journey quickly turns into a 
wild ride through a storm of 
ice crystals, a battle with im- 
perial fighters, and a series 
of aerobatic maneuvers in the 
canyons of Vader’s Death 
Star. Each on-screen camera 
move is closely synchronized 





Despite a career that’s 
brought her a diverse array 
of leading roles on stage, 
television, and film, Lesley 























for playing Cinderella in the 
1964 made-for-TV Rodgers 
and Hammerstein musical 
version, recently issued by 
Playhouse on videocassette. 
In her first role, the 18- 





























Ginger Rogers, Walter 
Pidgeon, and Celeste Holm 
under the direction of Rich- 
ard Rodgers. “I’m very glad 
Cinderella is out. It made a 
tremendous impact. Young 
































the time and talk about the 
show with great love. I re- 











this day.” 
Warren has since starred 











The Cinderella Kid 


Ann Warren is still tickled by 
the compliments she receives 


year old ingenue worked with 


people still come up to me all 


ceive mail about Cinderella to 


with the motions of the en- 
tire simulator/theater, and 
the ride gets every bit as 
turbulent as Disneyland’s no- 
torious Space Mountain 
rollercoaster. 

After experiencing Star 
Tours on its opening day, air- 
craft designer Burt Rutan 
proclaimed the attraction the 
hit of the park. “I’m going to 
go home, put Star Wars on 
my VCR,” he said, “and try 
to wire it to my lounge 
chair.” —Timothy Onosko 





in hits (Victor/Victonia) and 
stinkers (A Night in Heaven), 
and feels she can play any 
type of role that strikes her 
fancy, from comedy to dra- 
ma. With no regrets, she ad- 
mits passing up the leads in 
Goodbye Columbus and Ro- 
mancing the Stone. She even 
said no to Clue. 

“T had turned down the 
part of Mrs. White, but the 
actress who was to play 
Scarlet had to drop out. 
When they offered me that 
role, I said yes because it 
was a much more tantalizing 
part.” 

Warren is now working on 
a film called Baja, California, 
about a woman bartender 
with songwriting ambitions. 
Sound like a Cinderella wish? 
“Tf the show fits,” she 
giggles. —Clifford Meth 
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One of Troma’s education films: ‘Class of Nuke ‘em High.’ 





New Home of the B's 
The Toxic Avenger’s 


Troma-tic Triumph 


“The Toxic Avenger,” says 
Lloyd Kaufman, co-founder of 
Troma, Inc., “clearly touched 
a nerve. The public found 
that the combination of vio- 
lence, science fiction, action, 
comedy, and romance with a 
hero who was incredibly ugly 
was something new.” Indeed, 
The Toxic Avenger was a sur- 
prise smash hit for the tiny 
New York City-based inde- 
pendent film company known 
for cheapo sex comedies and 
splatter movies. Troma was 
started in 1971 by Kaufman 
and Michael Herz, two Yale 
graduates, and if most of the 
60-plus films they’ve made 
haven’t garnered much criti- 
cal attention, they have all 
made money. 

The Class of Nuke ’em 
High, out on video this 
month, “isn’t a sequel to The 
Toxic Avenger, but carries on 
the same concept,” explains 
Kaufman. Again set in Tro- 
maville, N.J., the toxic waste 
capital of the world, it con- 
cerns a high school beset by 
radiation, mutation, and a 
huge green monster in the 
basement. (There will be a 
Toxic Avenger IT sometime in 
1987, and maybe even a 
Toxic Avenger doll.) 





Kaufman and Herz cite 
B-movie titan Roger Corman 
as their major inspiration. 
Kaufman, who claims the 
word “Troma” is derived 
from the Latin for “excel- 
lence in celluloid,” explains 
their philosophy: “You pro- 
duce a movie directed at an 
audience—the horror audi- 
ence, the teenage audience, 
the raunchy sex audience, 
the sci-fi audience—and keep 
the budget low. If by chance 
the film is not the greatest 
piece of work, it will still 
make money.” 

Keep an eye open for such 
forthcoming Troma produc- 
tions as 1 Was a Teenage TV 
Terrorist, I Married a Vam- 
pire, Monster in the Closet, 
Surf Nazis Must Die, and 
Demented Death Farm 
Massacre...The Movie—ttitles 
sure to bring glee to the 
hearts of junk-film aficiona- 
dos. But perhaps the most 
intriguing item in Troma’s fu- 
ture is Fat Guy Goes Nut- 
zoid, which Herz describes as 
“an excellent film about how 
society copes with...a fat 
guy. It has a little substance 
besides the hardcore exploi- 
tation elements we all like.” 

—Louis Kesten 





The Feiffer Tapes 


When Jules Feiffer started 
writing his latest play, “the 
only notion I had was that I 
was writing about a man 
who, piece by piece, was 
getting rid of his life.” Grown 
Ups, now a Karl-Lorimar vid- 
eo release, is the most 
downbeat work of a man fa- 
mous for his light touch with 
dark ruminations. The play- 
wright and screenwriter 
(Carnal Knowledge) is best 
known for the cartoon strip 
that has run for years in New 
York’s Village Voice, a panel 
where the personal and the 
political collide—often 
with hilarious results. 

Jake, main protagonist of 
Grown Ups, is a newspaper- 
man nursing a packet of 
grudges against the world in 
which he grew up. “It’s a 
commonplace tenet of psy- 
chology that we become our 
own parents, and the very 
things we wish to avoid we 
repeat with our children,” 
says Feiffer. Jake’s relations 
with his parents are clearly 
the root of his problems with 
his own wife and kids. 
Charles Grodin fills the role 
with unexpected intensity; in 
the scenes with his parents 
(Martin Balsam and Jean Sta- 
pleton) his cringing and anger 
are palpable. 

Grown Ups is Feiffer’s 
third foray onto video. 
Feiffer’s Follies (Home Vi- 
sion) is a relaxed one-hour 


Video Vote: Ads on Tape 


The release of Top Gun marks the first feature film cas- 
sette to include a commercial for a non-video product. It may 
only be a brief spot before the film starts, but it’s bound to 
stir up a lot of controversy. We're interested in your feed- 








back on this topic. 


1, Do you object to commercials being included on pre- 


recorded videocassettes? 


[J yes [J] no 


Clip and send to The Gazette, VIDEO Magazine, 460 
West 34 St., New York, N.Y. 10001, before June 1. Re- 
sults will be announced in a future issue. 


documentary showing the 
cartoonist at work creating a 
panel. “Munro,” a famous 
short subject included in Ves- 
tron’s Academy Award Win- 
ners: Animated Short Films, 
tells the whimsical story of a 
four-year-old inadvertently 
drafted into the army. “Mun- 
ro is my reaction against the 
mindless authority of the 
United States Army,” he 
says. “I don’t think it’s an- 





Jules Feiffer 





ti-war—it’s anti-authority.” 

“Munro” was Feiffer’s first 
animated cartoon, and it’ll be 
his last: “Once you get into 
the habit of writing about real 
people and real situations, 
and get first-class actors to 
do your work, it’s hard to go 
back to animation.” 

—Mark Fleischmann 
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Jean-Luc Godard’s Grandeur 
et Decadence (Rise & Fall), a 
full-length video meditation 
on the illusion of reality and 
the reality of illusion, starring 
Jean-Pierre Leaud. 

The festival generally dem- 
onstrated that video artists 


cess to sophisticated machin- 
ery have been making crea- 
tive and beautiful images with 
them. Their tapes are well 
worth public notice, and AFI 
has definite plans to facilitate 
this by taking tapes on the 
road. Look for a best-of-the- 


Video Fest Showcases 
Tapes from the Fringe 


ast December, the 
American Film 
Institute’s (AFI) 





been an international scope,” 
hence overviews of the Cana- 
dian Broadcasting Corpora- 





Los Angeles campus was 
transformed into a living tele- 
vision set. The sixth annual 
National Video Festival was a 
video maven’s dream; for 
four days, every room was 
chock full of monitors glowing 
with the latest and best tape 
images. 

The vast selection of tapes 
was organized into a dozen 
themes, from regional video 
to Orson Welles. Steve Ricci, 
the fest’s director, explained. 
“The core of the festival is 
showcasing independent- 
ly-produced video. For the 
last two years, there has also 


tion, the German avant- 
garde, and alternative pro- 
gramming from Great Britain. 
The festival’s excitement 
came from such younger vid- 
eo makers as David Daniels. 
His Buzz Box (subtitled 
Point Blank Density Thresh- 
old Test for Flashback Zom- 
bies Doing Street Crack) em- 
ploys film animation tech- 
niques, strobing, and a 
speeded-up soundtrack to 
mimic and comment on the 
information overload of regu- 
lar TV. Another tape pre- 
miere that had vidiots scurry- 
ing for the best seats was 


are breaking free of once- 
characteristic minimalism. 
Those who have finagled ac- 


Two unrelated (?) items 
offered without comment: 


fest show to play in major 
cities in the coming year. 


—Frederick Wasser 


adn Jani Shack a ran an 








TOP 40 


1. Back to School (—). 1986. 
97m. (PG-13) $79.95. HBO/ 
Cannon. 

2. The Karate Kid Part Il (—). 
1986. 113m. (PG) $79.95. 
RCA/Columbia. 

3. Labyrinth (—) 1986. 116m. 
(PG) $79.95. Embassy. 


(PG) $79.98. CBS/Fox. 

5. Big Trouble in Little China 
(—). 1986. 99m. (PG-13) 
$79.98. CBS/Fox. 

6. Flight of the Navigator (—). 
1986. 89m. (PG) $79.95. 
Disney. 

7. Club Paradise (—). 1986. 
96m. (PG-13) $79.95. Warner. 
8. Extremities (—). 89m. (R) 
$79.95. Paramount. 


111m. (PG) $79.95. MCA. 
(R) $79.95. MCA. 





4. Short Circuit (1). 1986. 99m. : 


9. Howard the Duck (—). 1986. : 


10. Psycho Ill (—). 1986. 93m. 


1. Jane Fonda’s Low Impact 
Aerobic Workout (1). 1986. 
50m. $39.95. Karl. 

2. Jane Fonda’s New Workout 
(2). 1985. 90m. $39.95. Karl. 
3. Sleeping Beauty (4). 1959. 
75m. (G) $29.95. Disney. 

4. Callanetics (9). 1986. 60m. 
$19.95. MCA. 

5. Secrets of the Titanic (5). 
1986. 60m. $29.95. Vestron 


6. Indiana Jones and the Tem- : 


ple of Doom (3). 1984. 118m. 
(PG) $29.95. Paramount. 

7. The Karate Kid Part Il (—). 
1986. 113m. (PG) $79.95. 
RCA/Columbia. 

8. Kathy Smith’s Body Basics 
(—). 1985. 60m. $29.95. JCI. 


(PG) $29.98. CBS/Fox. 
10. The Sound of Music (8). 


Fox. 


Number in parentheses indicates position last month; (—) indicates a new listing. 


9. Star Wars (—). 1977. 121m. 


1965. 174m. (G) $29.98. CBS/ : 


SALES AND RENTALS 


1. The Karate Kid Part Il (—). 
1986. 113m. (PG) LV $29.95. 
RCA/Columbia. 


2. Labyrinth (_-). 1986. 116m. : 


(PG) LV $34.95. Embassy. 


3. Indiana Jones and the Tem- : 


ple of Doom (1). 1984. 118m. 
(PG) LV $39.95. Paramount. 
4. Ran (—). 1986. 104m. (R) 
LV $34.98. CBS/Fox. 

5. Cobra (2). 1986. 87m. (R) 
LV $34.98. Warner. 


6. Young Sherlock Holmes (—). : 


1986. 109m. (PG-13) LV 
$39.95. Paramount. 

7. The Money Pit (9). 1986. 
91m. (PG) LV $39.98. MCA. 


8. Back to the Future (8). 1985. : 
116m. (PG) LV $34.98. MCA. : 
9. Legend (6). 1986. 89m. (PG); 


LV $34.98. MCA. 
10. Out of Africa (3). 1986. 


161m. (PG) LV $34.98. MCA. : 


1. Sleeping Beauty (1). 1959. 
75m. $29.95. Disney. 

2. Pinocchio (2). 1940, 87m. 
$29.95. Disney. 

3. Alice in Wonderland (3). 
1951. 75m. $29.95. Disney. 
4. Dumbo (5). 1941. 64m. 
$29.95. Disney. 

5. Robin Hood (6). 1973. 83m. 
$29.95. Disney. 

6. The Sword in the Stone (4). 
1963. 79m. $79.98. Disney. 
7. Charlotte’s Web (10). 1973. 
94m. $14.95. Paramount. 

8. Winnie the Pooh and Tigger 
Too (7). 1974. 25m. $14.95. 
Disney. 

9. Pound Puppies (8). 1985. 
37m. $14.95. Family. 

10. Winnie the Pooh and the 
Honey Tree (—). 1965. 25m. 
$14.95. Disney. 


Copyright 1987 by Billboard Publications. Reprinted by permission. 
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It's One wild, hoa 
stopping thrill after 
another as they take 
on merciless mercen- 
aries, hungry jungle crit- 
ters, the deadly spells of evil 
Aztec medicine men, and 
hordes of hostile Indians. 

If you're looking for a 
bonanza of fun and adven- 
ture in the tradition of 
“Romancing the Stone’ 
track down Firewalker. 

Now Available On 


Videocassette. 


‘DIA HOME ENTERTAINMENT 
A iam Hectic inc. Company 
os Angeles, California 


TASPReo SS DiC [pour sunnouno)™ 
Closed captioned by the National Captioning Institute, 
Used with permission 


) THE CANNON GROUP, INC. Presents CHUCK NORRIS * LOUIS ee JR. 
ina GOLAN-GLOBUS Production of a). LEE THOMPSON im FIREWALKE! 
MELODY ANDERSON = WILL SAMPSON * SONNY TANDHAM © 
and JOHN RHYS-DAVIES as Cotky * Music Composed and Performed by GARY CHANG 
Photography ALEX PHILLIPS, AS.C, Executive Producers NORMAN ALADJEM 
and JEFFREY M. ROSENBAUM sw by ROBERT GOSNELL 
& JEFFREY M. ROSENBAUM « NORMAN ALADJEM screenplay by ROBERT GOSNELL 
Produced by MENAHEM GOLAN and YORAM GLOBUS Directed by J, LEE THOMPSON 
©MCMLXXXVI CANNON FILMS, INC. AND CANNON INTERNATIONAL B.V. 


For additional information, circle No. 7 on Reader $epvice Card 











Last December we asked readers to participate in VIDEO’s 
first programming poll. Now that we’ve finished tallying the 
votes, it’s time to raise the curtain, open the envelopes, and 
announce the programs and stars you voted for in 11 catego- 
ries. Drumroll, please... 





Favorite Film on Tape 
1. Back to the Future (MCA) 
2. Indiana Jones and the Temple of Doom (Paramount) 
3. Witness (Paramount) 
4, Return of the Jedi (CBS/Fox) 
5. Out of Africa (MCA) 





Favorite Film on Disc 
1. Cocoon (CBS/Fox) 
2. Back to the Future (MCA) 

3. Out of Africa (MCA) 
4, Witness (Paramount) 
5. Jagged Edge (RCA/Columbia) 


Favorite Classic Film on Video 
It’s a Wonderful Life 


Favorite Music Program on Video 
Whitney Houston: #1 Video Hits (MusicVision) 


Favorite Sports Program on Video 
16 Days of Glory (Paramount) 


Favorite Video Program for Children 
Pinocchio (Disney) 






Favorite Instructional Program on Video 
Jane Fonda’s Low Impact Aerobic Workout (Karl-Lorimar) 


Most Disappointing Film on Tape 
Out of Africa (MCA) 


Most Unavailable Film on Tape 
Bet, 


Favorite Male Star 
Harrison Ford 


Favorite Female Star 
Kathleen Turner 
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Theatrical 


NTAL vy Release Coming 
*(Up to $2.00 off) 


PRESENT THIS COUPON TO YOUR PARTICIPATING VIDEO e Soon is 
DEALER AND aur veaee ree OFF OF THE RENTAL & i Videocassette 
F “ fied 


TO THE CONSUMER: This coupon is limited to a single rental of “Vasectomy” on videocassette. Void if used otherwise. Cash 
value of 1/20 of one cent 

TO THE DEALER: For each coupon you redeem as an agent, we will reimburse you up to $2.00 plus 22¢ to cover postage: 
providing this coupon was used in accordance with our consumer offer. A copy of the invoice proving rental of the videocassette 
“Vasectomy” must be submitted with each redeemed coupon you submit. This offer is void where taxed, prohibited, or restricted 
by law: or if submitted by anyone not specitically authorized. The consumer fe the sales tax where applicable. This coupon 
may not be used towards rental of any videocassette other than “Vasectomy.” Photocopies or other facsimiles of this coupon will 
not be accepted. For reimbursement, mail this eas and documentation specified above to: 

WORLDVISION HOME VIDE‘ ind 


n 
% Rocketeller Center Station, P.O. Box 3550, New York, N.Y. 10185 
Good in USA only Allow 4 weeks for reimbursement. 
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WORLDVISION 
HOME VIDEO INC. 


ATAFT COMPANY 








© 1987 Worldvision Enterprises, Inc. Ali Rights Reserved. 
© 1986 Vandom International Pictures. All Rights Reserved 











New Products 


Edited by Louis Kesten 








. 


Magnavox’s CH3930 9-inch TV 


Magnavox TVs With Colorful Cabinets 


Magnavox’s RH4060 14-inch TV and 
CH3930 9-inch TV each come in four 
“decorator” colors. The smaller model, 
available in almond, blue, dusty rose, 
and red, features on-screen channel dis- 
play, last channel recall, and a swivel 
base. The 14-incher, available in almond, 
burgundy, charcoal, and pearl rose, has 


an 18-button remote with 152-channel 
random access tuning, a sleep timer, and 
a four-inch speaker. 

Prices: CH3930, $300; RH4060, 
$350. 


For additional information, 
circle no. 136 on Reader Service Card. 





GE VHS Deck Decodes MTS and SAP 


General Electric’s 9-7276 VHS HQ 
VCR’s improved audio highlights include 
an MTS/SAP decoder and Dolby noise 
reduction circuitry. It has 4-event/14-day 
programming and 93-channel, cable-com- 
patible tuning, along with simplified on- 
screen programming that can be operat- 


AAU RE. RI CO ENE, 
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ed from either the deck or the remote. 
GE’s Pro-fect 4-video head system re- 
duces distortion on special effects like 
freeze and still frame. 

Price: $700. 


For additional information, 
circle no. 137 on Reader Service Card. 


Seeeeer GB ciaveracs 





General Electric’s 9-7276 



































Minolta Camcorder 


With Advanced Autofocus 
Minolta’s Master Series C3300 Com- 

pact VHS camcorder features a . 

phase-detection autofocus system based | 

on the one used in Minolta’s Maxxum 

still cameras. Since the image used to 

determine focus is the one on the cam- 

era’s lens, it allows continuous auto- 

focusing from the lens surface to infinity 

without the need for an infrared trans- 

mitter or receiver. Automatic fo- ! 

cus-frame selection widens the focal area 

if the subject leaves the center of the 

viewfinder. The f/1.6 6x power zoom 

lens is built into the body of the C3300. 

A separate 2-speed zoom ring and the 

traditional zoom rocker are on the front 

of the unit. 


Minolta’s Master Series-C 3000 


The C3300 also features automatic 
backlight compensation, as well as mi- 
crocomputer-controlled auto white bal- 
ance that meters all three primary colors 
for accurate adjustment under all lighting 
conditions. The CCD image sensor re- 
cords in light as low as 15 lux, and HQ 
circuitry enhances detail and the white 
clip level. Other highlights include a 
fade-to-white control, on-screen viewfin- 
der displays, and a calendar/clock to re- 
cord the date and time of each shoot. 
The C3300 weighs 3.6 pounds with bat- 
tery. 

Price: not available. 


For additional information, 
circle no. 138 on Reader Service Card. 









SOME LIKE IT WET. 











OTHERS PREFER DRY. 


Discwasher has a superior video head cleaner 
regardless of your preference. The video heads in 
your VCR don’t take up much space. But if any- 
thing happens to damage them, those small parts 
could cost as much to replace as most all the 
others put together! So it makes sense to do what 
you can to ensure their continued good health. 

Discwasher offers two remedies, depend- 
ing on the condition and usage of your VCR. 

Our Discwasher® Wet Video Head Cleaner was 
created for the machine that gets a reasonable 
amount of use. Our special cleaning fluid, when 
applied to our non-abrasive cleaning tape, safely 
removes built-up dust and oxides from delicate 
video, audio and sync heads. In about 30 sec- 
onds, it will restore vivid colors, clear images 
and crisp sounds. 

Our dry format Discwasher® Video Head 
Cleaner was designed for those machines that 
receive a small amount of use (although rental 
cassettes can create a problem even with low- 
usage machines ). It also uses a non-abrasive 
tape and, if used weekly, will prevent contami- 
nant build-up quite handily. 

But whether you choose our wet or dry 
format —you’ll find Discwasher’s Video Head 
Cleaners do a superior job of preventative 
maintenance—at a surprisingly low price. 


4309 Transworld Road, Schiller Park, IL 60176 
A Division of International Jensen, Inc 





The makers of the famous D4+"Record Cleaning System. 


For additional information, circle No. 9 on Reader Service Card. 








For additional information, circle No. 10 on Reader Service Card. 





SUPERIMPOSE 
TITLES ON VIDEO 


A stand-alone color titler 
with true GENLOCK, deluxe 
keyboard, expansion port 
and the ability to interface 
with PCs... for $599.95. 


A pegy. eeonies 


VIDEO EFFECTS TITLER 
(VET) ...just $599.95 


The MFJ-1480B Video Effects Titler (VET) lets you 
superimpose color titles over a camera image or add 
titles to existing video footage while editing. Each 
page will display eight lines of 28 small or 14 large 
characters in upper and lower case with each line 
and page in one of 15 colors. The VET retains up to 
30 pages of titles in memory, has direct page access, 
scrolling and auto centering. 

And because it is expandable, the VET is never 
outdated. An external port lets you plug in creative 
add-on cartridges coming from MFJ that permit 
special effects, more fonts, flashing, special logos, 
other languages and more! 

An optional RS-232 interface (MFJ-1481, $169.95) 
lets you interface with personal computers. With 
some programming you can superimpose animated 
graphics, stored text and countless other effects 
from an IBM, Apple, Tandy, Commodore and other 
PCs. You're only limited by your imagination. 

All this technology for only $599.95! 


TV going crazy from 
copyguarded tapes? 


Don’t you wish you could enjoy all the great new 
movies on rental tapes without your picture going 
crazy? Crazy like -- picture tearing, brightness 
variations, rolling, loss of color and other evils. 

The new MFJ-1401 Video Stabilizer, $99.95, lets 
you restore your copyguarded tapes to normal so 
you can enjoy watching your movies again. It 
simply connects between your VCR 
and monitor or between : 
two VCRs for TV viewing. 

Please note that : Stop 
duplicating copyrighted copyguard 
material is a violation of 
Federal law. This device jitter! 
is sold only for restoring 
“‘viewability” to 
copyguarded tapes. 


Famous Guarantee 


All MFJ Video products come 
with a double guarantee we think 
is unmatched. Order from MFJ 
and try any product for 30 days. 
If you're not delighted, just 
return it for a full refund, less “il 
shipping. No hassles. And MFJ’s One 
Year Unconditional Guarantee 
assures you of continued service. 
Call toll-free and charge the 
products you need to your VISA 
or MasterCard, or send a check or 
money order, plus $6.00 shipping. 
Order now and enjoy. 








S\-800-647- 1800 
MFJ Enterprises, Inc. 
921 Louisville Rd./Starkville, MS 39759 
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Yamaha’s 26-inch YM-965 
Yamaha 26-Inch Screen Promises Sharper Image 


Yamaha’s YM-965 26-inch monitor/re- terminals, a monitor terminal, and an RF 


ceiver uses a high-contrast tinted CRT, connector. 

a comb filter, and a black matrix screen The YM-965’s audio highlights include 

to produce a sharper picture with a man- |= MTS and SAP decoding, a 2.5-watt am- 
ufacturer-rated horizontal resolution of plifier to drive the built-in speakers, a 5- 

560 lines. The set has 142-channel fre- watt amp to power external speakers, 
quency-synthesized tuning with on- and rear-panel outputs for connection to 
screen time and channel displays. The a stereo system. ; 
infrared remote operates direct-access Price: $899. 

tuning, power, volume, mute, input 

source switching, and the on-screen dis- For adeltlonal iafermetion. 

play. There are two sets of audio/video circle no. 139 on Reader Service Card. 





5-Inch TV/VCP From Citizen 


The Citizen VCP-5MU is a VHS vid- can listen through either a built-in speak- 
eocassette player with a built-in 5-inch er or headphones. 
color monitor. The unit, weighing 22 The VCP-5MU’s optional accessory 
pounds, can only play SP tapes and is kit includes a car battery adapter and a 
powered by AC, DC, or a battery pack. NiCad battery pack with charger. 
A stereo audio/video output allows con- Price: VCP-5MU, $600; accessory 
nection to a larger screen, and the kit, $150. | 
VCP’s handle doubles as an adjustable 


x i For additional information, 
stand to change the viewing angle. You circle no. 140 on Reader Service Card. 





Citizen's VCP-SMU 








informa ( 
Reader Service Card. 
"DISTRIBUTED BY 


CONTINENTAL VIDEO 


Weitten and Prodiced hy PAMELA WILSON.G STEPHEN SEEMAVE 
if MASFOR MORE REINFORWATION WRITE: CONTINENTAL VIDEO 2320 CS 








For additional information, circle No. 12 on Reader Service Card. 
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PICTURE 


Meog 


SERIOUS 
VIDEOPHILES 
KNOW THAT 
CHECKING OUT 
A FEW BARS 
WILL ALTER 


WHAT THEY SEE 
AND HEAR. 


Introducing Picture Perfect Labs 
answer to optimum performance for all 
your video components. Optimum 
performance through the use of 46 
sequences on our high quality 1/2” 
Video Alignment Tape with Hi-Fi Audio. 


nsure proper color levels for TV/Moni- 
tors, Video Cameras and Video lape 
Recording 


¢ Check performance of new equip- 
ment before and after purchase. 
Detect problems while under warranty, 
and in the future 


Help to determine when heads need 
cleaning 





Determine proper levels, and EQ when 
recording music tracks onto video 
tape and playback into audio system 


e All Picture Perfect Tapes are ‘st 
generation, made directly from state- 
of-the-art 1” master. All are made on 
premium name-brand tape in real 
time. 


When it comes to your viewing and recording pleasure 


it won't be a pleasure if it’s not Picture Perfect 




















B Picture Perfect Labs Inc. VM I 
4712 Avenue N Suite 351 
EB Brooklyn, N.Y. 14234 | 
Please rush me ___ copies of Alignment | 
Tape at $54.95 per tape. 
B (NY Res. add 8%% tax). ___VHS ___Beta : 
| Name i 
a Address. Apt ; 
a City State. g 
| Zip. Phone. | 
__MCiVisa __Checkormo fi 
Acct# EXP fi 
B Call toll free: 1-800-628-4665 EXT, 2 | 
(New York Res. call 1-212-239-2268 EXT. 2 8 


Please allow 3-4 weeks for delivery. 
| Satisfaction guaranteed or your money back. 


bem oo ee E 
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New Products 











Rhoades CPX-1 


Rhoades Channel-Plexer Multiplies TV Signals 


The Rhoades CPX-1 Channel-Plexer 
is a device that connects cable service, 
satellite reception, or a VCR to every 
TV in your home. The Channel-Plexer 
changes the channel 3 and 4 source in- 
puts to unused UHF channels, then adds 
them to existing antenna or cable chan- 
nels for distribution via a single cable to 
an infinite number of TVs or VCRs. 
Sources can be changed between broad- 
cast, satellite, and cable by simply 
changing the channel on the TV or VCR. 


A VCR timer can be programmed to 
switch between sources and record 
them unattended. 

The Channel-Plexer is equipped with 
3 RF inputs, which can be expanded 
with add-on modules. The cable from 
the single output can be daisy-chained 
between each TV or VCR for an unlimit- 
ed number of connections. 

Price: $230. 


For additional information, 
circle no. 141 on Reader Service Card. 





Sharp Introduces 30-Inch 


Direct-View Screen 

Sharp’s 30MD877 TV has a 30-inch 
direct-view screen with 140-channel ca- 
ble-compatible PLL quartz-synthesized 
tuning. The set also features an MTS 
decoder, surround sound terminals, ex- 
ternal speaker jacks, and audio/video in- 
put and output jacks. The infrared re- 
mote control operates 25 audio and vid- 
eo functions. Comb filters improve pic- 
ture resolution, while a sleep timer can 
be set to turn the set off automatically. 

Price: Not Available 


For additional information, 
circle no. 142 on Reader Service Card. 





Sharp's 30MD877 TV 





New Panasonic VCRs Come in 3 Colors 


Panasonic’s PV-2700 series of “de- 
signer’ VHS HQ VCRs features rounded 
corners and cabinets in three colors: 
“dusty rose” (pink), ivory, and black. 
The 14-function remotes have matching 
colors and contours. Each VCR has 
100-channel cable-compatible tuning and 


2-event/7-day programming. Other high- 

lights include high-speed search (17x at 

SLP) and automatic operations, including 

power on and off, rewind, and eject. ‘ 
Price: Not Available 


For additional information, 
circle no. 143 on Reader Service Card. 





Panasonic’s PV-2700 Series 





RESERVE 


ol Ilazzied AND WIN 
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... THE CLASS OF ‘60 SWEEPSTAKES! 


One of the biggest movie hits of ’86 featur- 
ing superstar Kathleen Turner—becomes 
the video smash of ‘87! 

Now’‘s the time to bring this coupon to 
your video store, reserve your copy of 
Peggy Sue Got Married and enter the Class 
of ‘60 Sweepstakes. You may be the win- 
ner of a dynamite ‘658 Chevy convertible or 
one of our other fabulous prizes! 

Peggy Sue Got Married—coming to your 
video store April 30th. 

Nellie] el(smelpMvdlesyerererssciciicome ae merelanliare 
soon on Laser Videodisc. 

Grand Prize: A ‘58 Chevy convertible— 
iceoveyel(olUrsiiVmccrere lace iileyarcveme]acem(reie) ace) men alrelali 
fo)molaviis ammo laren corel crelarelace) i 


First Prize: Vintage Wurlitzer® Jukebox, 
complete with ‘50’s records. 


ize: itzer® \ 
Second Prize: 10 Wurlitzer \.( ime 


Mini Jukebox cassette players. ; 





VIDEO ™ 


Third Prize: 1960 PeggySueGot WW zeae 
Married videocassettes. rN run 


@eceeoeoeeeoeoeoeoeaeeaeoooea ee eee eens 


YES, | WANT TO WIN THE 
FABULOUS CLASS OF ‘60 SWEEPSTAKES! 


Here’s an official entry form. Take to participating CBS/FOX Video 
Retailer in order to enter the Class of ‘60 Sweepstakes 


YOUR NAME ADDRESS. 
CITY STATE 
YOUR PHONE # 
Did you reserve your copy of Peggy Sue Got Married? YES LJ nol) 
Did you attend your high school reunion? YES LJ] nol) 
STORE NAME ADDRESS. 
STATE 


y 30, 1987 4. Ott 
\ddressed en 





e@e@eeooeae#oooeaeoeooeeooneeooneaeeeeoeeee ee Ge 


COMING TO A VIDEO STORE NEAR YOU APRIL 30th! 


©1987 CBS/FOX Company. All rights reserved Except in Canado, CBS” 
is o trademark of CBS Inc. used under license in Conada CBS” isa 

trademark of CBS Records Canado Lid. used under license. FOX™ is ©, 1986 Tr-Star Pictures, Inc 
trademark of Twentieth Century-Fox Film Corporation used under license —_ All Rights Reserved 
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Video Meets Computer 
Technology in Videonics 

A new company named Videonics has 
introduced DirectEd, the first in a series 
of video add-ons. The system will in- 
clude a collection of modules, each with 
different functions, and a central console 
to control them. VCRs (of any format) 
and monitors plug into the back of the 
console. 

The main console includes DirectEd 
and an editing module that lets users 


DIGITAL 


= Til Muttivision 34 









Videonics’ DirectEd 





a mark the beginning and end of selected 
scenes and indicate the desired order. 
Videonics’ internal computer then re- 
cords the segments in order on another 
tape. DirectEd also includes a selection 
of graphics, wipes, fades, and titling in 
64 colors. A simple remote operates all 
effects. 

Videonics will introduce its second 
module, CollectEd, this summer. It will 
electronically catalog favorite tape seg- 
ments, and find and play them on re- 
quest. Videonics is located at 15951 Los 
Gatos Blvd., Suite 18, Los Gatos, Calif. 
95030 (408-356-8090). 

Price: $499; future modules, approx. 
$100. 





For additional information, 
circle no. 145 on Reader Service Card. 






ENTER THE WORLD OF DIGITAL THROUGH MULTIVISION 3.1 
ALLOWING ANY COLOR TELEVISION TO BECOME ‘DIGITAL’ YET 
THIS AMAZING DEVICE FROM THE SILICON VALLEY CAN DO A 
MULTITUDE OF FUNCTIONS. VIDEO MAGAZINE (2-87) SAYS: “IF 





id 
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For additional information, circle No. 31 on Reader Service Card. 
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MTS Stereo Sound with dbx@ Noise Reduction 


YOU’RE FASCINATED BY THE FEATURES ON CURRENT 
‘DIGITAL’ TVs AND VCRs, THE MULTIVISION 3.1 COULD BE ALL 
YOU REALLY WANT.” - 


Picture-In-Picture Capability 

= Watch Two Live Broadcasts on Your TV at the Same Time 

= Two Built-in 139-channel Tuners 

= Combine Inputs from your VCR, Video Disk, Video Camera or 
Satellite Receiver 

= 4 Different Sizes of the Inset Picture Available 

= Position Inset Picture Anywhere on Screen 

= Swap Inset and Full-Screen Pictures 

a Freeze-Frame the Inset Picture 

= Scan the Inset Picture Manually or Automatically While 
Watching the Full-Screen Picture 

= On-screen Channel Display 


Remote Control 

= Direct Access to 139 Channels in Inset and Full-Screen Pictures 

= Control all of your Audio/Video Functions 

= Lightweight Remote with Unique 45-Degree Design (patent 
pending) 


_ FOR MORE INFORMATION 





















31800 PLYMOUTH, LIVONIA, MI 48150 
313-261-8004 
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1-800-542-8811 








Title Your Tapes 


With MFJ Keyboard 

MF] Enterprises’ MFJ-1480B video 
titler has a typewriter keyboard and a 
genlock so titles can be superimposed 
over any NTSC video source. The titler 
has one font with an expansion port for 
additional font cartridges, graphics, and 
special effects. Fonts can be in two sizes 
in upper or lower case. Each line or 
background page can be transparent or 
in any of 15 colors. Up to 30 pages of 
titles can be retained in memory and ac- 





aL VOD ERIS 


= Receives and Decodes Broadcast TV Stereo Sound - \S PRICE, 
= Internal Audio Amplifier Drives Ordinary Speakers Directly +* AT TH EAL 
= Simulated Stereo Feature Enhances Monaural Broadcasts vs sl D 
= Volume-Controlled Output Jacks Provided for External COMMEN 
Audio Amplifier E RE 4 y” 
Video Switching HIG deo MFJ Enterprises’ MFJ-1480B 
= Switch to 2 External Audio/Video Sources NV 2-87) 
by Remote Control magazine ¢ | : 
. lel to eg pire by Remote ea f cessed directly. The titler also features 
= Combines Inputs from MultiVision’s 2 Built-in Tuners wit $ automatic line and page centering, slow 
HE VCR, Video Disk, Video Camera, or Satellite Receiver agg scroll, and repeating and highlighting 


keys. MFJ’s address is 921 Louisville 
Rd., Starkville, Miss. 39759. 
Price: $600. 


For additional information, 
circle no. 144 on Reader Service Card. 











BE A WINNER! 
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TRANS WORLD ENTERTAINMENT (U.S.A.) 












Don’t Miss the Excitement! WATCH THE 


, EXCITING 
yee : : THUNDER WARRIOR II 


VIDEO STORE! ANSWER THE 4 
QUESTIONS BELOW 


OVER 1000 
HANCES TO WIN! 


2 SECOND PRIZES IT’S THAT EASY! 


a Te INN DE =| p= 
| SUZUKI SAMURAI 4x 4 


America’s Hottest 4 x 4—Fun for the entire family. 
Nothing else comes close. 





PAV NN A34 





A complete set of Coleman PLUS 1,000 FOURTH PRIZES Le) THIRD PRIZES 


vorbis Gouden Join in the THUNDER WARRIOR II action with Regency Scanner. The latest in hi- 

: : noel n official THUNDER WARRIOR II T-shirt! tech electronics. 

(olli(cymel0l-m(om-\Y7-U-le)] 100 iba u Sac 

Watch the action-packed THUNDER WARRIOR II and answer the questions below. » 4 ZY ae 

Then take your entry to your participating video store and deposit it in the 1. No purchase necessary. To enter, complete the official entry blank and deposit at the sweepstakes display locatéd at 

THUNDER WARRIOR II SWEEPSTAKES display. It’s that easy! sredptalase Savion or we a ronibord Ol Cot ree tis Santee yu canna ar cal ny ark 

complete address on a plain piece of paper, 3x5", and mail to: Thunder Warrior ll Sweepstakes, P.O. Box 667, Lowell, 

THUNDER WARRIOR il SWEEPSTAKES | hi ae Spey ti entries must be received by August 10, 1987. The sponsor is not responsible for late, lost or 


| 2. A list of correct answers can be obtained by Sones a aed: self-addressed envelope to: Thunder Warrior II 

» Answers, c/o Trans World Entertainment 6464 Sunset Blvd. Hollywood, CA 90028. Residents of WA and VT send an 
. 5 ee unstamped, self-addressed envelope. Requests must be received by July 15, 1987. 

1. is fhe corrupt deputy sheriff who has it in for Thunder. 


3. Winners will be determined in random drawings from among all correct entries received by July 31, 1987, by 
VENTURA ASSOCIATES, INC., an independent judging organization whose decisions are final. All prizes are 


2. THUNDER WARRIOR II takes place in the state of —..---_-_-~ guaranteed to be awarded. Winners will be notified by mail and may be required to complete an affidavit of eligibility 
Cay - which must be returned within 21 days of date on notification. No duplicate major prize winners and no substitution for 
3. ____SSS_sis the nickname of the vicious head prison guard. prizes except as may be necessary due to availability. All taxes are the responsibility of the winners. Entry constitutes 
Permission to use of winners’ names and likenesses for publicity purposes without additional compensation. 
es UES Saeed Bi et a TN) isthe nameornunders wiles a Ay las retail value of the prizes are as follows: Grand ($8000.), Second ($355. each), Third ($280. each), Fourth 
($10.00 each). 
Name 5. Odds of winning are determined by the total number of correct entries received. Sweepstakes open to residents of the 
a a a en United States. Awards to minors must be accepted by parent or guardian. Employees and their families of Trans World 
Entertainment, its affiliates, subsidiaries, participating retailers, advertising agencies and VENTURA ASSOCIATES, 
Address INC., are not eligible. All Federal, State and local rules and regulations apply. Void where prohibited by law. 


6. For a list of major prize winners, send a stamped, self-addressed envelope before August 15, 1987 to: Thunder 
, i Warrior Il Winners, c/o Trans World Entertainment 6464 Sunset Blvd. Hollywood, CA 90028. 
City ——_ ———————- 7. Questions to answer: Note: use character, not actors' names anf first names are acceptable. 


5 1,________is the corrupt deputy sheriff who has it in for Thunder. 2. The exciting Thunder Warrior Il takes place 
Entries must be deposited by July 31, 1987 in the state of is the nickname of the vicious head prison guard. 
4. 








3. 
is the name of Thunders’ wife. 


VIDEO DEALERS WIN YOUR OWN SUZUKI-IT’S EASY! DETAILS COMING IN YOUR MAIL AND TRADE! 


For additional information, circle No. 11 on Reader Service Card. 











For additional information, circle No. 15 on Reader Service Card. 
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Magnavox 
2 Head Stereo 
with MTS 
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FULL USA WARRANTY 
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220 Volt PAL/SECAM Video Machines. 
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New Products 


Shintom Introduces 
VCP and TV/VCP 


Shintom, a manufacturer of videocas- 
sete players (VCPs) for PortaVideo and 
other companies, has introduced its first 
products under its own name. The VP- 
5000 is a top-loading VHS VCP with a 
built-in five-inch color TV. The VCP fea- 
tures freeze frame and automatic re- 
wind, while the TV has a VHF/UHF 
monopole antenna and picks up standard 
VHF and 70 UHF channels, with a 
three-inch speaker providing the audio. 
The VP-5000 weighs 26.7 pounds with a 
hard-shell carrying case. 

The VP-2000 is a portable front-load- 
ing VHS VCP weighing 16.9 pounds in 
its case. It features visual search in fast 
forward and reverse, freeze frame with 
a fine tuning control, automatic rewind, 
and automatic TV/VCP switching. 

Prices: VP-5000, $595; VP-2000, 
$290. 


For additional information, 
circle no. 146 on Reader Service Card. 


Geneva Cleans 
Compact VHS Heads 


Geneva is introducing a wet-type vid- 
eo head cleaner designed for use in 
Compact VHS camcorders. Like Gene- 
va’s VHS and 8mm head cleaners, the 
PF-360 uses a full-width, shed-free 
cleaning tape and a non-alcohol cleaning 
spray that leaves no residue. 

Price: $30. 


For additional information, 
circle no. 147 on Reader Service Card. 


New VHS Deck 


From Samsung 

Samsung’s VH 2610 VHS HQ VCR is 
an inexpensive two-head machine with 
14-day/4-event programming and a 
110-channel cable-compatible tuner. Its 
20-key, 23-function remote operates di- 
rect access tuning, channel up/down, and 
picture search in SP, LP, and EP. 

Price: $380. 


For additional information, 
circle no. 148 on Reader Service Card. 














Shintom’s VP-2 


Olympus VHS Camcorder 
Adds High-Speed Shutter 
Olympus’ VX-404 full-size VHS HQ 
camcorder boasts a 1/1000-second shut- 
ter speed for blur-free action photogra- 
phy. Its half-inch CCD image sensor is 
sensitive to light as low as 7 lux. The f/ 
1.2 lens has 6x power zoom with a mac- 
ro range, piezo autofocus, and full auto 
white balance. A focus zone selector has 
positions for full picture, middle zone, 
and spot focus. Focus lock maintains 
sharp focus on a stationary object while 





Olympus’ VX-404 


a user pans or zooms. 
The VX-404 weighs 5.3 pounds with- 
out battery, and has a 2/3-inch adjustable 
black & white electronic viewfinder with 

operational and warning indicators. 

Other features include instant review 

through the viewfinder, a fade-in/fade- 

out button, and time and date recording. 
Price: not available. 


For additional information, 
circle no. 149 on Reader Service Card. 





Samsung’s VH 2610 
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INSTANT 


Save up to 157.90 on your intro- 
ductory movies or music videos 
when you join the RCA Video 
Club. Yours for only $1.00 each 
plus shipping and handling when 
you agree to buy as few as two 
more videocassettes in your 
video category during the next 
two years at regular Club prices 
...usually $16.95-$29.95 for music 


videos, $29.95-$79.95 for movies. 


As a member, you'll receive 
the Club’s illustrated maga- 
zine every four weeks (13 times a 
year). Each issue will describe 
the featured video in your video 
category, plus many alternates. If 
you want the featured video you 
need do nothing. It will be sent to 
you automatically. If you want 
other videocassettes, or none, 
just return the card always pro- 
vided, by the date specified. You'll 
always have at least 10 days 

to decide, but if you don’t you 
may return your featured video 

at our expense for full credit. 


50% off savings bonus! 
Effective with your very first regu- 
lar-priced selection, you can 
order an equivalently priced video 
at 1/2 price for every one you buy. 


Free 10-day, no-risk trial. If 

not satisfied with your introductory 
videocassettes, just return them 
at the end of ten days with no 
further obligation! HS) 

RCA Video Club we 


6550 E. 30th Street Indianapolis, IN 46219-1194 










No waiting like some other Clubs. You don't 
have to buy two or three videocassettes to enjoy 


BONUS! J 1/2price bonus savings. Your savings start right away. 
TITLE NUMBER 





VC 725 





HIT MOVIES or S400 
MUSICVIDEOS BT 


FOR ONLY 


plus shipping & handling with Club membership. 
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TITLE NUMBER TITLE NUMBER 
RUTHLESS PEOPLE 111106 | ALIENS 111160 | THE KARATE KID It 111005 
WHITNEY HOUSTON #1 HITS 110672 | LIONEL RICHIE: ALL NIGHT LONG 110001 | PHIL COLLINS: NO JACKET REQUIRED 110789 | 
DARLING 110840 | MADONNA LIVE: THE VIRGIN TOUR 110622 | DELTA FORCE (CHUCK NORRIS) 110737 |) 
THE TRIP TO BOUNTIFUL 110998 | GHOSTBUSTERS 110048 | CRITTERS 110876 O 
































DAVID LEE ROTH (VHS ONLY) 111052 | A FORCE OF ONE (CHUCK NORRIS) 110530 | SHEILA E. LIVE (W/PRINCE) 110731 | 
THE MONKEES, VOL. 1 110796 | JOHN LENNON: LIVE IN NYC 110394 | MURPHY’S ROMANCE 110799 | : 
CROSSROADS 110870 | WHITE NIGHTS 110670 | BON-JOVI 110357 | 
STEVIE NICKS: | CAN’T WAIT 110804 | DOWN AND OUT IN BEVERLY HILLS 111095 | INVADERS FROM MARS 111051 | 
JANE FONDA’S LOW IMPACT AEROBICS 111101 | FROM HERE TO ETERNITY 111080 | SILVERADO 110395 | 
RICHARD PRYOR LIVE ON SUNSET STRIP | 110144 | GENESIS LIVE: THE MAMA TOUR 110782 | TINA TURNER: PRIVATE DANCER LIVE 110023 | 











MAXIMUM OVERDRIVE 


VAN HALEN: LIVE WITHOUT A NET 
(VHS ONLY) 


111129 | HALLOWEEN 

TOSCANINI: THE MAESTRO 
PAT BENATAR IN CONCERT 
THE AWFUL TRUTH 110779 | SON OF FLUBBER 

FRIGHT NIGHT 110436 | THE CARE BEARS MOVIE II 


U2—LIVE AT RED ROCKS 110866 | DIRE STRAITS LIVE: ALCHEMY 


110452 
110843 
110407 
111100 
110834 


STAND BY ME 

STING: BRING ON THE NIGHT 
PRUDHOMME’S LOUISIANA COOKING 
LABYRINTH 

HOROWITZ IN LONDON 

110445 | NAME OF THE ROSE 

110646 | ROLLING STONES LIVE: 


111062 | 
111096 | 
110884 | 
111030} 
110095 | 
111145 | 

















111046 




















ABOUT LAST NIGHT 111049 | ANIGHTMARE ON ELM ST.-2 : 
110480 | TERRIFIC SEX: THE DR. RUTH VIDEO 110499 Fo 








110624 | LET'S SPEND THE NIGHT TOGETHER 
110494 | MAX HEADROOM 

110802 | KIDSONGS: A DAY ATMacDONALD'S FARM 
110039 | UPIN ARMS (DANNY KAYE) 

111063 | A CHORUS LINE—THE MOVIE 





[11098 | 
110618 | 








ULTIMATE TENNIS 

THE BEATLES LIVE: READY, STEADY, GO THE SEVENTH SEAL (SUBTITLED) 
110625 | ALABAMA: GREATEST HITS 5 
111093 | CLOSE ENCOUNTERS (SPECIAL ED.) 111142 | 
110649 | LOST HORIZON 110497 oI 


FOR FASTEST SERVICE CALL TOLL-FREE! 1- 800-428-1928 


SPLASH 
In Indiana phone collect 1-317-542-6307 


MAILTO: RCA Video Club - P.O. Box 91506 - Indianapolis, IN 46291 


Please accept my membership in the RCA Video Club and send me the selections indicated here for just $1.00 
each under the terms outlined in this offer. | agree to buy just 2 more selections in my video category at 


] @ My introductory video choices are [ regular Club prices during the next two years, after which 











al 


(please indicate by number): | may cancel my membership, or continue and keep 
getting 1/2 off savings. (Shipping/handling added to each 





























@ Send my videos on (check one only): shipment.) 
| VHS (| BETA 
Mr. 
| © | am always free to choose from either category 8 a ie 
I pages Stel only): [| Mrs. First Name Initial Last Name (PLEASE PRINT) 
(4) Beg per payment method desired: roi me 
O Charge my introductory videos and future 
purchases to: C) Visa C) MasterCard City State. Zip. 
O American Express C1 Diners Club 
Telephone ( 
if Area Code 





Limited to new members, continental USA only; one membership per family. 
RCA Video Club reserves the right to request additional information or reject any 


application. Local taxes, if any, will be added WEU22 


Your card number Exp. date 





Cardholder's signature 
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Better Jacks? 
I recently bought Pana- 
sonic’s new AG-1950 
VHS VCR. It’s a great ma- 
chine, and sturdily built. I es- 
pecially like the BNC jacks 
used for the video inputs and 
outputs, which 1s what most 
“industrial” VCRs use. Why 
don’t other consumer VCRs 
use this type of connector? It 
seems to be designed better. 
James Green 
Santa Monica, Calif. 


You're right, the BNC, 

for Bayonet Nut Connec- 
tor, is much better than the 
RCA-type connector used on 
consumer gear in North 
America. BNCs are used on 
consumer equipment in Great 
Britain and Europe. But 
here, the same manufactur- 
ers have always used the 
cheaper RCA jacks. Inertia 
and their higher cost are 
probably why U.S. video 
equipment lacks BNC jacks. 


Beta Switcheroo 
I have some Beta video- 
cassettes, but recently 
switched over to VHS. I know 
I can’t use the Beta blanks 
in the VHS machine, but is 
there some way I can transfer 
the tape from the Beta shells 
to VHS shells so I can at least 
use the Beta tapes as blanks? 
P. Adams 
Evanston, Ill. 


It’s possible to transfer 

videotape from Beta 
shells into VHS shells, but 
it’s so much work, you're 
better off not trying. First, 
you'll have to find an eco- 
nomical source of empty VHS 
shells that contain just reels 
and plastic leader. With some 
“economy” brands of T-120 
VHS tapes selling for $2.99 
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Your Video Questions Answered 


you're obviously wasting your 
time if your empty shells cost 
more than about $2 each. Al- 
so consider the time and pa- 
tience required to open both 
shells and respool the tape 
from one to the other. Un- 
less you can improvise some 
sort of rapid winder, or use a 
cassette rewinder, it’s going 
to be tedious and tricky to 
hand wind several hundred 
feet of tape without wrinkling 
or stretching it. Beta and 
VHS lengths and speeds dif- 
fer as well, so the lengths 
you end up with will be 
non-standard. In all, it sounds 
like more trouble than it’s 
worth. 


Insert Edit Glitch 

I have a Pioneer VE-D70 

8mm VCR. I use it to ed- 
it videotapes made on my 
Kodak MVS-5000 camcorder. 
Both machines record digital 
sound, but I use the Pioneer 
as an editing deck because it 
has a flying erase head, which 
the Kodak doesn’t. 

Recently, when I was mak- 
ing an insert edit, the part of 
the tape where I made the in- 
sert filled with colored noise 
and streaking, even though 
the sections before and after 
the insert were good. After 
several attempts yielded the 
same result, it occurred to me 
that the flying erase head 
might be clogged. Sure 
enough, after I ran a head- 
cleaning cassette through the 
Pioneer, the problem disap- 
peared. I thought you'd be in- 
terested in hearing about this, 
since it appears you can’t tell 
if a VCR has a clogged flying 
erase head just from viewing 
the playback picture, the way 
you can with regular VCRs. 

Chnis Fredericks 
Glendale, Calif. 





Thanks for the tip. In 

VCRs that have a flying 
erase head, the flying erase 
head can clog, even while the 
regular record and play heads 
remain operable. In such a 
case, any re-recordings made 
on a previously used tape will 
be marred by continuous col- 
or moire and rainbowing. 
However, some VCRs with 
flying erase heads also use a 
conventional fixed erase 
head, which is activated in 
the straight record mode, to 
purge the tape of any previ- 
ous signal. On these ma- 
chines, which include Sony’s 
SL-HF1000 Beta VCR and 
Panasonic’s AG-1950 VHS 
VCR, the flying erase heads 
are active only during insert 
edits, and when the tape 
backs up slightly during as- 
sembly edits. 

A partial head clog on one 
of the new “double azimuth” 
video heads now commonly 
used to clean up special ef- 
fects and noisebars on newer 
VCRs without flying erase 
heads can induce a similar ef- 
fect in playback. For exam- 
ple, if the width of the noise- 
bars in the search mode sud- 
denly widens, it may be that 
one of the head chips has 
clogged. This partial clog of- 
ten will disappear as you 
scan. If it doesn’t, the only 
remedy is to clean the VCR’s 
heads. 


Trouble Leader 
Q Whenever I put a new 
tape into my Toshiba M- 
5900 VCR, it pulls the leader 
into the shell and threads on 
the tape instead of the leader. 
This doesn’t happen with my 
other VHS VCR, a Panasonic 
PV-1730, so it always gives a 
little bit more recorded signal, 
while the Toshiba always 











leaves a bit of unrecorded 
snow. My problem ts that 
when I put a tape that was 
used in the Panasonic into 
the Toshiba, I’m unable to 
completely erase the snippet of 
picture at the beginning. Even 
when I manually wind the 
tape back to the leader, the 
minute I put it into the Toshi- 
ba, the VCR pulls the leader 
into the shell, and I can’t 
erase the signal at the head of 
the tape. Is there a way 
around this? 

Arthur Raymond 

Cleveland, Ohio 


A Although the feature is 
intended to ensure that 
the VCR always threads on 
the tape, rather than on the 
rougher surface of the plastic 
leader, it can sometimes be 
the nuisance you describe, 
especially if you have more 
than one machine and swap 
tapes between them. In the 
early days of home video, 
there was a similar problem 
with Beta cassettes: certain 
machines wouldn’t rewind the 
tape to the very beginning, 
preventing erasure of the 
first seconds of a tape. The 
cure was to carefully open 
the cassette door and manu- 
ally wind the tape backwards 
until you came to the leader. 
Unfortunately, this won’t 
work with your Toshiba (or 
JVC’s similarly designed HR- 
D566 VCR), since the VCR 
will immediately wind it for- 
ward again when you put it 
into the VCR. 

But there are a few things 
you can do if you want the 
beginnings of your tapes to 
look neater. First, you can 
use your other VCR to erase 
the first few seconds of the 
blanks. Just wind the tape 
back to the leader on these, 








These people have a big problem...they’ve lost their clarity! 


You’ve invested alot for tapes, discs and components, now invest a little on 
cleaning and maintenance with Bib Audio/Video Care systems, you'll keep your 


gear in top-notch condition. From a full line of advanced care products, Bib delivers 
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For additional information, circle No. 101 on Reader Service Card. 
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turn off the tuner (or tune to an unused 
channel), and record dead air for 20 
seconds. That will get rid of any residual 
programming, regardless of the VCR in 
which the tape is later used. Second, 
you can invest in a videocassette 
rewinder/eraser. Dozens are on the 
market, some with bi-directional winding 
modes and counters. A rewinder/ 
eraser will clean the tape right up to the 
leader, so that when the tape is re-used, 
you'll only get your new recording, and 
not the vestigial beginnings of previous 
ones. 


Handycam Cleanup 

I bought a Sony 8mm head-cleaning 

cassette for my Handycam, but when 
I tried to use it, I couldn’t. The Handy- 
cam ts a record-only VCR, and the head 
cleaning tape comes with the record tab 
locked, making it impossible to record on 
the tape. Is it okay to move the tab to the 
record position and record on the tape as 
I clean the heads, or should I try another 
type of head cleaner? K. Sorenson 

New York, N.Y. 


Head-cleaning cassettes for 8mm 

decks are now available from Gene- 
va, Allsop, Bib, Kodak, and TDK, as 
well as Sony. Sony’s is of the “dry 








cleaning” variety. You only have to run 
the cassette for 15 seconds or so to 
clean the heads. For the Handycam, you 
will have to unlock the record tab to use 
it that long. The cleaning tape won't re- 
cord anything, since that’s not its pur-: 
pose—it will just clean the heads. 

Head-cleaning cassettes are handy 
gadgets—especially for camcorders, 
which can clog while recording away 
from home. Just remember to use the 
cleaners only when necessary. 


Tape in a Jam 
I recently rented a VHS movie that 
jammed inside my VCR. I couldn't 
get it out. When I took it in for repair, 
the repairman said the security sticker the 
dealer had stuck on the side of the cassette 
was the reason it had jammed. I still had 
to pay him $80 to get the cassette out. I 
think the rental dealer should pay me 
back for the expense since his cassette 
caused the problem. What do you think? 
Elizabeth Simmons 
Miami, Fla. 


A It may sound like a cop out, but you 
should split the cost. If you’ve been 
a good customer of this particular rental 
store, I think it would want to keep your 








business, and may be willing to reim- 
burse you for part of the repair fee with 
a number of free tape rentals. Anyone 
who has rented tapes should know they 
go through a lot of different VCRs and 
that the multiple use takes a toll on both 
the tape and the shell it comes in. It’s a 
good idea to examine any rented tape 
before putting it into your VCR, to make 
sure there are no loose labels that could 
cause problems. It might even pay to 
open the cassette door to check that the 
leader is not torn or wrinkled. 

A damaged tape can wreak more dam- 
age on the VCR, and the entire onus for 
cassette quality can’t rest on a dealer’s 
shoulders, especially if he’s a high vol- 
ume dealer and charges only a dollar or 
so for each rental. 

The best practice is to check each 
tape before leaving the store, not only 
to ensure that you’ve got the right title, 
but to catch any damage that may be 
charged to you later when the tape is 
returned. Vv) 


VIDEO welcomes your questions. Please do not 
enclose self-addressed envelopes as the volume 
of mail does not allow personal replies. Questions 
may be edited for clarity and space. Address 
letters to Fine Tuning, VIDEO Magazine, 

460 West 34th St., New York, N.Y. 10001. 
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*Capacitance Electronic Discs 
We've 
got 
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5 for $25 
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Send $1 for.complete listing 
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430 West 54th St. 
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Milly always 
wondered what 
it was like to 
be a boy. 


This morning 
she woke 
up with her 
first clue. 








FECIA 


The comedy switch of the year. 


CINEMA GROUP presents ‘SOMETHING SPECIAL” starrinc PAMELA SEGALL ERIC GURRY with JOHN GLOVER ano 
PATTY DUKE BASED ON THE sToRY “witty WILLY” BY ALAN FRIEDMAN music sy DAVID MCHUGH 
FEATURING THE SONG “ONE CHANGE IN MY LIFE” BY MICHAEL DAMIAN EXECUTIVE PropUCERS DAVID HELPERN ano DAL LA MAGNA 
CO-PRODUCER FRED BERNER scrEENPLAY BY CARLA REUBEN ano WALTER CARBONE propucep By M. DAVID CHILEWICH 
DIRECTED BY PAUL SCHNEIDER s 


A Cinema Group Release ©1986 Cinema Group Venture. All rights reserved. Cinema Group 





PG-13)PARENTS STRONGLY CAUTIONED <> 
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SG For additional information, circle No. 102 on Reader Service Card. 
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Second Look: 
Macrovision 


by Roderick 
Woodcock 





Ever since movie studios 
began to encode large num- 
bers of film releases with the 
controversial Macrovision 
copyguard system, VIDEO 
has received a stream of let- 
ters complaining that Macro- 
vision is damaging the image 
quality of prerecorded tapes. 
Recently, I visited Macrovi- 
sion’s California headquarters 
and talked with Executive 
Vice President Gary Gwizda- 
la and Macrovision inventor 
John Ryan in an effort to dis- 
cover whether viewers are 
justified in their complaints or 
whether Macrovision has be- 
come the scapegoat for a va- 
riety of video ills. 

Macrovision asserts its 
system is virtually invisible. 
To prove it, the company set 
up a bank of 15 different TVs 
and monitor/receivers at- 
tached to the same VCR. An 
assistant screened portions of 
two versions of Back to the 
Future, one encoded with 
Macrovision and one without. 
I stared long and hard at the 
screens, and could not distin- 
guish any difference between 
the two versions on any of 
the monitors. Neither could 
Ryan, who also participated 
in the test. It was a convinc- 
ing refutation of the charge 
that Macrovision impairs im- 





34 Video May 1987 








TV Den 


Techniques and Technology 








age quality. 

Before dealing with specific 
complaints, however, let’s re- 
call how Macrovision works. 
Macrovision consists of a se- 
ries of white pulses recorded 
in the part of a videocas- 
sette’s signal known as the 
vertical interval. The pulses 
confuse the video automatic 
gain control (AGC) of any 
VCR being used to copy an 
encoded tape. When the 
AGC senses the pulses, it 
tries to reduce the video lev- 
el, resulting either in a dark 
and muddy picture or no pic- 
ture at all. 

Gwizdala says the process 
is 80 percent effective in pre- 
venting dunlication on VHS 
and some 8mm VCRs. He 
concedes it can be beaten, 
but only by using special 
equipment that regenerates 
the vertical interval, or by 
defeating the AGC circuit 
(which is difficult for the un- 
skilled), or by copying encod- 
ed tapes on VCRs, like Beta 
decks, that are immune to 
the process. 

But for the average con- 
sumer, the big question is: 
Does Macrovision interfere 
with or detract from the pic- 
ture quality of a legitimate 
pre-recorded videocassette? 
Gwizdala says it doesn’t and 
contends that more than 90 
percent of the complaints the 
company has received can be 
attributed to other causes, 
many of which consumers 
themselves can eliminate 
once they understand the 
real problem. 

One of the most frequently 
cited problems involves “dai- 
sy-chain” wiring, wherein 
two VCRs are connected so 
that one machine feeds the 
other through its audio/video 
inputs or the coaxial antenna 





wire. But consumers fail to 
realize that this “dubbing 
hook-up” is precisely the sort 
of situation Macrovision is 
designed to discourage. Even 
if no copy is being made, the 
fact that the encoded signal 
from the original cassette is 
being fed through the AGC 
circuitry of the second ma- 
chine is enough to create a 
viewing problem. To elimi- 
nate it, each VCR should be 
wired directly to the TV set, 
using an A/B switch. 

Other apparent problems, 
says Gwizdala, can be traced 
to worn rental cassettes 
which exhibit excessive drop- 
outs, dirty video heads, tape 
creases, tracking problems 
compounded by worn tape 
guides on older VCRs, and 
damaged tape edges. On oc- 
casion, both customers and 
dealers have been the unwit- 
ting victims of other custom- 
ers who have duplicated 
Macrovision tapes and re- 
placed the original cassettes 
with the bad copies—which 
are then re-rented as pre- 
sumed originals. 

Macrovision is preparing a 
checklist of “symptoms and 
problems” it will soon distrib- 
ute to video dealers to help 
consumers identify video 
problems genuinely caused 
by Macrovision. Gwizdala and 
Ryan say they hope to hear 
about these instances be- 
cause they want to work with 
the dealers and the studios to 
make sure their process is 
not causing more problems 
than it’s curing. 

Last October, for example, 
Macrovision encoders were 
modified to eliminate an ack- 
nowledged Macrovision-relat- 
ed flaw. A diffuse white patch 
of light, caused by a specific 
type of phosphor coating, 








was showing up in the lower 
right corner of some brands 
of picture tube. After con- 
firming the truth of the com- 
plaints, Macrovision modified 
the signal to avoid the reac- 
tion. 

Since the first Macrovision 
tape (MCA’s The Sure 
Thing, issued in August, 
1985), nearly 20 million cas- 
settes have been encoded. 
Despite consumer nervous- 
ness, Macrovision is clearly a 
major improvement over 
Copyguard and other earlier 
antipiracy systems. Copy- 
guard caused TV images to 
roll vertically even during 
normal viewing, and created 
an overnight boom in the sale 
of “stabilizers” to strengthen 
the weakened vertical syn- 
chronization pulse. 

But stabilizers (or enhanc- 
ers) won't work on Macrovi- 
sion and aren't needed, says 
Gwizdala, because Macrovi- 
sion doesn’t induce compara- 
ble playability problems. 
Gwizdala claims, in fact, that 
any device dedicated solely 
to defeating Macrovision is il- 
legal. He also claims 
Macrovision can change its 
system at any time, so that a 
gadget designed to beat the 
signal today may not be able 
to do so in the future. 

For the moment, Macrovi- 
sion seems to be here to 
stay. The company claims it 
eliminates the entertainment 
value from illegally made cop- 
ies without significantly im- 
pairing the playability of the 
original cassette. Most of the 
major studios seem to agree. 
MCA, an early Macrovision 
booster, calls it “the most ef- 
fective means available to in- 
hibit unauthorized copying” 
and just signed up for anoth- 
er year. 
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Simulated TV Picture. 


Or just ask for a Magnavox. captioning, anda permanent parental 

That way you don’t needa high-tech control to restrict certain channels from 
vocabulary to get everything a perfect children, makes the Star TV even more 
television ought to have, everything the beautiful to watch. 
Magnavox Star TV has. And this TV comes with the incredible 

It’s a technological masterpiece that Universal Remote Control—so advanced it 
translates into picture quality so finein detail, controls virtually every brand of wireless 
so color-true that it approaches real life. VCR or cable system. 

An incredible array of functions The Star TV from Magnavox. It’s a lot of 
including on-screen graphics, channel television in any language. 


The perfect picture. The perfect remote. 


Nobody puts it together like MAGNAVOX. 


©1986N.A.P. Consumer Electronics Corp. A North American Philips Company 
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Ambico’s J-5500 
fluid-head tripod 
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New Equipment & Shooting Tips 


If you’ve recently bought a 
camcorder, you’re probably 
still mastering zooms, close- 
ups, and other built-in op- 
tions like backlighting. But 
once you have mastered the 
possibilities, you'll want to 
find ways to make your home 
videos more professional 
looking. To do the job well, 
you'll need the right kind of 
accessories, and the three 
most important are tripods, 
lights, and lenses. 


TRIPODS 

While manufacturers love 
to promote the convenience 
of lightweight camcorders, 
one that’s too light can make 
your videos look shaky. With 
a few exceptions, most new- 
er 8mm and Compact VHS 
camcorders are designed to 
beheld at eye level, a posi- 
tion that grows tiring after 
only 15 or 20 minutes, let 
alone the length of the entire 
Rose Bowl Parade. 

Larger, heavier camcord- 
ers, which use VHS or Beta 
cassettes, are actually easier 
to steady, since they rest on 
the right shoulder. But 
there’s no replacement for a 
good tripod, which provides 
rock-steady stability as well 
as an opportunity to lock a 
camera into position and walk 
into the shot yourself. 

The least expensive mod- 
els usually have three tele- 
scoping tubular legs, screw- 
type locking rings, and no in- 
ternal braces. Most come 
with an adjustable elevator to 
fine-tune the vertical height. 
They’re easy to carry but of- 
ten too light for anything but 
the smallest camcorders. The 
bigger machines demand 
sturdier tripods, with tele- 
scoping girder-type legs, 
hinged quick-snap locks, and 








retractable leg spikes for 
rough ground. RCA manufac- 
tures two tripods, the 5- 
pound ACO11 and the 10- 
pound AC009, with these 
features. 

The most important fea- 
ture is a tripod’s camera 
head, which should pan later- 
ally and tilt up and down 
smoothly. Cheaper tripods 
rely on the friction between 
the head’s moving surfaces 
for their stability. More ex- 
pensive tripods have “fluid” 
heads that operate much 
more smoothly. Popular flu- 
id-head tripods include Ambi- 
co’s J-5500 ($79.95), RCA’s 
AC018 ($119.95), and Vel- 
bon’s Victory 408. Look 
around, try them inside 
stores, and buy the one you 
feel offers the best balance 
between performance and 
price. 

A less cumbersome alter- 
native to the tripod is the 
monopod, which collapses in- 
to a tubular baton that’s easi- 
er to stow and carry. If you 
can handle an expandable um- 
brella, you can handle a de- 
vice like RCA’s 14-ounce 
AC012 Unipod. The big ad- 
vantage of a monopod is the 
way it minimizes vertical 
shakes, though it can prevent 
lateral shakes as well, if 
you're careful. 


LIGHTS 

Extra lighting can yield no- 
ticeable gains in contrast, col- 
or and sharpness. With the 
new low-light pickups, you 
don’t even need powerful 
eyeball blasters. High watt- 
age lamps provide more 
reach, but it’s better to 
mount them on their own 
stands, rather than on the 
camcorder itself. 

Lower wattage models are 





fine for living-room shooting, 
and won't melt the top of a 
camcorder or fry the sensi- 
tive electronics just under its 
plastic skin. You can attach 
them to the accessory shoe 
on the top of most camcord- 
ers, but for more effective il- 
lumination, it’s better to ex- 
tend them upward with a 
bracket. Your subjects will 
appreciate the change in an- 
gle, and shadows will be less 
obvious. 

Most better lights have ad- 
justable brackets for angling 
the light upward from 45 to 
90 degrees. This lets you 
bounce it off the ceiling and 
soften the illumination that 
falls on your subjects. Watch 
out for colored walls and ceil- 
ings, which will impart their 
color to your tapes. 

Ideal Video of Woodhaven, 
N.Y. distributes two of the 
most unique video lights. The 
LX-801 Auto ($179.95) and 
the LX-801AS ($139.95) both 
use computerized electronics 
to automatically control the 
amount of light that reaches a 
subject—up to 500 watts on 
the deluxe light, and up to 
300 watts on the less expen- 
sive model. Ideal’s LX301Z 
can concentrate the light at 
any angle between 30 and 65 
degrees. Suggested prices 
are $109.95 for the AC-only 
model, and $149.95 for the 
AC/DC version. 

Also popular is the Mini- 
Cool ($159.50) from Cool- 
Lux Lighting in North Holly- 
wood, Calif. It can be ex- 
panded into a complete light- 
ing system with optional 
stands, adapters, and diffus- 
ers. The Mini-Cool’s alumi- 
num housing has slots and 
louvers to dissipate heat, and 
each of its 11 accessory 
lamps absorbs more than 90 
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CAMCORDER (COMPANIONS XEal 


Adds Dazzling Special FX To Your Camcorder Tapes 


_A Perfect Companion For The Camcorder 
Works great with every brand and model. 


Star Wars Type Digital FX can be simply and easily 
added to your camcordings! (FX is videomakers jargon for special 
effects). FX-1 ignites your camcordings with the thunderous power 
and excitement of advanced digital special effects. 


Explicit Instructions come with the unit. 
Digital FX Champion Get 1, 2, 3, or 4 pattern pages. 
















Tape with FX 
PHASER OFF 





PHASER ON 


Phaser Switch Invented 

Newly discovered by our video engi- 
neers, a way to switch glitch-free 
between 2 unsynched video sources 
via a field. Simulates a time base es 
equalizer. Our competitors price for this circuit: $2000, ours: $199. 


Brilliant Neon Border 


Absolutely unheard of in a consumer 
FX generator. Just like NBC Sports! 
Telcom rel (an- lure Kere)(e]@-(c-Xelsr-lare|-1-le](-8 
Yes, Neon border works with all patterns. 


Sn 


WAVE OFF 


Sensuous “Wave” FX Break- 
dancing for video patterns. A 
form of video animation. Your patterns 
flow. Fast and easy to sync with music! 


Colored Glass Curtain 

Instantly change solid patterns into 
shimmering transparent glass curtains. 
Puts mystique in video introductions. 


Vincent Van Gogh FX 


A starburst of brilliant hue remini- 
cent of Van Gogh's yellows, greens, 
Vale me) (U(-\-mm@r-li(-to Mm at IMU amore) fo) a 





RF Modulator module allows direct connect to any TV. 














Your Time Machine You never got to meet your parents 
when they were young. Oh yes, you “see” these people in frozen 
photos. That's it. In still photos you “see”... with camcordings you 
“meet” .. your young father .. your mother... yourself. Owners camcord 
to carry them back in the future. They're intelligent. They realize the 
camcorder is a time machine. To time travel, FX-1 adds technical 
excellence, high adventure, and sheer excitement! 


Rembrandt Mosaic FX 


Cuts particles from 2 separate videos 
Valen e)(-1alel-mtal-]ia ml al ome Molg-t-laitcldiale! 
mosaic. Called: Fill with video. 
Requires synched sources. 





Some Jazz Jazz up NZele Laer lusrexel ge] laye mem z-(er- lela melmn i -relel late lo) 
with a little background piano! It’s easy and fun with FX-1. 


Zipstick FX Positioner Gives 4 more unique FX. 


Spotlight 
A bright frame zips 
around the screen. 





Scrolling 
Great way to display 
credits. 


On Target 
Patterns converge toa 
pre-selected target. 


Bouncing Ball 
A video pointer. 


Room To Grow it you move to synched cameras or a character 
generator FX-1 is ready with the blackburst-out for that equipment. 


Color Wipe Dissolve” Video Wipe” Cut" 


You Get A Prime Benefit Satisfaction. Of converting an 
everyday tape into a masterpiece! 


Call: we'll give more info! Price: Starts at $589. 


1-800-792-2489 


VIP Video 20516 Lorne, Taylor MI 48180, 313-388-5289, TLX510600059 


For additional information, circle No, 24 on Reader Service Card. 


















© Enclosed is $7.95 ($5.95 + $2 shipping) cash, check 
or money order. Send your new Video Catalog, plus 
periodic updates. NOTE: Foreign orders (except APO, 
Canada, Mexico) add $20 shipping/handling. 


© Enclosed is additional $3.50 ($11.45 total, $31.45 
foreign). Include your Adult Video Catalog. | am over 
18 years old. 
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percent of ultraviolet and infrared light, 
focusing only light from the visible spec- 
trum onto the subject. 

Cool-Lux recently introduced the 
Micro-Lux ($79.95) for new hand-held 
camcorders. Though only three inches 
long and under three ounces, it gener- 
ates 35 watts of light for 105 minutes 
from an optional 12-volt power supply. 
Micro-Lux was selected by NASA for 
use with the cameras on space shuttle 
missions. 


LENSES 

A lot of optical add-ons are available 
for camcorders under a variety of brand 
names. Most are intended for specific 
makes and models, but as long as you 
know the thread size of your lens, it’s 
possible to use a supplementary wide 
angle or telephoto lens meant for anoth- 
er brand to extend your own camcord- 
er’s reach. 

Sometimes the thread size is en- 
graved on the lens hood, which must be 
removed to make room for an add-on 
lens. Sometimes it’s in the back of the 
instruction manual. Most camcorder 
thread sizes are 46, 49, 52, 58, or even 
62 mm, all popular thread sizes for 
35 mm camera lenses. 

“Stepping rings” can get you from one 
size to another. They’re not recom- 
mended for supplementary lenses, which 


Add-on lenses 
can increase 
your versatility 


are fairly heavy pieces of glass. But they 
are useful for adapting filters and close- 
up lenses to your camcorder’s threads. 

One company specializing in supple- 
mentary wide-angle and telephoto lenses 
is Lenmar Enterprises, Inc. in Gardena, 
Calif. Its VTL200 and VTL150 telephoto 
lenses offer 2x and 1.55x magnification, 
respectively, while its VWA50 and 
SW813 lenses offer .55x and .42x 
wide-angle perspectives. With the appro- 
priate adapter ring, they can be fitted to 
virtually any camcorder. Lenmar also 
has a clip-on 1.7x telephoto or .50x 
wide-angle lens for Sony’s CCD-M8U 
Handycam. Prices were not available at 
presstime. 

One final “essential” accessory is a 
set of close-up lenses. They fit in the 
optical limbo between the macro and 
minimum focal distances of most cam- 
corder lenses. They’re ideal, for exam- 
ple, when you want to videotape post- 
cards or snapshots. Ambico’s V-0311 
close-up/wide-view lens attachment of- 
fers this capability, along with a wide- 
view option, for $69.95. 


































The revised and updated 1987 edition of the GUIDE is the perfect gift for your 
friends and a welcome addition to your video library. 

Over 1,100 pages are packed with information on prerecorded video tapes for 
home use. 


FEATURES INCLUDE: 

* Over 10,000 listings of the most popular feature films, children’s programs, sports 
features and “how-to's” available for home video. 19 facts about every title listed, 
subject category index. Cast index of over 300 stars. Closed captioned index. 


24 pages of classic photos. ONLY $13.95 


FOR THE PROFESSIONAL: 

If you have more than a casual interest in video, the new and completely revised 
1987 VIDEO SOURCE BOOK® isa must. This incredible hardcover volume is 

the most comprehensive reference on video tape and disc titles available anywhere. 
Over 50,000 titles are described on more than 2300 pages. Cross-indexed by 

subject category and cast members. A complete listing of over 900 wholesalers 

is included and TWO FREE updates will be sent to you with return of response card. 


We accept MasterCard and Visa or you may send a check or money order. Do not send cash. 





Please make check for total amount payable and mail to: 


v 
KW The National Video Clearinghouse Inc. 
100 Lafayette Dr. Syosset, NY 11791 
Tel: 516-364-3686 Telex: 6852011 


Check enclosed for $ _________. Charge to 0) Visa OO MasterCard Please send the indicated publications: 


Card # x py Dates = Copy(ies) of The Video Tape 


& Disc Guide to Home 
Entertainment® (7th Edition) 
@$13.95 plus $3.00 shipping and 


handling each. 








Name (Please Print) 








Signature 


Copy(ies) of The Video Source 
Address Book® |(8th Edition) @$149.00 plus 
$6.00 shipping and handling each. 














City 

New York State residents add 
State Zip appropriate sales tax. 

Allow four weeks for delivery. 
Phone ( ) 
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The Sound Side of Video 





One good idea begets an- 
other. For instance, the 
speakers reviewed here 
would not exist. if Sony had 
not first brought out the 
Walkman, a tape player 
which had neither speakers 
nor a means of driving them. 
The idea behind the Walkman 





Bose’s Video Room- 
Mates can sit beside a 
picture tube without 
causing color distor- 
tion. 


a 
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was to make a good sound 
system pocket-sized by strip- 
ping off the amplifiers and 
speakers, which account for 
most of the bulk and weight 
of larger portables, and re- 
placing them with head- 
phones. Soon, the Walkman 
and its imitators were selling 
by the million: everyone 
could march down the street 
to different drummers. 

But some listeners still 
wanted speakers for listening 
in private rooms or sharing 
music with someone else. 
Since the new pocket porta- 
bles lacked amplifiers to drive 
those speakers, manufactur- 
ers responded with ultra- 
compact speakers with built- 
in amplifiers. Unfortunately, 
they usually sounded terrible. 

So Bose put a twist on the 
idea: make compact, ampli- 
fied speakers, but make them 
a bit less compact and a lot 
better sounding than the 
competition. Bose’s Room- 





Mates, now $229 per pair, 
arrived in the thick of the 
Walkman craze—and just in 
time for the first portable 
Compact Disc players, which 
could really show how good 
they sounded. 

Bose used good, 4-1/2 inch 
speakers (similar to those in 
Bose’s larger systems) that 
were big enough to have 
some bass, yet small enough 
to spread treble through the 
sound path instead of concen- 
trating it in a shrieking pen- 
cil-beam. The speakers were 
housed in boxes large enough 
(about the size of small 
breadloaves) to allow them to 
develop a wee bit of bass, 
and powered with special am- 
plifiers. 

Unlike most amplifiers, 
which are designed to work 
with any speaker you plug in- 
to them, the RoomMates’ 
amps were going to be used 
only with the RoomMates’ 
drivers and enclosures. So 
Bose tailored the amplifiers’ 
frequency response to com- 
plement the rest of the sys- 
tem’s response, adding a bit 
of boost where it was need- 
ed, while cutting back on any 
frequencies the driver and 
box might over-emphasize. 
Bose also built in a compres- 
sion circuit to help keep the 
system from overloading 
when forced to deliver higher 
volumes than it was built for. 

The system was easy to 
connect: both amplifiers were 
in one speaker cabinet, so 
you only had to plug the 
speaker into the wall for 
power and into your portable 
player’s earphone jack for 
sound, then run a wire from 
one speaker to the other. 
You could get brackets to 
mount the speakers and a 
travel bag ($39.95) to carry 








the whole system, brackets 

and all. Now you can get the 
RoomMates in ivory as well 

as the original black. 

I’ve been using a pair of 
RoomMates happily since 
they appeared. They’re no 
match for any of my larger 
speakers, but they make a 
great utility system that I’ve 
used for everything from par- 
ties to public addresses to 
the music at my wedding re- 
hearsal. 

Recently, Bose extended 
the idea by coming out with 
Video RoomMates at $279 
per pair. The gray video ver- 
sions are magnetically shield- 
ed, so you can put them right 
next to your picture tube 
without causing color distor- 
tion. They also have front- 
panel volume controls, for 
use with VCRs and disc play- 
ers that may lack volume 
controls of their own. Their 
signal cables end in a pair of 
RCA phono jacks instead of 
the original version’s single, 
3.5-mm headphone plug. 
(Adapters for 3.5-mm plugs 
are available from Bose and 
elsewhere. ) 

Meanwhile, an even older 
Boston-area speaker compa- 
ny, Acoustic Research, has 
come up with speakers, the 
Powered Partners at $339.95 
per pair, designed to com- 
pete with both Bose models. 
They, too, are shielded for 
video use and have inputs 
that may be connected either 
to headphone jacks or to 
RCA phono plugs. Since AR, 
like Bose, thrives on innova- 
tion, it brought some fresh 
twists to the basic idea. 

Most of AR’s innovations 
are designed for increased 
versatility. The Powered 
Partners are triangular, rath- 
er than loaf-shaped, so you 
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Lake Grove, N.Y. 11755 


(516) 360-1990 


e Nakamichi 

e NEC 

e OHM 

e Thorens 

e Monster cable 

Cassette Decks e Speakers 

Pre-Power Amps e Tuners 

CD Players e Turntables 

Receivers 


e Adcom 

e Dual 

e Klipsch 
e Yamaha 
e NAD 


NEC DX-1000 
Digital VCR 
Digital, Noise Reduction & 
Still Frame. Full function 
wireless remote 


NEC CD-650 $349 
16 Bit, Dual D/A Digitally- 
Filtered CD Player. Wireless 
remote with volume control 


NEC AV-350 $ 489 
Dolby Surround Processer 
W/4 Channel Amp & Full 
Function Wireless Remote 
Factory Authorized Sale 
NAD 7175 $698 
Audiophile, Top Of The 
Line Receiver W/Power 
Envelope Technology 


YAMAHA T-520 $219 
Digitally Synthesized, 16 
Memory Presets, Am-Fm 
Tuner 


YAMAHA C-45 $319 
7 Input Preamp W/ Record 
Output Selection, Variable 
Loudness Compensation 
And Gold Plated Connections 


$499 


M,TH,FRI 
T,W,SAT 


eo = Master Card Visa 
er Diner Club 


10am-9pm 
10am-6pm 
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can stick them in a corner (which em- 
phasizes bass), or rest them on the floor 
and not have all the sound go down your 
socks. They can be powered from 12- 
volt DC, from either a rechargeable bat- 
tery pack ($69.95) or a cord that taps in- 
to a car’s cigarette lighter ($12.95). 
Where Bose offers a swivelling, clamp- 
ing mounting arm ($199.95 per pair) and 
a wall bracket ($39 per pair), AR offers 
a similar clamping bracket ($60 per pair), 
a wall bracket with a swivel ($40 per 
pair), and a socket that lets the speakers 
mount on 1-1/4 inch diameter pipes or 
poles. There’s also a tote bag ($39.95) 
to carry the speakers and all the acces- 
sories. 

Instead of building both amplifiers into 
one cabinet, AR builds a separate ampli- 
fier into each speaker, so you can use 
them separately. Each speaker has its 
own power cord to be plugged in 
(though each also has an AC outlet, so 
you can feed one speaker’s power cord 
from the other speaker), and the signal 
cable that feeds the Powered Partners 
splits into a wide “Y” to feed both 
speakers individually. The signal cable 
plugs into standard RCA jacks in back of 
the speakers, so you can substitute oth- 
er cables for connection to gear that 
doesn’t have 3.5-mm headphone jacks. 

The AR also has more (and more 
complex) controls. Where the original 
RoomMates had no controls and the Vid- 
eo RoomMates’ single volume control 
manages both speakers, the Powered 
Partners have a volume control, bass 
control, and an on/off button on each 
speaker. The bass controls are a useful 
addition, allowing you to tailor the 
sound’s frequency balance a bit. The 
separate volume controls, however, are 
a trade-off. They make it easier to use 
each speaker individually or to make one 
speaker louder than the other but make 
it harder to use the Partners with sound 
sources (such as VCRs) which have no 
volume controls of their own. I'd like to 
see calibration lines added to AR’s sepa- 
rate volume controls to make it easier 
to balance the sound when the two 
speakers are widely separated. 

How do these speakers sound? A sin- 
gle speaker in each Bose handles all the 
audio frequencies, while the AR speak- 
ers divide the frequencies between a 
woofer for bass frequencies and a tweet- 
er for the highs. Theoretically, this 
should give the AR more extended 
high-frequency response, and make the 
Bose’s response a trifle smoother in the 
region where AR divides the spectrum 
in two. The Bose speaker has a slightly 
larger woofer, which could improve its 
bass response—but the AR has a slight- 
ly larger enclosure, which could improve 
its bass at least as much. 

The AR’s 15-watt amplifiers allow it to 











deliver clean sound at levels up to 106 
decibels, while the Bose speakers are 
rated to deliver 101 dB—no significant 
difference there. When rapped with a 
knuckle, the AR’s rugged aluminum cabi- 
net has a higher-pitched “thwock” than 
the Bose’s rugged plastic one, but not 
much louder or softer. 

Neither set of speakers plays loudly 
enough to break a lease with, but both 
play loud enough for clear listening in 
typical home listening rooms. Both 
speakers have a trace of honkiness, a 
sign of overemphasis at the middle fre- 
quencies, though it seems a bit stronger 
on the Bose. At low frequencies both 
speakers fade out cleanly rather than 
make distorted attempts to put out bass 
they can’t deliver. | 

The Video RoomMates have a warm- | 
er sound that persist no matter where 
I set the bass controls. The Boses also 
seem, at first, to have more bass. The 
Powered Partners, on the other hand, 


Powered Partners 
cost more than 
RoomMates, but 
have more controls 
and clearer sound. 


sound clearer and more open when play- 
ing good material—and harsher when 
playing bad. (Perhaps there should be a 
control to turn the treble down, too.) 
Their bass sounds less loud, but seems 
to go a bit lower. 

Both speakers maintained a stable 
central image for sounds occurring be- 
tween them—an important point for 
stereo TV, where most dialogue mixes 
into the middle of the soundstage. The 
Powered Partners seemed to have a 
very slight edge when it came to pin- 
pointing where individual instruments 
were in good stereo music recordings. 

Overall, I preferred the Powered ‘ 
Partners for listening to most kinds of 
music, but the Video RoomMates for TV 
and some rock. I felt that AR’s sound 
had improved enough to justify the 
additional cost, even if the extra versatil- 
ity was not taken into account. But the 
differences were not vast; while on 
some material I could tell blindfolded 
which speaker was which, on others I 
nearly had to poke my ears into the 
speaker grilles to tell which one was 
playing. Both models are worthwhile, so 
be sure to give each a listen before mak- 
ing your choice. 

















Ivan Berger is Technical Editor of Audio 
Magazine. 








AT YOUR 
FINGERTIPS. 


M\ THE LATEST RELEASES 
A THE LOWEST PRICES 
SHOP-AT:HOME CONVENIENCE 











TOP GUN 755203 KELLY’S HEROES SINGING IN THE RAIN 882744 
FROM HERE TO ETERNITY 754851 INDIANA JONES & THE TEMPLE OF DOOM 95 JEL ciD 716542 

LOST HORIZON (1937) 754894 FORBIDDEN PLANET FLATTEN YOUR STOMACH WOMEN 751704 

DEER HUNTER 754452 ZULU é WHITE CHRISTMAS 745631 

JOLSON STORY 713918 WIZARD OF 02 -95 | QUEEN ELIZABETH II-60 GLORIOUS YEARS 712814 

JOLSON SINGS AGAIN 754878 MUSIC BOX/HELPMATES -99 | FOGHORN LEGHORN’S FRACTURED FUNNIES } 716003 

THE BIG CHILL 878267 AMADEUS ‘99 | LONG RIDERS 709872 
STAR WARS 879964 THE MUSIC MAN -95 | SLEEPING BEAUTY 711249 

VICTORY AT SEA GIFT BOX 1-26 707470 .00 | DONOVAN’S REEF -99 | FROM RUSSIA WITH LOVE 728591 

MIRACLE OF LIFE 751887 JANE FONDA’S NEW WORKOUT E THE GRADUATE 723158 

STAR TREK-THE MOTION PICTURE | 888394 .95 | SHANE .95 | THE COMPLEAT BEATLES 871122 

SOUND OF MUSIC 864770 CIRCUS WORLD -95 | ROMEO & JULIET 720957 

WITNESS 714833 BRIDGE OVER THE RIVER KWAI F PATTON 879468 

NORTH BY NORTHWEST 885484 ELVIS ALOHA HAWAII JANE FONDA’S LOW IMPACT WORKOUT 714817 

LION IN WINTER 705818 .95 | CARMEN 95.) OKLAHOMA 728737 | 728729 

MY FAIR LADY 728710 95 | CHRISTMAS CAROL MIDNIGHT COWBOY 709910] 709902 

CITIZEN KANE 87850X $95) SOU SE BEST OF BUGS & FRIENDS 703807} 703793 


BEST OF FOOTBALL FOLLIES 71521X | 715201 CASABLANCA HOLIDAY INN 88254X] 882531 
BLADE RUNNER 880385 | 880377 THE BOAT HOUND OF THE BASKERVILLES 7125714 712563 
RAIDERS OF THE LOST ARK 874024 | 874016 BEVERLY HILLS COP : MEET ME IN ST. LOUIS 703763] 703750 
TO CATCH A THIEF 730294 | 730286 ]19.95 | IT’S A WONDERFUL LIFE (COLOR) SEVEN BRIDES FOR SEVEN BROS. vo7994 vo7986 
FIDDLER ON THE ROOF 865343 | 865351 ]29.95 | IT’S A WONDERFUL LIFE . STAR TREK-TROUBLE WITH TRIBBLES 712415} 712407 
QUIET MAN 02356 | V02348 LITTLE PRINCESS STAR TREK-—THE CAGE 710846} 710838 |2 


ARSENIC AND OLD LACE 715805 TRIUMPH OF THE WILL STAR TREK 2—WRATH OF KHAN 879948] 87993x 
GONE WITH THE WIND 01384 .95 | KATHY SMITH’S BODY BASICS ‘95 | STAR TREK 3-SEARCH FOR SPOCK V03670} 03662 
WEST SIDE STORY 865408 PINOCCHIO q ‘¥9 | STAR TREK-MENAGERIE PARTS 1 & 2 722453} 722445 
YOU ONLY LIVE TWICE 712091 | 71 95 | MAN WHO SHOT LIBERTY VALANCE SOUTH PACIFIC 728796] 728788 
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No matter what TV and VCR you own, the 
new Sony Beta and VHS videotapes will 
improve your picture. 

Because the same thing that makes Sony 
TVs better makes Sony videotape better: 
Sony technology. 

The tape you see above is new Sony 
PRO-X. Its ultra-fine Vivax™ particles deliver 
extraordinary video and audio recording 
characteristics. For exacting videophiles, the 
best choice is the best Sony videotape: PRO-X. 

Then there's new ESX-HiFi, with 
an extremely high signal-to-noise 
ratio. Its the right answer for hi-fi 
recording at an affordable price. 


Our new Sony ES-HG is a perfect 


jape inside 


example of how Sony Vivax magnet 
| particles can hold more video 
“information” to give you better 
' M87 { picture quality. Even at the slower 
y£/50 speeds that are so tough on tape. 
New Sony Vivax particles are in depend- 
able Dynamicron®, too, for Supenor -sonx « 
video and audio at an economical 
price. You can record on Sony 
Dynamicron over and over with 
sharp, clear results over and over. .L-750 
So now you know you can own a great 
Sony picture for the price of a videotape. And 
once you do own one, you'll clearly see why 
the Sony is the one and only 
videotape to buy. Ss ON Y. 
THE ONE AND ONLY. 


© 1986 Sony Corporation of America. Sony, Vivax, Dynamicron and The One and Only are trademarks of Sony. 
For additional information, circle No. 120 on Reader Service Card. 





f the ’80s is the Age of Home Video, it’s 
thanks in large part to the cinematic creativity 
of the preceding three decades. In our third 
annual programming issue, we celebrate the 
era’s achievements with a look back at Monty 
Python and the Beatles, groups whose comedy 
and music, available now on dozens of videotapes, 
symbolize the vitality of the ’70s and the 60s. For 
the 50s, we’ve assembled an eye-opening retro- 
spective on the classic films, like Casablanca and 
Bridge on the River Kwai, of Hollywood’s lost 
generation. You may not know all the performers, 





Featuring Monty Python, Beatles, ‘50s Blacklist 





directors, and writers Hollywood blacklisted but 
you certainly know their work. 

Contributing Editor Bob Brewin’s survey of 
the changes prerecorded video is experienc- 
ing—and which videophiles are already 
encountering—opens our special section. But 
we've saved the biggest change for last: a thor- 
ough look at the explosion in outlets for pre- 
recorded tape. You'll be surprised at some of the 
directions video is taking, and we think you'll 
enjoy our close-ups on the sources of video’s 
unflagging energy. 
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ello commercials, “‘sponsored” 
videos, slightly higher prices for 
hits, more tapes on. topical sub- 
jects—and bye bye Beta. These 
are some of the significant trends in pre- 
recorded.home video consumers will have 
to adjust to during the next year. They are 
driven by home video’s transformation 
from a trend into a major programming 
source equal in reach to a fourth network. 

By the end of this year 40 per cent of all 
American homes will be able to program 
their TVs thanks to the VCR, and they'll 
rent—and increasingly. buy—videotapes 
from an astonishing: number of outlets. 
Gary Khammar, marketing vice president 
of RCA/Columbia Pictures Home Video, 
predicts the number of stores offering vid- 
eocassettes for sale or rent will jump from 
about 10,000 at the end of 1986 to nearly 
50,000 by this December.: In fact, it will 
soon be hard to find a type of store that 
does not-deal in some form of prerecorded 
home video. 

Mass merchants such as K-Mart and 
Wal-Mart will devote more space to 
Slickly-displayed Hollywood hits or oldies 
ready for quick sale.-That’s been expected. 
But tapes are also popping up in unusual 
locations. Want to improve your golf 
swing? The local pro shop probably will 
carry instructional tapes on a4 rack next to 
the golf balls. Want to carry the lessons of 
the aerobics class home? The gym will 
make it easy by stocking exercise tapes. 
Look for gourmet. food shops to carry 
cooking videos, hardware stores tq sell 
home repair tapes, and liquor stores*to 
stock mixologist yideos.. (See “Video 
Takes Over Main Street” elsewhere in this 
issue for acloser look at thisphe- . 
nomenon. ) ; 

Home video’s 
coming of 


age as a major pro- 
gramming medium does have 
a price. Beta, the format that’ 
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Look F or More 


7 Ads, More Outlets, 


Sponsored Tapes, 
Magazine Spin-offs, 
Higher Prices For 


- Hits—And Less Beta 
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. By Bob Brewin 
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6¢ Some welcome 
ads on tapes as 
long as they’re 

at the beginning. 


9 


kicked off the boom, may all but 
disappear as a-prerecorded medium. 
Though most major studios will support 
the format through this year, anumber see 
little hope for all their titles appearing in 
Beta afterwards. The reason? Mass-mar- 
ket media’do not pay much attention to the 
tastes and needs of minority formats that 






ADISON AVENUE'S 


are shrinking, and Beta sales have slipped 
well below ten percent of the machine pop- 
ulation. Some distributors no longer place 
orders in Beta for even hot titles anymore. 
“You know how many orders I got for the 
Beatles’ Help! in Beta?” asks Jaffer Ali 
sales vice president of MPI Home Video. 
“Zero.” 

The reluctance by manufacturers re- 
flects retail realities. For example, Erol’s, 
the suburban, Washington D.C.-based 
company that calls itself the country’s larg- 
est video specialty chain, continues to 
stock Beta only in its older stores. “When 
they opened, Beta was the only format, 
and those stores still have a large percent- 
age of Beta members—30 to 40 percent,” 
eXplains Ron Castell, V.P. of market- 
ing. “But when we open a new store 
we don’t even bother with Beta because 
we know all but a small minority,of custom- 
ers will own a VHS machine.” 

Betaphile Steve Savage, co-owner of 
the Manhattan-based New Video chain, 
hada simple, musical answer when asked 
about the format’s fate: “Dum de dum 
dum—better buy a VHS machine.” Frank 


a Home Video is 
equally grim. “Unless 
something dramatic happens, in 
the next 12 months Beta will disappear,” 
he warns. “We will continue to support the 
market as long as we can. I don’t want to 
accelerate the decline.” Bob Fead, presi- 
dent of Pacific Arts Video, says he expects 
to “see Beta out of the prerecorded vided 
marketplace by the end of 1987.” Pacific 
Arts is already cutting back on its commit- 
ment to Beta. 

As for 8mm, most eompanies and retail- 
ers surveyed for this article hold little hope 
the format will become.a viable pre- 
recorded home video medium. Exceptions 


O’Connell, president of HBO/Cannon 










include Paramount, Warner, Bros., MPI, 
and HBO/Cannon, but HBO/Cannonri’s 
O’Connell notes that, while the format has 
“Sntriguing possibilities,”@he can’t seem to 
interest Sony in a deal. 


MESSAGE TAPES 
Formats aside, 1987 may go down in 
video history as the dawn of the Commer- 
cial Age. This long-anticipated phenome- 
non has finally arrived, thanks to the break- 
through: Diet Pepsi commercial on Para- 
mount’s Top. Gun home video. Madison 
Avenue is hungry to exploit the medium 
because, as RCA/Columbia’s Khammar 
observes, when people have their VCRs 
on, they’re not watching commer- 
cials er cable stations. 
Not surprisingly 
(considering 





the beginning, end, and middle. 

While major studios—like Warner, 
RCA/Columbia, HBO/Cannon,, and Para- 
mount—are hot.to sign up as many adver- 
tisers' as possible, none seems willing yet 
to compromise the integrity of the medium 
by sticking a commercial into the mid- 
dle of-a feature film.: “Then we'd be 
no different from television,” 
says Khammar. 

But video producers 
seem eager to jump on 
“sponsored”. vid- 
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ILLUSTRATION BY CARY HENRIE PHOTOS BY RICK BARRICK 


Coca-Cola owns 
Columbia Pictures), 

Khammar'says he’s “already 
had preliminary discussions” with 
Coke about advertising the: soft drink on a 
home video release. But while commer- 
cials may be inevitable, some in the home 
video business wonder if it’s in the best 
interest of the consumer. The hook for the 
bayer is lower-priced “A” titles, as indicat- 
ed by the $26.95 suggested price for Top 
Gun. (The price was driven even lower by, 
savvy retailers willing to shave margins in 
return for volume. Erol’s pre-sold over 
10,000 Top Gun tapes at $19.95 to mem- 
bers and $21.95 to non-members. ) 

New Video’s Savage views Top Gun as 
the “beginning of home video’s mass-mar- 
ket phase” and welcomes commercials “as 
long as they’re at the beginning. I won't 


stand for them in the middle.” But partner’ 


Michael Pollack bets that once the com- 
mercial camel sticks its head into the home 
video tent, it won’t be content: until com- 
mercials appear anywhere on a tape—at 






; eos, in which the 
_ entire* tape is effectively a 
commercial message. One of the 
first is the Mr. Boston Official Bartender’s 
Guide from Karl-Lorimar, which, while in- 
formative, is also chock full of Mr. Boston 
bottles. “The whole area of consumer 
product tie-ins with home video makes an 
incredible amount of sense,’’says 
HBO/Cannon’s O’Connell. Pacific Arts’ 
Fead expects commefcial tie-ins to perme- 
ate the company’s how-to and instructional 
tapes. “We would obviously look at the 
clothing suppliers and talk to the racquet 


. manufacturers, the companies that make 


footwear, and the people who make the 
balls,” says Fead about a proposed rac- 
quetball instruction .video. 

Another type of sponsored video view- 
ers will soon see more often is the maga- 
zine spin-off. Karl-Lorimar leads the way 
here with titles like American Health: The 
Relaxed Body and 'Inc., Magazine: How to 
Really Start Your Own Business. Since 
Time, Inc. owns both a bunch of magazines 
and HBO, it’s not. surprising to discover 
that HBO/Cannon is developing videos 
based on Time, Inc. magazines. 

The first HBO/Cannon magazine project 
will be based on Sports Illustrated. 
HBO/Cannon has already dippped into 


~ YOUR OWN 


ee 


oe Business Plan 
Going for It 





‘6 Video viewers 
will soon see 


more magazine 


spin-offs.”’ 





what O’Connell terms the “infomercial” 
with a Fodor's Travel Guide tape in which 
Mastercard charge cards are displayed. 

Though commercial projects are push- 
ing down the prices of some home video 
products, the major studios want to push 
up the prices of the most popular tapes, the 
right-from-the-Rialto box office hits. For 
example, CBS/Fox recently hiked its price 
on Aliens from $79.95 to $89.98, and 
Warner Home Video is “studying” whether 
to follow. “I think everybody will go to 
$89.95, and I would not preclude going 
higher,” says O’Connell. 

Such a move—condemned by some vid- 
eo specialty stores—will eventually result 
in “happy retailers,” O’Connell reasons, 
“because we are going to reinvest the 
increased margin in advertising and promo- 
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tion to drive consumers into video stores.” 
This is a nice theory, but it’s hard to blame 
skeptical storeowners for wondering if the 
studios are not considering saving a bit (or 
more) of the increased margin for them- 
selves. 


BOTTOM LINES 


Don’t look for the price of “collectibles” 
to go much lower than the current floor of 
$26.95. “I don’t see it going down,” says 
MPI’s Jaffer Ali. Warner Home Video, 
which offered its “Comedy A to Z” package 
at $24.98, doesn’t expect to go any lower, 
according to spokesman Mike Finnegan. 
Rental tapes can be easily converted into 
sales “at somewhere below $30,” says Pa- 
cific Arts’ Fead, indicating that hopes of 
buying movie titles for under $20 may just 
be hopes. 

Price doesn’t seem to make a difference 
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Sor ry. 7) ap Dd 
lHavea Dream 


The Electrifying Speech That 
Changed the Hearts and Minds 
of a Bitterly Divided Nation 


ne) Home Video 


“¢ People want 
to own a piece 
of their 
own history.?? 


in the languish- 
ing music video genre. 
No matter how low music video tapes are 
priced, sales have never lived up to expec- 
tations. Not even Hi-Fi stereo sound- 
tracks seem to help. “People don’t want to 
pay for what they can get for: free, and 
there are a lot of music videos available for 
free,” says Erol’s Ron Castell. “There’s 
MTV oncable, and practically every televi- 
sion station has a music video show. If kids 
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want a tape, all they have to do.is put in a 
blank.” RCA/Columbia’s Khammar doesn’t 
think the genre will take off until kids have 
VCRs of their own. 

Some super-hit music videos do well, 
such as the Beatles’ A Hard Day’s Night 
and Help! both released by MPI. In facet, 
Jaffer Ali says MPI may release Help!.on 
8mm. But others have a real problem. “By 
the time the video comes out, the music is 
stale,” explained Fead. “The user‘has al- 
ready bought the LP or the:compact disc. 
What does he need the video for?” 

Despite music video prices as low as 
$9.95, Fead says they’re still no bargain for 
cost-conscious consumers because the 
number of songs on the video are far fewer 
than on an LP ora CD. Fead thinks music 
videos will boom only when they become 
available before LPs or CDs: 


CATCHING UP-WITH HISTORY 


Other genres have also had a rough go in 
the home video market. MPI’s Ali says 
home video producers looking to score 
outside the exercise or movie areas will 
have to come up with topical subjects, such 
as recent historical events. He says MPI is 
learning how to do it, and cites the success 
of its [.Have a Dream tape, released _to 


_. coincide with Martin Luther King’s birth- 
* day. “We sold about 7,500 cassettes in its 
initial release and it’s still popular,” he 


says. “People want to own,a piece of their 
history.” Following up on this theory, MPI 
offers a variety of tapes on historical sub- 
jects ranging from Vietnam and 

World War II to the turbulent 
60s. 














bie - Erol’s Castell 


fine genres too narrowly. He 
sees three distinct, non-theatrical. genres 
that are growing both in customer interest 
and number of titles. They are: 

e Exercise. “The mainstays of book- 
stores are* cookbooks and diet books,” 
says Castell. “Every year there is a new 
hot cookbook and a new hot diet book. The 
same is true for exercise tapes.” 

© Kidvid. “This sells well because it’s 
lower priced—there’s a lot of $9.95 to 
$14.95 product—and'kids are the world’s 
best repeat customers,” says Castell. “Al- 
so, it gives parents a chance to really con- 


thinks producers de- - 


trol what their kids watch on TV.” Bob 
Fead estimates kidvid soon could account 
for 15 percent of all prerecorded video ti- 
tles. 

e@ Family. “These are titles the whole 
family can, sit down and watch together, 














































‘¢ Health and exercise 
tapes are the 
mainstays of 

the video store.?? 


like the Sound of 
Music and The .Music 
Man,” says Castell, “and Disney 
tapes, which move well because they’re 
backed by a lot of national advertising.” 

Castell believes ‘there will always be 
room for video specialty stores, but warns 
that they will have to stock in breadth and 
depth since they'll be offering the same hit 
titles as K-Mart. “There has to be a reason 
for members to come to us. We have to 
stock titles they cannot get ‘someplace 
else. What we're selling is great selection 
and service.”” HBO/Cannon’s O’Connell 
notes that “the specialty stores ‘will still 
have the rental market to themselves. 
Sears or Penney’s just want you to buy the 
tape and take it home.” 

Whetever you get tapes. in the next 
year, they will probably be copy protected 
with Macrovision. Hollywood wants to 
stamp out piracy, even’if it means turning 
off legitimate customers who buy, rather 

continued on page 120 
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How Monty Python's THE END 


Flying Circus 
Reinvented le OF THE FILM 


Comedy In The °70s 


By Tom Soter 
aeRO ee 
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nd now for something completely 

Python: the complete (well, al- 

most) history of the show that 

nearly began as Owl Stretching 
Time and A Horse, A Spoon, and a Bucket, 
yet went on to become one of the most 
successful, groundbreaking comedy pro- 
grams in television history. 

Monty Python’s Flying Circus, the half- 
hour series, ranon British TV from 1969 to 
1974. On Python, anything went—a Minis- 
ter of Silly Walks who goes off to work, a 
house that devours people and neighbor- 
hoods, a talk show host who blithely inter- 
views a stuffed cat. “We always felt, ‘we'll 
do what makes us laugh’,” recalls Terry 
Jones, one of the six members of the 
group. And though some viewers don’t 
agree, calling the team’s work tasteless 
and unfunny, many more have joined in the 
fun, turning their 45 shows (just now com- 
ing out on tape), movies, records, and 
books into hits. 

Monty Python’s Flying Circus, influ- 
enced by British radio’s seminal Goon 
Show (with Peter Sellers), snuck onto the 
U.K. scene in October 1969 as a late-night 
replacement for a religious talk show. Few 
were watching, and even fewer at the Brit- 
ish Broadcasting Corporation (BBC) knew 
what to expect. (The ambiguous title was 
meant to keep as many people as possible 
in the dark.) The series had been sold on 
the basis of previous work by the six Py- 
thons—Graham Chapman, John Cleese, 
Terry Gilliam, Eric Idle, Terry Jones, and 
Michael Palin—who had all worked on such 
popular programs as At Last the 1948 
Show, The Complete and Utter History of 
Britain, and The Frost Report. 

But Monty Python would be like no other 
series, and would change the nature of 
television humor. The Pythons were the 
first true video comedians, brilliantly using 
the medium to poke fun at TV, politicians, 
doctors, the military, the clergy, the upper 
classes, surrealism, documentaries, and 
life in general. 

“When we decided to do Python,” recalls 
Terry Jones, “I was thinking, ‘What kind of 
shape are we going to give it?’ And I re- 
member looking at Spike Milligan’s show, 
Q5, on TV and thinking he was doing out- 
rageous things in comedy. He’d start a 
sketch and then it would suddenly turn into 
something else. Or someone would push a 
door onscreen and he’d walk through it. 
And he just didn’t bother about finishing off 
everything. I suddenly realized we had all 
been writing cliches till then.” 

The Pythons planned their comedic cha- 
os very carefully. Sketches did not simply 
follow one another; they didn’t have guest 
singers separate segments, as was the 





Typically Monty moments: Eric Idle pon- 
tificates to Terry Gilliam and Michael 
Palin in ‘Monty Python’s Life of Brian’ 
(left); and Terry Jones as Mr. Creosote 
and John Cleese in ‘Monty Python’s the 
Meaning of Life’ (right and below). 








Fed 


Graham Chapman as a Rocky Horror in 
‘The Meaning of Life.’ 


custom. Instead, there were routines, ani- 
mations, non sequiturs, subtitles, voice- 
over narration, and general silliness, all 
tightly linked. Notes Terry Gilliam, “We 
tried to interrelate everything.” 

In one show, for instance, a sketch 
called “A Book at Bedtime” finds a man 
reading aloud a picturesque description of a 
castle, stumbling over words he can’t pro- 
nounce. The scene shifts to the castle be- 
ing described; a Scottish highlander falls 
from a turret. Next is a segment about 
“Kamikaze Highlanders” who jump from 
turrets. One man remarks to another, “We 
have no time to lose,” which segues into a 
sketch about the “No-Time-to-Lose Ad- 
vice Center,” where people are given ad- 
vice on how to use the expression. This 
turns into a cartoon about “No-Time Tou- 
louse,” a French Impressionist gunslinger 
in the Old West, before a return to the 
Kamikaze Highlanders. More sketches fol- 
low; the show ends full circle with the 
“Book at Bedtime” sketch. 


NO PUNCHLINES! 

In their former lives as writers, the Py- 
thons had constantly felt trapped by the 
“tyranny of the punchline,” the require- 
ment of concluding a funny sketch with a 
brilliant joke. “We kept seeing so much 
good work being weakened by a weak end- 
ing,” says Gilliam. “So we did the obvious 
thing: get rid of the weakest link.” 

Gilliam played an important role in that. 
A former magazine illustrator, the trans- 
planted American had made a mark on Brit- 
ish television with a limited-animation car- 
toon short, Elephant. In the stream- 
of-consciousness exercise, a man is hit 
by a falling elephant, squashed, and then 








transformed into something else. 

“Terry had been very worried about it, 
because he said, ‘It doesn’t really make 
sense’,” notes Jones. “I felt, ‘Why not 
amalgamate the freedom that Spike Milli- 
gan’s got—not having punchlines—and use 
Terry’s animations to flow in and out of 
sketches’?” Besides giving the series a 
shape, Gilliam’s wild animations (a TV set 
drilling holes in eyes, a man slicing off his 
head while shaving) gave the series a vio- 
lent tone, which bled over into some of the 
sketches. “Sam Peckinpah’s Salad Days,” 
for example, opens with a tennis garden 
party. A ball is tossed to one of the picnick- 
ers, hitting him in the head—which sud- 
denly explodes. Another man grabs the 
arm of a companion and it comes off, spurt- 
ing a fountain of blood in slow motion. And 
so on. 

Surprisingly, the BBC gave the Pythons 
little trouble until their third year. “They 
started to get more interested because it 
was more successful,” observes Gilliam. 
“They had to show their involvement. We 
had one session where the BBC gave us 
this huge list of things that had to be dealt 
with. They were totally misinterpreting 
everything that was going on. In one of the 
sketches, John pushes a severed leg 
through the door and says, ‘Sign here.’ And 
that was referred to as the scene where 
the man pushes the giant penis through the 
door.” 

The Pythons both wrote and performed 
the material. Usually Idle and Gilliam would 
create alone; Chapman and Cleese and 
Palin and Jones would collaborate. Recalls 
Palin, “Terry and I would write together 
for a week, working quite closely in the 
same room, swapping ideas around. Then 
there’d be a reading session. You could tell 
from the laughter around the table when 
something had worked and when it hadn't.” 
The group would discuss the material for 
several days, followed by more rewriting. 
Idle soon became known for his wordplay, 
Chapman and Cleese for their logic and 
acerbity, and Palin and Jones for their 
flights of fancy and imagery. 

Ideas suggested by one member were 
often developed by another. That process 
led to “The Pet Shop,” a classic piece in 
which a customer has an incredibly hard 
time trying to return a parrot that was sold 
to him dead, nailed to its perch. “It’s based 
on a guy I originally bought a car from,” 
says Palin. “If anything went wrong withit, 
he would never admit it. There was always 
some excuse. You’d say, “The brakes don’t 
work’ and he’d say, “That’s because it’s 
new. It needs a bit of adjustment.’ ‘But I 
went down a hill and nearly killed myself.’ I 
remember telling John about this character 
and he thought it was very funny. Then he 
and Graham wrote something. It was Gra- 
ham who had the idea that it should be a 
parrot.” 

Similarly, Graham Chapman recalls try- 
ing to create a sketch with Cleese about a 
“Ministry of Anger,’ which Palin and 
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Jones turned into a “Ministry of Silly 
Walks.” “In Python,” notes Palin, “any 
loose ends could lead to something that 
made a nice, surrealistic whole.” 


NO MONEY! 

Through it all, the deadlines—ten days 
to do a show—and a slim budget led to 
great creativity. “Necessity always makes 
us make leaps,” remarks Gilliam. “That 
was the advantage in television. We did 
nothing but take chances to fill up that half- 
hour every week. I’ve always been con- 
vinced that with enough money we could 
really have been mediocre beyond be- 
lief. Case in point—Monty Py- 
thon and the Holy Grail. Had we 
the money, we would have had 
horses, not men pretending they 
were horses banging coconuts to 
make galloping noises.” 

In 1972, the group made its 
first tentative step into the film 
world with And Now for Some- 
thing Completely Different, a re- 
make of about 40 TV pieces. The 
idea was to introduce the troupe 
to America, but the movie—over 
which they had little control— 
pleased neither the Pythons nor 
their potential audience, and 


7 Ries 


Michael Palin and his beloved in ‘Jabberwocky.’ 


says now) and refused to do any more TV. 
(Six episodes were made without him.) 
The group turned again to film, this time 
retaining creative control. The result was a 
parody of the Arthurian legend, directed by 
Jones and Gilliam: Monty Python and the 
Holy Grail. 

“We did feel we had exhausted Python 
on TV by then,” recalls Palin. “But Terry 
Jones, myself, and Terry Gilliam were in- 
terested in cinema. We were going to set 
up a film anyhow and it seemed a shame not 
to get all the Pythons in.” 

Holy Grail has all the best elements of 
the series, hung loosely on a quest plot. 








programs. The landmark court ruling that 
resulted favored the Pythons’ position and 
more generally strengthened artists’ 
rights. 


NO PYTHON! 

By 1975, the troupe was in a paradoxical 
position: the components of this inter- 
nationally successful unit were all anxious 
to work as individuals. “What I hate most is 
repetition,” observes Gilliam. “I hate the 
feeling that I know the answers to things. I 
like being constantly surprised.” In Palin’s 
view, “There’s a certain desire within you 
to try and find out what you can do on your 
own. When I’m ina group, I tend 
to be more submissive so I'll 
blend in. There are certain times 
when I can only express what I 
want when I’m out on my own.” 
The six began to work apart, 
with varying initial results. 

John Cleese created the 
12-episode sitcom, Fawlty Tow- 
ers, a brilliant farce about a rude 
hotel owner. “It was my most 
successful non-Python effort,” 
he now notes. “It’s about as fun- 
ny as I can be.” 

Eric Idle appeared on Satur- 
day Night Live (as did Michael 





was a disappointing flop. 

It wasn’t until 1974 that the team made it 
in the U.S. in, of all places, Texas. A local 
public broadcasting station picked up the 
series—both commercial and public televi- 
sion had rejected it as “too British”—and 
the ratings were great. A cult developed, 
and the Pythons began turning up on other 
PBS channels around the country. 

By then, a second movie was in the 
works, and the series itself was on the 
wane. John Cleese had become bored (“I 
felt we were just repeating ourselves,” he 


The episodic narrative finds Arthur and his 
knights encountering a killer rabbit, a 
three-headed knight whose heads are al- 
ways arguing among themselves, and so- 
cialist peasants debating the class system. 
The movie was a hit, helped perhaps by a 
Python stage show in America (a later tour 
was captured in the film Monty Python Live 
at the Hollywood Bowl), records, and pub- 
licity surrounding a lawsuit the group 
brought against ABC-TV when the net- 
work aired heavily edited versions of the 





Palin), developing the creative 
alliances that led to amock documentary on 
the “pre-fab four,” the Rutles, a legendary 
singing group whose career very much re- 
sembles the Beatles’. 

Michael Palin and Terry Jones collabo- 
rated on Ripping Yarns, anine-episode TV 
satire of “boys’ adventure” stories. 

Graham Chapman wrote a semi-fanciful 
book called A Liars Autobiography, Vol- 
ume VI,.and appeared in a film, The Odd 
Job. 


continued after next page 


MILESTONES OF THE ’70s 


The beginning of the ’70s saw an odd cinematic backlash 
against ’60s liberalism: movies like 1971’s Dirty Harry (Warn- 
er) and 1974’s Death Wish (Paramount) accused the bleeding 
hearts of letting perverts and criminals run free. Even 
“blaxploitation” films like 1971’s Shaft (MGM/UA) got into the 
act with their superbad black detectives. The crumbling Nixon 
administration was best interpreted in 1976’s All the Presi- 
dent's Men (Warner). Hearts and Minds (Embassy) powerfully 
documented the futility of the Vietnam War, while 1979’s 
Apocalypse Now (Paramount) painted it as a terrifying, halluci- 


natory landscape. 


No student of the ’70s could ignore 1977’s Saturday Night 
Fever (Paramount), the movie that got America into skin-tight 
slacks and platform shoes. Most other movies about ’70s 
culture are bleak: 1977's Looking for Mr. Goodbar (Para- 
mount), about the singles-bar scene, 1979’s Being There (CBS/ 
Fox), about television and political ennui, and 1976's Taxi 
Driver (RCA/Columbia), about urban alienation and violence. 


Saturday nights. 


sions—sex, drugs, and rock ’n’ roll—were Animal House 
(MCA) and Cheech and Chong’s 1979 odyssey, Up in Smoke 
(Paramount). The star of the former is well represented on The 
Best of John Belushi (Warner), as is one of his Saturday Night 
Live colleagues on The Best of Dan Aykroyd (Warner). Both 
tapes amply illustrate why it became hip to stay in and up on 


Led Zeppelin is perhaps the one band most people associate 
with ’70s rock ’n’ roll, and the documentary The Song Remains 
the Same (Warner) captures them in 1973 at the height of their 


_ ear-splitting megalomania. Martin Scorsese’s 1978 The Last 


Two hugely successful comedies about standard teen obses- 
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Waltz (CBS/Fox) (a lot easier to swallow) is the Band’s farewell 
concert, with affecting performances by Neil Young, Bob 
Dylan, and Joni Mitchell, among others. The concert film genre 
was soon superseded by music video, and you can watch that 
form’s most influential pioneers in 1979’s Devo: The Men who 
Make the Music (Warner), an inspired mix of satire and robotic 
pop presented with visual flair. 


—Louis Kesten 
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Monty Python 


continued from preceding page 

Terry Gilliam wrote and directed Jab- 
berwocky—with Palin in the lead—a dark, 
vulgar story about a medieval peasant 
fighting a monster. 

By 1978, the group had reconstituted 
itself to create its finest work, Monty Py- 
thon’s Life of Brian. The story of Brian 
Cohen, a contemporary of Jesus, roughly 
parallels the life of Christ. It had started as 
atitle, Jesus Christ: Lust for Glory, but the 
Pythons eventually decided that Christ’s 


preachings were not a good subject for 
satire. The movie instead went after the 
followers of Jesus who distorted his mes- 
sage. Says Cleese, “I think Life of Brian 
was the most successful Python film. It 
was about important matters and had a 
good story.” 

That story involves a lisping Pontius Pi- 
late, a group of revolutionaries who would 
rather argue than revolt, and wild crowds 
who keep mistaking Brian for the Messiah. 
“There’s a fairly simple point to the film,” 
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observes Palin. “Don’t believe everything 
because you're told it by somebody wear- 
ing some sort of outfit. Just have a little 
think.” 

The movie was strongly protested by 
religious groups who had never seen it; the 
controversy made it the Pythons’ biggest 
money maker up to that time. As Palin 
notes, “It was our most successful because 
of an intelligent script, good performances, 
and a lot of help in the publicity from nuns, 
bishops, and Mrs. Strom Thurmond.” 

“After Life of Brian,” recalls Gilliam, 
“there was great pressure on us to do 
another film quickly to take advantage of 
the success. We were all greedy enough to 
go along with that line of thinking and we 
tried it. It didn’t work. The chemistry just 
wasn’t right. We didn’t need to make the 
film, so we stopped.” 


THE SOLO YEARS 

Gilliam then directed two critically and 
commercially well-received fantasies: 
Time Bandits, featuring Palin, Cleese, and 
Sean Connery, and Brazil, a 1984-type tale 
with Palin as a villain. The latter brought 
Gilliam into a bitter conflict with Universal 
Pictures, which initially refused to release 
it, claiming the story was too downbeat. 
After a year of acrimony, the movie ap- 
peared, to great acclaim. 

Idle wrote a play, Pass the Butler, for 
London’s West End. Chapman starred 
with Idle and Cleese in a misconceived pi- 
rate spoof called Yellowbeard; Palin made 
two entertaining comedies, The Mission- 
aryandA Private Function. Cleese begana 
company to produce corporate training 
films; Jones wrote a children’s book. 

The group came together in 1983, for 
what could be the last time, to do a sketch 
movie, Monty Python’s The Meaning of 
Life. “Getting six people together to try 
and make a narrative film is very difficult,” 
observes Gilliam. “Everybody had been 
going his own way. It was more difficult to 
get everybody to agree on things. We 
wanted to do a film as a group and the 
easiest way to do it was to find a backbone 
that we could string a lot of sketches on.” 
Jones directed, and the final result works 
on many levels, poking vicious fun at the 
church, snobs, Americans, and fools. 

Meaning of Life provides a fitting coda to 
the group’s collective work. Monty Python 
ends as it began, with sketches that push 
the boundaries of taste as far as they can 
go. “I feel comedy ought to be about some- 
thing, but I wouldn’t be presumptuous 
enough to say that’s the only purpose,” 
Jones observes. 

As for the future, “There is a ten per- 
cent chance we'll work together again,” 
says Palin. “John’s dead set against it, 
which is silly really, because nothing is 
absolute in this world. Everything 
changes.” 
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20 Years After 


Sgt. Pepper, 
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Beatlemama 
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Thrives On Tape 


By Ira Robbins 


or some, June 1967 was just anoth- 

er month. Lyndon Johnson was 

busy escalating the war in Vietnam 

and worrying that racial tension at 

home might erupt into a summer of open 

violence. Carl Yastrzemski was well on his 

way to becoming the American League 

MVP, helping the Red Sox snare a rare 

pennant. Elvis had just married Priscilla; 

Liz and Dick were scandalizing neighbor- 

hood theaters in Who’s Afraid of Virginia 
Woolf? 

To many graying teenagers, however, 

June 1967 will be forever linked with Sgt. 
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Pepper's Lonely Hearts Club Band, the 
ambitious, groundbreaking Beatles album 
released at the beginning of the month. An 
intuitively timed call to psychedelic arms, 
the music was keyed perfectly to the pre- 
vailing youth culture mood, as well as to 
pivotal events like the Monterey Pop festi- 
val. More so than any other record, Sgt. 
Pepper—which has sold 30 million copies 
worldwide—set the tone for the brief but 
momentous cultural era known as the Sum- 
mer of Love. 

For today’s adolescents—born after the 
group’s final record release (Let Jt Be) in 
1970—the Beatles fall somewhere be- 
tween moldy oldies and a weird relic from 
an incomprehensible decade of abominable 
clothing, inexplicable political conscience, 
and uncontrolled social upheaval. Count- 
less scholars have tried to explain the phe- 
nomenon and its cultural significance, but 
getting a real sense of what made the Fab 
Four so important to so many would be 
impossible had they not left behind such a 
large video legacy. 

Armed with a VCR, one can now view 
the Beatles onstage, in movies, in candid 
situations and interviews, and as the sub- 
jects of in-depth documentaries and sat- 
ires. If an afternoon spent with John, Paul, 
George, and Ringo on the telly doesn’t stir 
up latent feelings of Beatlemania, nothing 
will. 


GET BACK eccceccccccccccccece 

The Beatles are in the news on several 
fronts. Help! finally appeared on videotape 
this past January; after a long delay due to 
legal wrangles, the first Beatles records on 
compact disc were released at the end of 
February; Ringo Starr became the first ex- 
Beatle to serve as a commercial spokes- 
man (for Sun Country wine cooler). The 
inclusion of the song “Twist and Shout” in 
two hit summer movies (Back to School and 
Ferris Bueller's Day Off) gave new chart 
life to the Beatles’ 1964 version. MTV has 
also gotten into the act, airing the 39 half- 
hour Beatles cartoons made in the mid- 
60s. 

In tribute to Sgt. Pepper's opening lyr- 
ic (“It was 20 years ago today/Sergeant 
Pepper taught the band to play”) the 
twentieth anniversary of the album—and 
the era it effectively inaugurated—is being 
commemorated next month with a two- 
hour TV program and an associated book, 
both titled Jt Was Twenty Years Ago To- 
day. Derek Taylor, who began working for 
the Beatles as their press officer in 1964 
and was also heavily involved in the Califor- 
nia music scene of the 60s, was engaged 
by Britain’s Granada Television to consult 
on its show—‘“someone to bridge the 
gaps,” as he puts it. He was also asked to 
author the book, which analyzes 
1967—everything from drugs and the 
counter-culture to the anti-war move- 
ment—using Sgt. Pepper as the starting 
point. 

Although they waited until the show was 
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bare the | Stones’ notorious pe 
mont concert that. marked th end of 
the era. . 
Hollywood's : ae notable ee to 
deal with the sexual revolution was 
1969’s Bob & Carol & Ted & Alice 
(RCA/Columbia), a generally awkward 
comedy about wife-swapping. Civil 
rights were treated with a little more 
care, best of all in the tense 1967 Os- 
car-winner In the Heat of the Night 
(CBS/Fox). Putney Swope (RCA/Co- 
lumbia), the tale of a token black who 
takes over a Madison Ave. advertising 
firm, was the decade’s funkiest come- 
dy. The youth movement, though, pro- 
duced the decade’s truly memorable 
films. Easy Rider (RCA/Columbia) ral- 
lied the nation’s hippies around the vir- 
tues of peace, love, and drugs. Dustin 
Hoffman made his debut in the 1967 
: coming-of-age classic The Graduate 
: (Embassy), and followed up with a vir- 
: ° tuoso performance in the stunning, cyn- 
: ® ical Midnight ee (MGM/UA). 
—Louis Kesten 
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largely completed, George Harrison and 
Paul McCartney cooperated, and new in- 
terviews with them (alongside other rele- 
vant survivors of the era) are incorporated. 
Ringo, however, “didn’t show any enthusi- 
asm for the project. He’s not keen on doing 
television right now,” Taylor explains. Re- 
garding the Beatles’ involvement, Taylor 
notes that the book and film, which aren’t 
primarily about the group, “could have 


been done without them,” but he’s very 
happy they chose to participate. A home 
videocassette release should directly fol- 
low the June broadcast. 


SILVER SCREEN BEATLES:* >>> 

The notion of rock’n’roll movies was 
hardly new when the Beatles teamed with 
director Richard Lester for seven weeks in 
early 1964 to shoot a feature film that came 
to be titled A Hard Day’s Night, after an 
expression of Ringo’s. Elvis Presley had 
proved many times over that popular re- 
cordings could translate into boffo box of- 
fice, but the films he was pushed into mak- 
ing were embarrassing contrivances that 
demeaned his talent and tried the patience 
of his fans. 

The Beatles’ first swipe at cinema was 
something entirely different. A fictional- 
ized day-in-the-life documentary, the film 
has a deceptively simple story about a Liv- 
erpool-to-London train ride, Paul’s “very 
clean” grandfather, and a television con- 
cert broadcast. It offers an intimate look at 
John Lennon’s seditious cheekiness. 
Ringo’s insecurity and meancholy, 
Paul McCartney’s mischievous charm, 
and George Harrison’s shy cynicism. 

A Hard Day’s Night also suggested the 
possibilities of teen rebellion in 1964, as 
the foursome’s irrepressible hijinks van- 
quished the stuffy, conservative attitudes 
of adult authority figures. With the bonus of 
such wonderful songs as “She Loves You,” 
“TI Should Have Known Better,;” and “If I 
Fell,” A Hard Day’s Night is a true delight, 
an exuberant rock’n’roll movie second to 
none. 

Of special note to videophiles: the cur- 
rent edition of the tape has a remastered 
hi-fi digital soundtrack and an opening se- 
quence—still photos put to the tune of “T’ll 
Cry Instead’—added to the film for its 
1981 theatrical re-release. (Trivia fans 
may recognize George Harrison’s future 
wife—Patti Boyd, whom he met on the film 
set—as one of the two schoolgirls Paul 
flirts with on the train.) 

The commercial success of the Beatles’ 
film debut encouraged the powers that be 
to do another movie the following year and 
multiply the budget (which meant color, 
instead of black & white). With Lester 
again directing, the Beatles spent the 
spring of 1965 being chased around Aus- 
tria, Nassau, and London in Help! (original- 
ly titled Eight Arms to Hold You). A less 
intimate, less rebellious picture, the op- 
portunity to see the Beatles for another 
90 minutes was still a godsend for Beatle- 
maniacs. Watching this delightfully silly 
romp two decades later is a treat, if not as 
emotionally resonant an experience as its 
predecessor. The music (“Ticket to Ride,” 
“The Night Before,” “You’ve Got to Hide 
Your Love Away,” etc.) is great, as are the 
exotically-located images of the Beatles 
skiing, curling, running around a battle- 
field, and cavorting on a white-sand beach. 
The video release, which required three 
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years of negotiations, also features an im- 
pressive digital hi-fi music soundtrack. 

The Beatles’ film efforts, unfortunately, 
proceeded on a downward spiral after that. 
Magical Mystery Tour, McCartney’s mis- 
guided, unsuccessful effort to keep the 
band visible in light of the decision to stop 
touring, was produced and directed by the 
Beatles, and premiered on British televi- 
sion in December 1967. A goodhearted but 
incoherent hour, it loosely follows John, 
Paul, George, Ringo, and a crowd of char- 
acters on a bus ride to nowhere. Thrown in 
are a babbling army sergeant (Victor 
Spinetti) and a priceless appearance by the 
Bonzo Dog Doo Dah Band, performing 
“Death Cab for Cutie,” complete with an 
onstage stripper. 

Probably to everyone’s benefit, Magical 
Mystery Tour was never put in general the- 
atrical release: few fans would have en- 
joyed admitting that their idols were capa- 
ble of such shameless (perhaps drug-ad- 
dled) self-indulgence. Except for the musi- 
cal segments—including “Fool on the Hill,” 
“T Am the Walrus,” and “Blue Jay Way’ — 
that, in retrospect, closely resemble con- 
temporary rock videos, there is no reason 
anyone but diehards should consider this 
essential viewing. 

The Beatles’ only other group film (not 
counting the animated feature, Yellow Sub- 
marine, which was made with little involve- 
ment on their part and remains unre- 
leased—for the time being—on videocas- 
sette) is Let It Be, the uneasy documentary 
of their last recording sessions and public 
performance together. Shot in ’69 by Mi- 
chael Lindsay-Hogg, it is a forthright, 
downbeat look at their final days together, 
with revealing glimpses of the emotions 
and forces splintering the group. As the 
four (five, including Yoko Ono, who had by 
then become Lennon’s inseparable part- 
ner) alternately struggle to make an album 
they don’t really care about and recapture 
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past joys with lighthearted versions of old 
songs, the cameras watch four childhood 
friends, none yet 30, in the throes of adult 
alienation. Tempers flare, spirits flag, but a 
lot of music gets played and recorded. For 
the amazing coda, the quartet gets up ona 
London rooftop for an inspired set of “Get 
Back” and other songs, as curious hordes 
gather below in Saville Row. After this 
invigorating finale, the Beatles were fin- 
ished. (Although issued legally on video in 
1981, the tape is no longer in general circu- 
lation. ) 





WHAT BECOMES A LEGEND MOST? 

The Compleat Beatles—a 1986 made- 
for-video documentary—provides a co- 
gent, in-depth recap of the group’s roots, 
history, and cultural impact. Interviews 
with a number of important figures, espe- 
cially George Martin, add significantly to 
the program’s depth and value; extraordi- 
nary film research led by director Patrick 
Montgomery gives it plenty of fan value as 
well. Narrated by Malcolm McDowell, the 
two-hour presentation offers facts, 
analysis, and vintage images of the Beatles 
onstage and in various other settings. This 
tape is essential for anyone seriously in- 
terested in seeing—and perhaps under- 
standing some of—what Beatlemania was 
all about. 

The less reverent may find Monty Py- 
thon member Eric Idle’s scathing mock- 
umentary, The Rutles—All You Need Is 
Cash, almost as educational and far more 
uproarious. An all-star cast of Saturday 
Night Live regulars (John Belushi, Bill 
Murray, Dan Aykroyd, Gilda Radner) and 
musicians (Mick Jagger, Paul Simon, 
George Harrison) adds a veneer of veraci- 








The Beatles yesterday and today: ‘Let It 
Be’ (left), ‘Help!’ (center), ‘Rupert and the 
Frog Song’ (right). 
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ty to the not-quite-true story of the “pre- 
fab four.” Neil Innes’ songs—incisive revi- 
sions of familiar-sounding tunes, with titles 
like “Cheese and Onions” and “Piggy in the 
Middle”—round out the loving but merci- 
less presentation. 


BALLAD OF JOHN AND YOKO-°°: 

Of all the Beatles, John Lennon, mur- 
dered in December, 1980, has been the 
subject of the most video projects. Last 
year saw the release of Imagine, a 1971 
collection of short home-movies, accompa- 
nied by John and Yoko’s music, that ranges 
from attractively impressionist to avant- 
silly. Live in New York City, a one-hour 
film of a 1972 benefit concert, is marred 
by a disappointing selection of songs and 
a hamhanded band but it displays a bristly 
Lennon in fine form attempting to leave his 
past behind. 

Released in 1984, Yoko Ono: Then and 
Now is a sympathetic look by journalist 
Barbara Graustark at Ono’s life before, 
during, and after her time with Lennon. At 
its best, the program defends Ono as a 
misunderstood artist and fills in the specif- 
ics of their life together; at its low point, 
Paul McCartney admits he was wrong and 
apologizes for not liking her at first. Ono’s 
involvement makes it a fairly revealing por- 
trait; some of the hitherto unseen 
home-movie footage is also quite extraor- 
dinary. 

Interview with a Legend, Tom Snyder’s 
lengthy 1975 chat with Lennon, rounds out 
the current collection of Lennon video, but 
one suspects there will be more. (Two 
items thankfully not yet heading to the 
stores are John and Yoko: A Love Story, a 
three-hour NBC-TV bio-pic recounting the 
couple’s 14-year romance, and John Len- 
non: A Journey in the Life, a BBC produc- 
tion in which actor Bernard Hill recites 
Lennon’s words. ) 

continued after next page 
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continued from preceding page 

It would be overly generous to say that 
any of the Beatles’ non-musical film roles 
have been significant contributions to cine- 
ma (or even to the group’s otherwise peer- 
less creative achievements), but some of 
their work has been notable or at least 
amusing. Ringo Starr’s parts in Candy and 
The Magic Christian (in which he played 
Peter Sellers’ adopted son) add considera- 
bly to the bizarreness of these offbeat 60s 
films; he earned more favorable notices for 
That'll Be the Day, a rock’n’roll drama 
about British teenagers in the late ’50s. 

Before reuniting with Paul McCartney in 
Give My Regards to Broad Street (1984), 
Ringo accepted assignments in such varied 
projects as Mae West’s Sextette; a 1971 
spaghetti Western, Blindman; Ken Rus- 
sell’s Lisztomania, in which the drummer 
played the Pope; Son of Dracula, which he 
also produced; and the 1985 TV mini-se- 
ries, Princess Daisy, which, in case you 
were wondering, is available on videotape. 

John Lennon was the first Beatle to 
launch a film career outside the group, but 
his debut effort, as Musketeer Gripweed in 
Richard Lester’s mordant army farce, How 
I Won the War (1967), was also his last. 
Although he acquitted himself—albeit with 
little dramatic flair—in a small, odd role, it 
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was the only major acting undertaking on 
his own. 

McCartney entered cinema as the 
soundtrack composer of The Family Way 
(1967). He did little or no film work in the 
’70s (save writing and recording the smash 
hit theme song for the 1973 James Bond 
picture Live and Let Die), but returned to 
action in 1984 with the theatrical film Give 
My Regards to Broad Street, which he 
wrote, starred in, and composed. The flim- 
sy plot—master tapes for a new album 
have been stolen and must be re- 
trieved—is largely an excuse for Paul to 
perform items from his solo career as well 
as bland recreations of vintage Beatle 
songs. Harmless but trivial. Paul and wife 
Linda next turned to video, releasing 
Rupert and the Frog Song, a cassette of 
three animated pieces including the title 
short, a charming animal fantasy for chil- 
dren. 

There are many videotapes of the Be- 
atles performing onstage, representing 
virtually every active stage of their ca- 
reers—together and apart—from 1963 to 
the present. Two vintage items—tapes of 
a 1965 Shea Stadium concert and a ’66 
appearance at Tokyo’s Budokan—have, at 
times, been circulated widely through nor- 






mal channels but are of dubious legality. 

Besides what’s included in The Compleat 
Beatles, the best early ’60s footage is on 
three videocassettes drawn from the ar- 
chives of Britain’s great TV pop show, 
Ready Steady Go! The Beatles Live, shot in 
a London studio during a break from the 
1964 filming of A Hard Day’s Night, is a 
fascinating black & white document of 
them actually performing, not miming. Un- 
fortunately, they get through a dozen 
songs in under 20 minutes by doing a dis- 
concerting show-bizzy medley of five hits 
run together. 

Video may or may not have sparked the 
current surge of interest in Liverpool’s 
greatest contribution to popular culture. 
Nonetheless, the wide variety of material 
available on your TV screen provides an 
unparalleled opportunity to relive those 
amazing times. Okay, so you can’t really 
get back to where you once belonged. But 
if you find yourself holding your face, shak- 
ing your head, and shrieking—even a tiny, 
silent scream—when Paul or John or 
George or Ringo winks at the camera, 
don’t feel bad: some things never change. 
Happy birthday, Sgt. Pepper—you’re 
guaranteed to raise a smile. 
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~ ILLUSTRATION BY MIRIAM SCHAER 


Thirty Years Later, McCarthy’s 


Movie Victims Prevail On Tape 
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HOLLYWOOD'S 
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GENERATION 


Four years ago, ona cool, starry night, some of the best 
and brightest movie people of the thirties and forties attended a 
party for once in honor of themselves. They were the survivors of 
the Hollywood blacklist, the notorious McCarthy-era purge that 
closed Hollywood to some of its most creative directors, writers, 
actors, actresses, even craftsmen. 


Many of the guests, so-called “subversives” in 
the 1950s, fought and, eventually, beat the black- 
list. Present were director Martin Ritt, still 
known for socially aware films like Norma Rae 
and the anti-blacklist comedy The Front; grav- 
el-voiced character actor Lionel Stander, who 
made an unlikely “comeback” in the hit TV show 
Hart to Hart; writer and director Jules Dassin, 
best known for Never on Sunday and Rififi; and 
actress and director Lee Grant. Grant was black- 
listed when she refused to testify against her first 
husband, screenwriter Arnold Manhoff. 

Former MGM leading lady Karen Morley, who 
starred in such classics as Dinner at Eight and 
Our Daily Bread, showed up with her husband, 
character actor Lloyd Gough, who was also black- 
listed. From his Pennsylvania retreat came writer 
John Wexley, whose prison drama, The Last 
Mile, launched Clark Gable on the stage and 
Spencer Tracy in films. Octogenarian producer 
and composer Jay Gorney made it in his wheel- 
chair. Gorney co-wrote the Depression anthem 
“Brother Can You Spare a Dime” and produced 


early Shirley Temple flicks. Summoned to testify 
in the 1950s, he sang his inquisitors the Bill of 
Rights to a tune he composed for the occasion. 

As if to underscore the significance of the reun- 
ion, there were also four of the survivors of the 
Hollywood Ten—screenwriters Lester Cole, 
Alvah Bessie, Albert Maltz, and Ring Lardner Jr. 
Widows and relatives represented the five who 
had died. The tenth, director Edward Dmytryk, 
had not been invited: after serving his prison 
time, he had recanted and “named names.” 

Now they had returned—from England, 
France, Italy, Mexico, New York City, and else- 
where—to the scene of past glories. They re- 
turned with trepidation. Hollywood held negative 
connotations for some. Their emotions ran high. 
Who knew what sparks might fly? 

Journalists were not invited and, amazingly, no 
word of the occasion leaked out to newspapers. 
Los Angeles Times film critic Charles Champlin 
slipped into the reception that followed dinner. 
But he honored the press silence and did not 
report the event. 
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s they gathered, the anxiety dis- 
solved in a rush of feeling. Cole, an 
unregenerate Communist who had 
sniped at what he felt was the mellowed 
politique of some ex-blacklistees, was 
on time. Without hesitation, Lardner Jr. 
stepped forward and clasped him in an 
affectionate bear hug. Their camarade- 
rie set an exuberant mood for the eve- 
ning. 

An elegant, courtyard dinner for 100 
was followed by a reception for several hundred 
other former blacklistees, their families, and 
sympathetic Hollywood luminaries. Composer 
Earl Robinson played the piano and actor William 
Marshall joined him for a stirring rendition of “The 
Ballad of Joe Hill.” 

Three camera crews were also on hand. 
They weaved in and out of the scene, record- 
ing the event for a documentary about the black- 
list era that has not yet been completed. Mary 
Steenburgen, Teri Garr, Mike Farrell, Joan 
Hackett, and cinematographer Haskell Wexler 
were among those of Hollywood today dotting the 
crowd. 

As the evening wore on, the young filmmakers 
sat down on the lawn, weary, their film stock 
depleted. The Old Left of Hollywood were still 
carrying on, talking, laughing, reminiscing. 

The blacklist. The Hollywood Ten. These 
evocative words mean little to people now, espe- 
cially to a college generation still in diapers during 
the Vietnam War. It was all so long ago, some- 
thing they learned about in The Way We Were or 
The Front. 

But whether film fans know it or not, the black- 
listees are responsible for a major body of work— 
both political films and simple entertain- 
ments—made before and since the blacklist. 
Their lost years deprived us of even more films. 
Now dozens of their best are on tape, even 
works like Salt of the Earth that were effectively 
blocked from distribution at the time. Knowing 
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Blacklistees 
Starred in 
‘Body and 

Soul,’ ‘Lost 

Horizon,’ and 
‘National 
Velvet’... 


Bogart & Bergman in ‘Casablanca,’ co-written 


by Howard Koch (I1.) before being blacklisted. 


how they felt and, in some cases, what they went 
through to make the films, enhances their value. 

This month marks the 40th anniversary of the 
first secret sessions in Hollywood of the House 
Unamerican Activities Committee (HUAC), 
when two congressmen began taking “friendly” 
testimony in their investigation of Communist ac- 
tivities in the motion picture industry. Within the 
year, 19 leading, left-liberal film artists were sub- 
poenaed to testify, at highly-publicized hearings, 
about their political affiliations and the supposed 
Communist themes of their films. 

The first “unfriendly” ten who refused, on First 
Amendment grounds, were cited for contempt of 
Congress and jailed for up to one year. These 
Hollywood Ten became symbols and scapegoats 
for an entire generation of Hollywood activists 
whose work had been animated by social con- 
cerns. 

Why these ten among the hundreds eventually 
blacklisted? Was it because most were Jewish? 
Or male? Because none were World War II com- 
bat veterans? “I remain alittle baffled by how they 
chose exactly those names,” was all Lardner Jr. 
could say, almost 40 years later. It certainly 
wasn’t because they lacked credentials: Sam 
Ornitz, elder statesman of the Hollywood branch 
of the Communist Party, was a superior novelist 
and B-level scriptwriter. John Howard Lawson, a 
noted playwright and screenwriter (for Action in 
the North Atlantic, among others), was a tireless 
proponent of the Screen Writers Guild, and its 
first President. 

Producer Herbert Biberman had devoted most 
of his energies to anti-fascist organizing. Alvah 
Bessie, nominated for an Oscar for her script for 
Objective Burma, had fought with the Internation- 
al Brigade in Spain. 

Novelist Albert Maltz’s Hollywood career in- 
cluded two Oscar-winning documentaries (about 





the defeat of the German army and another, star- 
ring Frank Sinatra, about the need for racial toler- 
ance) and such films as This Gun for Hire and 
Naked City. Lester Cole was a prolific script writ- 
er with a high political profile. 

Dalton Trumbo and Ring Lardner Jr. were also 
screenwriters with Oscar recognition. Trumbo 
was nominated for Kitty Foyle in 1940, Lardner Jr. 
won for Woman of the Year in 1942. Both had solid 
box-office track records. 

Finally, director Edward Dmytryk and produc- 
er Adrian Scott were responsible for the Ray- 
mond Chandler adaptation Murder My Sweet, the 
Dick Powell melodrama Cornered, and one of 
Hollywood’s most courageous films about an- 
ti-Semitism, Crossfire. 


gainst tremendous odds, the Ten and 
many others had transformed Holly- 
wood from a glamorous symbol of unre- 
ality into a center of social conscious- 
ness in the U.S. From the early 1930s 
until 1947, when HUAC descended on 
the industry, Hollywood was the focal 
point for many political movements. 
Hollywood activists founded the Ac- 
tors Guild and the Screen Writers 
Guild, aided anti-fascist forces in the 
Spanish Civil War, organized defense committees 
for political prisoners, lent time, money, and 
prestige to labor causes, and helped elect pro- 
gressive candidates. 

A few film people belonged to the domestic 
incarnation of the Communist Party, then an um- 
brella-type leftist organization working for a vari- 
ety of causes. Ironically, Hollywooders did not 
have any clearer idea of who officially belonged to 
the Party than HUAC did. “It was all very loose,” 
explained Edward Chodorov, a Warner 
screenwriter who became an MGM producer. 

In the thirties, many Hollywood celebrities, 
from James Cagney to Jean Harlow, joined the 
united front of causes. But after World War II, 
with Russophobia on the rise, the political climate 
shifted to the right. Genuine leftists remained 
dedicated but the coalition had evaporated, leav- 
ing the outspoken vulnerable. 


uring the fight to keep the Ten out of 
jail, Hollywood liberals—led by direc- 
tors William Wyler, John Huston and 
How Green Was My Valley screenwriter 
Philip Dunne, struggled to mount a pro- 
test. But studio executives, producers 
and union leaders capitulated to right- 
wing pressure and instituted a blacklist 
of suspected “Reds” and “pinkoes,” 
ushering in 20 years of rampant 
blacklisting that destroyed lives, ruined 
careers, and dispatched some of our best 
filmmakers abroad. Hundreds escaped the notori- 
ety of the Ten, only to discover their names were 
being circulated by HUAC or anti-Commie citizen 
groups that flourished under Presidents Truman 
and Eisenhower. 

The HUAC hearings persisted into the mid- 
1950s. Hollywood “friendlies” who offered ex- 
pert testimony on those shifty Reds included Walt 
Disney, Gary Cooper, Robert Taylor, character 
bon vivant Adolphe Menjou, novelist Ayn Rand, 


...and wrote 
‘High Noon,’ 
‘Public 
Enemy,’ 
and ‘The 
Philadelphia 
Story.’ 
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and future President Ronald Reagan, then Presi- 
dent of the Actors Guild. 

With the example of the imprisoned Ten, 
HUAC became more successful at extracting 
“names” from cooperative witnesses. Such 
prominent informers as director Elia Kazan, writ- 
ers Budd (On the Waterfront) Schulberg and Clif- 
ford (Golden Boy) Odets, writer-producer Roy 
Huggins (creator of TV’s Maverick and The Fugi- 
tive), and actor Sterling Hayden—who repented 
in his autobiography—built lucrative careers on 
the ashes of former friends they had named as 
subversives in front of the committee. 

The ten were the tip of an iceberg, beneath 
which were ten times ten times ten, plus family 
members, and even neighbors. There were 
screenwriters aplenty, as well as many studio 
personnel, technicians, publicists, agents, and 
secretaries. The precise magnitude of the Holly- 
wood blacklist has never been ascertained; nor of 
the parallel blacklists that ravaged labor, educa- 
tion, government. 

Some of the Hollywood victims died poignant- 
ly. Sensitive character actor J. Edward Brom- 
berg, fingered by Kazan, fled to London in 1951 
and died, at 47, “in great loneliness, ” according to 
David Chute in The Great Fear. Tough-guy actor 
John Garfield was on the verge of being recalled 
by the Committee, which suspected perjury in his 
previous testimony. The anxiety provoked a fatal 
heart attack. Most of the blacklistees suffered 
less dramatically from divorce and family ten- 
sions, years of stress and insecurity, and sorely 
reduced circumstances. 

Many embarked, families in tow, for Mexico, 
England, France, and Italy, where they found 
work and were greeted as heroes in political cir- 
cles. The exiles included directors Joseph Losey, 
whose many first-rate films include Harold Pint- 
er’s The Servant and Accident, and John Berry, 
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James Cagney in ‘Angels with Dirty Faces, 
co-scripted by blacklistee John Wexley (I.). 
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MILESTONES OF THE ‘50s 


In the 50s the Commie Threat became a na- 
tional political concern, although Hollywood ap- 
proached it metaphorically in sci-fi epics like 
1956’s Invasion of the Body Snatchers (Republic) 
and 1954’s Them! (Warner). Stanley Kramer, 
Hollywood’s social conscience, confronted the 
newly born nuclear menace with 1959’s On the 
Beach (CBS/Fox), a corny post-holocaust melo- 
drama, although you should check out The Atomic 
Cafe (Thorn/EMI) for a glimpse at our govern- 
ment’s attitude. 

The 1950s also saw the genesis of youth rebel- 
lion, with Marlon Brando and James Dean playing 
tortured, misunderstood adolescents in 1954’s 
The Wild One (RCA/Columbia) and 1955’s Rebel 
Without a Cause (Warner). Rock ’n’ roll subse- 
quently became the main expression of this rebel- 
lion, with Elvis Presley as its primal force. Most 
of the King’s movies are tedious, embarrassing 
affairs, but 1957’s Jailhouse Rock (MGM/UA) has 
the best musical sequences. 

The ’50s also introduced some of Hollywood’s 
most voluptuous icons. Jayne Mansfield is the 
sexy center of 1956’s The Girl Can’t Help It 
(Key), which also features priceless musical cam- 
eos by Little Richard, Fats Domino, and Gene 
Vincent. Marilyn Monroe steamed up the screen 
in 1955’s The Seven Year Itch (CBS/Fox) and 
1959's Some Like It Hot (CBS/Fox). 

Television first became widespread in the ’50s, 
and you can catch one of its innovators, Sid Cae- 
sar, on Your Show of Shows (Yesteryear). The 
work of Ernie Kovacs, however, created a more 
lasting impression that still influences video art- 
ists. Clips from Kovacs’ series and specials ap- 
pear on Ernie Kovacs: Television’s Original Ge- 
nius (Vestron). —Louis Kesten 
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‘The Front,’ with Woody 
Allen and Zero Mostel 
(above) was directed by 
Martin Ritt (below). 


whose last pre-blacklist film was a compelling 
Hemingway adaptation called He Ran All the Way 
(which turned out to be John Garfield’s swan 
song). 

Charles Chaplin left the country after the com- 
mittee, unable to prove he was a Communist, 
attacked him on vague moral grounds. So did a 
number of Oscar-calibre screenwriters, including 
Sidney Buchanan, who penned Mr. Smith Goes to 
Washington, Donald Ogden, author of The Phila- 
delphia Story, Carl Foreman, famous for High 
Noon, and Michael Wilson, who scripted Five 
Fingers. 

Back in the U.S., it seemed actors were hit 
hardest; their faces were their calling cards. Mor- 
ley, the former thirties ingenue, fought back by 
running for lieutenant governor of New York. But 
she lost, and never regained her acting career. 

Before he became familiar to a younger genera- 
tion as Dr. Zorba on TV’s Ben Casey, character 
actor Sam Jaffe—a lifelong non-Commu- 
nist—spent a decade under the blacklist teaching 
math and scraping to get by. 

Lionel Stander lectured HUAC brilliantly, dar- 
ing the investigators to prove he was a Commu- 
nist when he was insisting he wasn’t. Later, he 
turned up as a broker on Wall Street where, he 





relished telling interviewers late in life, he made 
more money than when he was a contract player. 
“Tt seems my face or figure on the screen could 
throw the thing off the tightrope,” Stander recol- 
lected. “But I could go to Wall Street and invest 
the savings of widows and orphans with impunity. 
There was no blacklist there.” 

Some writers were able to operate through 
“fronts.” The credits from these years are still 
not sorted out. In some cases that means reve- 
nue, too. There were absurd situations with one 
“front” being assigned to rewrite another—and 
both of them really one and the same person, a 
blacklistee functioning through the nom de plume 
of a willing confederate. 

At least four writers functioning under pseudo- 
nyms won Oscars during this “scoundrel time”: 
Dalton Trumbo (a.k.a. Robert Rich) for The 
Brave One in 1956, Carl Foreman and Michael 
Wilson (as Pierre Boulle, the novelist) for Bridge 
on the River Kwai in 1957, and ex-actor Nedrick 
Young (a.k.a. Nathan E. Douglas) for The Defiant 

continued on page 123 
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MILESTONES OF THE ‘50s 


In the ’50s the Commie Threat became a na- 
tional political concern, although Hollywood ap- 
proached it metaphorically in sci-fi epics like 
1956’s Invasion of the Body Snatchers (Republic) 
and 1954’s Them! (Warner). Stanley Kramer, 
Hollywood’s social conscience, confronted the 
newly born nuclear menace with 1959’s On the 
Beach (CBS/Fox), a corny post-holocaust melo- 
drama, although you should check out The Atomic 
Cafe (Thorn/EMI) for a glimpse at our govern- 
ment’s attitude. 

The 1950s also saw the get 
lion, with Marlon Brando and 
tortured, misunderstood ad 
The Wild One (RCA/Columbi 
Without a Cause (Warner). | 
quently became the main exp! 
lion, with Elvis Presley as its 
of the King’s movies are tec 
affairs, but 1957’s Jailhouse R 
the best musical sequences. 

The ’50s also introduced s 
most voluptuous icons. Jayr 
sexy center of 1956’s The 
(Key), which also features pri 
eos by Little Richard, Fats 
Vincent. Marilyn Monroe ste 
in 1955’s The Seven Year 1 
1959’s Some Like It Hot (CE 

Television first became wic 
and you can catch one of its i 
sar, on Your Show of Shows 
work of Ernie Kovacs, howe’ 
lasting impression that still i 
ists. Clips from Kovacs’ ser 
pear on Ernie Kovacs: Telev 
nius (Vestron). 
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whose last pre-blacklist film was a compelling 
Hemingway adaptation called He Ran All the Way 
(which turned out to be John Garfield’s swan 
song). 

Charles Chaplin left the country after the com- 
mittee, unable to prove he was a Communist, 
attacked him on vague moral grounds. So did a 
number of Oscar-calibre screenwriters, including 
Sidney Buchanan, who penned Mr. Smith Goes to 
Washington, Donald Ogden, author of The Phila- 
delphia Story, Carl Foreman, famous for High 
Noon, and Michael Wilson, who scripted Five 
Fingers. 

Back in the U.S., it seemed actors were hit 
hardest; their faces were their calling cards. Mor- 
ley, the former thirties ingenue, fought back by 
running for lieutenant governor of New York. But 
she lost, and never regained her acting career. 

Before he became familiar to a younger genera- 
tion as Dr. Zorba on TV’s Ben Casey, character 
actor Sam Jaffe—a lifelong non-Commu- 
nist—spent a decade under the blacklist teaching 
math and scraping to get by. 

Lionel Stander lectured HUAC brilliantly, dar- 
ing the investigators to prove he was a Commu- 
nist when he was insisting he wasn’t. Later, he 
turned up as a broker on Wall Street where, he 
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VIDEO RETAILERS 


Have trouble finding copies of VIDEO at your 

local newsstand? Want to know where to send a 
friend to pick up a copy? The following will help 
—it's a list of retail stores across the country, 

that carry at least 20 copies of VIDEO every month. 


ALABAMA 
Video Village, Mobile 


ARKANSAS 

Video Vision, Monticello 

National Video, North Little Rock 
Video Productions, Melbourne 
Movie Mart Video Rental, Ft. Smith 


CALIFORNIA 

Video Journeys, Los Angeles 
Video Archives, Manhattan Beach 
The Video Station, Santa Monica 
Star Video, Inglewood 

Video Box, Reseda 

Todays Video, Azusa 

On The Go Video, Diamond Bar 
A & M Video Palace, Hemet 
Video Mart Inc., San Bernadino 
Picture Show, Huntington Beach 
Coast Video, Fountain Valley 
Video Best, Anaheim 

Salzer’s Video, Ventura 

C & W Video, Camarillo 

Unique Video, Tulane 

Video Biz, Lompac 

Home Movies to Go, Santa Maria 
Video Affairs, Belmont 

Video Biz, San Bruno 

Laser World Inc., San Francisco 
Chois Homes Video, San Francisco 
Video Station, Benecia 

Video Plus, Concord 

Video Village, Newark 

Ye Olde Video Shoppe, Vallejo 
Front Row Video, Oakland 
Video Room Inc., Oakland 

Pick A Flick Video, Cupertino 
American Video Center, Milpitas 
Video Box Office, Scotts Valley 


COLORADO 
Video Country Inc., Denver 
Video Visions, Northglenn 
Picaflic, Avon 


CONNECTICUT 
National Video, Avon 

Movies And More, Manchester 
Video Galaxy X, Einfield 

Playtime Video Inc, Newington 
Robar’s Video, Branford 

Video World of Derby, Derby 
Video Movies of Monroe, Monroe 
Video Connection, Bridgeport 
Video Movies of Brookfield, Brookfield 
Candlewood Video, New Fairfield 


DELAWARE 

Video Station, Wilmington 
Towne Video, Fenwick Island 
Towne Video, Milford 

Towne Video, Rehoboth Beach 


DISTRICT OF COLUMBIA 
Savrez Inc./Metro Video Centers, Washington 
Video Biz, Washington 


FLORIDA 

Everything Video, Tallahassee 
Video Video, Pensacola 

Video Communications, Altamonte Spring 
National Home Video, Tavares 
Video Express, Palm Bay 

Variety Records & Video, Miami 
Video Connection, Miami 
Sebasco Inc,, Miami 

Video Station, Riviera Beach 
Video House, Ft, Pierce 
American Video Express, Stuart 
Video X Tron of Stuart Inc., Stuart 
Masters Video, Dunedin 

Video Connection, Largo 

Video Empire, Palm Harbor 
Video Biz, Sarasota 

Video Corner, St. Petersburg 
Video Biz, Ft. Myers 


GEORGIA 
Home Video, Norcross 
Camera America Video, Valdosta 


HAWAII 

Mavi Video Center, Kahuldi 
Jack Wada Electronics, Lihue 
Paradise Video Inc., Wailuku 


ILLINOIS 

Quick Flix Video, Arlington Hats. 
Algonquin Records, Des Plaines 

State Electronic, Mount Prospect 
Video Alternatives, Palatine 

Video Hotline, Winnetka 

Video Extraveganza, Bensenville 

B & B Video, Carol Stream 
Georgetown Video, Woodale 

Pro Visual, Dolton 

Video Basics Inc., Joliet 

Video In Motion Inc., Aurora 
Countryside Home Video, Countryside 
Video Sixty Six, Countryside 

Showbiz Video Sales/Rentals, Chicago 
Diaca Video, Niles 

Knight Time Video Shoppe Inc., Cicero 
Larrys Book Store, Chicago 
McPherson Electronics, Dixon 

Red Carpet Video, Sterling 

Good Vibes Sound, Champaing 

Bac Theaters Inc., Belleville 

J&L Video, Mt Sterling 


INDIANA 

Mr. Video, Franklin 

Mr. Video East, Indianapolis 
Video Biz, Portage 
Merrillville Video, Merrillville 
Video Biz, Elkhart 

The Movie Place, Angola 
Video Village, Evansville 


IOWA 
Video Biz of Des Moines, Des Moines 
ShowtimeVideo, Des Moines 

Wakonda Video Exchange, Des Moines 
Video City Rental Inc., Waterloo 

Pick A Show Video, Council Bluff 
Video Station, Cedar Rapids 
Blackhawk Films, Davenport 


KANSAS 
Duncan’s Movie, Magic, Topeka 


KENTUCKY 

Home Video, Louisville 
Video Visions #2, Lovisville 
Video Visions, Louisville 
Video Fantastic, Richmond 
Video Productions, Cynthiana 


LOUISIANA 
Video Biz, Metarie 

National Video Clearview, Metairie 
Home Video Of La Place, La Place 
Video Biz, Maudeville 

Video City #2, Mandeville 

Video Biz of Slidell, Slidell 

Star Video, Baton Rouge 


MAINE 
Video Store, Auburn 


MARYLAND 

Video Showplace, Bowie 

Video Tek Inc., Temple Hills 
Gude Video, Rockville 

Video Store, Silver Spring 
Columbia Video Center, Columbia 
Greetings & Readings, Towson 


MASSACHUSETTS 
Video House Inc., Hadley 

Video Dimensions, Auburn 

Video Nook, North Brookfield 
Video Dimensions, Southbridge 
Video Connection, Wore 

Sake Video Take, Natick 

Video Station, Woburn 

Video Revolution, Andover 

Act 1 Video Inc., Dracut 

Video Connection, Sougas 
Family Flicks Unlimited, Amesbury 
Video Biz Northshore, Gloucester 
Action Video, Salem 

Video Ventures Inc., Hingham 
Avenue Video, Malden 

Westend Video, Waltham 

TS V Video, Medford 

Video Biz, Needham 

Home Video Center, Plymouth 
Video Paradise, Plymouth 

Mr. Video, New Bedford 
National Video, North Dartmouth 


MICHIGAN 

New York Video World, Farmington Hills 
Video Connection, Farmington Hills 
Rainy Day Video Inc., East Detroit 
Rentertainment, East Detroit 

ADM Offices, Rochester 

Abbott Video Inc., Roseville 

Discount Video Pleasant Ridge, Pleasant Ridge 
Thomas Video, Royal Oak 

Act | Video, Sterling Heights 

TSV Video, Sterling Hgts. 

Starburst Video, St. Clair Shores 

Movie Man, Taylor 

The Listening Post, Bay City 

Video Junction, Bay City 

Video Tech Center, Owosso 

Video Today, Holland 

Premier Video, Grand Rapids 

Discount, Grand Rapids 

Video Shope, Wyoming 


MINNESOTA 

Crown Video Corp., St, Paul 
Video Mania, Maple Grove 
Bigelow Video, New Hope 
Video Express LTD, Duluth 


MISSOURI 

Movie Palace, Ballwin 

Movies to Rent, Bridgeton 
First Capital Video, St. Charles 
Video Castle Stores, Kirksville 
Crown Video, Lemar 


MONTANA 
Video Station, Bozeman 


NEBRASKA 
Movie Madness, Norfolk 


NEVADA 
| C Video, Las Vegas 
Video Plus, Reno 


NEW HAMPSHIRE 
Video Station, Amherst 
Movie Loft, Hudson 
Video Biz, Bedford 


Video Headquarters, Keene 
Video Scene, Rochester 
Home Video Shop, Seabrook 


NEW JERSEY 

Film Fare, Carteret 

Video Plus, Cliffside Park 

Take One Video, Hoboken 

Take Two Video, Hoboken 
Video Unlimited of Linden, Linden 
Video Joes, Verona 

Video Access, North Bergen 
Video Land Inc., Parsippany 
Video Odyssey Inc., Woodbridge 
Take Ill Video, Newark 

Video Express, Newark 

Centrill Video, Jersey City 

Mac's Video Center, Jersey City 
Reel To Reel Inc., Butler 

Video Store, Elmwood Pk 

Video Biz of Oakland, Oakland 
Ramapo Video Image, Wayne 
Copeland Eterprises Inc., Red Bank 
Video Voyagers, Netcong 

Video Pavillion, Newton 

Video Village Inc., Florham Park 
Act One Video, East Hanover 
Video Galaxy, Turnersville 

The Video Store, Glendora 
Family Video Center, Marmara 
Risley Video Center, Millville 
Yorktowne Video, Lakewood 
Ippy’s, Manesquan 

Video Exchange, Pt. Pleasant 

Pik A Flick Co., Toms River 
Bound Brook Video Studio, Bound Brook 
Video Connection, Somerset 
Video Biz, New Brunswick 


NEW YORK 

New Video, New York 

Rare Bird Video, New York 

Laser Video, New York 

Video Stop Inc., New York 
Classic Video, New York 

Tower Video, New York 

Giffen Video Corp., Staten Island 
Captain Video, Staten Island 
Video Investers Inc., Staten Island 
Popcorn & Movies, Bronx 

Video Connection of Riverdale, Riverdale 
Bay Electronics, Bronx 

Prime Video, Bronx 

Star Video, Larchmont 

County Video Inc., Elmsford 
Plaza Video, Pleasantville 

Video Scape, Middletown 

Future Video, New Hyde Park 
Arthans Home Video, Port Washington 
Parkway Video & Electron Mart, Brooklyn 
Shore Road Video, Brooklyn 
Video Star, Flushing 

Video Village, Whitestone 

Video Cinema, Bayside 

Video Connection, Bayside 
Movies III, Littleneck 

Video Joe, Forest Hills 

Video Flicks, Ozone Park 

Video Plus, Richmond Hill 

Future Video, Mineola 

All Cast Video, Hewlett 

Video Zone, Lynbrook 

Video Connection, Merrick 
Video Station Bohemia 

Rainbow Video, Commack 

Deer Park Pro Camera Inc., New York 
Hollywood Movie Shore Ltd., East Setauket 
Movieland USA, Levittown 
Castle Video, Lindenhurst 

Home Video Movies, Nesconset 
24 Karat, Lake Ronkonrama 
Movieland USA, Shirley 
American Video, Delmar 

Video Environment Inc., Albany 
National Video, Rotterdam 

Boob Tube, Liberty 

The Movie Store, Watertown 
Video Factory, Buffalo 

Video Biz, Williamsville 

Video Biz, Fairport 

Video Biz, Rochester 

American Video Ctr., Rochester 


NORTH CAROLINA 
Video Connection, Greensboro 
News Center in Cary Village, Cary 
Box Office Video Inc., Raleigh 
Video Station, Raleigh 

Video Corner, Gastonia 

Movies Plus, Gastonia 

National Video, Ashville 


OHIO 
Five Star Video, Hillard 

Video Movie Classics, Columbus 

Magic Castle Video, Columbus 

Video Movies Unitd., Columbua 

Video Connection, Toledo 

Video Cassette Rentals, Toledo 

Visual Adventures, Cleveland 

Visual Adventures, Elyria 

Visual Adventures, Mentor 

American Video Inc., North Olmsted 
Visual Adventures, Parma 

Visual Adventures, Middleburgh Hts. 
Visual Adventures, Akron 

Video Library, Canton 

Spectrum Video, Ashland 

Home Video Library-Milford Br., Milford 
Video Flicks, St Bernard 


OREGON 
The Video Station, Cottage Grove 


Classic Video, Piqua 
Dayton Video Inc., Kettering 
National Video, Springfield 
Video Network, South Point 
Video Biz of Lima, Lima 


OKLAHOMA 

Kaleidoscope Video, Oklahoma City 
The Video Library, Mannford 

CR Flicks, Muskogie 


PENNSYLVANIA 


~ Visual Adventures, Bridgeville 


Visual Adventures, Monroeville 
Visual Adventures, Pittsburgh 
Instant Replay, McKees Rocks 
Network Video, Pittsburgh 

Instant Replay #2, Pittsburg 
Network Video, Greensburg 
Ricks Video Headquarters, LaProbe 
Showtime Video, Grove City 
Videoplace, Altoona 

Our Geng Video, Duncansville 
Mikes Video |, State College 
Home Video Center, Lancaster 
Video 54 Inc,, Lancaster 
Hollywood at Home, Moosic 
Audio Video World, Chalfont 
Video Connection, Quakertown 
Video Library, Philadelphia 
Videotape Library IX, Philadelphia 
West Chester Video, West Chester 
Vaccaros Video, Reading 


RHODE ISLAND 
Video Rama, Greenville 
National Video, Middletown 


SOUTH CAROLINA 
Showbiz Video Sales, North Myrtle Beach 
Video Showcase, Teja 


SOUTH DAKOTA 
Video Pro, Spearfish 


TEXAS 

Video Store, Carrollton 
Wedgewood Rental, Ft Worth 
Videotrend, Houston 

Audio Video Plus, Houston 
Sci-Fi & Screams Video, Willis 
Marks Drugs, Rosenburg 
Northwest Video Club, San Antonio 
Vid-Com, Brownsville 

Video Station, Cedar Park 

At the Movies, Round Rock 
Movieland, Lubbock 

Video Station, El Paso 


UTAH 
Video America-Logan, Logan 


VERMONT 
Hollywood Video, S. Burlington 
Video Station, Burlington 
Video Biz, Winooski 

Video Station, Winooski 


VIRGINIA 

Video Station, Alexandria 

Professional Video Comm., Alexandria 
Broadway Discount Video, Broadway 
Performing Arts Video Centre, Richmond 
The Movie Store, Virginia Beach 
Video Unlimited, Grafton 

Video Station, Portsmouth 

Video Magic, Chester 

Moore Videos, Courtland 

Lee Hartman & Sons Inc., Roanoke 
Family Video Shop, Brookmeal 


WASHINGTON 
Platters, Seattle 

Video Factory, Everett 

Camcord & Company, Bellingham 
Stardust Video, Tacoma 


WEST VIRGINIA 
Video Station, Huntington 
Richwood Electronics, Richwood 


WISCONSIN 

Video Home Entertainment, Mukwonago 
Little Buddah Enterprises Ltd., Milwaukee 
Video Station, Madison 

Danz Video, Oconto 

Northwoods TV Video Co., Tomhawk 
Adventure Video, Waupaca 


CANADA 
Just Video Ltd., Kelowna BC 
Basement Video, Pembroke OT 
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Once Confined To Rental Stores, Tapes Are Now Invading Everything 








From Bowling Alleys To Minimarts 
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t was January in New York, and I could 

only watch Golf My Way, a Christmas 

present to myself, so many times be- 

fore running out to the Richard Metz 
Golf Studio indoor driving range to see 
whether you really can learn from video. 
There, amidst the gloves and club covers 
in a glass case, was not only my recent 
acquisition but a selection of golf vid- 
eotapes, most of which I’d never seen in 
my local video store. 

According to co-owner Suzanne Metz, 
at least one of a dozen or so titles a day 
have been purchased in the year the store 
has carried them. She now expects to in- 
crease inventory through new golf-tape 
distributor contacts made at an Orlando 
trade show. The studio also promotes it- 
self to passers-by, screening Al Geiberger 
and Patti Sheehan tapes when not using its 
VCR equipment to tape students’ swings. 

Video in the pro shop may have been a 
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surprise, but it really shouldn’t have. A few 
blocks over, the Scribners bookstore on 
Fifth Avenue had a full window devoted to 
25 titles in Home Vision’s “Portrait of an 
Artist” series, along with smocks, paint- 
boxes, and palettes. There were also sev- 
eral videocassettes in the window of Music 
People, a music-instruction boutique in 
midtown. Inside were perhaps 70 titles op- 
posite the cash register, ranging from a 
$29.95 guitar instructional to a series of 
music business-related titles ($40 per 
tape) to an $80 exploration of the drum kit. 

“A lesson from a good teacher can cost 
$20 an hour,” notes owner Danyale En- 
glish. “The videos offer four months of 
lessons, and after three or four repetitions 
they pay for themselves. It’s definitely the 
way of the future.” 

Ah, the way of the future. In home vid- 
eo, that future stretches way beyond the 
bounds of the traditional video specialty 
store, and as a stroll in any big city will 
confirm, this future is now. One can obtain 
“niche” video titles concerning just about 
any subject imaginable in department 
stores, supermarkets, convenience 
stores, bowling alleys, dance studios, and 
dozens of other outlets. Videos are also 
available through mail-order catalogues, 
periodicals, and various TV programs. 
Tapes are everywhere! 

Steve Wolff, president of Stevron, Ltd. 
in Hazel Crest, Ill., says his Bowling with 
Don Johnson (“not Don Johnson from Mi- 
ami Vice, but the bowler!”’) reaches alleys 
through bowling product distributors in 
addition to mail-order sales via specialty 
magazines. Sherry Smythe-Green, who 
produces the Kathy Blake Let’s Learn How 
to Dance line of dance instruction tapes in 
Antrim, N.H., says her 22 titles can be 
found at Blake’s studios, as well as in video 
catalogues, thus sparing her (mainly male) 
customers the agony of admitting to video 
store clerks that they don’t know how to 
waltz. 


AUDIENCE HUNTING 

“Tt’s like being a detective,” states Mi- 
chael Weiss, manager of tape marketing 
for Los Angeles’ J2 Communications, dis- 
cussing how he markets such “alternative” 
non-theatrical video titles as Chef Paul 
Prudhomme’s Louisiana Kitchen, Phyllis 
Diller’s How to Have a Money-Making Ga- 
rage Sale, and the Mother Goose Video 
Treasury series. “You have to find specific 
areas of distribution where specific product 
works and then get that product into 
them.” 

As VCR penetration approaches the 50 
percent level, adds Weiss, “a lot of stores 
that have adopted a wait-and-see attitude 
are willing to go farther with video than 
before.” Thus, J2 has been able to place 
Prudhomme in gourmet shops as well as 
food and housewares sections of such ma- 
jor department stores as Lechmere, Ma- 
cy’s, and Neiman-Marcus. Weiss hopes to 
put the Diller tape in hardware stores and 


the Mother Goose in toy stores, though 
both are sold in video and book shops and 
mass merchandise outlets. 


As Best Film & Video’s Roy Winnick 


notes, you don’t sell carpet in a butcher 
store. Moreover, today’s hit movie tape 
may be largely forgotten in a matter of 
weeks. These maxims have formed the 
basis by which Best has successfully mar- 
keted a wide variety of long-lived special 
interest videocassettes to specially inter- 
ested consumers. In 1983, when Winnick 
brought out John Gnagy’s Learn to Draw in 
a package containing paper and pencils, he 
found that traditional video stores weren't 
interested in his sale-only title. So he went 
to art supply stores, and later landed it in 
the drawing-kit section of that year’s 
Sears-Roebuck Christmas catalogue. 

More recently, Winnick turned to sports 
with such titles as Charlie Lau’s The Art of 
Hitting .300, which was sold in sporting 
goods stores and through Inside Sports 
magazine. Benihana cooking cassettes, 
elaborately packaged with companion 
cookbooks, have appropriately found their 
way into bookstores, gourmet shops, elite 
mail order catalogues, and, of course, the 
Benihana restaurants. Play Bridge with 
Omar Sharif is available through bridge 
clubs, supply houses, gift shops, and mail 
order. 

Richard Stadin, president of New York- 
based MasterVision, is another manufac- 
turer peddling his wares to specific cus- 
tomer bases well outside the bounds of 
video specialty stores. “With special inter- 
est product, water seeks its own level,” 
says Stadin. Case in point: a pair of bird 
identification tapes, Audubon Society's 
VideoGuide to the Birds of North America: 1 
and Ducks Unlimited’s VideoGuide to 
Waterfowl and Game Birds. “I just got a 
call from a bird-watching nature shop in 
Tennessee,” reports Stadin. “We're in all 
kinds of these shops, even governmental 
ones run by park departments. This ap- 
plies to every tape I have of special inter- 
est, be it karate, biology, language, histo- 
ry—there’s general distribution, catalogue 
availability, and special environment.” 

This year, a new “special environment” 
is Bank of America, which Stadin notes 
is offering his 1987 Touche Ross Video Tax 
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Guide to new accounts. Similarly, Al 
Reuben, Vestron Video’s senior vice presi- 
dent of marketing and distribution, says his 
company is testing the use of videos as 
premium items. “Tapes can be used to 
induce someone to purchase another prod- 
uct if the tape subject is related to that 
product,” he says, suggesting that Ves- 
tron’s Let’s Go Mets could be given away to 
New York Mets season ticket buyers. (In- 
cidentally, the video is carried at Shea Sta- 
dium concession stands. ) 

Goodman Enterprises is already mar- 
keting Just For Kicks soccer instructionals 
for kids, parents, and coaches as premi- 
ums. Regularly priced at $19.98, each tape 
is available for $11.50 and two boxtops 
from specially-marked boxes of Kix cereal. 
The National Soccer Coaches Association 
of America is promoting the tapes; the 
equipment manufacturer which co- 
sponsored the video is also distrib- 
uting them to sporting goods stores. 


NEW VIDEO VENUES 

Where else can video be found? Simon & 
Schuster Software is aiming the Palm-Atre 
Spa’s Seven-Day Plan to Change Your Life 
directly at spas and health clubs, and 
through health and exercise product dis- 
tributors. Fresh Start: 21 Days to Stop 
Smoking is sold through local chapters of 
the American Cancer Society, and offered 
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by the Bureau of Business Practices via 
direct mail and telemarketing to corporate 
managers enrolling in “Stop Smoking” ef- 
forts. How to Enjoy Wine is carried by 
wine-related equipment and merchandise 
specialty catalogs. 

Karl-Lorimar’s Consumer Reports home 
improvement tapes are in hardware store 
chains, like Ace and True Value, as well as 
builders’ supply houses. Other Karl spe- 
cialty titles are likewise distributed to ap- 
propriate markets. Esther Williams’ Swim 
Baby Swimis in swimming pool equipment 
stores; the Minnesota Fats tape can be 
found in billiard shops; and Warren Miller’s 
ski tapes are in ski shops. While the compa- 
ny’s Jane Fonda exercise tapes are every- 
where, Sales V.P. Gary Hunt surprising- 
ly reports their greatest success is in gro- 
cery stores, especially Denver’s King Su- 
per, where they were promoted along with 
Weight Watchers food (“Take weight off 
with Weight Watchers and keep it off with 
Jane Fonda”) and in a six-week period sold 
more copies per store than any other outlet 
in the country. 

Over the past year, Hanna-Barbera Pro- 
ductions, the studio that created the Flint- 
stones, has used a network of religious and 
secular organizations, all outside the usual 
video store channels, to distribute its ani- 
mated series, The Greatest Adventure: Sto- 
ries from the Bible. “Distributors are so 
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enthusiastic about it, they're even buying 
air time after we supply them with com- 
mercials and an 800 number,” says Sales 
and Marketing Director Larry Klingman. 
The cassettes—which have already sold 
four hundred thousand copies—are just 
now being offered to video specialty stores 
for the first time, in response to rising 
consumer demand. The company’s unusu- 
al marketing strategy has employed door- 
to-door salesmen, book chains, religious 
book stores, direct mail, TV and radio ad- 
vertising with 800 numbers for ordering, 
and tape-of-the-month clubs. 

Indy ace Rick Mears’ Tune-Up America 
car care series is already in 150 automotive 
outlets around the country; executive pro- 
ducer Bill Maloney hopes to crack the big 
auto part chains, home improvement cen- 
ters, and sporting goods stores. 

Kids, meanwhile, can find video galore in 
toy stores, with countless low-priced titles 
doing major business. Adults can buy video 
for themselves in museums. For example, 
Kartes sells its six volume art history 
set, Museum Without Walls, to museum 
gift shops. Another specified marketing ar- 
ea for Kartes is lawn and garden centers, 
where the new Yardening garden and lawn 
care how-to series will be distributed. It 
will even be sold to agriculture offices in 
county government seats, for use as public 
reference. Meanwhile, the 34-store Flow- 
er Time chain in Long Island, New York is 
renting arts and crafts tapes and will soon 
carry gardening videos, including a full line 
from the Ortho Chemical company. 


CATALOGUING TAPES 


“I work from 8 a.m. to 7 p.m. and after I 
get home and eat dinner I’m too tired to go 
to the video store,” says Bob Jeggers, di- 
rector of acquisitions and product develop- 
ment for The Video Schoolhouse catalogue. 
“But I can easily order from an 800 num- 
ber.” One hundred thousand copies of the 
current catalogue have been circulated to 
stores, schools, and consumers, who learn 
of it through small ads in newspapers and 
magazines. Most of the 5,000 titles offered 
are of the educational and instructional 
type rarely found in the typical video store. 

Steve Troy, whose Norstar catalogue 
carries major studio movie titles but “spe- 
cializes in the alternative market because 
those needs aren’t fulfilled by traditional 
distributors,” currently services 15,000 
retailers, plus schools and libraries, which 
take “anything and everything” from clas- 
sic movies to educational how-to’s and, in- 
evitably, popular films. American Express 
offers its cardholders a video purchase 
service as well. In addition to catalogues, 
home video shopping is also now possible 
through tape-of-the-month clubs like the 
CBS Video Library and Time-Life Home 
Video Club. 

Another new way to distribute video is 

continued on page 127 
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4-AC ADAPTER WV 3260 REMOVABLE *GE* 
POWER SUPPLY LENS 5" to 40” TVS 
5-RF/T.V. ADAPTER WV 3250 830 Clock Radios 





















Portable Radio 
Rack Audio Systems 


6-A/V WIRES OUTPUT WV F2 749 
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ARERR FON NP ORR: 
....1 have quite a few PAL and 
SECAM video tapes (VHS) of 
European events that are im- 
possible to purchase in the 
NTSC formats. | know they will 
not play on NTSC. Where can | 
purchase a VCR that plays all 3 
formats and how much would it 
cost? Do | need a foreign mon- 
itor as well as a regular TV? 
Everybody says to have them 
copied into NTSC format, but I 
have over 50 tapes and want 
to collect more and the going 
rate is $100., so a PAL/SECAM/ 
NTSC VCR would be cheaper. 
H.A., CHICAGO, IL. 





As a rule multistandard machines are 
very costly and always require multistan- 
dard monitors. 

There is, however, one device that does 
not require the purchase of a monitor: The 
Image Translator™ from Instant Replay 
(2951 South Bayshore Drive, Miami, FL 
33133. Phone: 305-448-7088). Other 
multistandard VCR’s are based on a PAL 
VCR and due to the complex differences 
between NTSC and PAL, record poorly on 
NTSC. They have no deluxe NTSC fea- 
tures and no U.S. support for parts and 
service. Some play only one speed. 

The Image Translator is based on an 
NTSC VCR. Though it displays a slight 
color degradation on PAL playback, it plays 
all PAL and SECAM speeds and offers in 
addition all luxury NTSC features such as 
multi-speeds cable ready tuners, great 
special effects, multi-event programmers, 
VHS Hifi and even the latest “Super VHS 
HQ.” All this on most regular TV’s or mon- 
itors. The Image Translator is made in the 
USA and covered by a solid guarantee. 

If you want to travel abroad to show your 
American tapes overseas or record and 
playback European tapes in either stand- 
ard everywhere in the world, Instant Re- 
play’s “World Traveler” will do all the 
above. Should you want to get into stand- 
ards conversions, I.R. now offers a stand- 
ards converter for under $4,000.00 — but 
your best bet may be a regular Image 
Translator starting at $659.00. 
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aroudja. 


Fa-roo-zha. Say it ten times. 


The name Faroudja may one day become as 
synonymous with high-quality video as Dolby is 
with audio. And just as there is a man behind the 
Dolby name—Ray Dolby, founder of Dolby 
Laboratories—there is Yves Faroudja, the 
French-born founder of and chief scientist at 

Faroudja Laboratories, in the heart of Silicon Valley, Sunnyvale, 


California. 


Now, the Faroudja image processing system, well-known for 
several years among professional video engineers, has made its 


debut in consumer electronics. Henry 
Kloss, the innovative consumer electron- 
ics pioneer who popularized Dolby noise 
reduction in the 1970s, has added Faroudja 
image processing to Kloss Video’s new 
Novabeam 100 video projector, which uses 
it to enhance giant television pictures. 

A recent licensing agreement between 
Japanese electronics giant Sony and 
Faroudja Labs may put the system in virtu- 
ally every quality video product, from TVs 
and monitor/receivers to VCRs and 
camcorders. In the coming months, Sony 
will begin to design new microchips incor- 
porating Faroudja TV picture improve- 
ments for its own use and to sublicense to 
other manufacturers. If the technology ful- 
fills its promise, viewers will be seeing new 
levels of visual excellence in a variety of 
brands. 

Most TV viewers first saw image pro- 
cessing at work when NASA used it to 
show television signals from the moon and 
Mars. Without this kind of treatment, it 
would have been difficult to see Neil Arm- 
strong planting a flag on the moon’s surface 
or Alan Shepard driving golfballs. (For 


For The Perfect 


Dolby Of Video 
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on 
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that matter, it would have been difficult to tell the moon’s surface 
from anything on it.) Simply put, image processing refers to any 


picture. 


electronic method used to improve the quality of a video signal. 
The process increases the visibility of detail within the television 


Faroudja image processing, as used by the Novabeam 100, 
selectively enhances certain portions of a television picture and 
leaves those that might take on an artificial appearance alone. 
Faroudja’s goal is to “fix” the pictures produced by the American 


television standard, NTSC. 


Inventor Yves 
Faroudja’s 
Hi-Tech Quest 


Picture May 
Make Him The 


Feo mamansec ntti 
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Our story begins when the North American Television Stan- 
dards Committee (NTSC) established the specs for broadcast- 


ing color television signals in 1953. A 
NTSC television signal is comprised of 525 
lines scanned at 60 times per second—con- 
veniently the same frequency as most 
home electrical wiring in the United States. 
It also specifies the way the color portion of 
the picture is overlaid on the back & 
white signal. 

In addition to the U.S., NTSC is the 
television standard in some South Ameri- 
cancountries, Central America, U.S. terri- 
tories, Japan, and Canada. The rest of the 
world uses other TV standards: PAL, used 
most notably in Germany and the United 
Kingdom, and SECAM, used in France, 
Italy, and other European countries. 

These standards were developed about 
a decade after NTSC and produce an argu- 
ably better picture, because they have 
more horizontal scanning lines (625 lines, 
or 100 more than with NTSC) and treat 
color differently. 


FLYING COLORS 

Somewhat derisively, the initials NTSC 
have also been said to stand for Never 
Twice Same Color, as a result of the primi- 
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tive, unstable circuitry manufactured for most early color 
TVs. “The traditional criticism of NTSC is based on what it was 
when all television sets were controlled by vacuum tubes,” said 
Faroudja. “Today, with modern circuitry, NTSC can hold its own 
among world television standards, yet everyone still continues to 
criticize it.” However, he believes that NTSC is actually better 
than PAL and SECAM, from a technical and theoretical stand- 
point, and there is no reason why NTSC pictures shouldn’t be 
much better. 

In fact, the praise heaped upon European TV is unfair, said 
Faroudja. He characterized the reasons behind the creation of 
PAL and SECAM as “‘a mixture of European nationalism and a 
misinterpretation of what was wrong with NTSC. They (European 
scientists) believed it was a problem of principle. It was a false 
belief.” 

Today, a push is on to create yet another television standard, 
High Definition TV, with double the number of scanning lines anda 
new, wider screen format. HDTV screens would have a 5 to 3 
screen ratio, width to height, vs. the 4 to 3 ratio of present TVs. 

“T cannot believe that, 30 years later, there are those who want 
to make the same mistake again. We have not done all we can with 
NTSC yet,” argued Faroudja. 


VIDEO PATCH WORK 

Faroudja image processing refers not to a single method of 
improving the NTSC image, but to a group of patented processes 
developed at Faroudja Labs. All maintain or restore the visual 
fidelity of the video signal in the patch from TV studio to the home. 
They concentrate on producing sharper images with more faithful 
color reproduction. 

The process used in the Novabeam 100 is what Faroudja Labs 
calls VHP, for Vertical and Horizontal Processing. Here’s the 
problem that spurred its development: 

When a television signal is recorded on videotape, especially 
consumer-quality VCRs, the image quality degrades and looks 
“soft”—fine details are lost. To an extent, the lost detail can be 
restored by turning up the TV set’s “sharpness” control. 

But doing so seldom improves the picture. Why? A TV’s sharp- 
ness control is like the “treble” knob on a home stereo amplifier. In 


Pi 





audio, when the treble is turned way up, the music or speech 
sounds “brighter,” but the background noise also increases. The 
result is not necessarily better sound, just a different one with 
more problems. 

When you turn up the sharpness on a TV, visual noise—snow 
and grain—is much more apparent. Even worse, the televison 
picture will look artificial. A “halo” effect appears, especially 
around large, dark objects set against any light background. 
Faroudja calls this effect “‘cartoony” because of the way cartoon 
drawings are outlined. You can see this for yourself by simply 
experimenting with the sharpness (also called “detail” or video 
“peaking’’) control. 

Faroudja’s VHP system takes a cagey approach to increasing 
the detail in a picture without increasing noise or producing out- 
lines or halos. Other enhancement circuits that claim to sharpen 
video images work only on the edges of objects. VHP works by 
leaving the edges alone. “We try to avoid changing the borders, 
and fill up the insides with an enhanced picture,” said Faroudja. 

To understand how this is accomplished, try to visualize how 
changes in the brightness within a single video picture would look if 
they were turned into a graph on paper. Any sharp transition 
between a light and dark scene—the silhouette of a figure against a 
bright sky—would look like a spike in the graph. Less dramatic 
transitions in contrast—well-lit figures against a soft, darker back- 
ground—would be represented as less of an increase. 

The VHP circuitry ignores these steep transitions in the video 
signal (which you can actually see on a waveform monitor in any 
TV studio) and concentrates only on the areas of a picture that are 
of lower contrast. For instance, ina picture of a woman ina tweed 
suit against a bright sky, VHP works only on the complicated, 
low-contrast features of the scene: The hair, facial features, and 
the texture of the tweed suit. The background, which needs no 
enhancement and would look “noisy” or grainy if treated, is left 
untouched. 

VHP is also smart enough to work harder on the smaller details 
of an image than the large ones; it actually suppresses noise at a 
certain level so that it is enhancing real elements of the scene and 
not the random noise that accompanies it. 

Finally, the system works on details in the horizontal direction 
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of the picture—on each individual scan line—and analyzes the 
vertical dimension of objects, from line to line. A small object that 
might be three or four scanning lines high—because of the “halo” 
or “cartoon” effect—might be only two or three lines high after 
VHP processing. 


THE EYE’S THE LIMIT 

To see for myself how well Faroudja’s improvements work, I 
examined the Kloss Novabeam 100 with its 6.5-foot (measured 
diagonally) screen—the first consumer product to incorporate 
Faroudja processing. 

In addition to improving the electronic chassis, Kloss added a 
Faroudja VHP electronic circuit board similar to one sold in a 
professional video device called Recordex. The Recordex proces- 
sor. sold by Faroudja Laboratories, is mostly used to improve the 
quality of video recordings in TV news gathering. Ironically, if 
purchased separately, the Faroudja board would cost almost as 
much as the entire Kloss video projector, according to Kloss 
technicians. 

I turned on the set and adjusted it. The picture looked better 
than I am used to seeing in projection TVs. (See “Videotests, ” July 
1986. for full test results on the Novabeam 100.) I turned the 
Faroudja control on the Novabeam, moving it from the subtle to 
the obvious end of the scale. Clearly, the degree to which the 
image enhancement should be used is subjective, and critical 
viewers will have varying preferences. 

I soon found that VHS and Beta cassettes that looked soft on a 
Kloss without the image processing circuitry appeared sharper 
with a boost from the Faroudja board. In fact, the difference 
between a clean, high-definition signal from a videodisc or off-air 
signal and a half-inch videocassette was much less discernable, 
especially in close-ups and large objects that filled the screen. 

However Faroudja circuits won't do much to improve poor 
originals. be they tapes or discs. I could not resuscitate a bad dub 


even with the Faroudja processing turned way up. In fact, the 
processing gave the resulting image an unnatural, blotchy ap- 
pearance. 

But Faroudja does make the best even better. With laser 
videodiscs, a good dose of Faroudja processing (50 percent worth) 
added surprising clarity and dimension to an image | thought 
couldn’t be improved. The increase in detail lent a photographic, 
rather than electronic, appearance to scenes. 

On the other hand, when applied more heavily, the Faroudja 
processing made videodisc scenes far too harsh, especially very 
complex, detailed scenes such as crowd shots. This, in turn, made 
certain defects in the 6.5-foot image, such as errors in the conver- 
gence of the red, green, and blue portions of the picture, even 
more obvious. 


CABLE CHALLENGE 

A real test was to use Faroudja processing on cable, which has 
its own problems. For example, my cable system, like many 
others, scrambles its pay-TV services. Most cable descramblers 
degrade the image as they reconstruct the signal. Ona big-screen 
TV the problems are all the more obvious and annoying. 

While the Kloss 100’s Faroudja circuitry is no panacea, the 
image processor seemed able to separate the picture from the 
noise and‘increase the detail without making the defects more 
noticeable. Again, however, turning the Faroudja control all the 
way up produced an unwatchable image. 

How high to turn up the Faroudja processing is pretty much an 
esthetic decision. Still, it seems as though the first rule of thumb is 
that it is better underused than overused. Overall, the image 
processing looked better when applied to simple, rather than 
complex, images. The improvement in the details in an actor’s face 
in close-up, for instance, seemed more natural than what the 
Faroudja processing lent to crowd scenes and complicated land- 
scapes. The results of over-enhancing a picture are less objection- 
able when the TV’s contrast control is set low. 

Faroudja processing sometimes gives a picture a brand new 
appearance. Any savvy TV watcher can tell the difference. be- 
tween an image that originated on 16mm or 35mm movie film and a 
video image froma TV camera. Yet, Faroudja processing, with its 
increased detail, begins to blur that distinction, at least to my 
eyes. (This is only in the apparent sharpness of the picture, not in 
the difference in “presence” caused by frame rates—24 frames 
per second for film, 30 for video—or the difference in contrast and 
color values. ) 

Still, the basic improvements in Kloss’ new projector, coupled 
with the addition of Faroudja image processing, produce an unusu- 
al sight: a very large television picture of substantial quality. The 
video picture produced by the Novabeam 100 seems at least equal 
to a good 16mm film image. With continued improvements on the 
part of Kloss and Faroudja engineers and cleaner, higher-quality 
video sources, movie theater owners may really have something 
to worry about. 


ILLUSTRATION BY ANDRZEJ DUDZINSKI! 
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NTSC’S SECOND CHANCE 


Kloss and Sony’s adoption of the Faroudja.technology signals 
the start of a movement to improve the basic quality of TV. The 
Novabeam projector is an attempt to offer a video picture that 
competes with a motion picture. Sony is almost certain to use 
these techniques to better the pictures produced by its 8mm 
recorders and camcorders. (While Faroudja will not comment on 
Sony’s intended use, other sources indicate that 8mm video will be 
among the first to benefit.) And, of course, standard Beta and VHS 
recorders, and monitors and TV sets can use any technical im- 
provements available. 

Joseph Roizen, a Palo Alto-based broadcast consultant who 
frequently works with Yves Faroudja, believes other Faroudja 
VHP system. Among them is a technique that encodes the NTSC 
signal and produces a significantly better TV image on sets 
equipped with a special Faroudja decoder. The picture would be 
totally free of moire patterns and stray colors, said Roizen. 

Recently introduced, it has attracted attention from broadcast- 
ers and video producers, and Faroudja is preparing to ship its first 
encoders. Roizen also foresees two other improvements he and 
Faroudja feel could boost the performance of NTSC video. 

The first is “progressive scanning.” Presently, NTSC televi- 
sion works on the principle of “interlace.” Half the lines of a 
525-line picture are sent in one sixtieth of a second, followed by 
the other half, which are painted on the videoscreen between the 





‘Star Wars’ Luke Skywalker with (left) and 
without VHP enhancement. Faroudja’s’ 
invention subtly boosts onscreen detail. 


first set to form the finished picture. Progressive scan TVs would 
store the two sets of lines comprising the picture in digital memory 
and reconstruct it in one sweep, starting at line 1 and ending with 
line 525. This would eliminate the impression that the picture is 
constructed of horizontal lines as well as some motion defects. 

Roizen also predicts that digital “line doublers” will be used to 
convert a 525-line picture up to 1050 lines. Computer circuitry 
would analyze two lines and synthesize a new line to fit between 
the two based on the picture information. This would make jagged 
diagonals smoother and double the visual information in the pic- 
ture. Sony and Japanese broadcast camera maker Ikegami have 
shown prototypes of such systems. 

All these improvements are incremental, admitted Roizen, but 
taken together, he said they will dramatically improve visual fideli- 
ty. “There is a turnover of some 14 million television receivers a 
year,” noted Roizen. “It would not take long to incorporate these 
improvements. In five years, it should be economically and techni- 
cally possible to provide the equivalent of HDTV performance. 
Everyone will be able to have large, high-quality images in their 
homes, 1050-line pictures on seven-foot screens like the Kloss.” 

Yves Faroudja, who appears poised to make a fortune from his 
inventions, is philosophical about his role as the emerging guru of 
the “better video” movement. “There is an easy way and a hard 
way to do anything,” he said. “Throwing out our NTSC pictures 
and making better pictures with a new television standard such as 
HDTV is the easy way. I prefer to work with what we have. This is 
the difficult way.” 
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HUMPHREY BOGART. JAMES CAGNEY. 
GARY COOPER. ERROL FLYNN. 


NO STARS HAVE EVER SHONE BRIGHTER. 


ow, Key Video 
fabtaotmgetomt} elec: 
light on 44 of 


the movies that made 
them legends. Movies 
that demand to be seen 
again and again now can 
be seen again and again. 
Because now, at only 
$29.98* each, you can 
afford to own them. 
And our beautifully 
illustrated cases provide 
the kind of deluxe pack- 
aging to make these 
videos even more 
collectible. 

Bette Davis, Humphrey 
bsYoreetuar-tevel etestsy 
Cagney make their debut 
in March. You'll find 


them—along with our 
Gary Cooper and Errol 
Flynn classics — wher- 
ever videocassettes 
Evasmre) (oe 
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All About Eve/Hush, 
Hush, Sweet Charlotte/ 
Jezebel/Juarez/TheLetter/ 
Madame Sin/Now, : 
Voyager/A Pocketful 

Of Miracles/ Watch On 
The Rhine 


HUMPHREY BOGART 
The Barefoot Contessa/ 
The Big Sleep/Dark 
Passage/Dark Victory/ 
High Sierra/Key Largo/ 


The Left Hand Of God/ 
Passage To Marseille/ 
The Petrified Forest/ 
They Drive By Night/ 
The Treasure Of The 
Sierra Madre 


JAMES CAGNEY 
Footlight Parade/ 

A Midsummer Night’s 
Dream/Public Enemy/ 
The Roaring Twenties/ 
13 Rue Madeleine/ 
What Price Glory/ 
White Heat 


GARY COOPER 

Along Came Jonés/ 

The Fountainhead/The 
btdu(e(@) ae Melo Clel coy 
Sergeant York/ Vera Cruz 


ERROL FLYNN 
(@ryerettew 5) (erere Uae Mat 
Charge Of The Light 
Brigade/The Dawn _ 4 
Patrol/Gentleman Jim/ 
Northern Pursuit/The ~~ 
Prince And The Pauper/ 
The Private Lives Of 
Elizabeth And Essex/ 

The Sea Hawk/They 





Died With Their 

Boots On 

ALL THIS FOR JUST 

Oar 20°" 
Each 

KEY VIDEO ® 

*Suggested Retail. 


Copyright © 1987 The CBS/FOX Company. 
All Rights Reserved. Printed in U.S.A. 

Key Video is a registered trademark 

of The CBS/FOX Company. 
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MAKING BOOK ON 
THE FUTURE OF VIDEO 





ichael Wiese, who acquires video 
: programs for Vestron, once told a 
journalist he’d entertain proposals writ- 
ten on cocktail napkins as long as they 
had the right stuff. Would-be videomak- 
ers bombarded him with napkins. “Peo- 
ple miss the point. I want a concise state- 
ment saying what the show is, what pro- 
motable elements are in it, what genre.” 
When Wiese, vice-president for non-the- 
atrical programming, likes what he sees, 
the idea may make it onto videotape. 

His new book, Home Video: Producing 
for the Home Market, is an insider’s hand- 
book on how to create made-for-video 
programming. As labels deplete the 
store of Hollywood history; they'll need 
to supplement the stream of theatrical 
material with a growing proportion of 
non-theatrical stuff to maintain the lucra- 
tive flow from retailer to VCR. 

“T must have made 29 independent 
films,” recalls Wiese. “I was rarely suc- 
cessful. Now I’m on the other side of the 
desk.” One major theme of the book is 
his turning away from making films for 
“self-discovery’—to please himself—in 
favor of mastering the marketplace, cre- 
ating a product that'll go over with dis- 
tributors, stores, and consumers. Under 
the heading “Shocking Facts” he argues 
that categories matter more than ideas. 
“T’m on the lookout for trends, fads, and 
personalities,” he said recently. 

Artists who remain true to their vision 
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must see Wiese’s orientation as merce- 
nary. But for him, it represents the chal- 
lenge of wielding creative power. 

Wiese employs independent produc- 
ers, with whom his relationships split 
equally among finished productions, col- 
laborations in which Vestron steps in to 
correct perceived flaws, and in-house 
ideas farmed to outside producers. All 
fall into such recognizable pigeonholes as 
music, how-to, exercise, and other cate- 
gories discussed in the book as “Genres 
of Original Programming.” 

Wiese’s analysis of the video market 
condenses a lot of trade-press informa- 
tion into comprehensible form. That, 
combined with his view from the execu- 


tive hotseat, makes the book essential 
reading for the video industry. It’s avail- 
able for $16.95 from Focal Press, 80 
Montvale Ave., Stoneham, Mass. 02180 
(617-438-8464). 


ARE SUPER DUPERS 
GOING HIGH GRADE? 





H igher-grade tapes and sturdier 
shells are going into the pre-re- 
corded program pipeline as labels de- 
mand better blanks for bulk duplication. 
Or so says TDK, a major quality-con- 
scious tape manufacturer. Doug Booth, 
national sales manager for TDK’s Pro-In- 
dustrial Division, says the program in- 
dustry now feels that lower-grade tape 
“4s costing more in the long run” as con- 
sumers return inferior goods and tape 
wears down duplicating recorders. TDK 
quotes executives at Bell & Howell/Co- 
lumbia Paramount, a major duplicator, 
and Karl-Lorimar as supporting the use 
of high-grade (HG) tape. 

Other major duplicators have varying 
perspectives on the TDK report. Tom 
DeMayer, president of VCA Teletro- 
nics, says his firm only uses HG. Fred 
Fehlauer, senior VP of commercial prod- 
ucts for CBS/Fox’s duplicating arm, is 
more of a maverick. His operation uses 
its own specifications in choosing tape. “I 
personally don’t care what designations 
the manufacturers use,” he says. “TDK 
is one of the companies able to match our 
specifications.” 
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nderground filmmaker Sheldon 

Rochlin started his label, Mystic 
Fire Video, in answer to every avant- 
gardist’s dilemma: “I had a pretty hard 
time getting my own work placed in the 
video market,” he recalls, “so I decided 
to start a company that features special- 
ized stuff. Then I contacted Kenneth An- 
ger and other longtime friends.” Starting 
with mail order, Rochlin has expanded 
his business to video stores. 

Anger’s Magick Lantern Cycle was an 
ambitious early Mystic Fire release, 
along with the influential films of Maya 
Deren. A recent release is Fried Shoes 
Cooked Diamonds, Costanzo Allione’s 
warmly humorous portrait of Allen Gins- 
berg and his Jack Kerouac School of Dis- 
embodied Poetics. Also newly issued is 
Come Back, Africa, Lionel Rogosin’s 
landmark 1959 film, a true-to-life fictional 
narrative secretly filmed in Johannes- 
burg. 

Another exciting independent label is 
Giorno Poetry Systems, founded origi- 
nally as a record company by Beat poet 
John Giorno. Video Pak 1 was “just sort 
of a demo” featuring William S. Bur- 
roughs, rocker Lenny Kaye, and himself; 
VP 2is Howard Brookner’s excellent film 
Burroughs. VP 3 will be released simul- 
taneously with a music/poetry compila- 
tion on LP, CD, and audio cassette. 
“We're going to release a Video Pak ev- 
ery time we release a record now,” says 
Giorno. Under the working title J?’s 
Clean—It Just Looks Dirty, it will include 
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Two bizarre images from Mystic Fire’s release of Kenneth Anger’s films: ‘Inauguration 
of the Pleasure Dome’ (above) and ‘Lucifer Rising’ (below). 





music videos by England’s Cabaret Vol- 
taire, New York’s Sonic Youth, and Min- 
neapolis’ Husker Du; excerpts from a : 
40-minute film by Robert Frank and Ru- : 
dy Wurlitzer, starring Burroughs andDr. : 
John; and “something” by infamous film- 
maker/journalist John Waters. “We’ve 
been getting finished video pieces from 
people,” Giorno says. “Because they’re 





n these dark days of Congressional 
controversy—with Hollywood squar- 
: ing off against the electronics industry 
- and the threat of copyguard chips hang- 
: ing over future generations of unborn 
: VCRs—I have heard a voice in the wil- 


: ‘ : derness, a voice of true idealism: 
so expensive, we couldn’t produce them : = «The only barrier to our success 
ourselves.” a ; 


: ‘ .* yours and ours, is the sour aroma of 
For more information contact: Mystic ° ae Hedariel 5 
Fire Video, 24 Horatio St., #3, N.Y.C. : government restriction, Hip mame amen 


10014; 212-645-2738, Glomo Poetry | than expand who want to const 
ystems Institute, owery, N.Y.C. : 
10012; 212-925-6372. : foe than free. Let the cinema be 
: Who said that? None other than Jack 
: Valenti, president of the Motion Picture 
: Association of America. His January ad- 
- dress to the Christian Democrat Union in 
: Munich was not about MPAA’s lobbying 
: in Congress, however. He was actually 
complaining about foreign governments 
: trying to encourage homegrown cinema 
: by limiting American imports. 
: The change of context is unfair, of 
> course, but instructive. Valenti doesn’t 
: want government cramping MPAA com- 
: panies’ style, but he’d be more than con- 
* tent to see the state bossing around Ze- 
nith, RCA, and their Japanese suppliers. 
His attitude toward federal regulation 
sways like a palm tree in a warm summer 
f sbreeze, 
But what else would you expect of a 
> man who pontificates about “enchanting 
stories transformed into great films, 
: greatly told” and then numbers Rocky IV 
: and Police Academy 3 among his exam- 
: ples? ; 
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Isabella Rossellini and Kyle MacLachlan in ‘Blue Velvet’: uncomfortable themes 


3b 





1986. Kyle MacLachlan, Isabella Rossel- 
lini, Dennis Hopper, Laura Dern; dir. 
David Lynch. 120m. (R) St cc $79.95. 
Karl. Image: good. 

Following its credit sequence, 1986’s 
best film begins with short, dreamy shots 
of idealized small-town life: flower beds 
(red roses and yellow tulips) against a 
white picket fence and cloud-dappled 
blue sky. A firetruck, complete with 
dalmatian, passes in slow motion while a 
fireman waves at the camera; a mid- 
dle-aged man waters his lawn; a voice on 
the radio deems it another “sunny, 
woodsy day” in Lumberton, the center of 
all that is banal and middle-class. 

Suddenly, the hyper-reality of every- 
day life gives way to chaos and disaster. 
The man watering his lawn violently 
clutches his neck and keels over, while 


: his world: extreme normalcy containing 
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the camera plunges between blades of : 


grass to show us insects battling one 
another, the sounds of their struggle hid- 
eously magnified. Within minutes, David 
Lynch has established the polarities of 


the seeds of unfathomable evil. 

When the apparently normal Jeffrey 
Beaumont (MacLachlan)—dressed to 
look like Lynch himself—discovers a hu- 
man ear in a field, the camera literally 
enters that ear, unfolding a seductive 





mystery Jeffrey can’t ignore. Enlisting ; 


the aid of Sandy (Dern), the innocent and 
pretty daughter of a police detective, he 
is led to Dorothy Vallens (Rossellini), a 
dark, mysterious, beautiful nightclub 
singer known as “the lady in blue.” 


Voyeurism, sado-masochism, andraw : 


lust all descend on Jeffrey after he spies 
on Vallens from a closet, witnessing 
Frank Booth (Hopper) psychotically rape 
her. He soon discovers that Booth has 


kidnapped Vallens’ husband and son in : 
order to possess her. As Jeffrey be- : 


comes more involved in this complex 
world, his feelings for both Sandy and 
Vallens intensify and his identification 
with Booth deepens. During the climax 
of a terrifying joyride, Booth smirks, 
smears lipstick on his face, and kisses 


Jeffrey, telling him, “You're like me.” 
Booth then recites Roy Orbison’s lyrics: 
“In dreams you're mine, all the time, 
forever,” transforming them into a grim 
promise of eternal retribution. 

Blue Velvet is a dangerous film—all 
other current star vehicles and sequels 
pale in comparison to its uncomfortable 
themes and dark imagery, some of which 
are lost on the small screen. Once upona 
time, movies were considered an art 
form. David Lynch has reminded us of 
that. —Richard Gehr 


1986. Robert Redford, Debra Winger, 
Daryl Hannah; pr./dir. Ivan Reitman. 
116m. (PG) $89.95. MCA. Image: good. 

Having hit the box-office jackpot with 
Ghostbusters, director Ivan Reitman 
could have repeated the formula for an- 
other smash or used the clout to try 
something daring. Legal Eagles awk- 
wardly straddles the middle ground. It’s 
got wise-guy hip style, big, bankable 
stars, a catchy hit song, anda budget that 
takes an amusing little movie to major 
motion picture status. Legal Eagles’ ar- 
rival on tape is really a homecoming: for 
all the big screen trappings, it’s little 
more than a sophisticated spin on a 
Mannix-type TV episode. 

Hero lawyer gets involved in an art 
theft prosecution and uncovers a com- 
plex case of fraud and murder. Along the 
way, he gets tempted by a wacky artist 
but falls for the eager young defense at- 
torney. But put Robert Redford, Daryl 
Hannah, and Debra Winger, respective- 
ly, into those roles, and plug in walk- 
(hang?)-on appearances by major 20th 
century art works, and you’ve given the 
old dog some new class. 

Lighthearted roles are Redford’s 
forte, and he’s a non-stop charmer here, 
as if repenting for his appearance in Out 
of Africa. All the witty little moments that 
give this movie its laughs are his. Even 
Winger, who this writer has never found 
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very appealing, projects a winning 
gal-Friday goodness. Hannah merely 
makes the most of a bad situation, play- 
ing a petulant, manipulative nympho 
performance artist who makes the most 
insufferable downtown divas seem stable 
by comparison. 

Ironically, the movie itself is a nimble 
piece of art fraud, using real works and 
real galleries (you can hear the high- 
brows scream, be it the thrill of recogni- 
tion or the chill of sell-out) to elevate 
itself beyond humble, escapist craft. 
That it also presumes to make perform- 
ance art understandable and/or safe for 
the mainstream is a tricky proposition 
that’s bound to make aficionados feel a 
little, well, slimed. —Marianne Meyer 


Sean Penn and Madonna: the couple of the ’80s in ‘Shanghai Surprise.’ 
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Ciccone as a vaguely puritanical mission- 
ary’s aide (performing typical God’s 
work: seeking missing opium needed to 
ease the pain of suffering soldiers), one is 
still left with a performance as sluggish as 
an MSG stupor. The plot lurches along as 
if cast and crew were so anxious to get 
out of China that they neglected to shoot 
a few key scenes. But were Shanghai 
Surprise otherwise flawless, Sean and 
Madonna would still look like refugees 
from a high-school production of “Guys 
and Dolls.” 

The film is not utterly devoid of charm. 
George Harrison’s theme song, a rick- 
shaw chase, and Penn’s best line (after 
detailing the grisly demise of a fabled 
opium trafficker: “If they'll do that to an 








SHANGHAI SURPRISE 

1986. Sean Penn, Madonna, Paul Free- 
man; dir. Jim Goddard. 97m. (PG-13) H1 
$79.95. Vestron. Image: good. 

How do you go about criticizing a mov- 
ie that’s already been kicked to death by 
every press hack in moviedom and then 
sat on by Roger Ebert? I guess you start 
by politely pointing out that Shanghai 
Surprise is not so mucha terrible film as a 
textbook example of a poor film concept. 
With its “grizzled mercenary grudgingly 
aiding the innocent in a world of dou- 
ble-cross and deceit” motif, the story 
negates itself as a realistic vehicle for 
wee Sean and Madonna, who are simply 
too damn young for their roles. As a 
fly-by-night novelties trader, Penn has 
too much youthful vigor to match the 
world-weary, I-need-drink-persona 
and comes off like a wired sophmore who 
just pulled an all-nighter. Even ignoring 
the obvious image conflict of “Boy Toy” 
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opium king, can you imagine what they'll 
do to a glow-in-the-dark-tie king?”) give 
the odd goose to this piece of salvage. 
But really, the couple of the 80s should 
have waited 20 years to make this pic- 
ture. Or at least waited 20 years to re- 
lease it. 

—John Walker 


ALIENS 
1986. Sigourney Weaver, Michael Biehn; 


$89.98. CBS/Fox. Image: good. 

It’s always a bit redundant to review 
the video release of a recent blockbuster 
film. There can’t be too many video con- 
sumers who aren’t aware that Aliens was 
the shock action hit of last summer. Or 
that Sigourney Weaver reprises her role 
of Ripley, the only human survivor of the 
original movie. In Alien, the crew of a 
funky commercial spaceship unwittingly 
takes on board the universe’s ultimate 
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fiendish thingy and are hideously mur- 
dered by it. In Aliens, Ripley returns to 
the planet where hundreds of the mon- 
sters have hatched, using human colo- 
nists as a stage in their grossly disgusting 
reproductive cycle. She is accompanied 
by a platoon of high-tech space grunts, 
optimistic about wiping out the aliens. 
They, too, are butchered and Ripley is 
again left alone, Rambette doing bat- 
tle—first with a flame thrower/machine 
gun/grenade launcher and finally in a ro- 
bot suit—with the evil Queen Alien. 

Director Cameron, who first attracted 
attention with the surprise hit Ter- 
minator, has made a true sequel that is 
completely loyal to the original, even to 
the point of teasing the audience with a 
threatened repeat of the alien-burst- 
ing-from-the-chest scene and an encore 
by the ship’s cat, the only other survivor 
of the first film. He puts his own mark on 
the picture with the overkill technique he 
developed in Terminator, turning the film 
into a furious rollercoaster ride. Where 
Alien was dark and brooding, Aliens de- 
livers shock after shock at such an alarm- 
ing rate that the audience never gets to 
relax. 

In truth, Aliens requires a 70mm 
screen, crushing Dolby sound, and a the- 
ater full of screaming people for maxi- 
mum impact. Fortunately, Cameron 
doesn’t rely on the blood, flash, and spe- 
cial effects—beneath the spectacle, the 
dynamics still work. Even on the small 
screen, Aliens functions as a tight sci- 
ence-fiction thriller. And with the visual 
tension reduced to manageable size, 
there’s time to inspect the immaculately 
detailed sets, costumes, and hardware 
that do so much to create the reality of 
this bleak and tarnished future world. 

—Mick Farren 


SID & NANCY 
1986. Gary Oldman, Chloe Webb, Drew 


: Schofield; dir. Alex Cox. 111m. (R) Hi St 
: cc $79.95. Embassy. Image: good. 


When Sex Pistol Sid Vicious (Oldman) 


: stumbles into Nancy Spungen’s (Webb) 
: life in this witty, nihilistic semi-fiction, 
* he’s drunk and she’s stoned. Their be- 
: fuddled collective unconsciousness pret- 
> ty well sums up the film’s general atti- 
: tude, though their love supposedly 
dir. James Cameron. 138m. (R) Hi Stcc ; 


shines through. It’s not love, however, 
so much as a proto-social bonding: the 
not-so-cute couple scrounge the streets 
of London and New York looking for a 
boredom-reducing fix—or anything to 
relieve Spungen’s whining. The constant 
refrain of her grating nasal impreca- 
tire affair. 

Sid & Nancy tells a story unique to the 
’80s: boy meets girl junkie, girl turns boy 
into junkie, boy junkie kills girl junkie. It’s 
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not a charming scenario, but Cox’s wob- 
bly attempt at authenticity and occasional 
surreal touches, combined with Oldman 
and Webb’s hyper-acting, turns Sid & 
Nancy into a fairly successful evocation 
of the late-’70s punk-rock subculture. 

Sex Pistols manager Malcolm Mc- 
Laren (David Hayman) is portrayed as a 
hucksterish, amoral manipulator who en- 
courages Vicious’ destructive instincts. 
Realizing that Vicious is nothing more or 
less than “a fabulous disaster,” McLaren 
teams him up with Johnny Rotten (Scho- 
field), whose cynical, sneering presence 
and constant ennui sum up the era’s 
zeitgeist. At one point, Cox generalizes 
this attitude by showing proper British 
schoolchildren running through the 
streets, denting cars with tennis rackets 
and hockey sticks. 

Two particularly touching moments 
stand out: Nancy drags Sid to her grand- 
parents’ home. During dinner, the bare- 
chested punk sucks on a bottle and 
smokes cigarettes while Nancy raves to 
her shell-shocked family about metha- 
done. Later, after Sid has stabbed Nancy 
during a senseless withdrawal-induced 
argument, he is seen in the film’s coda 
doing a little dance, eating pizza, and re- 
gaining her in a heaven-sent taxi cab. It’s 
a dream of course—just the sort of thing 
one might look to drugs for—but it’s too 
little too late. —Richard Gehr 


GINGER & FRED 


’ 


ing. Ginger & Fred's target is television 
and advertising, yet the ribbing, for all its 
surreal grotesqueness, is also oddly af- 


fectionate—and all the more effective : 


for it. 
The main story is the reunion of an old 


: dance team, Amelia and Pippo (Masina 
: and Mastroianni), who once enjoyed 
: great success imitating the routines of 
: Fred and Ginger. After 30 years of sepa- 
: ration, these former lovers are to appear 
: ona Christmas special, along with other 
: movie star imitators, dancing dwarves, a 
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: woman who has left her husband for an 


extraterrestrial, a levitating priest, a 
couple who tape record voices from be- 
yond, and a cow with 18 teats. Amelia is 
now a widow, grandmother, and busi- 
nesswoman; Pippo a seedy encyclopedia 
salesman who makes up pornographic 
rhymes to amuse himself. Ina Rome that 
seems to be wall-to-wall advertising and 
television screens they rehearse and fi- 


: nally perform their famous dance num- 
> Der: 


The material is hokey in ways only 


: Fellini could get away with. It’s also de- 
: pressingly tacky: virtually all the people 
: on the program are hungry for the spot- 


light. Everybody has his little special- 


> ty—even the woman who has been paid 


1986. Giulietta Masina, Marcello Mas- ‘ 


troianni; dir. Federico Fellini. 128m. 
(PG-13) Hi sub. $79.95. MGM/UA. 
Image: good. 


Of all the indisputably great cinema : 
artists, none is quite so accepting or : 
good-humored as Fellini, even about the : 
things or people he is ostensibly satiriz- * 


to be without television for a year. After 
she complains of the cruelty of this ex- 
periment, the host says, “You sound as 
though you have a trained voice.” 


“Abhhhhhh,” she sings, in her moment of : 


glory. 

The genius of the film is that it finds 
both absurdity and reason in these souls, 
and in the television audience’s interest 
in them. Ginger & Fred is primarily about 
the power of art to help heal us of our 
sorrows. Bravo, Federico. 

—M. George Stevenson 





Giuletta Masina and Marcello Mastroianni: not the couple of the ’30s in ‘Ginger & Fred.’ 





NOBODY’S FOOL 

1986. Rosanna Arquette, Eric Roberts, 
Mare Winningham, Louise Fletcher; dir. 
Evelyn Purcell. 107m. (PG-13) $79.95. 
Karl. Image: good. 

The motto of the mythical southwest- 
ern town of Buckeye Basin is “to be or 
not to be ain’t much of a choice,” and 
that’s what this film is all about. Cassie 
(Arquette) has a choice: stay in the ham- 
let where a blemished past makes her the 
subject of scorn, or overcome insecurit- 
ies and leftover emotions for her old boy- 
friend and escape to Los Angeles with 
Riley (Roberts). It ain’t much of a choice, 
but it’s the only one she’s got. 

Cassie starts the film at rock bottom: 
she has publicly humiliated herself, acci- 
dentally become pregnant, repeatedly 
tried suicide, and taken a job wait- 
ressing in a dive. Her now-married ex- 
boyfriend wants to have an affair with 
her. Joining a local theater group involves 
her with the volatile stagehand Riley. 
The chemistry between Cassie and Riley 
is odd, to say the least. They seem very 
attracted to one another, yet never con- 
verse. Most of their on-screen time to- 
gether is early in the relationship, when 
they look into each other’s eyes and 
glance away in embarrassment. 

Arquette is terrific, handling the role 
with a sad sense of guilt, the feeling that 
she gets what she deserves. Winsome 
and naive—at times to the point of emp- 
ty-headedness—even at her angriest, 
she’s cute. Roberts is the down-to-earth 
catalyst convincing her to take control of 
her life. 

Nobody’s Fool is a truly American suc- 
cess story, or part of one, anyway. By 
the end, Cassie realizes you are what you 
make yourself, and decides not to dwell 
in the past. Treading a thin line between 
comedy and drama, the film leaves a 
hopeful feeling that one can overcome 
the shortcomings and tragedies of life. 

—Adam Philips 


FRANKENSTEIN 
1931. Boris Karloff, Colin Clive; dir. 


> James Whale. 71m. LV CAV (side 2) CX 


$29.98. MCA. Image: excel. 

Contrary to myth, James Whale’s 
Frankenstein is not the granddaddy of all 
horror movies—or even all Frankenstein 
movies. Charles Edison made the first 
Frankenstein in 1908. Whale borrowed 
heavily from a 1920 German film, The 
Golem, in which a rabbi breathes life into 
a clay monster to rescue his flock from 
persecution. Yet the 1931 flick inspired 
everything from Whale’s grade-A se- 
quel, Bride of Frankenstein (1935), to 
the ridiculous I Was a Teenage Franken- 
stein (1957). 

A half-century later Whale’s Franken- 














stein is still strangely moving in a version 
specially restored for laser release. Its 
landmark status is mainly due to intense 
performances by Boris Karloff (the mon- 
ster) and Colin Clive (the doctor). 
Whale’s secondhand expressionism is 
entertaining too, but it’s no big deal after 
you’ve seen his German mentors. 

Five chapter stops on Side One zoom 
in on footage cut by the wimpy censors 
of yesteryear. Dr. F., upon giving life to 
Frank, goes splendidly bonkers and 
screams, “In the name of God!” Other 





‘Frankenstein’ is revivified on disc with lost 
footage and bonus material. 





“new” footage helps explain the mon- 
ster’s dark mood. Frightened men of sci- 
ence give Frank a syringe in the back; a 
cruel lab assistant burns his hair with a 
torch. Armed with still more torches, the 
avenging German mob is prophetic in its 
bloodlust. 

Side Two contains the balance of the 
movie and some garnishes, including the 
theatrical trailer, still frames of memora- 
bilia, and seven scenes replayed for 
study. These are in the CAV mode—to 
be frozen, slowed down, or stepped 
through, frame by frame. Abrupt transi- 
tions and continuity lapses suggest miss- 
ing frames at several points, but if you’d 
been born in 1931, you wouldn’t be such 
a spring chicken either. 

With its blend of gothic grandeur and 
high comedy, Frankenstein is still a stun- 
ner. With today’s genetic engineers busi- 
ly perfecting human life, there’s more 
than one reason to feel a chill at Clive’s 
ragged cry, straight from the edge of 
human sanity: “It’s alive! It’s alive!” 

—Mark Fleischmann 
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MEN 

1986. Heiner Lauterbach, Ulrike Klein- 
er, Uwe Ochsenknecht; dir. Doris Dorrie. 
99m. Dubbed. Hi $79.95. Vista. Image: 
fair. 


Men is a double paradox: a German ; 
comedy and a woman’s male-bonding : 
movie. Director Dorrie dunked her nibin - 
venom when she wrote this tale of : 
buddyhood betrayed—so deadly accu- ; 
rate is her satiric vision of male self-im- : 
agery that it camouflages the movie’s no- : 
ble generic ancestry. Men is really an : 
updated screwball comedy, My Man : 


Godfrey for young urban prats. 


Julius (Lauterbach) is Dorrie’s God- : 
frey—the undercover character with : 
two identities. He’s an ad exec whose : 
wife, Paula (Kleiner), is dallying with an : 


illustrator named Stefan (Ochsenk- 
necht). Julius goes incognito as a doubt- 


racked casualty of yuppiedom; Stefan, a : 


confirmed bohemian, falls for the ruse 
and takes him in as a roommate. The 
subsequent tale combines Hollywood- 
style screwball vignettes with interludes 


of wry, revealing conversation, the kind : 
of navel-gazing humor American :; 
filmmakers assume we're too crude to : 


appreciate. The kinetic comedy makes 
you laugh; the static chats draw you into 
the characters. 

As Julius’ hate/love relationship with 
Stefan deepens, he hits on a plan to de- 


stroy Stefan’s bohemian charm by luring : 
* comes the random victim of Joe (Russo), 


him into the world of the bourgeoisie. 
Julius exploits his double-edged feelings 


by turning Stefan from starving artist to : 


successful art director. When the identi- 


ty blur is complete, Dorrie enacts her : 


finale in an orgy of hilarious symbolism, 
even reprising the final visual joke in the 


end-credit sequence. Only then does she ; 
resolve the sinister web of ambiguity that - 


divides our sympathies. Are we rooting 
for Julius’ con or Stefan’s romance? Ste- 
fan’s improving professional prospects or 
his happiness? Maybe they’re both wom- 
an-manipulating pigs, but then, that’s 
what Paula likes. Dorrie gets in her digs 
at both sexes. When Julius asks a fresh- 
faced girl the first thing she noticed about 
him, he blanches at her reply: his ass. In 
Dorrie’s world, no one is innocent. 
That includes Vista Home Video, 
whose welcome release of a wonderful 
film comes in mangled form. Men con- 
vulsed theatrical audiences in a subtitled 
version, but on this tape, astringent Ger- 
man performances give way to indiffer- 
ent English overdubbing. Also distract- 
ing is the false brightening of dark 
scenes. —Mark Fleischmann 


EXTREMITIES 
1986. Farrah Fawcett, James Russo, Di- 
ana Scarwid; dir. Robert M. Young. 


> 89m. (R) Hicc $79.95. LV $29.95. Para- 


mount. Image: good. 

Every woman’s worst nightmare is to 
be outrageously attacked, demeaned 
both physically and mentally, by an 
usurper who claims the right to abuse 
any female. Extremities, originally an 


: off-Broadway play, isolates one such act 
: of degradation and the equally powerful 
: response it engenders. Marjorie 


(Fawcett)—attractive, healthy, modern, 
creatively employed, well-liked—be- 


a serial rapist/murderer. Through a com- 
bination of timing and resourcefulness, 
she gains the upper hand, and gives her 
assailant a nasty helping of his own medi- 
cine. This brings on Marjorie’s next set 
of troubles: her roommates, neurotic 
Terry and social-worker Pat, just cannot 
accept her dominance'over the bad- 
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ly-hurt, supplicating prisoner. Rather 
than believe their friend’s explanations, 
they bend over backwards to accept 
Joe’s claim that he’s the victim... until the 
devastating truth comes out. 

Director Young creates a claustropho- 
bic mood by relentlessly tracking Marjo- 
rie and Joe as they battle for survival. : 
Lengthy closeups leave the viewer with : 
little time for reflection, instead forcing 
him into the thick of the action, personal- 
izing the confrontations. Russo, an anon- 

mous plumber or construction-worker 


3 VASECTOMY-FREE RENTAL* $2 
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WORLDVISION 
Take advantage of HOME VIDEO INC 
Rental Discounts and Present this coupon to your participating Video dealer and receive —« is: wonoson exersce, ne. argu nones 
Free Merchandise © 1986 Vandom International Pictures. Al Rights Reserved. | 
: up to $2.00 off the rental of Vasectomy. 
offered especially to 
Video M. ag a zin e To The Consumer: This couponis limited to a single rental of Vasectomy on videocassette. Void if used otherwise. Cash value of 1/20 of one cent. 
R ea de rs i] To the Dealer: For each coupon you redeem as an agent, we will reimburse you up to $2.00 plus 22° to cover postage; providing this coupon was | 






used in accordance with our consumer offer. A copy of the invoice proving rental of the videocassette Vasectomy must be submitted with each 
redeemed coupon you submit. This offer is void where taxed, prohibited, “or restricted by law; or if submitted by anyone not specifically 
authorized. The consumer pays the sales tax where applicable. This coupon may not be used towards rental of any videocassette other than 
Vasectomy. Photocopies or other facsimiles of this coupon will not be accepted. For reimbursement, mail this coupon and documentation 
specified above to: 

Worldvision Home Video, Coupon Refund, 660 Madison Avenue, New York, NY 10021 


Good in USA only 
Allow 4 weeks for reimbursement. 
Expires July 31, 1987 
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Bib, the world’s specialists in audio and video care products, is proud to send to our 
valued customers a FREE poster of the famous Nitty Gritty Dirt Band. 













1. Please answer the following questions, and send dated store cash register receipt, credit card receipt or other dated proof of purchase that 
shows payment within Jan. 1, 1987 and Dec. 31, 1987. Only U.S. residents are eligible and only one poster per household. Quantities are limited. 






2. Purchase must be of either Bib’s Camcorder Card Kit, VE-1 Push Button Video Head Cleaner, VE-40 or Bib’s Compact Disc Cleaner, A-616. No 
other Bib products qualify and this coupon may not be used with any other store discount or other Bib offer. 






3. Attach this coupon to the proof of purchase and send to: Bib Audio/Video Products, P.O. Box 27682, Denver, CO 80227. Not responsible for 
lost or mishandled or misdirected mail. Void where prohibited by law. Invalid requests will not be returned. Allow 3-4 weeks delivery. 
REDEEMABLE ONLY BY MAIL. NOT A STORE COUPON. 






NOTHING IN COMMON ee 
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Limit: One per household. Offer available and limited to residents of the U.S., Canada, and Puerto Rico. Offer begins April 3, 1987 and ends May 
31, 1987. Please allow 6-8 weeks for delivery of your pre-bate. This official certificate may be reproduced and must accompany all valid pre-bate 
requests. Offer void where restricted, taxed, or prohibited by law. ae 


Video 






stein is still strangely moving in a version 
specially restored for laser release. Its 
landmark status is mainly due to intense 
performances by Boris Karloff (the mon- 
ster) and Colin Clive (the doctor). 
Whale’s secondhand expressionism is 
entertaining too, but it’s no big deal after 
you’ve seen his German mentors. 

Five chapter stops on Side One zoom 
in on footage cut by the wimpy censors 
of yesteryear. Dr. F., upon giving life to 
Frank, goes splendidly bonkers and 

screams, “In the name of God!” Other 
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- ble generic ancestry. Men is really an ; 


MEN 


1986. Heiner Lauterbach, Ulrike Klein- : 


er, Uwe Ochsenknecht; dir. Doris Dornie. 
99m. Dubbed. Hi $79.95. Vista. Image: 
fair. 


Men is a double paradox: a German ; 


comedy and a woman’s male-bonding 
movie. Director Dorrie dunked her nib in 
venom when she wrote this tale of 
buddyhood betrayed—so deadly accu- 
rate is her satiric vision of male self-im- 
agery that it camouflages the movie’s no- 
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: divides our sympathies. Are we rooting 
: for Julius’ con or Stefan’s romance? Ste- 
: fan’s improving professional prospects or 
: his happiness? Maybe they’re both wom- 
: an-manipulating pigs, but then, that’s 
: what Paula likes. Dorrie gets in her digs 
: at both sexes. When Julius asks a fresh- 
: faced girl the first thing she noticed about 
him, he blanches at her reply: his ass. In 
Dorrie’s world, no one is innocent. 

: That includes Vista Home Video, 
whose welcome release of a wonderful 


film comes in mangled form. Men con- 
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ly-hurt, supplicating prisoner. Rather 
than believe their friend’s explanations, 
they bend over backwards to accept 
Joe’s claim that he’s the victim...until the 
devastating truth comes out. 

Director Young creates a claustropho- 
bic mood by relentlessly tracking Marjo- 
nie and Joe as they battle for survival. 
Lengthy closeups leave the viewer with 
little time for reflection, instead forcing 
him into the thick of the action, personal- 
izing the confrontations. Russo, an anon- 
ymous plumber or construction-worker 
type, is a chilling stalker. His studiously 
bland expression reveals little of the fe- 
rocity it shields. Fawcett, whose theatri- 
cal debut in Extremities singlehandedly 
blasted away her lingering bimbette im- 
age, is a grimly determined victor. 

Playwright William Mastrosimone’s 
screenplay offers a largely gratifying un- 
derstanding of the isolation of women, 
but Extremities does have one serious 
flaw: the antagonistic attitude Marjorie’s 
housemates take towards her mastery 
over Joe. Having saved her own life, she 
still has to justify herself to her closest 
friends, whom Joe had also planned to 
kill. Mastrosimone may believe that a 
strong, vengeful woman must act alone, 
but few women would hesitate to band 
together against a character like Joe. 

—Toby Goldstein 


1986. Sigourney Weaver, Michael Caine, 
Keith Buckley; dir. Bob Swaim. 90m. (R) 
Hi cc $79.95. LV $34.95. Embassy. Im- 
age: good. 

There’s a certain kind of role made for 
Sigourney Weaver: the upper-crust girl 
with a lusty streak, which she played to 
perfection in The Year of Living Danger- 
ously. Director Bob Swaim clearly hoped 
for the same effect in Half Moon Street. 
Weaver plays Dr. Lauren Slaughter, an 
American academic living in London, 
where she writes articles for an outfit 
called the Middle Eastern Institute for 
Strategic Studies. One day, the beauti- 
ful, brainy Ph.D. receives an anonymous 
videotape extolling the advantages of 
working for an escort service and presto, 
she becomes a call girl. 

Certain attempts are made to explain 
this turn of events. She is having trouble 
paying her rent. She likes ‘“uncom- 
plicated sex.”’ Her ex-husband, landlord, 
and male colleagues walk all over her, so 
she is taking some perverse feminist re- 
venge. None of these is very convinc- 
ing. Then Dr. Slaughter enters into a 
liaison with the radical Lord Bulbeck 
(Caine). Their trysts are sodden epi- 
sodes in which they utter breathy inani- 
ties and quote T.S. Eliot (apparently to 
remind us that this is taking place in Lon- 
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Sigourney Waver and Michael Caine in ‘Half Moon Street.’ 





don). Slaughter and Bulbeck are always 
showing up at the same parties, coinci- 
dences which seem to be choreographed 
by some diabolical cabal set on thwarting 
His Lordship’s peacemaking initiatives in 
the Middle East. Their plan is to use Dr. 
Slaughter to lure her lover to a trick pad 
on Half Moon Street, and in the confused 
pursuit of this goal, would-be assassins 
seduce and pummel Weaver unmerciful- 
ly. While this classy actress is being so 
gratuitously abused, Caine seems so 
numbed by the script that he sleepwalks 
through the entire film. 

Although Half Moon Street strives for 
some pretentious message about how 
people use one another, it is really noth- 
ing more than an excuse to show Sigour- 
ney Weaver in a garter belt. 

—Teresa Carpenter 


1986. Danny DeVito, Joe Piscopo; dir. 
Brian De Palma. 92m. (R) Hi cc $79.98. 
CBS/Fox. Image: good. 


or ry 


Turn director Brian De Palma loose on : 


a tale of small-time gangsters and you’d 
expect a stomach-turning eruption of 
blood and guts, right? Not so with Wise 
Guys, a slight, lowbrow farce recounting 
the trials of two dimwit hoods who rur 
afoul of the mob. Short on both violence 
and bone fide chuckles, it’s played with a 
curious restraint that mostly seems in- 
tended to alter prevailing notions of De 
Palma as a heavy-handed shockmeister. 
He’s made comedies before, and even 
such grossout classics as Carrie and The 
Fury offered a few gruesome laughs. But 
Wise Guys aspires to (and achieves) 
nothing more than sitcom-level silliness. 
DeVito is Harry Valentine, another in the 
actor’s ongoing series of comically ob- 
noxious characters. Piscopo portrays 
Harry’s best buddy Moe Dickstein, an 





easygoing nebbish whose last name in- 
spires endless rude jokes from his col- 
leagues. These dolts work for Anthony 
Costello (Dan Hedaya), “the meanest, 
lowest mobster in Newark,” who knows 
his charges are too inept for anything 
except tasks like picking up dry cleaning. 

All that changes after an ill-fated visit 
to the track, where Harry and Moe bet 
on the wrong horse and end up costing 
the boss $250,000. Suddenly, they’re 
the center of attention, as Costello’s 
boys attempt to redress the balance the 
old-fashioned way—with bullets. Wise 
Guys draws its scant energy from Harry 
and Moe’s bumbling efforts to avoid exe- 
cution and ultimately fulfill their dream of 
opening the first Jewish-Italian deli. 

Even at the film’s most raucous, 
there’s a subdued tone that’s downright 
soothing. The leading men are surpris- 
ingly pale presences. Although grating, 
Harry lacks the spirited edge of DeVito’s 
roles in Taxi and Romancing the Stone. 
Rather than resort to the “Joisey guy” 
schtick perfected on Saturday Night 
Live, Piscopo plays Moe as a mild-man- 
nered goofball, sweet and stupid. The 
supporting players fare better with parts 
that seem more fully realized than the 
leads. Captain Lou Albano (of Cyndi 
Lauper video fame) makes a vivid splash 
as a foul-mouthed hitman whose heart 
belongs to his white Cadillac. Harvey 
Keitel acts like a refugee from a Martin 
Scorsese film (Taxi Driver gets a brief 
ribbing, by the way), turning in a memo- 
rable cameo as a casino baron. 

But do we care whether Harry and 
Moe survive? It’s not easy to feel con- 
cern for two stooges unable to cross the 
street without getting into trouble. The 
key to enjoying this genial mess is to shut 
off your brain and go with the flow. 

—Jon Young 
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VIDEOS 


MADE FOR HOME VIEWING 


JAY LENO: THE 
AMERICAN DREAM 
1986. Dir. Ira Wohl. 49m. Hi $29.95. 
Paramount. Image: good. 
RICH HALL’S 
VANISHING AMERICA 
1986. Dir. Steve Rash. 50m. Hi $29.95. 
Paramount. Image: good. 
HOWIE MANDEL’S NORTH 
AMERICAN WATUSI TOUR 
1986. Dir. Jerry Kramer. 52m. Hi 
$29.95. Paramount. Image: good. 
ROBIN WILLIAMS LIVE 
1986. Dir. Bruce Gowers. 60m. $59.95. 
Vestron. Image: good. 
BILLY CRYSTAL: 
DON’T GET ME STARTED 
1986. Dir. Paul Flaherty, Crystal. 60m. 
Hi $59.95. Vestron. Image: good. 
Thanks to cable TV, stand-up comics 
can present uncensored concerts to the 
home audience. Also thanks to cable TV, 
they’re being encouraged to experiment 
with more than concert films—now there 
are comic documentaries and mini-mov- 
ies. Originally HBO and Showtime spe- 
cials, these five tapes demonstrate dif- 
ferent concepts in solo comedy. 
Mandel and Williams stay with the tra- 
ditional live concert format. It works best 
for Williams, the most dazzling stand-up 
performer of all time. He’s not necessari- 
ly the best or funniest, but he’s exhilarat- 
ing to watch. The stage throbs with his 
split-second ad-libs, bewildering voices, 
and frantic body english. Comic imagery 


is his forte: the imaginative re-enactment: 


eeeecccoe 


of the birth of his child is a highlight. (His ; 


Robin Williams 


ee 





: Billy Crystal 





one liners, in cold print, are not so hot. At : 
one point he looks up into the balcony and _: 


shouts, “How do you like the play Mr. 


Lincoln? Duck!”) Williams is compelling : 


and compassionate, a Bosch comic, 


painting wild, scary, funny panoramic : 


pictures. 


Howie Mandel is fine for teenagers : 
and beer heads. He pulls outa mannequin : 
: $100.00. Lagoon Video (Box 5730 Santa 


leg, dons a hairnet, and shouts “I’m gon- 


na stand on one leg!” He pulls off the : 


hairnet and cries, “I’m gonna try the ex- 


act same stunt—without a net!” Chicken : 


crowing, silly props, and some “comical” 
Vegas smut ad-libs to ringsiders are at 
the same level. 


For their part, Leno, Crystal, and Hall : 
try to break away from stand-up. Very : 
+ wise, since Leno and Hall are static : 


stand-ups and Crystal fares better in 
sketches. 
Crystal’s messy video is a pseudo-cin- 


: ema verite documentary. The cameras 
: view “Hollywood types” (a pushy agent, 
: agay choreographer, a clod interviewer) 
: ata rehearsal with Billy and guests Sam- 
: my Davis Jr. and Fernando Lamas (both 
: played by Crystal). The belabored antics 
: goon and on, drearier than Paul Shaffer 
: talking to David Letterman. 


Jay Leno tries a kind of nasty 60 Min- 


: utes. In search of “The American 
: Dream” he smugly takes a camera crew 
: to such admittedly mundane places as an 
: auto assembly plant and an old people’s 


bingo game room to skewer the dull, sad 
existence many live. There are also man- 
in-the-street interviews, tormenting 


: boring people with questions about their 
: lives and their goals. Only Leno’s grat- 








ingly aggressive delivery and jarring 
face keep the viewer from falling asleep 
during this weary exercise. 

Rich Hall turns away from documenta- 
ry comedy and tries a mini-movie. Per- 
haps influenced by Pee-Wee’s Big Adven- 
ture, Rich takes a trip across America to 
get a Wilt Chamberlain basketball. Like 
Pee-Wee, he encounters a lot of odd peo- 
ple and strange quirks of Americana (like 
a Mr. Softee truck playing its tinkly 
theme music to entice customers at a 
funeral). Some of the vignettes are bor- 
ing, some whimsical, and a few memora- 
ble. Hall favors the deadpan ironies of a 
Martin Mull mixed with the wistful angst 
of a Jean Shepard. For fans with pa- 
tience, it works pretty well. 

Hall and Williams are the best bets 
here. But you can bet that there will be 
more to recommend soon, as other 
stand-ups experiment with hour-long 
specials for cable and videotape. 

—Ron Smith 


THE CHARLES 
BUKOWSKI TAPES 
1987. Pr./dir. Barbet Schroeder. 240m. 


Monica, Calif. 90405; 213-394-0423). 
Image: good. 

Those who can’t get enough of Charles 
Bukowski’s comically ugly view of the 
human race from his dozens of books of 
poetry and prose now have a way to 
spend four—count ’em, four—hours 
with the sleaze laureate of Los Angeles’ 
underbelly in the relative safety of the 
home. The Charles Bukowski Tapes 
bring viewers as close to the man as one 
can get without needing a vacation, or at 
least a good dry cleaner to remove the 
stench of alcohol and tobacco from one’s 


: clothes. 


French filmmaker Barbet Schroeder 


: shot and assembled these 52 short inter- 
: view segments, conducted over several 
: years mostly in and around the author’s 
: Los Angeles home. Like everything as- 
: sociated with Bukowski’s life, the pro- 
: duction is decidedly low rent. 


In his writing, Bukowski has shown a 


: talent for cutting through the banality of 
: society’s conventions with iconoclastic 
: wit. His first-person stories detail a drift- 
: er’s life: menial labor, booze, gambling at 
: the track, entanglements with cheap, 
: clinging women. But Schroeder appeals 
: to his subject’s worst instincts. The di- 




















rector, who has produced films by : 
Rohmer, Wenders, and Fassbinder and : 
is currently making a movie of Bukows- : 
ki’s Barfly with Mickey Rourke and Faye : 
Dunaway, allows the author to ramble : 
incessantly about how tough his life has ‘ 
been. His father beat him; his mother : 
didn’t love him; his employers didn’t un- : 


derstand his artistic soul. 


Indeed, Bukowski has led a fascinating : 
existence. Before he became consumed : 
with self-importance, his stories provid- : 
ed unique, humorous glimpses into a : 
netherworld of low-lifes and losers. But : 
in these tapes Bukowski is seen openly : 
courting fame, while continuing to deny ‘ 
interest in it. By placing himself apart : 
from his audience and, infact, most ofthe : 
human race, he seems to have forgotten : 
the irony that lay at the heart of his best : 


work. —Eric Estrin 


1987. Malcolm-Jamal Warner, Fred : 
Newman. 60m. $59.95. Vestron. Image: 
good. 

Parents and teachers, watch out! This 
“imstructional” video gives pre-teens 


tricks and pranks, the type guaranteed to 
disrupt classrooms and upset households 
everywhere. From the old classics 
(cheek popping, spoon dangling, jug- 
gling) to new twists (moon walking, mak- 
ing slime), Show Off! runs through a lita- 
ny of easy stunts that might well be con- 
sidered a crime against study halls. 
Chances are, once kids get hold of this 


sleek, slick, and contagious tape, they : 
: time a movie had you on your feet 
: screaming at the screen? 


won't soon let go. 
With high production standards and a 


bright graphic style, Show Off! is one of : 
the best looking kid-vids this reviewer : 
has seen in some time. The comedy/vari- : 
: I’m not a big fan of Joe Garagiola and Vin 
: Scully, the announcers who covered the 


ety-show format features Cosby kid Mal- 
colm-Jamal Warner and former Nickelo- 


deon host Fred Newman among a cast of : 
merry pranksters. Warner seems to : 
have the lamest jokes (or merely delivers : 
: McNamara arguing with an ump while 
: Scully lip-reads, Dwight Evans’ grimace 


them in the lamest manner); Newman 
nearly steals the show with an impres- 


sion of a Julia Childish cooking matron : 
and an illustration of human beat box : 
: Mets’ astonishing tenth-inning 


techniques. (Fat Boys, beware!). 


Like the stunts, the cast runs the : 
gamut from ingratiating to infuriating, but : 
the assortment easily offers something : 
: tures it all, from Ray Knight’s jubilation 
: to Bill Buckner’s despair. 


for everyone. 

Show Off! fairly demands multiple 
plays so the viewer can perfect each gag. 
It’s a lethal combination of subject matter 
and execution. One can easily imagine 
hordes of hyperactive cut-ups, trainedin : 
conspicuous behavior, overrunning the 
school system in Show Off! swat teams if : 





: The Mets vs. the Red Sox in ‘1986 World Series Highlights’: ‘‘Just the tonic for those long cold 
: months when inferior sports clutter the tube.” 





this tape catches on. Proceed at your : 
: 1986. Pr./dir. Stephanie Bennett. 57m. 
: $29.95. MCA. Image: good. 


own risk. —Marianne Meyer 


: 1986. New York Mets, Boston Red Sox; 
: dir. Harry Coyle. 60m. Hi St $19.95. 


step-by-step directions for dozens of : RCA/Columbia. Image: good. 


The World Series is one of the few 


: sports championships that usually lives 
: up to its hype. You can keep the Super 
: Bowl—I live for that week in October 
: when baseball’s finest duke it out. The 
: 1986 Series between the Mets and the 


Red Sox certainly matched those expec- 
tations. It was the wildest, craziest spec- 


: tacle of the year, not just in sports but in 


all of entertainment. When was the last 


This tape preserves the most memo- 
rable moments of that unpredictable bat- 
tle, excerpted from NBC’s broadcasts. 


Series, but some of the pictures here are 
priceless: Gary Carter’s eyes widening 
as a pitch approaches the plate, John 


as a homer bounces off his glove. 
Of course, the real highlight here is the 
come-from-behind victory in Game Six. 


Losing 5 to 3, down to their last out, they 
pull off a 6-5 victory. The videotape cap- 


A tape like this is just the tonic for 


: those long cold months when inferior 
: sports clutter the tube. Even if you hate 


the Mets—and I know many of you 


: do—every baseball fan must have this 


tape. Amazin’. —Louis Kesten 


Running just shy of an hour, a survey 


: like this—with its mix of old TV footage, 
: modern music videos, live shots, and 
: talking heads—can’t help but seem hur- 
: ried and superficial. Bennett has a wealth 
: of good material at her disposal, including 
: classic performances by Janis Joplin, 
: Brenda Lee, Linda Ronstadt, and Aretha 
: Franklin, and contemporary conversa- 
: tions with Tina Turner and others. Even 
: artists she couldn’t get on-camera for 
: interviews (Chrissie Hynde, Madonna) 
3 are well-represented through clips and 
: appropriate juxtapositions with available 
: sources. Eschewing obvious narration, 
: Bennett delights with subtle editing iro- 
: nies, like cutting from a ranting Patti 
: Smith to perky-plus Jane Wiedlin’s asser- 
: tion that the Go-Go's were really L.A. 
: “street punks.” 


Despite the smooth video ride, the 


: historical context is subliminal at best, 
+ and there’s no exposition on the changing 
- perspective of women in rock. The pre- 


sumption is that you already know how 


: Phil Spector exploited Darlene Love, 
: how Janis Joplin died, and why Tina and 


Cher left Ike and Sonny. Brief bits 


: with Bonnie Raitt and the Bangles—the 
* former a virtuoso musician still strug- 
: gling for mainstream success, the latter a 
: current pop smash—only hint at the full 


range of issues. 
One is ultimately left wondering why 


: the subject of women in rock didn’t 
: merit two full hours of this intriguing 
: exploration. Hopefully, it wasn’t be- 
: cause, to quote Jackie DeShannon’s 
: words, the topic is “just girls.” 


—Marianne Meyer 
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Allegheny Uprising. 1939. B&W. 
John Wayne, Claire Trevor, 
George Sanders. Colonials defy 
British officer. 80m. $19.95. RKO. 


American Justice. 1986. Jameson 
Parker, Gerald McRaney, Wilford 
Brimley. Desert lawmen help vic- 
timized immigrants. 96m. (R) 
$79.95. Lightning. 


Angel’s Brigade. 1979. Peter Law- 
ford, Jim Backus, Arthur Godfrey. 
Women crimebusters tackle West 
Coast drug ring. 97m. (PG) 
$69.95. Lightning. 


The Appaloosa. 1966. Marlon 
Brando, John Saxon. Horse breed- 
er on trail of bandit. 99m. $19.95. 
Kartes. 


Back to Bataan. 1945. B&W. John 
Wayne, Anthony Quinn. WWII 
guerilla fighters liberate the Philip- 
pines. 95m. $19.95. RKO. 


Combat Shock. 1986. Ricky Giovi- 
nozzo, Veronica Stork. Vietnam 
vet stops local drug traffic. 85m. 
(R) $79.95. Prism. 


Fair Game. 1987. Cassandra De- 
laney, Peter Ford. Joyriders in 
Australia terrorize woman. 86m. 
Hi ss $79.95. Charter. 


52 Pick-Up. 1986. Roy Scheider, 
Ann-Margret; dir. John Frank- 
enheimer. Adaptation of Elmore 
Leonard novel: kidnappers take 
businessman’s mistress, threaten 
to reveal affair. 111m. (R) Hi ss 
$79.95. Media. 


Gunfight at Sandoval. 1959. Tom 
Tryon, Dan Duryea. Texas ranger 
infiltrates bank-robbers’ hideout. 
72m. Hi $69.95. Disney. 


The Killer Inside Me. 1976. Stacy 
Keach, Susan Tyrell. Adaptation of 
Jim Thompson novel: small-town 
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sheriff driven to murder. 99m. (R) 
$59.95. Warner. 


New York Ripper. 1984. Jack Hed- 
ley, Almanta Keller. Murder vic- 
tims found near city landmarks. 
88m. $79.95. Vidmark. 


Ride a Wild Pony. 1976. Michael 
Craig, John Meillon. Farm boy, 
crippled girl claim pony. 86m. (G) 
$69.95. Disney. 


Sakura Killers. 1986. Chuck Con- 
nors, George Nichols. Martial 
arts: scramble for classified gene- 
splicing info. 87m. Hi $59.98. 
Key. 


Shanghai Surprise. 1986. Madon- 
na, Sean Penn; pr. George Har- 
rison. Romantic adventure in 
1930s China. 97m. (PG-13) Hi 
$79.95. Vestron. 


Smith! 1969. Glenn Ford, Keenan 
Wynn, Warren Oates. Rancher de- 
fends Indian accused of murder. 
101m. (G) Hi $69.95. Disney. 


The Squeeze. 1977. Stacy Keach, 
Carol White, Edward Fox. Wife of 
Scotland Yard inspector kid- 
napped. 106m. (R) Hi $59.95. 
Warner. 


Strategic Air Command. 1955. 
James Stewart, June Allyson. 
Baseball player joins Air Force. 
114m. Hi $39.95. Paramount. 


Strike Back. 1980. Dave Balko, 
Brigitte Wollner. Escaped convict. 
89m. $69.95. Vestron. 


Strike Force. 1974. Richard Gere, 
Cliff Gorman. New York City cops. 
74m. $69.95. Vidmark. 


The Terrorists. 1974. Sean Conn- 
ery, Jeffrey Wickham. British am- 
bassador held hostage by group 
demanding release of extremists. 
89m. (PG) Hi cc $59.98. Key. 


Top Gun. 1986. Tom Cruise, Kelly 
McGillis. Brash naval pilot romanc- 
es woman instructor. 110m. (PG) 
Hi ss cc $26.95. Paramount. 


Tycoon. 1947. John Wayne, 
Laraine Day, Anthony Quinn. At- 
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tempt to build railroad through An- 
des. 127m. $19.95. RKO. 


The Virginian. 1929. B&W. Gary 
Cooper, Walter Huston; dir. Vic- 
tor Fleming. Early western with 
Cooper’s immortal line, “Smile 
when you say that.” 90m. $19.95. 
Kartes. 

Warrior Queen. 1987. Sybil Dann- 
ing, Donald Pleasence. Lifestyles 
of the rich and decadent in ancient 
Pompeii. 69m. (R) $79.95. Ves- 
tron. 


oe x 
NEW RELEASES 
ON TAPE AND DISC 


Women in Fury. 1984. Suzanne 
Carvalno, Gloria Cristal. Escape 
from Brazilian prison. 94m. 
$69.95. Lightning. 


Women’s Prison Massacre. 1985. 
Laura Gemser, Loraine De Selle. 
Male convicts held in women’s fa- 
cility take inmates hostage. 89m. 
$69.95. Vestron. 


The Zero Boys. 1986. Daniel 
Hirsch, Lekki Maroney. Killer 
stalks mountain hikers. 89m. (R) 
$79.95. Lightning. 


PROGRAMMING LEGEND 


DATE 

Varies according to type of 
program. Films: original theat- 
rical release. Made-for-broad- 
cast: first telecast. Made-for- 
video: first release in any for- 
mat. Compilations: production 
of collected work. 


FORMAT 
All programs are available in 
Beta and VHS unless noted. All 
programs on disc are also avail- 
able on tape unless noted. The 
following abbreviations apply: 
B: Beta videocassette 
V: VHS videocassette 
8: 8mm videocassette 
LV: LaserVision videodisc 
in either in CLV or 
CAV playing format. 
CED: CED videodisc 


AUDIO FEATURES 
All available audio information 
is provided. Dolby noise reduc- 
tion, which is used on virtually all 
VHS tapes, is not noted. The 
following abbreviations apply: 
St: stereo 
Hi: Hi-Fi 
ss: Dolby surround stereo 
ce: closed-captioned 
CX: CX encoded 





IMAGE QUALITY 
For theatrical releases, this 
rating refers to the transfer quali- 
ty and overall visual appearance. 
For non-theatrical programs, it 
refers to overall visual quality. 
excel.: exceptionally attrac- 
tive and/or faithful to 
the original 
good: adequate but 
unremarkable 
fair: passable, but below 
average. 
poor: seriously flawed 


ETCETERA 

Official MPAA ratings (G, PG, 
PG-13, R, X) are provided when 
available. All programs are in 
color unless noted. List prices 
are not given for CED discs. 

anim.: animated 

B&W: black & white 

cas.: videocassette 

comp.: compilation 

ezd.: colorized 

dir.: directed by 

m.: minutes 

N.a.: not available 

nar.: narrated by 

pr.: produced by 

RE: reissue 

sub.: subtitled 

wr.: written by 


Editors’ choices in the Directory are highlighted with red titles. 
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The Adventures of Jeremy. 1987. 
Anim. puppets. Bear’s misadven- 
tures. Two stories: A Morning in 
Pretty Wood and A Flying Bear. 
30m. Hi $14.95. Sony. 


The Adventures of Tintin. 1962. 
Anim. Adapted from Herge’s car- 
toon books. Two cas.: The Shoot- 
ing Star, Black Island. 45m. ea. Hi 
$19.95 ea. Sony. 


Alakazam the Great. 1961. Anim. 
Voices of Jonathan Winters, 
Frankie Avalon. Feature from Ja- 
pan: exploits of regal chimp. 84m. 
Hi $29.95. HBO/Cannon. 


Around the World with Willy Fog— 
The Temple of Doom. 1987. Car- 
toon version of Around the World 
in 80 Days. 30m. $14.95. Sony. 


Babysongs. 1987. Live ac- 
tion/anim. Tunes for tots, including 
“Piggy Toes,” “Sittin’ in a High 
Chair.” 30m. $14.95. Hi-Tops. 


The Best of Gumby. 1987 comp. 
Anim. With intro by creator Art 
Clokey. 45m. $19.95. Family. 


The Boy Who Could Fly. 1986. Col- 
leen Dewhurst, Fred Gwynne, 
Louise Fletcher. Eight year old re- 
treats into fantasy world after fa- 
ther’s death. 120m. (PG) Hi ss 
$79.95. Karl. 


Care Bears. 1987. Anim. Tie-in 
with toy line. 3 cas., 2 stories 
each: Camp/Soap Box Derby, Split 
Deciston/The Birthday, The Lucky 
Charm/Braces. 30m. ea. $14.95. 
Karl. 


Flower Stories. 1981. Anim. James 
the Cat leads two children into an 
enchanted garden. 84m. $14.95. 
Family. 
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Tintin and his 0g Snowy in ‘The Shooting Star.’ 


The Galaxy Rangers. 1987. Anim. 
4 cas. featuring interstellar 
crimefighters: Phoenix and Other 
Tales, Chained and Other Stories 
(70m. ea. $14.95 ea.); Birds of a 
Feather, Mindnet (25m. ea. $14.95 
ea.). Hi St. Magic. 


Goldy II: The Saga of the Golden 
Bear. 1986. Jessica Black, Jeff 
Richards. Orphan girl rescues bear 
from cruel circus owner. 92m. 
$69.95. Vestron. 


: Home Alone: A Kid’s Guide to Play- 


ing It Safe When You’re On Your 
Own. 1987. Host Malcolm-Jamal 
Warner. Instruction on how to han- 
dle emergencies and more. 30m. 
$12.95. Hi-Tops. 


Inhumanoids Vol. 3: High-Tech At- 
tack. 1986. Anim. Defenders spot 
radioactive cloud heading toward 
Earth. 45m. $12.95. Hi-Tops. 


The Land of Pleasant Dreams. 
1987. Anim. Bedtime stories fea- 
turing merchandised characters. 
Two sep. cas.: Is It Soup Yet?, 
Bearly There At All. 30m. ea. 
$12.95 ea. Hi-Tops. 


The Little Schoolhouse Vols. 1-3. 
1987. Preview of typical school 
day, for children ages 2 to 5. Ti- 
tles: All About the Alphabet, All 
About Numbers, All About Shapes. 
Activity book included. 30m. ea. 
$12.95 ea. Hi-Tops. 


The Littlest Outlaw. 1954. Pedro 
Armendariz, Joseph Calleia. Boy 
steals disobedient horse from mili- 
tary to save it from slaughter. 
73m. $69.95. Disney. 


More Roobarb. 1974. Anim. Cud- 
dly mutt’s adventures. 67m. 
$14.95. Family. 


My Favorite Fairy Tales Vols. 6, 7. 
1986. Anim. The Wizard of Oz, The 
Sleeping Beauty. 30m. ea. $9.95 
ea. Hi-Tops. 


The New Three Stooges. 1969. 
Live action/anim. Larry, Curly, 
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Special promotions and other pricing news 


@ The third MGM/UA “Movies Great Movies” promotion 
cuts prices on The Dirty Dozen, A Night at the Opera, A Day at 
the Races, Invasion of the Body Snatchers, The Goodbye Girl, 
Village of the Damned, Year of the Dragon, Westworld, Soylent 
Green, Logan’s Run, and 14 other titles to $24.95 each. (Sale 
ends May 31.) 


@ Kartes releases seven new “Film Classics” at $19.95: 
Morocco, The Moon’s Our Home, The Virginian, You Can't 
Cheat an Honest Man, Seven Sinners, The Appaloosa, and The 
Hired Hand. 


@ MCA directs a second “Movie Mogul” extravaganza—15 
films at $24.95 each, including Scarface, The Deer Hunter, High 
Plains Drifter, Fast Times at Ridgemont High, Best Little 
Whorehouse in Texas, Dune, Conan the Barbarian, Streets of 
Fire, Shenandoah, The Last Starfighter, Repo Man, Conan the 
Destroyer, and To Kill a Mockingbird. 


_@ Paramount declares open season on video prices, firing 
Top Gun into stores at $26.95. Also on tap are 25 mixed new 
and old titles, dubbed “The Best of the Best,” at $19.95 each. 
Look for Uncommon Valor, The Man Who Shot Liberty Val- 
ance, Dragonslayer, Time Bandits, Star Trek I-III, An Officer 
and a Gentleman, Catch-22, Terms of Endearment, Ordinary 
People, Wings, Raiders of the Lost Ark, Beverly Hills Cop, 48 
Hours, Shane, True Grit, The Shootist, Trading Places, Air- 
plane!, and To Catch a Thief. 


@Warner Home Video has repriced several titles to 
$24.98: new releases The Sundowners and Calamity Jane (see 
Directory entries), plus Strangers on a Train, Pale Rider, East 
of Eden, Mean Streets, Time After Time, Superman II, Mag- 
num Force, Bullitt, Them!, and Altered States. 


@ Embassy’s “International Film Festival” reduces prices 
on top foreign flicks. Three-hour epics Fanny & Alexander and 
Seven Samurai drop to $39.95 each; $29.95 now buys you 
Pardon Mon Affaire, Playtime, Mr. Hulot’s Holiday, Clean 
Slate, Contempt, The Return of Martin Guerre, Spetters, Miss 
Julie, or any of 13 others. 


© RCA/Columbia gives you a second chance to “Wrap Up 
Hollywood” at $29.95 per movie through June 24. Stop Making 
Sense, Body Double, The Big Chill, Against All Odds, Kramer 
vs. Kramer, St. Elmo’s Fire, Tommy, The Way We Were, 
Bridge on the River Kwai, Mr. Smith Goes to Washington, and 
Monty Python and the Holy Grail top the list. —Steve Daly 








and Moe introduce tales featuring 
cartoon counterparts. Two tapes: 
Cops ‘n’ Robbers, The Weird, 
Wacky West. 60m ea. Hi $14.95 ea. 
Embassy. 


The Raccoons in Cry Wolf! 1986. 
Anim. Raccoons’ forest home dis- 
rupted by developers. 40m. Hi St 
$19.95. Embassy. 


Rainbow Brite’s San Diego Zoo Ad- 
venture. 1986. Live-action; Rain- 
bow protects animals from Murky 
Dismal. 45m. $29.95. Vestron. 


Rambo: Exercise in Terror. 1987. 
Anim. version of Stallone charac- 
ter. 100m. $39.95. Family. 
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The Real Ghostbusters: The Bird of 
Kildarby and Other Stories. 1987. 
Cartoon version of hit comedy. 
65m. $29.95. Magic. 


Return to Treasure Island Vols. 4, 
5. 1985. Brian Blessed, Christo- 
pher Guard. Serialized sequel to 
Stevenson tale; 2 episodes per 
cas. Approx. 110m. ea. Hi $49.95 
ea. Disney. 


Sir Prancelot. 1986. Anim. Medie- 
val inventor and Lady Hysteria. 
84m. $14.95. Family. 


Tales of Beatrix Potter. 1986. Ad- 
aptation of famed picture books 
performed by members of En- 
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gland’s Royal Ballet. 86m. Hi 
$29.95. HBO/Cannon. 


Waldo Kitty in ‘That's My Hero!”’. 
1975. Anim. Mild-mannered feline 
imagines he’s bold adventurer. 
72m. Hi $19.95. Embassy. 


The World of Teddy Ruxpin Vols. 
4-6. 1987. Anim. Fables with up- 
beat morals, featuring cartoon ver- 
sion of toy bear: Take a Good Look, 
Grubby’s Romance, Teddy Out- 
smarts Mavo. Vols. 4, 5 30m. ea. 
$12.95 ea.; Vol. 6 75m. $24.95. 
Hi-Tops. 





Bon Voyage. 1962. Fred MacMur- 
ray, Jane Wyman, Tommy Kirk. 
Family finds trip to France a fiasco. 
131m. $69.95. Disney. 


The Cartier Affair. 1984. Joan Col- 
lins, David Hasselhoff, Telly Sava- 
las. Collins as TV actress in love 
with con man sent to steal her jew- 
els. 100m. $39.95. Karl. 


Comic Cabby. 1987. Bill McLaugh- 
lin, Al Lewis. Made-for-video: 
youth becomes driver to overcome 
shyness. 59m. $59.95. Vestron. 


Dr. Otto and the Riddle of the 
Gloom Beam. 1987. Made-for- vid- 
eo feature with Jim Varney, star of 
TV’s “Ernest” commercials. 92m. 
(PG) $59.95. KnoWhutIMean? 
Home Video, 1219 McGavock St., 
Nashville, Tenn. 37203; 615-254- 
0119. 


George Carlin: Playin’ with Your 
Head. 1987. Stand-up show taped 
at Beverly Hills Theater, Los An- 
geles. Includes “Sports,” “Ear- 


John Cusack (left) races to victory in 
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rings,” “Battered Plants.” 57m. Hi 
$59.95. Vestron. 


Legal Eagles. 1986. Robert Red- 
ford, Debra Winger, Daryl Han- 
nah; pr./dir. Ivan Reitman. Ro- 
mantic comedy with Redford and 
Winger as lawyers on opposing 
sides of murder case. 114m. (PG) 
Hi ss cc $89.95. MCA. 


Madigan’s Millions. 1967. Dustin 
Hoffman, Elsa Martinelli, Cesar 
Romero. Hoffman as bumbling 
Treasury agent assigned to recov- 
er gangster’s stash. 89m. (G) 
$64.95. World. 


Men... 1985. Heiner Lauterbach, 
Uwe Oschenknecht; wr./dir. 
Doris Dorrie. Husband moves in 
with man wife left him for. 96m. 
$79.95. Vista. 


The Moon’s Our Home. 1936. 
B&W. Henry Fonda, Margaret 
Sullavan, Margaret Hamilton. Ac- 
tress and novelist quarrel after 
hasty wedding. 76m. $19.95. 
Kartes. 


The Movie Maker. 1986. Zsa Zsa 
Gabor, Orson Bean. Frantic ef- 
forts to finance production. 87m. 
$79.95. Lightning. 


Nasty Habits. 1977. Glenda Jack- 
son, Geraldine Page, Eli Wallach. 
Burlesque of Watergate events set 
in convent. 92m. (PG) $69.95. 
Media. 

One Crazy Summer. 1986. John 
Cusack, Demi Moore. Teenagers’ 


summer on Nantucket Island. 
94m. (PG) Hi cc $79.95. Warner. 


Poison Ivy. 1985. Michael J. Fox, 
Nancy McKeon, Robert Klein. 
Made-for-TV; Fox as summer 
camp counselor. 97m. Hi $69.95. 
RCA/Columbia. 


Recruits. 1986. Alan Deveau, An- 
nie McAuley, “Thor.’”’ Over- 
worked police department takes 


‘One Crazy Summer.’ 
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on civilian help. 81m. (R) $79.95. 
Vestron. 


A Room with a View. 1985. Maggie 
Smith, Helena Bonham Carter, 
Denholm Elliott; dir. James Ivory. 
Adaptation of Forster novel: trip to 
Florence awakens passions in 
proper British girl. 117m. (PG) Hi 
ss cc $79.98. CBS/Fox. 


Sex Appeal. 1986. Louie Bonanno, 
Tally Brittany. Young man desper- 
ately in need of female companion- 
ship. 85m. (R) $79.95. Vestron. 


She’s Gotta Have It. 1986. B&W. 
Tracy Camila Johns, Spike Lee; 
wr./dir./pr. Lee. Brooklyn woman 
with three lovers, each deter- 
mined to make her drop the other 
two. 84m. (R) HiSt (re-channeled 
mono) cc $79.98. Key. 


Son of Paleface. 1952. Bob Hope, 
Jane Russell, Roy Rogers; co-wr./ 
dir. Frank Tashlin. Sequel; Hope 
as Harvard grad heading west to 
claim gold inheritance. 95m. Hi 
$69.95. RCA/Columbia. 


Soul Man. 1986. C. Thomas 
Howell, Rae Dawn Chong, James 
Earl Jones. White student poses as 
black to win law school scholar- 
ship. 101m. (PG- 13) B Hiss cc V 
cc $79.95. New World. 


Too Shy to Try. 1982. Pierre Rich- 
ard, Aldo Maccione. Wimp takes 
psych course to become bold with 
women. 89m. (PG) Hi sub. (also 
dubbed version) $29.95. 
Embassy. 


Tough Guys. 1986. Burt Lancas- 
ter, Kirk Douglas, Charles Durn- 
ing. Two train robbers released 
from 30-year jail term resume life 
of crime. 103m. (PG) Hiss $79.95. 
Touchstone. 


Under the Doctor. 1976. Barry Ev- 
ans, Liz Frasier. British sex farce: 
psychiatrist imagines he is object 
of female patients’ fantasies. 84m. 
(R) $59.95. Academy. 


Variety. 1985. Sandy McLeod, Will 
Patton. Ticket-taker at porno the- 
ater becomes involved with mafia 
leader. 101m. $69.95. Media. 


When Comedy Was King. 1959 
comp. B&W. Charlie Chaplin, 
Buster Keaton, Laurel & Hardy, 
Fatty Arbuckle. Clips from silent 
classics. 84m. $39.95. Vid- 
America. 


Wild in the Streets. 1968. Christo- 
pher Jones, Shelley Winters, Rich- 
ard Pryor. Teen rock star elected 
President. 97m. Hi $79.95. 
HBO/Cannon. 


You Can’t Cheat an Honest Man. 
1939. W.C. Fields, Edgar Bergen. 
Fields as circus impresario Larson 
E. Whipsnade. 76m. $19.95. 
Kartes. 
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Amateur Night. 1985. Geoffrey 
Deuel, Dennis Cole. Contestants 
in nightclub talent competition. 
91m. $69.95. Vestron. 


Apology. 1986. Lesley Ann War- 
ren, Peter Weller, John Glover. 
Artist solicits telephone apologies, 
gets one from serial killer. 98m. Hi 
$79.95. HBO/Cannon. 


Blue Velvet. 1986. Kyle MacLach- 
lan, Isabella Rossellini, Dennis 
Hopper, Laura Dern; dir. David 
Lynch. Teenager’s discovery of 
severed ear in field leads him on 
strange sexual odyssey. 120m. (R) 
Hi ss $79.95. Karl. 


The Bridge to Nowhere. 1986. Bru- 
no Lawrence, Alison Routledge. 
Teens on camping weekend wan- 
der into domain of gun-toting 
recluse. 82m. $79.95. Charter. 


Dancing in the Dark. 1986. Martha 
Henry, Neil Munroe. Wife finds 
husband has mistress. 93m. (PG- 
13) B Hi V $69.95. New World. 


Death Drug. 1978. Philip Michael 
Thomas, Vernee Watson. Aspiring 
musician’s slide into substance 
abuse. 73m. $69.95. Academy. 


An Early Frost. 1985. Aidan Quinn, 
Gena Rowlands, Ben Gazzara. 
Young lawyer tells family he’s both 
gay and dying of AIDS. Produced 
for NBC-TV. 97m. Hi $69.95. 
RCA/Columbia. 


The Fourth Wise Man. 1985. Mar- 
tin Sheen, Eileen Brennan, Alan 
Arkin, Ralph Bellamy. Physician in 
ancient Persia sets out to find baby 
Jesus. 72m. $69.95. Lightning. 


From Here to Eternity. 1954. 
B&W. Burt Lancaster, Montgom- 
ery Clift, Donna Reed; dir. Fred 
Zinnemann. Life at Hawaii army 
barracks on eve of Pearl Harbor 
attack. 118m. Hi $29.95. RCA/ 
Columbia. 


Getting Even. 1986. Edward Al- 
bert, Audrey Landers. Extortion- 
ist demands $50 million, threaten- 
ing Texas with lethal nerve gas. 
90m. (R) $79.95. Vestron. 


The Hired Hand. 1971. Peter Fon- 
da, Warren Oates, Verna Bloom; 
dir. Fonda. Cowboy returns to 


wife and daughter he had aban- 


doned. 93m. $19.95. Kartes. 


In Name Only. 1939. B&W. Cary 
Grant, Carole Lombard. Grant 
plays married man in love with wid- 
ow Lombard. 94m. $19.95. RE 
RKO. 


Interval. 1973. Merle Oberon, 
Robert Wolders; pr. Oberon, dir. 
Daniel Mann. Woman travels to 
Mexico to forget painful romance, 
falls in love with younger man. 
84m. (PG) Hi $59.95. Charter. 


J.C. 1971. William F. McGaha, 
Slim Pickens; dir. McGaha. Lead- 
er of motorcycle gang decides he’s 
a new Christ, uses violent conver- 
sion tactics. 97m. (R) Hi $59.95. 
Charter. 


Jacko and Lise. 1982. Laurent 
Malet, Annie Girardot. Love turns 
youth into responsible worker. 
92m. (R) Hi sub. (also dubbed ver- 
sion) $29.95. Embassy. 


Kanal. 1956. B&W. Dir. Andrzej 
Wajda. Polish soldiers in Nazi-oc- 
cupied Warsaw attempt escape 
through sewer system. 96m. Hi 
sub. (also dubbed version) $29.95. 
Embassy. 


The Lady’s Maid’s Bell. 1983. 
Joanna David, Norma West. Brit- 
ish TV program adapted from 
Edith Wharton story: spirit of de- 
ceased domestic lingers on. 60m. 
$59.95. Prism. 


Las Vegas Strip Wars. 1984. Rock 
Hudson, James Earl Jones. Casi- 
no’s ex-owner wants new manager 
dead. 96m. $69.95. Lightning. 


Last Year at Marienbad. 1962. 
B&W. Delphine Seyrig; wr. Alain 
Robbe-Grillet, dir. Alain Resnais. 
Temporally ambiguous French film 
of man starting affair with woman 
he’s sure he met before. 93m. sub. 
$24.95. Cable. 


Lola Montes. 1955. Martine Carol, 
Peter Ustinov, Oskar Werner; co- 
wr./dir. Max Ophuls. Circus star 
attracts audiences eager to hear of 
her affairs with Liszt and Bavarian 


' King. 110m. Hi sub. $29.95. 


Embassy. 


Lost Horizon. 1937. Ronald Cole- 
man, Jane Wyatt, Edward Everett 
Horton; dir. Frank Capra. Brilliant 
melodrama of Western politician 


_ brought to utopian community in 


Tibet. 132m. (restored from 
108m.) Hi $29.95. RCA/Columbia. 


Love Songs. 1986. Catherine De- 
neuve, Christopher Lambert. Ro- 
mance between beautiful agent and 
singer she handles. 108m. $79.95. 
Vestron. 


_ Miracle of the White Stallions. 
1963. Robert Taylor, Eddie Al- 
bert, James Franciscus; dir. Ar- 
thur Hiller. Attempt to smuggle 
stallions out of Vienna during Nazi 
invasion. 92m. $69.95. Disney. 


Morocco. 1930. B&W. Marlene 
Dietrich, Gary Cooper; dir. Josef 
von Sternberg. Dietrich’s first 
American film casts her as cabaret 


Poem em emer eres eeeeeseeeaeeesrereseserereeeseeeeee ee eseeeseeeseeeeeeeeseseseseeeeeeeseseeesesoeeeros 


Coe eres ereseeee ses renee tses 





singer in love with legionnaire 
Cooper. 92m. $19.95. Kartes. 


Murder Elite. 1986. Ali MacGraw, 
Billie Whitelaw. Killer stakes out 
English countryside. 98m. $69.95. 
Vestron. 


The Name of the Rose. 1986. Sean 
Connery, F. Murray Abraham, 
William Hickey. Adaptation of 





Umberto Eco novel: unexplained 
murders in 14th-century monas- 
tery. 128m. (R) Hi ss cc $79.95. 
Embassy. 


No Comebacks. 1984. Dan O’Her- 
lihy, Cyril Cusak, Milo O’Shea. 
Pair of suspense stories. A Careful 
Man: dying millionaire. Privilege: 
timid man’s revenge on gossip col- 





umnist who libeled him. 60m. 
$59.95. Prism. 


The Photographer. 1975. Michael 
Callan. Shutterbug begins murder- 
ing his models. 94m. (PG) Hi 
$59.95. Charter. 


Priest of Love. 1981. lan McKel- 
lan, Ava Gardner, John Gielgud. 
Writer D.H. Lawrence’s last 


Le of 


NEW VIDEODISC RELEASES 


Argerich/Freire. 1982. Piano con- 
cert with Martha Argerich, Nelson 
Freire. CAV format. 60m. St CX 
$29.95. Pioneer. 


Black Orpheus. 1959. Breno Mel- 
lo, Marpessa Dawn; dir. Marcel 
Camus. Drama. CAV format. 98m. 
(2 discs) sub. CX $69.95. 
Criterion. 


Deadly Friend. 1986. Dir. Wes 


Craven. Horror. 91m. (R) CX 
$34.98. Warner. 





$39.95; CAV version (2 discs) CX 
$79.95. Criterion. 


High Noon. 1952. B&W. Gary 
Cooper, Grace Kelly. Drama. 
CAV format; includes original trail- 
er, production stills, storyboards, 
more. 83m. (2 discs) $74.95. 
Criterion. 


History Mix: Godley and Creme. 
1986 comp. Videos featuring Eric 
Clapton, Sting, others. 18m. (8” 
disc) St CX $14.95. Vestron. 





Jon Lovitz (right) serves Charles Grodin in ‘The Last Resort.’ 


Der Rosenkavalier. 1985. Dir. 
John Schlesinger. Solti opera per- 
formed at Covent Garden by Aage 
Haugland, Kiri Te Kanawa. Disc 
only. 196m. (2 discs) St CX 
$49.95. Pioneer. 


A Fine Mess. 1986. Ted Danson, 
Howie Mandel. Comedy. 100m. 
(PG) ss CX ce $29.95. RCA/ 
Columbia. 


Hardbodies 2. 1986. Brad Zutaut, 
Brenda Bakke. Comedy. 89m. (R) 
$29.95. RCA/Columbia. 


Help! 1965. The Beatles; dir. 
Richard Lester. Musical. CLV or 
CAV format; latter includes trailer, 


outtakes, extensive photo file of | 


cut scenes, more. CLV version CX 





The Horse’s Mouth/Tunes of Glory. 
1958/1960. Alec Guinness; dir. 
Ronald Neame. Pair of vintage 
Guinness films, plus excerpts 
from documentary on his career. 
93m./106m. (2 discs) CX $69.95. 
Criterion. 


Invasion of the Body Snatchers. 
1956. B&W. Kevin McCarthy, Da- 
na Wynter; dir. Don Siegel. Sci-fi. 
CAV format; includes interview 
with Siegel, original trailer, pro- 
duction stills, commentary on sec- 
ond audio track. Image banded to 
retain wide-screen frame. 80m. (2 
discs) $74.95. Criterion. 


Jane Fonda’s New Workout. 1985. 
Fitness. 90m. St CX $34.95. 
Pioneer. 








Carter, Cary Elwes. Drama. 
140m. (2 discs) (PG-13) ss CX cc 
$39.95. Paramount. 


Last Resort. 1986. Charles Grodin, 
Robin Pearson Rose. Comedy. 
84m. (R) $34.95. Vestron. 


Lola Montes. 1955. Co-wr. /dir. 
Max Ophuls. Drama. CAV format; 
image banded to retain wide- 
screen frame. 140m. (2 discs) sub, 
CX $69.95. Criterion. 


Man of La Mancha. 1972. Peter 
O'Toole, Sophia Loren. Musical, 
129m. (2 discs) (PG) $44.98. CBS/ 
Fox. 


Motorhead: Another Perfect Day. 
1986 comp. Music videos. 23m. 
(8” disc) St CX $12.95. Pioneer. 


Never Too Young to Die. 1986. 
Gene Simmons, John Stamos. Ac- 
tion. 97m. (R) St cc $34.95. 
Embassy. 


One Crazy Summer. 1986. John 
Cusack, Demi Moore. Comedy. 
94m. (PG) CX $34.98. Warner. 


Out of Bounds. 1986. Anthony Mi- 
chael Hall, Jenny Wright. Action. 
93m. (R) ss cc $29.95. RCA/ 
Columbia. 


Peter Tosh Live. 1983. Perform- 
ance from African tour. 55m. St 
CX $24.95. Pioneer. 


The Quintessential Peggy Lee. 
1984. Atlantic City concert. Disc 
only. 57m. St CX $29.95. Pioneer. 


Robin Williams. 1986. Comedy. 
60m. St CX $34.95. Vestron. 


Thompson Twins: Into the Gap 
Live. 1984. Concert. 80m. St CX 
$29.95. Pioneer. 


Top Gun. 1986. Tom Cruise, Kelly 
McGillis. Action. 110m. (PG) ss 
CX $29.95. Paramount. 


Visions of Diana Ross. 1985 comp. 
Music videos, 31m. 8” disc. St 
CX $16.95. Pioneer. 


What Comes Around. 1986. Jerry 
Reed, Bo Hopkins. Action. 92m. 
$34.95. Charter. 


Lady Jane. 1985. Helena Bonham 
} 
| 
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years. 125m. (R) Hi $79.95. 
HBO/Cannon, 


Rebel. 1986. Matt Dillon, Debbie 
Byrne. American marine in WWII 
Australia falls in love with married 
nightclub singer. 93m. (R) Hi cc 
$79.95. Vestron. 


Red the Half-Breed. 1970. Daniel 
Pilon, Genevieve Deloir. Outcast 
son of white father, Indian mother. 
103m _ B Hi V $59.95. New World. 


Rocket to the Moon. 1986. John 
Malkovich, Eli Wallach. Adaptation 
of Clifford Odets play about mid- 
dle-aged man involved with secre- 
tary. 110m. $59.95. Academy. 


Seven Sinners. 1940. Marlene 
Dietrich, John Wayne, Broderick 
Crawford. South Seas cafe singer 
involved with Navy commander. 
83m. $19.95. Kartes. 


Shadow Play. 1986. Dee Wallace 
Stone, Cloris Leachman. Play- 
wright sees her dead lover beckon- 
ing from mirrors. 98m. (R) B Hi V 
$69.95. New World. 


Sid & Nancy. 1986. Gary Oldman, 
Chloe Webb; dir. Alex Cox. Gritty 
romance of Sex Pistols’ Sid Vicious 
and Nancy Spungen. 111m. (R) Hi 
ss cc $79.95, Embassy. 


The Silence. 1963. B&W. Ingrid 
Thulin. Gunnel Lindblom; wr./dir. 
Ingmar Bergman. Lyrical story of 
woman staying at hotel in strange 
country with her son and sister. 
95m. Hi sub. (also dubbed version) 
$29.95, Embassy. 


Stand by Me. 1986. Wil Wheaton, 
River Phoenix, Richard Dreyfus; 
dir. Rob Reiner. Four boys in Ore- 
gon town search for body of miss- 
ing teenager. 87m. (R) Hi cc 
$89.95. RCA/Columbia. 
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Steaming. 1986. Vanessa Red- 
grave, Sarah Miles; dir. Joseph 
Losey. Adaptation of Nell Dunn 
play about women who meet 
weekly at London bathhouse. 
102m. (R) B Hi cc V cc $69.95. 
New World. 


The Sundowners. 1960. Deborah 
Kerr, Robert Mitchum, Peter 
Ustinov. Australian sheepherder 
moves family from farm to farm. 
133m. Hi $24.98. Warner. 


Terror by Night. 1946, czd. 1987. 
Basil Rathbone, Nigel Bruce. 
Holmes and Watson track down 
killer aboard train. 63m. $29.95. 
B&W version $14.95. Roach. 


This Lightning Always Strikes 
Twice. Yr. n.a. Claire Bloom, Tre- 
vor Howard. Murder mystery pro- 
duced for British TV. 60m. 
$59.95. Prism. 


Three Brothers. 1980. Phillipe 
Noiret; dir. Francesco Rosi. 
Brothers return to village for 
mother’s funeral. 113m. (PG) Hi 
sub. $29.95. Embassy. 


ATime to Live. 1985. Liza Minnelli, 
Jeffrey DeMunn, Swoosie Kurtz. 
Mother learns her son has muscu- 
lar dystrophy. 97m. $79.95. Vista. 


To Love Again. 1980. Lynn Red- 
grave, Brian Dennehy. Handy- 
man’s wife threatens to leave un- 
less he ends affair with professor. 
96m. Hi $59.95. Charter. 


The Toast of New York. 1937. 
B&W. Edward Arnold, Cary 
Grant, Frances Farmer. Bio of 
19th-century businessman Jim 
Fiske. 109m. $19.95. RKO. 
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Vagabond. 1986. Sandrine Bon- 
naire; dir. Agnes Varda. Stunning 
feature about young Frenchwoman 
whose wanderings end in tragedy. 
105m. Hi sub. $79.95. Pacific. 





Berserk! 1967. Joan Crawford, 
Judy Geeson. Crawford accused of 


gruesome murders at circus. 95m. + 


$69.95. RCA/Columbia. 


Dario Argento’s World of Horror. : 
1985. Profile of the producer/di- < 


rector; includes clips from Sus- 


piria, Demons, Creepers, more. + 


76m. $59.95. Vidmark. 


Deadly Friend. 1986. Matthew : 
Laborteaux, Kristy Swanson; dir. * 


Wes Craven. Teen scientist resur- 
rects girl killed in accident, but 


eeeee 


brain damage is apparent. 91m. - 


(R) Hi cc $79.95. Warner. 


Diary of the Dead. 1978. Hector : 
Elizondo, Geraldine Fitzgerald. : 
Murderer haunted by victim’s spir- * 


it. 93m. (PG) $79.95. Vista. 


The Fly. 1986. Jeff Goldblum, : 
Geena Davis; dir. David : 
Cronenberg. Botched genetic ex- : 
periment changes scientist into gi- ¢ 
ant insect. 96m. (R) Hiss $89.98. : 


CBS/Fox. 


The Fury of the Wolfman. 1974. : 
Paul Naschy, Perla Cristal. Full : 


moon turns professor into beast, 
delighting his cruel ex-girlfriend. 
85m. Hi $59.95. Charter. 


Honeymoon Horror. 1982. Bob 
Wagner, Cheryl Black. Axe mur- 
derer roams newlywed vacation 
isle. 90m. Hi $69.95. Sony. 


Link. 1986. Elisabeth Shue. Zoolo- : 


gy student becomes prisoner of 
apes she’s experimenting on. 
103m. Hi St $79.95. HBO/Cannon. 


Midnight. 1982. Lawrence Tier- 


ney, Melanie Verlin. Woman hitch- : 


hiker crosses paths with Satanist 
cult. 88m. $79.95. Vidmark. 


Simon, King of the Witches. 1971. 
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Andrew Prine, Brenda Scott. Ma- : 
gician believes he is divine being. : 


89m. $59.95. Unicorn. 


Terror in Toyland (originally Christ- : 
mas Evil). Yr. n.a. Brandon Mag- : 
git, Jeffrey Dinunn. Axe murderer ; 
masquerades as Saint Nick. 92m. : 


(R) $39.95. Academy. 


Werewolves on Wheels. Yr. n.a. : 


Stephen Oliver, D.J. Anderson. 
Cyclists take on rival gang under a 
full moon. 86m. $59.95. Unicorn. 





) 
AFAA Workout Series. 1987. | 
Aerobic routines: The Best Fat | 
Burners, The Tush and Tummy - 
Toner, The No Stress Workout. 
28m. ea. V only Hi St $11.95 ea. 
Prism. 


| 
American Health Video Magazine 
Vol. 2: Fitness—Getting It All Back. © 
1987. Exercise program aimed at 
men who've let themselves go. 
75m. $39.95. Karl. 


Basic Massage. 1986. Instruction | 
by Don Wright. 60m. $19.95. 
Academy. 


Behind the Wheel with Jackie 
Stewart. 1987. Car racing instruc- 
tion: braking skills, cornering, 
maintenance. 60m. $59.95. Karl. | 


Bill Johnson’s Pre-Ski Workout. 
1987. Exercises to reduce fatigue, 
improve control. Approx. 55m. 
$29.95. Morris. 


Bob Rosburg Golf Tips. 1986. 
Pointers on chipping, putting, es- 
caping sand traps, more. 60m. 
$19.95. Academy. 


Bunnetics: The Buttocks Workout. 
1986. Cal del Pozo leads workout. 
30m. $19.95. Parade Video, 88 St. 
Francis St., Newark, N.J. 07105; 
201-344-4214. 


California Wines. 1987. Winemak- 
ers Robert Mondavi, Louis Marti- 
ni, others offer counsel on selec- 
tion, aging, more. Two cas.: Red 
Wine Vanetals, White Wine Var- 
ietals. 60m. ea. $14.95 ea. Kartes. 


Jane Powell’s Fight Back with Fit- 
ness. 1987. Powell leads exercises 
designed to lessen effects of arthri- 
tis. 50m. $24.95. Karl. 


Judy Rankin Golf Tips. 1986. How 
to play your best short game. 60m. 
$19.95. Academy. 


Ken O’Brien’s Quarterback Clinic. 
1987. New York Jets QB demon- 

strates passing, hand-offs, more. 

30m. Price n.a. Congress. 


Let’s Draw with Capt. Bob. 1986. 
Beginners technique demonstrat- 
ed in animal drawings. 51m. 
$19.95. Academy. 


Non-Impact Aerobics. 1987. Carlos 
and Debbie Ross. Minimum strain 
workout: yoga, dance. 60m. 
$29.95. Vestron. 


San Francisco Firemen’s Video 
Cookbook. 1986. Six fire depart- 
ment chefs illustrate meal prepara- 
tion, from single servings to large 
groups. 60m. $19.95. Academy. 
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Simply Sushi. 1987. Guide to : 
preparation, including proper uten- : 


sils, sauces, eating etiquette. 50m. 
$19.95. Karl. 


Spectacular Roses. 1987. Ed : 


Hume on raising variety of breeds. 
55m. $19.95. Morris. 


A Toast to Hosting. 1987. Mixing * 


drinks and preparing party dishes. 
50m. $19.95. Gems. 


Tune-Up America Car Care Video : 


Series. 1987. Rick Mears. 7 titles, 


including Replacing Shocks, Body : 
& Fender Repair, Tune-Up and : 


Maintenance. Approx. 30m. ea. 
$19.95 ea. (except Tune-Up, 
$29.95). Morris. 


..-Until Help Arrives. 1986. First : 


aid for heart attack, broken bone, 
poisoning, etc. 60m. $19.95. 
Academy. 


A Week with Raquel: 7-Day Wake 
Up and Shape Up Program. 1987. 
Raquel Welch. Morning workouts 
for tight schedules. 120m. Hi St 
$29.95. HBO/Cannon. 


Yardening Vols. 7-12. 1987. Jeff : 


Ball hosts final installments in se- 
ries on home gardening: How to 
Design a Flower Garden, How to 
Grow Roses, How to Grow 
Cool-Weather Vegetables, How to 
Grow Plants in Sunspaces, How to 
Grow Plants in a Greenhouse, How 
to Care for Your Lawn. 60m. ea. 
$17.95 ea. Kartes. 


Calamity Jane. 1953. Doris Day, 
Howard Keel. Musical bio of West- 
ern sharpshooter. 101m. Hi 
$24.98. Warner. 


Clambake. 1967. Elvis Presley, 
Shelley Fabares. Rewrite of Prince 
and the Pauper has wealthy Elvis 
trading places with water skier. 
100m. Hi $69.95. MGM/UA. 


Elvis: That’s the Way It Is. 1970. 
Concert tour. 109m. (G) Hi 
$69.95. MGM/UA. 


Freddie Jackson: You Are My Lady. 
1987 comp. Videos “Rock Me To- 
night,” “You Are My Lady,” “He'll 
Never Love You,” “Tasty Love.” 
20m. Hi St $16.95. Sony. 


Joe Cocker: Shelter Me. 1987 
comp. Videos “You Can Leave 
Your Hat On,” “Civilized Man,” 
“Don’t You Love Me Any More,” 
“Shelter Me.” 20m. Hi St $16.95. 
Sony. 


Jolson Sings Again. 1949. Larry 
Parks, Barbara Hale, William De- 





marest. Sequel to Jolson Story, fo- 
cusing on singer’s later career. 
96m. Hi $29.95. RCA/Columbia. 


Kid Galahad. 1962. Elvis Presley, 
Lola Albright, Charles Bronson. 
Elvis as rising boxer in remake of 
1937 film. 95m. Hi $69.95. 
MGM/UA. 


The Kitchen Presents Two Moon 
July. 1986. Avant garde music and 
dance; works by Philip Glass, 
David Byrne, Brian Eno, more. 
60m. $39.95. Pacific. 


Media. 1987 comp. Short subjects 
directed by Academy Award win- 
ner Zbigniew Rybczynski. Includes 
Media, Zupa, Soweto, more. 60m. 
$39.95. Pacific. 


Napoli. 1986. Royal Danish Ballet 
performs work choreographed by 
August Bournonville. 100m. Hi St 
$39.95. Home Vision. 


Natasha. 1985. Profile of ballerina 
Natalia Makarova. Performance 
excerpts from On Your Toes, Ro- 
meo and Juliet, Carmen, more. 
70m. Hi St $39.95. Kultur. 


The Romantic Era. 1980. Conver- 
sation and performance with balle- 
rinas Alicia Alonso, Ghislaine 
Thesmar, Eva Evdokimova. 89m. 
Hi St $39.95. Kultur. 


Sherrill Milnes at Juilliard: An Op- 
era Master Class. 1986. Renowned 
baritone Milnes critiques a dozen 
advanced students, who in turn 
evaluate him. 75m. Hi St $39.95. 
Home Vision. 


: Shockwave. 1987 comp. Heavy 


metal bands in concert; Black 
Lace, Venom, Crossfire, Lion’s 
Pride, others. 58m. Hi St $29.95. 
MusicVideo. 


Spandau Ballet: Live Over Britain. 
1987. London concert includes 


: “True,” “Communication.” 51m. 


Hi St $29.95. MusicVideo. 


: Stations. 1982. Robert Wilson 


dance produced for video. 60m. 
$39.95. Pacific. 


Stormy Weather. 1943. Lena 


: Horne, Bill Robinson, Cab Callo- 
: way, Fats Waller. Revue loosely 
: based on Robinson’s show biz ca- 
: reer. 77m. Hi St (re-channeled 
‘ mono) $59.98. Key. 


Windham Hill in Concert. 1986. 


: Music of William Ackerman, Scott 
+ Cossu, Michael Hedges, Shadow- 
a fa xe 
: Paramount. 


68m. Hi St $29.95. 


Windham Hill—Seasons. 1987 
comp. Highlights from previous re- 


: leases Western Light, Autumn 
: Portrait, Winter, Water's Path: 


footage of outdoors set to Wind- 
ham Hill music. 46m. Hi St 
$19.95. Paramount. 
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Hands Down. 1987. Highlights of 
25th Annual World Wristwrestling 
Championship held in Petaluma, 
California. 60m. $29.95. Active. 


Maltese Flamingo. 1986. Amateur 
skiers tackle resort slopes in Eu- 
rope, U.S. 75m. $39.95. Active. 


Power Profiles: The Champs. 
1985. Color/B&W. Boxing careers 
of Jack Dempsey and Joe Louis. 
50m. $39.95. VidAmerica. 


Sports Collectors Series. 1987. Six 
baseball programs: The History of 
the Chicago Cubs, The History of 
the Chicago White Sox, 100 Years: 
The Pittsburgh Pirates, 100 Years: 
The Philadelphia Phillies, The His- 
tory of the San Francisco Giants, 25 
Years, The Los Angeles Dodgers. 
60m. ea. $19.95. 3M. 





Bad Girls in the Movies. 1986 
comp. Color/B&W. David Carra- 
dine, Yvonne de Carlo, Gene Au- 
try. Excerpts from women’s pris- 
on flicks. 56m. $59.95. Lightning. 


Catastrophe. 1977. Nar. William 
Conrad. Documentary on natural 
disasters; footage of Hindenburg 
explosion, Hurricane Camille, Mt. 
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Aetna volcano, more. 90m. Hi 
(PG) $24.95. Embassy. 


Charles Ives: Good Justice Like a 
Man. 1977. Award-winning bio of 
avant-garde composer. 60m. 
$39.95. Home Vision. 


Cocaine Blues. 1983. Frank Zappa, 
Paul Krassner, Jim Abrahams. Ce- 
lebrities discuss their drug experi- 
ences. 52m. $59.95. Lightning. 


Fried Shoes, Cooked Diamonds. 
1978. Allen Ginsberg, William Bur- 
roughs, Timothy Leary. Gathering 
of “Beat generation” poets at Nar- 
opa Inst., Colorado. 55m. $60. 
Mystic. 


In Search of Noah's Ark. 1976. Nar. 
Brad Crandall. Exploration of evi- 
dence that Ark exists on Mt. Arar- 
at in Turkey. 95m. (G) $39.95. 
VidAmerica. 


The Many Faces of Sherlock 
Holmes. 1984. Life and times of 
Conan Doyle’s fictional sleuth. In- 
cludes interview with author, clips 
from film versions. 58m. $79.95. 
Prism. 


Missing in Action. 1986. Five 
Americans travel to Vietnam to re- 
cover remains of MIAs. 58m. Hi 
$29.95. Sony. 


Museum Without Walls Vols. 1-8. 
1986. Analysis of great works in 
art and architectural history. Eight 
cas.: Picasso: War, Peace, Love; 
The Cubist Epoch; Giotto and the 
Pre-Renaissance; Goya; Germa- 
ny—Dada; The Greek Temple; 
Crete and Mycenae; Le Corbusier: 
Approx. 50m. ea. $14.95 ea. 
Kartes. 
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Into the rain fore 


National Geographic: The Great 
Whales, Rain Forest, Born of Fire. 
1986. Trio of programs from ac- 
claimed TV documentary series. 
60m. ea. cc $29.95 ea. Vestron. 





st courtesy of Nati 


onal Geographic. 





New World Visions: American Art 
and the Metropolitan Museum. 
1983. Museum tour by Yale Prof. 
Vincent Scully. 2 cas.: 1650-1840; 
up to 1914, 58m. ea. $39.95 ea. 
Home Vision. 
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Power Profiles: The Legendary La- 
dies. 1985, ’86. Color/B&W. Sa- 
lutes to Bette Davis, Carole Lom- 
bard. 50m. $39.95. VidAmerica. 


A Program for Vietnam Veter- 
ans...And Everyone Else Who 
Should Care. 1985. Anti-war testi- 
monials from vets, first aired live 
on public TV. Moderated by 
Charles Haid. 90m. Hi $29.95. 
Sony. 


The Queen’s Birthday Parade. 
1981. Historical origins of annual 
Trooping of the Colors at Bucking- 
ham Palace. 88m. $29.95. Home 
Vision. 

Salvador Dali: A Self Portrait. 
1969. A look into the mind of the 
master surrealist. Nar. Orson 
Welles. 60m. $39.95. Pacific. 


Soldiers in Hiding. 1984. Vietnam 
vets made unstable by combat ex- 
periences. 60m. Hi $29.95. Sony. 


The Story of English Furniture Vols. 
1, 2. 1981. BBC production cover- 


ing middle ages to present day. 
107m., 105m. $39.95 ea. Home 
Vision. 

T.V.’s Greatest Bits. 1987 comp. 
Gary Owens, Bob Denver host 
look at 1964 TV programs, com- 
mercials. Clips from Lassie, Be- 
witched, Beverly Hillbillies, more. 
53m. $39.95. Karl. 


Television's Vietnam: The Impact 
of Media/The Real Story. 1984. 
Nar. Charlton Heston. Pair of pro- 
grams criticizing TV coverage in 
general and PBS’s Vietnam: A 
Television History in particular. 
Produced by conservative group 
Accuracy in Media. 120m. Hi 
$29.95. Sony. 


Vietnam Requiem. 1985. Profiles 
of five vets still struggling to adjust 
to civilian life. 48m. Hi $29.95. 
Sony. 


When | Think of Russia. 1980. Por- 


+ traits of exiles Mikhail Barysh- 


ee 


nikov, Vladimir Askenazy, others. 
54m. $60. Mystic. 
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Academy Home Entertainment, 
Box 788, Pinehaven Shore Rd., 
Shelburne, Vt. 05482; 800-972- 
0001. 


Active Home Video, 211 S. Bever- 
ly Dr., Beverly Hills, Calif. 90212; 
213-850-1757. 


Cable Films, Box 7171, Kansas 
City, Missouri 64113; 913-362- 
2804. 


CBS/Fox Video, 1211 Sixth Ave., 
New York, N.Y. 10036; 212-819- 
3200. 


Charter Entertainment: see Em- 
bassy. 


Congress Video Group, 4520 
Beech St., Cincinnati, Ohio 
45212; 513-351-5577, 800-VHS- 
TAPE. 


The Criterion Collection: see Voy- 
ager. 


Walt Disney Home Video, 500 S. 
Buena Vista St., Burbank, Calif. 
91521; 818-840-1111. 


Embassy Home Entertainment, 
1901 Ave. of the Stars, Los Ange- 
les, Calif. 90067; 213-553-3600. 


Family Home Entertainment: see 
IVE. 


Video Gems, 731 N. LaBrea Ave., 
Box 38188, Los Angeles, Calif. 
90038; 213-938-2385. 


HBO/Cannon Home Video, 1370 


cece ccee 


Sixth Ave., New York, N.Y. 
10019; 212-977-8990. 


Hi-Tops Video: see Media. 


Home Vision, 5547 N. Ravens- 
wood Ave., Chicago, Ill. 60640- 
1199; 800-826-3456; in Ill. 312- 
878-2600. 


IVE, 21800 Burbank Blvd. #300, 
Box 4062, Woodland Hills, Calif. 
91365-4062; 818-888-3040, 800- 
423-7455. 


Karl-Lorimar Home Video, 17942 
Cowan Ave., Irvine, Calif. 92714; 
714-474-0355. 


Kartes Video Communications, 
7225 Woodland Dr., Indianapolis, 
Ind. 46278; 800-331-1387. 


Key Video: see CBS/Fox. 


Kultur International Films, Ltd., 
121 Hwy. 36, West Long Branch, 
N.J. 07764; 201-229-2343. 


Lightning Video: see Vestron. 


Magic Window Video: see RCA/Co- 
lumbia. 


MCA Home Video, 70 Universal 
City Plaza, Universal City, Calif. 
91608; 818-508-4315. 


Media Home Entertainment, 5730 
Buckingham Pkwy., Culver City, 
Calif. 90230; 213-216-7900, 800- 
421-4509. 


: Ave. New York, N.Y. 10019; 212- 
: 408-0600. 


: Morris Video, 413 Ave. G #1, Box 


443, Redondo Beach, Calif. 90277; 
213-379-2414. 


Vestron MusicVideo: see Vestron. 


Mystic Fire Video, 24 Horatio St., 
New York, N.Y. 10014; 212- 645- 
2733. 


New World Video, 1440 S. Sep- 
ulveda Blvd., Los Angeles, Calif. 
90025; 213-444-8100. 


Pacific Arts Video, 50 N. La 
Cienega Blvd., Suite 210, Beverly 
Hills, Calif. 90211; 213-657-2233. 


Paramount Home Video, 5555 
Melrose Ave., Los Angeles, Calif. 
90038-3197; 213-468-5000. 


Pioneer Artists, 200 W. Grand 
Ave., Montvale, N.J. 07645; 201- 
573-1122. 


Prism Entertainment, 1875 Centu- 
ry Pk. East, Suite 1010, Los Ange- 
les, Calif. 90067; 213-277-3270. 


RCA/Columbia Pictures Home Vid- 
eo, 3500 W. Olive Ave., Burbank, 
Calif. 91505; 818-953-7900. 


RKO Home Video, 1900 Ave. of the 
Stars, Los Angeles, Calif. 90067; 
213-277-3133. 


Hal Roach Studio Films Classics, 


: 1600 N. Fairfax Ave., Hollywood, 
MGMIUA Home Video, 1350 Sixth ¢ 


Calif. 90046; 213-850-0525. 


Sony Video Software, 9 W. 57 St., 
New York, N.Y. 10019; 212-371- 
5800, 800-847-4164. 


3M Scotch Home Video, 3M Cen- 
ter, St. Paul, Minn. 55144-1000; 
612-733-1110. 


: Thriller Video: see IVE. 


: Touchstone Home Video: see Dis- 
: «Mey. 


> Unicorn Video, 20822 Dearborn 
: St., Chatsworth, Calif. 91311; 
* 918-407-1333, 


: Vestron Video, 60 Long Ridge Rd., 
: Box 4000, Stamford, Conn. 06907; 
* 203-968-0000. 


VidAmerica, 235 E. 55 St., New 
York, N.Y. 10022; 212-355-1600. 


Vidmark Entertainment, 2450 Wil- 
shire Blvd., Suite #1, Santa Moni- 
ca, Calif. 90403; 213-829-4359. 


Vista Home Video, 645 Madison 
Ave., New York, N.Y. 10022; 212- 
486-7272. 


The Voyager Co., 2139 Manning 
Ave., Los Angeles, Calif. 90025; 
800-446-2001; in Calif., 800-443- 
2001. 


Warner Home Video, 4000 Warner 
Blvd., Burbank, Calif. 91522; 818- 
954-6000. 


World Video Pictures, 12401 Wil- 


: shire Blvd. #102, Los Angeles, 
+ Calif. 90025; 213-820-6100. 
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LRN ROM 
INTL?) bo 


ELECTRONICS 
WHOLESALERS 


NOW OPEN TO THE PUBLIC 
(MAIL ORDER ONLY) 


WE GUARANTEE TO MEET OR BEAT 
ANY LEGITIMATE DELIVERED PRICE 
YOU CAN FIND 





NOBODY BEATS 
OUR DEALS! 


¢ FIXED SHIPPING COSTS ¢ DELIVERED TO DOOR 
¢ BRAND NAMES ¢ FACTORY FRESH U.S. GOODS 
¢ PRICES GUARANTEED! (No hidden charges} 
¢ NO CREDIT CARD FEES ¢ OPEN 7 DAYS 
¢ YOUR ORDER SHIPPED IN 24 HOURS 










VCR'S CAMCORDERS PROJECTION TVS COMPACT DISCS 
RECEIVERS CASSETTE DECKS RADAR DET. WALKMANS 






TVs 











= SONY CAR STEREO & SPEAKERS TELEVISIONS TYPEWRITERS 

= PANASONIC VIDEO TAPES KEYBOARDS CORDLESS PHONES 

spi pila MICROWAVES SURROUND SOUND PROCESSORS | 
= SHARP 1. All merchandise is factory fresh USA goods backed by full USA 

a SANYO warranty. No grey goods. 
=RCA 2. Integrity—we are a NASDAQ publicly traded company in business | 






since 1948 with over ‘140,000,000 in sales. 
3. Courteous knowledgeable sales professionals. 
4. Returns learned accepted within 30 — 


= ZENITH 


VIDEOS 
















= PANASONIC # NEC = QUASAR 
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=RCA = FISHER aGE 
a JVC = SONY = SANYO 
@ HITACHI = TOSHIBA ZENITH 






= SHARP = MAGNAVOX 













VIDEO & AUDIO 
TAPES 












You will see all of After years of research, Video 

















the following: Yesteryear has uncovered a 
* Charlie Chaplin in THE rare collection-the best of | 
NEW JANITOR, 1914. comedy classics-and put it : 
Chaplin’s first year on together on one 90 minute feature length video cassette! 
the screen. One of the movies (the Marx Brothers) is being released to 
* Harold Lloyd in // ON the public for the first time. Others are the classics that you 


MY WAY, 1919. One of the 


; have loved, and now you can share 
great masters-your family d 


them with your family and friends. 


CALL FOR LOWEST PRICES 






































never saw : : 
ON ALL MAJOR BRANDS * ws. C. Fields in THE Not available in stores, you 
DENTIST, 1932. Going to can only purchase it through 

the dentist will never be this advertisement. ORDER a 
the same, when you see this TODAY, and have a good hearty § By 
WE ALSO CARRY uncensored version. — old time laugh in approximately d : & 
A FULL LINE OF * The Three hap ge an three to six weeks! = 
DISORDER IN THE COURT, S 
1936. Purely hilarious! BO ee & 
* VIDEO ACCESSORIES * Laurel & Hardy in “7be Video Yesteryear Box C-1002, Sandy Hook, CT. 06482 Mil 3 
* WALKMANS He Aa ile oe c i @ f Please rush me —_ copies of sey 4 Classics at a 3 
« MICROWAVE OVENS hilari past Rice sie B YES e $14.95 each plus $1.95 shipping and handling charge. ine = 
alert fel sort ae Check Format: VHS BETA 838MM 3 
"| STEREO EQUIPMENT in history! | 1 have enclosed check or money order (with applicable sales tax.) a ° 
x pint rinecec hah | Bill my credit card: il 2 
tackles the Third Reich. Pa Pepbngme okay fe Os LL dl a Capi 2 ol ee pieaon | Fs 
Bo d * The Marx Brothers, Fe 
An FO] init [| 1932. Never released to | Signature 3 & oO 
the abl, this @ Send tapes to | = 
37 W 17 St., New York, NY 10011 eee :: 
212-807 -7680 sent to theatre & a 8 
owners to Address SCE AL Seen SD ete YD na o 
For out of state 1-800-227-1294 book MONKEY. RE a wg: 
BUSINESS. Wren. ce ea ra are ; : 5 
DEALER INQUIRIES INVITED | dae ites : is 
CONN., AK., ® 
Gees ©) gare ow | -800-243-0987 (203) 426-2574 a 
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Sharp VC-C20UA VHS HQ Camcorder with Stereo Sound 





Toshiba CZ2697 26-Inch TV with Digital Processing 





JVC HR-D570U VHS HQ Hi-Fi VCR with Digital Effects 





Showtime Video Ventures Studio-in-a-Suitcase 


Sharp VHS Camcorder With Stereo Sound 





The Sharp VC- 
C20UA VHS HQ 
camcorder is the 
third stereo cam- 
corder we've re- 
viewed—following 
the Kodak MVS- 
5000 (February, 
1986) and the Zenith VR7100 (February, 
1987). Stereo recording gives directional- 
ity to sound sources, a simple difference 
that lets you better isolate the sounds you 
want to hear from those you don’t. The 
realism stereo brings also adds to the im- 
mediacy of home videos. Carefree use of 
Sharp’s microphone yields good results, 
but carefully placed microphones and 
attention to detail yield sound of which a 
professional could be proud. 

The three available stereo camcorders 
differ in the quality of their sound. On the 
Sharp camcorder the two audio tracks are 
linear, which restricts frequency response 
to about 8000 Hertz with the slight hiss 
common to linear track recordings. The 
Kodak MVS uses digital tracks with a wide 
dynamic range limited to about 14,000 Hz, 
while the Zenith offers Hi-Fi and linear 
tracks with wide dynamic range and fre- 
quency response up to 20,000 Hz. 

The Sharp features simple, easy-to-use 
controls. There are automatic circuits for 
white balance, focus, and iris operation, 
with alternate manual or semi automatic 
modes for each. The single point stereo 
mic takes care of the basic sound pickup 
with automatic level control. The battery 
powers the camcorder for up to two hours 
of continuous use, though battery life is 
shortened by a lot of zooming and start- 
stop use. So even though the Sharp may 
not be number one on audio quality, it’s 
easy to operate and comfortable to use. 

Description. The VC-C20UA weighs 
5.2 pounds, with another 0.4 lbs. for the 
electronic viewfinder (EVF), 1.6 Ibs. for 
the battery, and 0.2 lbs. for the carrying 
98 Video May 1987 








handle. Not including the handle and view- 
finder, it is 7-5/8 inches high by 5-1/8 wide 
by 14-5/8 deep; add another 1-1/8 inches 
for the battery. 

The body consists of a box containing 
the tape transport with a projection on the 
front for the camera section. The grip with 
its support strap bulges from the right 
alongside the lens, with the telephoto and 
wide angle zoom buttons on top and the 


record run/pause under the thumb. Next to . 


the grip is the lens with the usual manual 
focus and zoom rings. 

On the left side of the lens cowl is a panel 
with more camera controls. Two gray but- 
tons on its top edge control counter reset 
and counter memory, which doubles as an 
on/off switch for some of the viewfinder 


displays. The counter shows on the CRT. 


The supplied AC adapter/battery charg- 
er does triple duty. In charge mode, it can 
charge a battery in about 90 minutes. In its 
AC adapter mode, it not only powers the 





camcorder but also acts as a breakout for 
video and stereo audio output signals 
through three RCA-type pin jacks at its 
front. 

Operation. Basic operation of the VC- 
C20UA is very easy. Turn on the power, 
insert a cassette, and the camcorder is in 
record pause, ready to shoot. If the cas- 
sette safety tab is missing, it will be in play 
mode. If the three switches on the left are 
in their forward position, white balance is 
automatic, backlight is off, and autofocus is 
on. Make necessary adjustments and 
press the run/pause with your right thumb 
to begin record. 

The built-in stereo mic yields quite good 
results, but external mics should be used 
for more spectacular sound. One use for 
the stereo capability that may not be obvi- 
ous is to add music or narration on one 
track while preserving the original sound 
on the other. Mixing the tracks on playback 
produces a mono soundtrack, although the 
result is more polished. Because of the 
simplicity of the controls and their appro- 
priate placement, we rate ease of opera- 
tion as excellent. 





The Sharp VC-C20UA is the least expensive stereo VHS camcorder yet. 












The VIDEO & AUDIO 


ADVANTAGE! 


OUR PRICES INCLUDE 
Full Manufacturer’s 


‘SOUND-TE 


To Order Call Toll Free: pEALER INQUIRIES WELCOME 


1-800-221-1977 ssuateain 


MINOLTA 1200 vis || 5 90"_ OLYMPUS || FAMOUS MAKE Se 
Camcorder || cou. 8mm _Y Sram PN of) 4-3-0) 31/5) 









Camcorder 


CCD, 7 Lux, AMBICO, AZDEN, BESCOR, 
BIB, COASTAR, ESCORT, 

HARWOOD, RECOTON, 

SHOWTIME, STAR’D 


CCDV110 ee) CALL CAMCORDER ACCESSORIES 
lg = &. > CALE 4) 9610 as a a : ee AZDEN 
CCDV1....... ,ayiiy ht Psy é 

a L : Wireless Microphones . . $72 & UP 
CoDvaarU See Price a nror KIWI, TEMBA, COSTA & BOGEN 
















































Soft Cases & Hard Cases$39 & UP 
PANASONIC MINOLTA . Lights from 100 Watts 
PV'S00 . yest ps) ee , - CALL FOR | to 1000 Watts.......... CALL 
PV-220 . (anetin:--.--..--..-TOO]} 3000... ’ y 0M... LOWEST | ensFilters........ $9.99 & UP 





Wide Angle Lens . . $39 & UP 
Telephoto Lens ....... $59 & UP 
Character Generators 

for all Camcorders. . . AVAILABLE 
Extra Batteries 


PV-100. Mee 8000... jas ee 


VERT a MAGNAVOX BLOWOUT! 
VIR8203 Cs as SHO eae rere TOO LOW 
VIRB292 ik ier ant acne TO ADVERTISE 












































cheb pa for all Camcorders... AVAILABLE 
ZENITH VX801 Car Chords for 
6200... ). LOWEST eee All Camcorders ... . . AVAILABLE 
7100 . y.....PRICES | PENTAX = a Tripods for 
oe ee ia eee eer) GeV Closy Vers tre SS EY pci Gehe All Camcorders... . . AVAILABLE 
































































CMR300..... ABE AG INSTOCK | Pv800........... j AC/DC Lights ....... AVAILABLE 
MEMOREX OTHER ACCESSORIES 
$ 
TDK T-120 (High Standard) 3.45° BELL ¢ UNIDEN ¢ WHISTLER Tele/Cin Converter... . . . . $24.79 
Ce 419 AUTHORIZED DEALER: So sei agg ree 
Maxell High Grade T-120 4.89 FISHER, JVC, SHARP, NEC, RCA, ZENITH, Empty VHS Case... $.99 
Br ee cer on ee CANON, HITACHI, MINOLTA, SAMSUNG, All Car Cords - ey. 
Fuji Hi-Fi 7-120 eee TOSHIBA, SONY, AKAI, PANASONIC AC/DC Lights... CALL 
Fuji Professional 451 8.49 ¢ EXPERT SERVICE ¢ FAST SERVICE SUPERDUP OP sis: h-0-dheradeones 28.00 
Scotch T-120 EG 4.29 6 ¢ LOWEST PRICES Headphones ...... ALL BRANDS 
ad te Ey EG + a | Decathlon Power Pack . IN STOCK 
Sere EKG Camen 749 ';| | WE OFFER EXTENDED WARRANTIES ON Flood Spot Video Lights IN STOCK 
Scotch EXG Professional 7.99 & ALL MERCHANDISE - CALL FOR INFO! Barndoors....... . . AVAILABLE 
Meipores Pro Plus T-120 aye S : Dubbing Cables, Goldends $19.99 
: 2 
RHO Bo 723 =| [QU So SS ee ene 
Sony 112d rere i ANSWERING MACHINES Video Light Stands . . . AVAILABLE 
BASF T-120 Chrome 3.89 &! | KXT2622, KXT1422, KXT3135, Toe 
BASF 2 ied sist 5.49 4] | KXT3150, KXT1426, KXT2422 TV ATUTOR CARAS. 1 40k 
cng 6.99 2 CALL FOR LOWEST PRICES Camera Cables, 10 Pin, 
ate oa ad 25'Ft to 1OO}Rt 28 » 
TDK T-160 6.99 = 
Fuji ai fi. te Aas 8.49 CORDLESS PHONES SHOWTIME, VIDICRAFT & MFJ 
Sn A Tapes °°) S| [s CODER EEONE é IN STOCK - LOWEST PRICES! 
SONY L-500 3.79 = e BELL FREEDOM PHONE 
SONY L-750 3.99 &| |*° PANASONIC ¢ GE 
SONY L-830 5.95 > ! 
Meat mame aE icrowa ou BAAGONC "Ne (mm 
=. : is aw Ad e 
SONY L-830 UHG Hi Fi 7.15 2 MICROWAVE OVENS © TOSHIBA ° need 
SONY L-500 Professional ..7.99 = e SHARP e SAMSUNG 
Re lad a stock =| | ° AMANA* EMERSON 
60 min’, 90 min’, 120min.. .ATLOW, §| | * LITTON * QUASAR * GE * PIONEER * NEC 
Head Cleaner... LOWPRICES £ ALL IN STOCK - CALL! ALL IN STOCK! 





All Manufacturer's Rebates Apply. Tapes 
“After Rebate 










sold by case lot only. 






ALL INDUSTRIAL VIDEOS & CAMERAS IN STOCK! 
Open Mon Tues Wed Fri 10-7 Thurs 10-8 Sat 10-6. Sun 10-5 MasterCard & Visa 

Full U.S. Warranty accepted We sip most aus within 24 to 48 hrs COD on deposit Factory Fresh an pv ardt 1122 

on all Products! Warranty Ship Hand & Ins extra Not responsible for Typo Errors For Cust Serv call Oo ’ Ve 9 
(718}.646-1230 Cash & Carry for walk-in customers 'Wat:)) 332-5687 


For additional information, circle No. 35 on Reader Service Card. 





















For additional information, circle No. 63 on Reader Service Card 





For additional information, circle No. 64 on Reader Service Card 





Videotests —————________————————————————————————— 


Performance. The VC-C20UA deliv- 
ers 270 lines of resolution from the camera 
and 240 to 250 lines from the recorder. Its 
video signal-to-noise ratio (S/N) is 43.6 
decibels, unweighted; 45.2 dB, weighted; 
and 47.3 dB, weighted with sag compensa- 
tion. Chroma AM S/N is 34.6 dB, and chro- 
ma PM S/N is 39.8 dB, for an overall pic- 
ture quality rating of good. The camera has 
a low light sensitivity of 10 lux for an un- 
specified contrast range. Color intens- 
ity at 0.633 V is typical, but strong 





primary colors are rendered with less 
than full saturation. 

The Sharp camcorder records stereo 
audio on the linear track only, and while the 
sound is more realistic, the frequency re- 
sponse and S/N suffer the limitations ofa 
linear track. Frequency response is 63 to 
8000 Hz at the —3 dB points. Audio S/N is 
44.5 dB, stereo separation of the electron- 
ics is 38.4 dB, and the total harmonic dis- 
tortion is 2.3 percent. By linear track stan- 
dards audio performance is average, but 





digital or Hi-Fi tracks deliver much higher 
sound quality. 

Conclusion. Of the stereo camcorders 
available the Sharp is the weakest audio 
performer, but it is $200 less expensive 
than the Zenith and $400 less than the 
Kodak. Mono camcorders in the Sharp’s 
price class offer advanced features like 
fade and more sophisticated controls. We 
can recommend the VC-C20UA as the 
least expensive stereo camcorder, but be 
prepared to give up some features. 





THE DIRECT LINE TO SUPER DEALS 
1-800-524-1596 


SUPER FAST DELIVERY 
WE SELL VCR's, Video Cameras, TVs, Monitors, 


= 
7.10 885 Ly 7 
: Answering Machines, Telephones and Accessories, 


; Car Audio, Industrial Equipt., PalSecam-NTSC, 110/220. 


Super Low Prices 
on Panasonic. oe 
SUPER VIDEO INC., 245 Paterson Plank Road, Carlstadt, New Jersey 07072 


RED LABEL 1-day delivery, extra charge 
BLUE LABEL 2-day delivery, extra charge 


24-hour processing/shipping on Red Label and Blue Label 













CALL TOLL FREE ORDERS ONLY 


Thi STATE CAMERA © 1-900-221-1926 


(Between Liberty St. & Maiden Lane IN THE HEART OF THE FINANCIAL DISTRICT) FREE SUNDAY PARKING 
(212) 349-2555. For Alaska. Hawau. NY Orders. Open Weekdays 9-7, Sundays 10-4 — Egy information call (212) 349-2555 





160 Broadway New York, N.Y. 10038 



































Camcorders (HQ) PANASONIC (HQ) RCA (HQ) JVC (Ha) SONY CANON ee? sob 
pan Pv200...799.08° “PVISIDRs,) 2egKS. VMT ROS. een 8S HAD ied <<. 259.95 SLE S00 .<. 288.05 VR-30 ape Ge, 
Pv200.. gya'es.  PVI360R ... 269.95 VMT295.... 312.95 HAD 190.... 319.95 SLHF #00... 979.95 VR-40 549,95, '(20H8 a 
Py300 .- .14e0-@8. PV1362. 289.95 . VMT385.... 280.95  HADS70 ... 699.65  SLHESSO .. 499.95 VC-40 759.95 MAGNAVOX 
RCACLR200. 889.95 PV1340...... CALL VMT390.... 319.95 HRD 565.... 539.95 SLHF 450... .449.95  VC-50 919.95 vpn ae 
CMR200.989'98 PV1560 .... 320.95 VMT395.... 399.95 HADS66.... 579.95 SLHE 750... 739.95 vC-200 pe oma rat 
CMASOD, i0ag'Ss | PvISS ¢.. 449005. -VLT 38500... 27995 HAD 756... 784.95 SriE 900... 599-95 NE OO0 5 Meee eee ri 
Bee ei ete Oh PVISE4~..,,-480:96-- VET GORE. 309.95 "HAS 100... 459.05 -SeHh1000 ».1099.99 | VRHF-720 saps EEE 74,99 
Canon VME-1. pv 1642... 574.95 VLT625HF .. 449.95 HRS 200... 649.95 XBR 929.25 SPECIALS vay eel 
VME-2 CALL. PV1545 389.95 VLT6SOHF .. 649.95 GXN-7 ..... 389.95 CCDV8-AF 799.95 Toshiba DX-7 a, ee 
MinoltaHQ ...989.95  PV1740 .... 659.95 VKP900....589.95 GXN-8 ..... 429.95 ‘andycam-8 . 849.95, 499.95 wegees 5 A 5 
OiympusH 999.95 PV1742 .... 699.95 VKP950.... 689.95 GXN-80 .... 689.95 SMC550 . Btn.28 Fisher 4hd mts 965 CALL 
Pentax HO CALL PV5800 .... 289.95 VLP300.... 289.95 GXN-90 .... 719.95 BMC660K 919.95 199.95 
Sony CCDV8 PV8500 .... 399.95 VLP900.... call GRC-7 1139.95 CD'S 974.95 Com128.... 199.95 OLYMPUS 
979.95  PV8600 .... 449.95 VLP950 .. $89.95 Zenith6200. 989.95 COV110....1199.95 1571/0 ... . .209.95 
Sony BMC-660 Pyo6u0 .... 609.95 VLPQVOHF ..649.95 HRD470.... 499.95 Kodavision-MVS sys, VC 105 349.95 
19.95  PK959 ..... 639.95 VMT595.... 513.95  Zenith5100 CALL | Sony Capsule - 8 Auto | complete 999.95 VC 106 449.95 
Sony CDV110 PK980 ..... 739.95 VMT630HF . 569.95 HITACH Focus Underwater House- | CanonPC10 ..464.95 VX 307 299.95 
1199.99  PK450 ..... 299.95 VMT67OHF . 659.95 CHI ing System - Law, Law pC20 569.95 VX 308 739.95 
NEC Pk452 csi 399.99 VMT 590 sabe 419.95 Aft dee 399.95 PC25 . 679.95 VX403 CALL 
PK975 .... 95 aes ? VIVQTAs oo: 479.95 
965HO - 669.95 — PVv300 1159.95 CLC021.... 759.95 VT 98A ..... 699.95 All items subject to basanites pred Maheee ce Ow may be additional. Mail 
QISHO ..... 289.95 — AG155 1239.95 CL020 359.95 Hitachi HQ .... CALL and phone orders COO Master Charge. VISA. S&H extra faving Factory Fresh 10 
961HQ ..... 639.95 PV100 . CALL C030 589.95 VM2100A.... 859.95 Day Money Back Guarantee Not responsible for typographical errors 
0x2000 674.95  aG160 1279.95 CPR100 999.95  VM5000 ... .1,049.95 S&H non-refundable 
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Extra High Grade Duplication Stock 


T-5 $2.45 T-20 2.70 T-90 3.65 
T-10 2.55  T-30 Zao A100: ) 3:10 
T-15 2.60 1-60 3.15 1-120 3.95 


Quality for Every Application 
Offering the best of modern technology. Available in 
custom lengths from T-05 to T-120 to meet all duplicating 
needs. Handsomely packaged for the discriminating 
consumer 


Tetronix Corporation 127 Madison Ave., N.Y..N.-Y. 10016 


1-800-223-1007 
In New York Call: (212) 689-7326 
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Complete line of 
video products 
and accessories 
at discount prices. 







Send for catalog 


Fordham 


260 Motor Parkway, Hauppauge, NY. 11788 
Toll Free 800-645-9518 « In NYS 800-832-1446 
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FREE 


VIDEO STORAGE CASE 
TO BEAUTIFY AND 
PROTECT YOUR 


Your Imprint Here 
A lines oF \ess 


available With 
or Without 
\mprint 


VALUABLE TAPE 


Soft 
Vinyl 
Construction 

Gold Foil Imprints 
@ .35¢ Per Line Per 
Case Additional 
Min. Order 6 Cases 
@ .35¢ Price. Less 
Than 6 Case Min 





$2.00 Per Line 
Video Tape Is Nested 
Securely Inside 


Clear Vinyl 
window {or 


fasy Labeling a NS 





Made Strong 


to Last Long The Suggested ; 


Retail Price of 
These Deluxe 
Case are 
$3.95 Each 


Dust and 
moisture 
wiil destroy} 
your tapes |} 
unless you |} 
protect 
them. 





Dust and 
Moisture Tight 
Made in U.S.A Snaplock Closures 


SATISFACTION GUARANTEED OR FULL REFUND 


NEWEST SUPER DELUXE VIDEO CASES 
Made of attractive leather-like 100% soft vinyl. The 
ultimate in quality, design, workmanship. These 
Cases are not to be confused with hard plastic, less 
expensive cases on the market today. *Free Case 
given with every order placed from this magazine. 

CUSTOM MADE FOR VHS OR BETAMAX 
Color Code Your Titles. Five exciting decorator 
colors.. Brown Leatherette, Light Blue, Red, Black 
and White 

ORDER TODAY! OFFER LIMITED 

SATISFACTION GUARANTEED OR FULL REFUND 
SAVE © $3.95 Retail Value ¢ SAVE 

6 @$1.98EA. © 12@$1.88EA. © 24@$1.78 
EA. © 46@$1.73EA. © 96 @$1.68EA. 
192 @$1.63EA. © 240 @$1.60EA. © 300 
@ $1.56 EA. 


O VHS () BETA # Red #____ Blue 
# Black #_____ Brown #____ White 
Place imprint instructions on separate sheet 
Qty Cases @ Each . 
Qty Foil Stamp @ 
Shipping Charge Only $2 00 
Handling Charge C:0.D. $2.00 
IL Res. Only add 7% Sales Tax -$ 
Outside Cont. USA add 20C per/cs. = $ 
TOTAL $ 
Dealer Inquiries Welcome — Very Competitive Prices 


DIACO SALES 


1000 OAKTON BOX 1937N Des Plaines, || 60018 
24 Hr CALLTOLLFREE = 7 pays 


1-800-752-7777 
ADay inn. (312)966-0044 A Week 


Please Rush (_] Order [_]More Information 





Name 

Address 
City 
States. eee 
Phone : Be la pela 
Payment CL) Check (1) C.0.D. $2.00 Extra 





























Mst.Cd./Visa 
Card No 


$3.98 VALUE LOW AS $1.56 


Am. Expr. Exp. Dt. 
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Videotests ——$$ 


Test Report: 
Sharp VC-C20UA Stereo 
VHS HQ Camcorder 


DATA 

Date of test: February 1987 
Suggested retail price: $1600 
Weight: 5.2 pounds, camera; 0.4 lbs., 
EVF; 0.2 lbs., handle; 1.6 lbs., battery 


inches (h/w/d) 

Power requirements: 12 VDC, cam- 
corder; 120 VAC, 60 Hz, AC adapter 
Power consumption: 10.7 W, camcord- 
er; 40 W, AC adapter 

Image sensor: 2/3-inch CCD 

Lens: f/1.2, 6x (11-66 mm) power zoom 
with macro range 

Filter diameter: 52 mm 

Minimum focusing distance: 3.9 feet 








Dimensions: 7-5/8 x 5-1/8 x 14-5/8 





Field at closest focus: 4-1/8 x 5-1/2 








OK sir, this Panasonic PV-300 comes to only $1188. |’ll do you a favor and throw in the case for 
an extra $149, and you will also require cables for an extra $49. Perhaps you're interested in the 
A.C. adaptor for an extra $49. Don't forget sir, there is a shipping charge of $20 and an extra 
handling charge of $42. The U.S. warranty will run a little extra. Can | interest you in a car-cord? 


How about some 


WARREN'S 
THERE ARE 
NO EXTRAS 


Pan. PV 220 w/c... .CALL 
Pan. PV 300 equiv..1249 
GE 9608 1 yr. war. ,*979 
RCA CMR 300 w/c. . 1199 
Ay Hitachi 5000... .CALL 
~ Olympus VX 404. . CALL 
Minolta 1200. CALL 


83MM . gO ‘after rebate 
Olympus 801 CALL TYPE C 
Chinon 3 Zone CALL Zenith 6200 
Minolta 8000 CALL JVC GRC7 
SonyCCD V3 CALL Pan, PV 100 eq. .CALL 
Canon VME2 CALL MANY OTHERS IN STOCK 


f 


crate 

DETAILER iil 
$168 

SEG 200 CALL) KAY Switcher GALL 

Detailer W. \ 2 A 

ALY: Processor BALL 

Vid Color: Processor G@Ly, 

Behixe Telecine 

‘Battery Light Kit: 


A Tele-Print Convertor V614 


4 head, 14 day/8 ev 4 head, 14 day/B ev 
26 funct. HiFi, rem : funct, dolby, rem 


Sg SATS 


IVC GXNB and 
IVC 4 Hd. Port. 


Camera Package 


RCA VLP 900 


5 head, dockable 


RADAR DETECTORS 


149 | Whistler 
Spectrum 
Spectrum 
Remote 
Spectrum 2 
Passport 


PANASONIC PHONES 


KXT 2421,..125 | 3150 
KXT 2422... 139 | 2203. 
VA 8025....115 | 8070 


tapes? How about 


DON’T GET APRIL FOOLED 


BY THE COMPETITION 


FOR ALL YOUR ELECTRONIC NEEDS 


AC! 
SLHFQOG 428 
SLHF 1000 New CALL 


Q545 Stereo. BER} tt 4p0 ~ pabt | Max 7-120 


O540 HiFi vtia10 CLL 
9560 HiFi... “$19 | vriaz0 Digital Wy Maxel! RKO 
9565 Rated #17639 31570 Digtal STOCK pa EXG "6. 
CD 650... "2B | Sharp HiFt ©. 299 7 Sony 1-120 
“after rebate Akai VS1412 > 259-9 Fuji Super xG 
JG 180... 349 q Kodak 1-120 


SONY "2 
SiHETZ, «429. | Toshiba Dx? 47g | Kod 1120 Hox”. 


Scotch 1-120 °4.29 


BLANK VIDEO TAPE RIOT \ 
Buy 9—Get 10th FREE 


9530 Rated #1 ACHI VHS T-120 '2.79 


1-500 

L-750 

L-830 

L-500 HG 
L-750 HG 

SMM 

P6-90 

P6-120 


TYPE C 
TC-20 HG 


SLAF7S0. Ty Zenith 5000 $85 “Eff, Net All Major Brands in Stock ** 


INFO 


\\ 8B) _ 1-718-743-8600 


ACCESSORIES 
WE STOCK A HUGE INVENTORY 
OF ALL VIDEO ACCESSORIES 


SHOWTIME VIDEO VENTURES 


VSEC 1 Special EMects Generator 

GP} Gensyne Power Su eles 
Multivision 3.1 Digital |. CALL] ye; vores i en 

Camcorder Character Generator i 7400 Video Colors Processor 


CALL FOR 


Cool-Lux AC/DC Mini Coo! 19. 7010  AudiaiVideo Processor LOW PRICES 


Azden Wireless Mic - SM-1R. Showmaker Processor 
JVC GRC7 2 hr. Battery E 2000 Video Distribution Amp 
Rewinder VHS & Beta R 277. Video Camera Enhancer 
5 Hour External Battery q NOW 
1700 COPYGUARD ELIMINATOR 
LINE OF SHOWTIME IN STOCK 


Coast 86 Dual Camera/Recorder Bag 


Coast VTR40 Tripod Black 
Ambico Super Duper Enhancer 
Ambico MTS Stereo Tuner Ny 
Ten Glory VHS/Beta Cases (~~ .53 
Panasonic PVR 500 Editor 
Harwood 650 Watt Light my ht 
All Headcleaners — All Formats — CALL 
Battery & Light Kit 79.95 
Close Up — Wide View Lens Kit 49.95 
Fluid Head Tripod w/Wheels 119.95 
Ambico V0170 AC/DC Light @S: B 
Camcorder Car Cords Bs 
INFO AVAILABLE ON ALL VIDEO 
ACCESSORIES. PLEASE WRITE OR CALL, 


KOSS 


Bete: DISC PLAYER 
eadphones 
Solid State infrared | {ei Beam. Mid Sized 


Lransmiter $99 Program $119 


SHERWOOD 
2770 RECEIVER 
Remote, Surround 
Sound, 7 Band EQ, 


Sony CCD M9 
Sony CCD VI 


Digital $289 


mfg. rebate avail Tuner 


Toshiba DX 3 Digital 


PHONE MATE 5000 
PHONE MATE 8000 ..... 
PHONE MATE 9700 2 line 
PHONE MATE 7200.... 
PHONE MATE 7400 


ANSWERING MACHINES W/PHONE 


PHONE MATE 5050 
Quartz PHONE MATE 8050 . . 
PHONE MATE 9750 





STOCK 


COMMODORE PACKAGE 
128 & 1571 w/1 Free Software 








TO ORDER: Dial toll free 1-800-2WARREN and ask for order desk or send certified check or money order to WARREN, 1924 Avenue U, Brooklyn, 
NY 11229. Please add appropriate shipping and handling charges. C.0.D orders welcome. Inquiries and CUSTOMER SERVICE please Call 
1-718-743-8600. Prices and availability subject to change without notice. No sales tax for out of state orders. For free catalog please send 
your name, address and telephone with $2.00 for postage and handling (refundable on first order) to the address above. Not responsible for 
typographical errors. This ad supercedes all previous ads 


For additional information, circle No. 42 on Reader Service Card 


102 Video May 1987 








inches, tele; 24-3/4 x 33 inches, wide 
angle 

Minimum illumination: rated—10 lux; 
measured—18.5 lux for 50 IRE 
Autofocus: yes, switchable to manual 
with one-shot AF button 

White balance: full auto, switchable to 
manual with spring-loaded set position 
Iris: automatic with backlight switch 
Sensitivity: single range 

Viewfinder: electronic, using 1/2-inch 
CRT with on-screen displays for battery 
condition, counter, incorrect white bal- 
ance, low light, protected tape, dew, re- 
cord run, audio dub, insert mode, date, 
and time 

Viewfinder controls: magnifier focus, 
brightness 

Auto fade: no 

VCR controls: all—rewind, play, fast for- 
ward, stop, pause/still, record, audio dub, 
insert, eject, and power 

Microphone: stereo electret condenser 
built into EVF 

Cable length: none 

Jacks: stereo external mics, earphone, 
remote control, and multi-pin adapter 
Tape format: VHS HQ 

Tape speed: SP only 

Still frame: yes, with thick noise bar 
Frame advance: no 

Slow motion: no 

Speed play: no 

Cue & review: 3x, approx., using fast 
forward and rewind buttons 

Visible FF and Rew: no 

Fast forward/rewind time: approx. 9 
min. for T-120 

Remote pause: yes 

Remote: wired remote pause 
Separate eject: yes 

Counter digits: 4 (on EVF) 

Counter memory: yes, switchable 
Program start locator/index/cue: no 
Audio dub: yes, to right track only 
Video dub: no, but insert edit of sound 
plus picture possible 

Auto rewind: no 

Linear audio: stereo 

Hi-Fi audio: none 

Accessories: supplied—EVF, AC adapt- 
er/charger, battery pack, RF converter, 
audio/video output connector, lithium bat- 
tery for clock, shoulder strap, handle, ear- 
phone, antenna cable, and antenna trans- 
former; optional—car battery cord, extra 
battery packs, wired remote pause con- 
trol, audio/video input adapter, and case 
RESULTS & RATINGS 

Horizontal resolution: 240-250 lines, 
recorder; 270 lines, camera 

S/N, video luminance: 43.7 dB, un- 
weighted; 45.2 dB, weighted 

S/N, chroma AM: 34.6 dB 

S/N, chroma PM: 39.8 dB 

Audio frequency response: 63-8000 
Hz, +0.4/—3dB 

S/N, audio: 44.5 dB 

Stereo separation: 38.4 dB 

Audio distortion: 2.3 percent 
Overall picture quality: good 

Audio quality: good 

Ease of operation: excellent 

Overall performance: good/very good 
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{ NAME 


(ORL VA Ss coolllSmaalcurelului male 


NOW YOU CAN ENJOY THE FINEST IN ADULT 
MOVIES AT LOW, LOW WHOLESALE PRICES! 
The complete original productions packaged by the movie studios, 
all at low, low discount prices. Plus, you can exchange these movies 
as often as you like. The more you exchange, the lower your cost. There 
is no time limit. No hidden cost. And no membership fees. 


ee er rer ETI = Ser oh 
EXCHANGE ANY TAPE PURCHASED - AS LOW AS 


plus $3.00 per tape shipping and handling 
The world’s largest selection of adult video movies. 
No monthly ‘Club’ fees. All orders shipped promptly 
Exchange as often as you like * Lifetime quality guaranteed! 
We sell only BRAND NEW MOVIES, not used! 


PURCHASE 
ANY SALE 
TITLE YOU plus $3.00 per tape shipping and handling 


WANT OTHER TITLES AS LOW AS $18.95! 
The same titles selling elsewhere for $69.95 & up 


O Please send the following discount movie(s) @ $28.95 + 3.00 per 
movie s/h = $31.95 (Calif. residents add 6% sales tax) 














(exchange forms will be sent with order) 
VHS format © BETA format (©) Please send color catalog 


SIGNATURE 

















| AM OF LEGAL AGE 





ADDRESS 





























































Videotests 


Test Report: 
Sharp VC-C20UA Stereo 
VHS HQ Camcorder 






DATA 

Date of test: February 1987 
Suggested retail price: $1600 
Weight: 5.2 pounds, camera; 0.4 lbs., 
EVF; 0.2 lbs., handle; 1.6 Ibs., battery 
Dimensions: 7-5/8 x 5-1/8 x 14-5/8 





inches (h/w/d) 
Power requirements: 12 VDC, cam- 
corder; 120 VAC, 60 Hz, AC adapter 
Power consumption: 10.7 W, camcord- 
er; 40 W, AC adapter 

Image sensor: 2/3-inch CCD 

Lens: {/1.2, 6x (11-66 mm) power zoom 
with macro range 

Filter diameter: 52 mm 

Minimum focusing distance: 3.9 feet 
Field at closest focus: 4-1/8 x 5-1/2 











OK sir, this Panasonic PV-300 comes to only $1188. I'll do you a favor and throw in the case for 
an extra $149, and you will also require cables for an extra $49. Perhaps you’re interested in the 
A.C. adaptor for an extra $49. Don’t forget sir, there is a shipping charge of $20 and an extra 
handling charge of $42. The U.S. waranty will run a little extra. Can | interest you in a car-cord? 
How about some tapes? How about....... 


a ee 


BY THE COMPETITION 


Pan. PV 220 wic.... 
Pan. PV 300 equiv.. 
GE 9608 1 yr. war... *! 
RCA CMR 300 wic. . 
Hitachi 5000... . 
Olympus VX 404.. 
Minolta 1200 

B ‘after rebate 





Reader Service Department 


P.O. Box 2563 


Ni 






FOR ALL YOUR LEC TROTC NEEDS 
VIDEO 





MAGNAVOX 
9622 VS Tuner 254 | 


9530 Rated #1289 

















Clinton, lowa 52735-2563 


SL 900g 
SUH 1000 New CALL 
ne ou bis RL 
Y11370 Di tal oc 
W1870 bal sree | 2112286 "8 
“Sharp Hit. 209 J sony 1-120 


BLANK VIDEO TAPE RIOT \ 







VHS T-120 


Scotch T-120 
Maxell RXpro_** 

























inches, tele; 24-3/4 x 33 inches, wide 
angle 

Minimum illumination: rated—10 lux; 
measured—18.5 lux for 50 IRE 
Autofocus: yes, switchable to manual 
with one-shot AF button 

White balance: full auto, switchable to 
manual with spring-loaded set position 
Iris: automatic with backlight switch 
Sensitivity: single range 

Viewfinder: electronic, using 1/2-inch 
CRT with on-screen displays for battery 
condition, counter, incorrect white bal- 
ance, low light, protected tape, dew, re- 
cord run, audio dub, insert mode, date, 
and time 

Viewfinder controls: magnifier focus, 
brightness 

Auto fade: no 

VCR controls: all—rewind, play, fast for- 
ward, stop, pause/still, record, audio dub, 
insert, eject, and power 

Microphone: stereo electret condenser 
built into EVF 

Cable length: none 

Jacks: stereo external mics, earphone, 
remote control, and multi-pin adapter 
Tape format: VHS HQ 

Tape speed: SP only 

Still frame: yes, with thick noise bar 
Frame advance: no 

Slow motion: no 
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Reader Service Department 


P.O. Box 2563 
Clinton, lowa 52735-2563 
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©1987 Excalibur Entertainment, Inc 


Se a VR teh 


Starring Ginger Lynn, Hany Reems, Lisa De Leeuw, Jamie Gillis, Nina 
Hartley, Eric Edwards, Janey Robbins, Paul Thomas, Amber Lynn, Richard 
Pacheco and Kitten Natividad. 


TEN LITTLE MAIDENS is an erotic take-off on the Agatha Christie murder 
mystery, “Ten Little Indians.” Reviewers have called this film the “BEST 
ADULT FILM EVER PRODUCED.” It begins with a mysterious letter being 
delivered to John and Carol inviting them to an all-expense-paid 
weekend vacation on a secluded island. What follows is the most erotic 
feast ever filmed—a feast that makes “Tom Jones” look like a breakfast 
cereal commercial. To divulge any more would ruin the surprise twist at 
film's end. 


Since we also feel that this is clearly the best adult film of all time WE 
GUARANTEE THAT YOU WILL ENJOY IT COMPLETELY! Period! If you 
disagree just send it back, no questions asked, and we will exchange it for 
the adult movie of your choice—all you pay is shipping. 


| eee TO ORDER TOLL FREE: 
VISA 


In California: 1-800-VIDEO-CA or (714) 773-5855 7 Days 


Offer void after midnight of last day of issue month. 


LOWEST PRICES GUARANTEED!!! 


We guarantee that our prices for video movies are the lowest 
available throughout the United States! Period! We refuse to be beat 
by any competitor. If you find a movie advertised at a lower price 
than we advertise, we will beat their price by $4.00!!! All you have to 
do is attach their ad to our order form and deduct $1.00 from their 
advertised sale price—that's all you pay. 


NOW YOU CAN ENJOY THE FINEST IN ADULT 
MOVIES AT LOW, LOW WHOLESALE PRICES! 


The complete original productions packaged by the movie studios, 
all at low, low discount prices. Plus, you can exchange these movies 
as offen as you like. The more you exchange, the lower your cost. There 
is no time limit. No hidden cost. And no membership fees. 


EXCHANGE ANY TAPE PURCHASED - AS LOW AS 


plus $3.00 per tape shipping and handling. 
The world's largest selection of adult video movies. 
No monthly ‘Club’ fees. All orders shipped promptly 
Exchange as often as you like Lifetime quality guaranteed! 
We sell only BRAND NEW MOVIES, not used! 


PURCHASE 
ANY SALE 


plus $3.00 per tape shipping and handling. 


TITLE YOU 
OTHER TITLES AS LOW AS $18.95! 


WANT The same titles selling elsewhere for $69.95 & up 











Please send the following discount movie(s) @ $28.95 + 3.00 per 
movie s/h = $31.95 (Calif. residents add 6% sales tax) 





(exchange forms will be sent with order) 
© VHS format © BETA format © Please send color catalog 


I SIGNATURE 


NAME 
| ADDRESS 

















| AM OF LEGAL AGE 


ZIP. 
[1 MONEY ORDER 











VISA © MASTERCARD © CHECK 





Exp. Date 


1 EXCALIBUR FILMS 


3621 W. Commonwealth, silt lt Ca. toe 


AMANDA BY NIGHT 0 INDIANA JOAN 

ANYTIME... ANYPLACE C] INSIDE CHINA LEE 

AUNT PEG GOES TO HOLLYWOOD 0) KATE & THE INDIANS 

BAD GIRLS | OC LEGEND OF BLUE LADY 
BAD GIRLS II 0 LET ME TELL YA'BOUT WHITE CHICKS 
BARBARA BROADCAST ©) LUST AT FIRST BITE 

_] BATTLE OF THE STARS I! 0) MARINA VICE 

_] BOTH WAYS 0) MATTINEE IDOL 

BROTHERS GRIME ADULT CARTOONS () MISTY BETHOVEN 

BROWN SUGAR CO MEMPHIS CATHOUSE BLUES 
OO CAFE FLESH 0 NASTY GIRLS 

CANDY STRIPERS NEVER SO DEEP 
CENTERSPREAD GIRLS _] OLYMPIC FEVER 

CHARLI (1) PAMELA MANN 

CO-ED FEVER (1) PANDORA'S MIRROR 
CORPORATE ASSETS C) PANTY RAID 

CROCODILE BLONDEE 0 PINK LAGOON 

DANCERS C) PRETTY PEACHES 

DEBBIE DOES DALLAS OC) RANDY THE ELECTRIC LADY 
DEEP THROAT OC ROCKIN’ WITH SEKA 

_] DEVIL IN MISS JONES | (1) ROMANCING THE BONE 

C) DEVIL IN MISS JONES II 0 7 INTO SNOWY 

DIRTY WESTERNS SEX BOAT 

_] EAT AT THE BLUE FOX 0) SEX SPA USA 

0 ECSTACY GIRLS C1) SEX WARS 

08104 © SEX WORLD 

_] 800 FANTASY LANE (1) SEXCAPADES 

MAC CO STAR 84 

0 FIONA ON FIRE © STAR 85 

C) FOXY BROWN 0 STAR VIRGIN 

O GIRLFRIENDS (1 SURRENDER IN PARADISE 

C) GIRLS ON FIRE () SWEET YOUNG FOXES 

0 GOOD, THE BAD & THE HORNY 0 TABOO 

(1) HANKY PANKY OO TEN LITTLE MAIDENS 

0 HOT DALLAS NIGHTS C ULTRA FLESH 

OC) HOT FUDGE (VANESSA MAID IN MANHATTAN 
| LIKE TO WATCH C) VIVA VANESSA - THE UNDRESSER 






















































































HIRE THE HANDICAPPED - IT’S JUST GOOD BUSINESS! 


For additional information, circle No. 43 on Reader Service Card 











Videotests 


Toshiba TV With Digital Processing 





When Toshiba in- 
troduced the first 
“digital” TV, the 
CZ2094 (VIDEO, 
May 1985), we 
poked a bit of fun at 
the notion of using 
digital technology 
to get a picture within a picture. Toshiba’s 
new CZ2697 26-inch screen uses digital 








processing more wisely, to produce a 
non-interlaced, double-scanned picture. 
The new technology reduces the effect of 
scan lines in the picture by storing each line 
and displaying it twice at double the normal 
speed. 

Of the 525 lines that make up an NTSC 
picture some are used for electronic 
housekeeping (synchronization), and oth- 
ers to carry non-picture signals like vertical 





 ASONIC PV- 
pee focus ® 7 Ux 3098 


« fade control * auto-focus 


xtra high 
quality picture 
SHARP 


HS Camco! 
¢ takes full 
ye auto focus 
zoom 6 


SONY ccD-V8 AF 
«ccd 

auto focus 

* power Zoom 


ccpv-110 
SON TAA KD-200 


auto focus 


oLymMPuUS VXx-801 


525 lines 
CANO! 


ECR-8 ie 
© 61.2529 ings iN STOC! 
CALL icous: 
PEN NV-200 iN STOCK Handical 
Ni 


ON new VRHF720 
HiFi MTS stereo 
$0300 wireless cable CALL 
MINOLTA 
my-60 HiFi meter oF 
ste 
wv20 a2 hd wireless CALL 
9 


ENITH 73 
728 eae go HiFi HO stereo a0? 


NEC DX-2000 
NEW DIGITAL MTsHO 739 


HiFi stereo * 
TOSHIBA DX? 69 


Fi 
MITSUBISHI HS421VR 
e VHS HiFi stereo 
@ HO 140 8E wireless. 


* Stereo * HO 


R 
‘Aza & video 


[AP-002 input 
0 12 DC car cord . 
|} avo-46 4.5 amp hour bal 


L-152A lens extender 


TRI 
fluid hd quik release a 
ONVERT! 
ey ean to VHS 


tr, 8mm & 


“Coe. autofor ew AVAILABLE | 
IN VME-1 999 


VA-3330 
RCA VMT395 430 | 


ACC EN T=Trexeyy> 
a, 


GE 9.9719 


°7 lux © aut 
fof 
* 6:1 20 locus 


|] CAM 
AMBIES ORDER Lig 
° AC/DC video light 8) SEG-200 _— 


Special Etfect Generator 359 


enhance 
C =z Add Effects! | OWES 
100 wiDC DETAILER Vv 


V-0100 A/C enha 26! 
nc 
ry CATH LON B ny. DETAI aed: screen 
" i video 
Neg hrs. recording time ives enhancer/noise redu es 
V-8000 Leadacid 5h CCV-120 199 IVE-200 269 


iS 
MATSUSHITA AE VHS 
* 4E 14D =~ 


= \ 


GE 9.7100 = 
*2hdHo, = — 
. 2E 14D | 

~ * front load 
Besta Ay 99 J Ater Rebate 


remote > 
PANASO) 238%) 
refurbished = { PV-1363 est Jvc 


FAMOu: S179 = PV-1461 HRD-140 249 | | 
“3 speedo MAKE 3, PV-1564 agg, HRD-170.259 


videocassette Pp HRD-18 : 
recorder > 'V-1560 Hi 10... 279 
f 3 PI RD-470 
* factory refurbished 1508 His 500 HRD-570 a | 
PV-1742 699 NE : 
La N-965 729 


LENSES B 


AMBICO se 


by td V-0310 fisheye 
312 telephoto 15 
\ 342 1 4x tele lens 
-0311 Close-up/wideview 
PAVE PERISPHERIC 
Superwide angle 


FAMOUS MA 


* 4E 14D 


AUDIO FoR 
VIDEO SPEAKER rs |] 
DYNAMIC DUO 
VO687 MTS Dec, 
vo686 Ty Tuner ac 19: 


V0810 Batter 
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VO616 Tele-pint 88 
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For additional information, circle No. 44 on Reader Service Card. 


le AIC DIC light 
He vO /200W inc ee 3 

wireless ™ 
ae wireless hdphones 69 


K- 
42 hard case 
Kie20 camcord batt 


HOME AUDIO 


ONKYO Tx-88 

* receiver ¢ 85 W.PC. 
* digital preset 

© 00125% T.H.D. 


ONKYO Tx-108 
* Receiver * Top-of-Line Z A AA ANN A 


© 105 W.PC. 575 
PROJECT. TV’s 


MITSUBISHI CK-3502 MITSUBISHI 45” VS457R 
35" solid state TV. remote widoors 2749 

stereo remote cable 274Q | 45" VS472R remote CALL 
NEC PJ-4100. SONY 36XBR remote 1829 
40" 4040 widoors 2299 | 41” VS4150 xtra sharp pic....2149 
PANASONIC PJ4064 .....2100 | 41"" V4110 widoors 1859 
PANASONIC PJ4064 46" VS4620 hiah auality.2399, 
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vou 300W Light 3 


31 Sott carry case 59 
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XPERT STAFF == 
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DIGITAL TV's 


By MITSHUBISHI CS2670R 


26" Digital TV w/Remote 

Stereo Cable 1137 
NEC CT2680R 

26" Digital Flat 

Screen w/Remote 1209 
TOSHIBA CZ 2667R 26" 


SAP Flat Screen Digital 1287 


* Macro lens 

* absolute| 

VALUE $189 910710” free 
telephoto ne 


CAR STEREO 


BLAUPUNKT RECEIVERS 
FRANKFURT SQM-36 
PORTLAND SQR-26 
LEXINGTON SQR-46 
TUSCON SQR-06 
HOUSTON SQR-06 

CDP-05 Disc Player 

HI COMP HCC-2100 


HAND TV’s 


SONY FD-10A 
2° TV 

CASIO TV30 ECD 
3" B/W LCD TV 


CASIO TV2000 ECD 
2.6" color LCD TV 

CITIZEN 06 TACIE 
2.5" black/white 


 FN.300 . sg99 
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interval test signals and closed captioning. 
About 340 lines are left to form the visible 
picture. These are delivered in alternate 
fields, with the odd numbered lines show- 
ing in one field and the even lines in the 
next—a technique known as interlacing. 
The eye monitors the signals so as to make 
us believe that the entire picture is show- 
ing at the same time. 

In the CZ2697, digital circuitry is used to 
approximate the missing odd or even lines 
of each field, so the picture contains both 
the odd and even lines in each field. The 
result is a non-interlaced double-scanned 
picture that appears to have more vertical 
detail. Horizontal resolution remains the 
same. The CZ2697 picture appears to be 
much smoother, with less flicker than that 
on comparable standard TVs. 

Its remaining features are those associ- 
ated with most high-end monitor-receiv- 
ers. Audio is switchable between stereo 
and second audio programs (SAP), but you 
can force mono operation to clean up noisy 
signals. Audio and video signals are adjust- 
ed by the same up/down buttons with sepa- 
rate buttons for switching between audio 
and video. That arrangement reduces the 
number of modes you must cycle through 
before you get to the characteristic you 
want to adjust. You have a choice of broad- 
cast or CATV channel spacings, and the 
scan sequence may be automatically pro- 
grammed with a provision for adding or 
erasing channels. There are inputs for two 
video sources, audio/video output of the 
selected source, and both line and speaker 
level outputs for feeding a Hi-Fi system 
with better external speakers. 





Toshiba’s CZ2697 boasts a 
non-interlaced picture. 


Description. The 90.4-pound CZ2697 
is 23-1/4 inches high by 25-1/4 wide by 
19-1/2 deep. Under the 26-inch 
square-cornered picture tube are the pow- 
er button, indicators for power, CATV, 
SAP, and stereo, and the window for IR 
wireless remote. 

A flip-down door on the front panel con- 
ceals a compartment, which houses a mini 
stereophone jack and three groups of con- 
trols. In the first group are buttons for 
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Test Report: 
Toshiba CZ2697 
Digital Non-Interlace 
Monitor-Receiver With MTS 


DATA 

Suggested retail price: $1699 
Weight: 90.4 pounds 

Dimensions: 23-1/4” h x 25-1/4” w x 19- 
1/2’ d 

Power requirements: 120 VAC, 60 Hz 
Power consumption: 166 W (average) 
Screen size: 26 inches measured diago- 
nally 

Speaker size: 2—6-inch widerange 
Type of tuning: frequency synthesis 
Method of tuning: up/down scan on set; 
scan plus keypad direct access on remote 
Broadcast tuning range: 2 to 13, 14 
to 69 

Cable tuning range: 125 channels—2 
to 13, 14 to 83, A-8 to A-1, Atol, J to 
W, AA to ZZ, AAA, BBB, to 125 
Remote control: IR wireless with but- 
tons for TV/video, recall, RF 1/2, TV/ 
CATV, power, timer, time set, mono, 
stereo/SAP, mute, 10-digit keypad plus 
100 button, volume up, volume down, 
channel up, channel down, CCC 1, CCC 
2, CCC 3, CCC 4, channel return, audio 
control, picture control, control down, 
control up, and control reset 
Video/Stereo audio inputs: 2 
Video/Stereo audio output: 1— 
selected input 

Video/Stereo audio tuner output: no 
Auxilliary stereo audio output: yes 
Headphone jack: stereo, mini 
External speaker connectors: spring 
loaded clips for bare wire 

Internal audio amplifier power: 5 
watts into 8 ohms per channel 
Accessories: remote control with 2 AAA 
batteries, stereo audio cable, video cable, 
and VHF/UHF combiner for twin-lead 


RESULTS & RATINGS 

Picture sharpness: 370 lines, measured 
Snowiness; S/N, luminance: 53 dB, 
unweighted 

Chroma AM S/N: 64 dB 

Chroma PM S/N: 65 dB 

Accuracy of colors: excellent 

Overall picture quality: excellent 
Audio frequency response: 20-20,000 
Hz, +1.6/-0.1 dB at video input; 125- / 
12,500 Hz, -3 dB, MTS stereo 

Audio S/N: 48 dB 

Stereo separation: 45 dB 

Total harmonic distortion: 0.3 percent 
Overall audio performance: average 
Ease of operation: excellent 

Overall performance: very good 


forced mono, stereo/SAP, auto program- 
ming (of the scan sequence), add/erase, 
and the tuning sequence (TV/CATV stand- 
ard/HRC/IRC). In the second group are 
buttons for up, down, control audio, con- 
trol picture, and reset. The audio button 
cycles through the choices of bass, treble, 
and balance, while the picture button cy- 
cles through contrast, brightness, sharp- 
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ON SALE FOR ONLY $18.95! 


@ A TASTE OF MONEY 

@ ALL ABOUT GLORIA 
LEONARD 

@ AMOUR 

@ BABYLON BLUE 

{ BEDROOM THIGHS 

@ BEL AMI 

@ BIMBO 

@ BIRDS AND BEADS 

@ BITE, THE 

@ BLACK SISTER/WHITE 
BROTHER 

@ BLONDE VELVET 

@ BLOW BY BLOW 

@ BLUE JEANS 

i BUNNY'S OFFICE 
FANTASIES 

@ CAMPUS GIRLS 

™@ CASINO OF LUST 

@ CHEAP THRILLS 

i CONTACT 

@ DALLAS SCHOOL GIRLS 
@ DANGEROUS PASSIONS 
@ DARK DREAMS 

@ DEEP CHILL 

1 DEEP INSIDE ANNIE 
SPRINKLE 

@ DEVIL'S ECSTASY 

@ DIRTY BLONDES 

@ EDUCATING NINA 

@ EROTIC WORLD OF ANGEL 
CASH 

@ FANTASY FOLLIES #2 

@ FEMALE ATHLETES 

@ FORMAL FAUCETT 

@ FOUR -X- FEELING 

@ FRENCH FANTASIES 

@ FRENCH HEAT 

@ FRENCH POSTCARD GIRL 
M™@ FRENCH THROAT 

@ GRAND OPENING 

@ GREAT DIRECTOR SERIES *1 
@ HEAVENLY DESIRES 

@ HIGH SCHOOL BUNNIES 
@ HOT CIRCUIT 

@ HOT GIRLS IN LOVE 

@ HOT STUFF 

@ HOT WIRE 

@ HOUSE OF LOVE 

@ | NEVER SAY NO 

@ INSIDE LITTLE ORAL ANNIE 
@ INSIDE JENNIFER WELLES 
@ INSIDE SEKA 

@ IN THE PINK 

@ JOY 


TOLL FREE 1-800-238-2847 


OPlease send the selections checked. I've 


‘ é VANESSA DEC RIG 
*y 


mea deep inside 
Ee eenne Sprinkle 


&,, like a Virgnif 


Aa Stray 


All AboutGLORIA 
LEONARD 


a little oral annie ea 
» takes manhattan 


EXCHANGE ANY MOVIE 
PURCHASED AS LOW AS 
Plus $3.00 shipping & handling 


Why pay retail when you can buy 
wholesale! We guarantee our prices are 
the lowest available or we'll refund the 
difference! We have the largest selection 
of adult movies in the world — all at 
discount prices! These are brand new full 
length theatrical movies -- not the 30 or 60 
minute'preview,” “home movies,” 
“loops,” or “used movies’ our 
competitors sell. Quality guaranteed or 
your money cheerfully refunded! 


How the exchange club works. Any movie 
you purchase from us can be exchanged 
at any time. You can exchange these 
movies as often as you wish -- and keep the 
movie as long as you wish. The more 
movies you exchange at one time, the 
lower your cost - as low as 50¢ per 
exchange! 


OFFER VOID AFTER MIDNIGHT OF LAST DAY OF ISSUE MONTH. 


@ LADY MADONNA 

@ LIFE AND TIMES OF XAVIER 
HOLLANDER 

@ LIKE A VIRGIN | 

@ LIKE A VIRGIN I 

@ LITTLE ORAL ANNIE TAKES 
MANHATTAN 

@ LOVE LIPS 

@ LUCIOUS 

@ LUNCH 

@ MIAMI VICE GIRLS 

@ MIDNIGHT HUSTLE 

@ MISS SEPTEMBER 

@ NOSTAGLIA BLUE 

@ ODYSSEY 

@ PARTED LIPS 

@ PASSIONS OF CAROL 

f@ PHONE SEX FANTASIES 

@ PINK CLAM 

@ PLAYTHINGS 

f@ PLEASURE SEEKERS 

@ PLEASURE SO DEEP 

@ PORNO SCREENTESTS 

@ PRETTY AS YOU FEEL 

@ RX FOR SEX 

@@ SCENT OF HEATHER 

@ SEDUCE ME TONIGHT 

@ SEX DRIVE 

@ SEX ON THE SET 

@ SEXUAL PURSUIT 

@ SHACKING UP 

@ SILKY 

@ STRAY CATS 

@ SURF SIDE SEX 

@@ SWEET HEART 

@ SWEET SPREAD 

@ TAKE OFF 

@ TASTE OF PINK 

@ TAXI GIRLS 

@ TEENAGE CHEERLEADERS 

@ TEENAGE HUSTLERS 

@ TEENAGE RUNAWAYS 

@ TEMPTATION 

@ THAT LADY FROM RIO 

@ THROUGH THE LOOKING 
GLASS 

@ TIGRESSES 

@ TIME TO LOVE 

f@ TONGUE TWISTERS 

M@ VIOLATION OF CLAUDIA 

@ VIRGIN DREAMS 

@ WHITE HOT 

@ WISH YOU WERE HERE 

™ WOMEN WITHOUT MEN 

@ YOUNG STARLET 


CA. 1-800-843-3622 


enclosed$ plus $3.00 per tape 

shipping & handling. Ca. add 6% tax. 

Exchange forms will be sent with your order. 
FORMAT: 1) VHS CO BETA ( FREE CATALOG 
SIGNATURE 


| am of legal age. 


ervice Card. 


NAME 

ADDRESS. 

city 

STATE/ZIP. 

O Visa O Mastercard 0 Money Order 0 Check 


45 on Reader S 


Card #* 


Bank 


424 W. COMMONWEALTH 
FULLERTON, CA 92632 


For additional information, circle No 
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BUY — 99¢ VIDEOS — Exchange 


Po’Boy Videos 


Send To: Po’Boy Video 
PO. Box 30161, Kansas City, MO 64112 
Po’Boy Sez: ‘‘An Offer you 
can’t refuze’’ — Limited Quantities 
ONLY $9.95 WOW! 
Ov Black Taboo Ov Debbie Does Dallas 
Ov Jane Fonda's Workout Oy Lipps & McCain 
Ov Strange Bedfellows Ov Chocolate Cream 
Send for list of 100 rds’ More — S.A.S.E. “Plez” 


ONLY $38.88 
Ov Deep Throat/ Ov Boys in Sand/ 
Devil & Mrs, Jones Rough Cut 
(Iwo full length movies for the price of one) 
ONLY $18.88 
Ov Black Bi-Sexuals Ov Black Lesbian Party 
Ov Palm Springs Drifter © Ov European Sweet Dreams 


NEWEST MALE RELEASES $48.88 
Ov The Bigger Ov Bigger Than Life 
Ov Inch by Inch Ov Power Tool 
Ov Night Flight Ov The Big Surprise 


Now By Popular Demand 
VPX Presents: 
“The Forbidden Video Collection” 
XXX Eroticism at Its Very Best for 1986 XXX 


2 “Inter-racial Sexcapades” Vol. One 
( “Inter-racial Sexcapades” Vol. Iwo 
() “Inter-racial Sexcapades” Vol. Three 
(] “Pregnant Woman and Stud” 

(J “Oriental and Black Sex Party” 

O “Big Boobs” Vol. One 

© “Big Boobs” Vol. Two 


Each Above Tape; 60-90 min. 
of Sheer Fantasez 


$31.95 
BUY ANY TWO FOR ONLY $55.00 


_ Still Breaking Records with our 
ONE HR Titles Listed Below 


(J “The Video Catalog of Erotic Clothing and Martial Aids” 

(0 “The Erotic Amateur Video Collection Volume One” 

UJ Erotic Amateur Video Vol. Two: Newlywed Swingers 

O Erotic Amateur Video Vol. Six: True Lesbian Love 

(2 Erotic Amateur Video Vol. Seven: Bizarre Transsexual Delight 
i Erotic Amateur Video Vol. Eight “Wild Couples |” 

LE) Erotic Amateur Video Vol. Nine “Wild Couples |” 

'C) Erotic Amateur Video Vol. Ten “Street Girls” 

(C Erotic Amateur Video Vol. Eleven “Women With Women” 

C1 ‘New’ Erotic Amateur Video Vol. Fifteen “European Delights” 
© ‘New Erotic Amateur Video Vol. Sixteen “Something Different” 


Ci Beta (i VHS (1 $1 for Catalog “Hot Ties” Refundable with Fist Order. 
Adult 21-Over. Signature Required. 
N.Y. Residents Add Sales Tax 


SEND TO: VPX, P.O. BOX 300, Brooklyn, N.Y. 11214 








Address/Apt # 
City/State/Zip 


Ov CashOy CheckXi + Money Order “Plus $3.00 P&H per tape. 
Credit Cards (MC/VISA ONLY) 


Card # Exp. Date Ov Visa O~ MC 
Please specify 0 VHS Ov BETAS.A.S.E. for free inventory. 
| am over 19 years of age. 











Signature 





For additional information, circle No. 47 on Reader Service Card. 





circle No. 48 on Reader Service Card 


For SONS) information 


Europe’s Best 
Hardcore 
“PLEASURE” 
Videos 


Tired of boring and nonerotic hardcore videos? 
Now — for the first time — Europe's best, most 
graphic X-rated “art” videos are available via mail 
order in the U.S. These classy color videos are 
as sexually explicit as any you've ever seen, yet 
they achieve a level of eroticism that makes them 
far superior to their U.S. counterparts. Totally 
frank sex scenes starring fresh-faced, non-pro- 
fessional performers are interlaced with enchant- 
ing European scenery and elaborate costuming 
to make these videos entertaining on many 
levels. The dubbed English dialogue is always 
raunchy and often hilarious in the true spirit of 
imported movies. This is hardcore video as you 
always thought it should be! 


CALL TOLL FREE 1-800-826-1605 


on IF, PO). BOX 93, COLLEGE POINT, NY 11356 i, | 
SPECIAL OFFERS ] 


CALIFORNIA RESIDENTS CALL 1-800-992-1605 





TO ORDER PLEASE CHECK VHS OR BETA BOX IN FRONT OF EACH ITEM YOU WANT 
(] DER HAUPTMAN (} VHS 1940 (] BETA 1941 $35.00 ADD $3.00 P&H 

I 

{ 


ANY 1 - 35.00 EACH 
ANY 2 - 29.95 EACH 
) DER TRICK VHS 1942 (J BETA 1943 $35.00 ADD $3.00 P&H. ANY 4 - 24.95 EACH 

] SEX SHOW (}) VHS 1944 () BETA 1945 $35.00 ADD $3.00 P&H i 


| 
l 
{ 
l 
| (-] ORIENT SEXPRESS 
i 
| 
| 














() VHS 1948 [] BETA 1949 $35.00 ADD $3.00 P&H | | #1854 | 
ALL COLOR CATALOG $2.00 

SEND| | CHECK | | MONEY ORDER (U.S. DOLLARS) NAME I 

IMC | [VISA ADDRESS f 

ACCT # ashe i 

EXP. DATE i 
ISSUING BANK ne 

ta YOU MUST BE 21 YEARS OR OLDER TO ORDER | 


ALLOW UP TO 4 WEEKS FOR DELIVERY VM33X 
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ee a SY SS 
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Videotests 


ness, tint, and color. In the third group are 
buttons for TV/video, VCF (vertical comb 
filter), CCC (custom color control), vol- 
ume up/down, and channel up/down. 
Operation. The CZ2697 is intended to 
be operated primarily from the remote, 
and most of the controls are simple. Recall, 
which might be confused with channel re- 
turn, shows the signal source or time, 
channel and RF source. The time and the 
sleep timer are set with the keypad. 


Performance. The CZ2697 delivers 
370 lines of horizontal resolution with a 
video signal-to-noise ratio (S/N) of 53 dB. 
Chroma AM S/N is 64 dB and chroma PM 
S/N is 65 dB. A slight flicker is noticeable 
on steady test patterns but not on program 
material, and on geometric patterns there 
is no geometric distortion. There is a slight 
change of image size when you change 
from one CCC option to another, but it is 
not noticeable on program material either. 
Overall picture quality would be excellent 
but for pixels which add apparent motion 
to objects that are already moving. 


Audio frequency response from A/V 
sources was flat within 0.2 dB from 20 to 
10,000 Hertz and rose to +1.6 dB over 
that last octave. Total harmonic distortion 
was 0.3 percent. From MTS sources, it 
was flat within 3 dB, from 125 to 12,500 
Hertz. Audio S/N was 48 dB with stereo 
separation of 45 dB. Further investigation 
showed that a hum in the sample we tested 
accounted for those low readings. We are 
not able to determine if the result is an 
aberration or inherent in the design. And 
even though those results are disappoint- 
ing, they are average for MTS sets. 

Conclusion. Toshiba’s CZ2697 has a 
suggested price of $1699, and based on the 
smoothness of the picture we recommend 
it. However, we suggest that you listen 
carefully to its audio performance to see 
how it measures up to your needs. Take a 
pair of familiar stereo headphones on your 
shopping trip rather than relying on its in- 
ternal speakers to judge audio quality. 
Even if you don’t plan to buy one, you 
should see the double-scan non-interlace 
picture as a promise of what the near future 
holds for picture improvements. 


JVC VHS VCR 
With Digital Effects 


JVC’s first digital 
effects VCR, the 
HR-D570U, offers 
a new twist in VCR 
picture manipula- 
tion—solarization. 
This effect substi- 
tutes alternate col- 
ors for specific areas of the picture, or 
dense black for darker areas. It’s interest- 
ing when used sparingly. 
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End A were 
Finest Quality Hardcore Sex Mags & Videos ) h 77 oO} 


a 
Featuring your favorite centerfold girls \ 1 
in intense hardcore action! Each and © 5 © 
every video is 30 mins. in length - total Pears at a Oa ae 





viewing time of 8 hrs. Guaranteed!!! 
All videos are in color, with sync sound 
& musical score. 




















1S 


CHECK SELECTIONS BELOW 

(Tey sind)" Featuring over 60 climactic 
endings to the best sex scenes ever filmed J 
(UUM. 7 Sequel to Vol! feature 

ing another 60 climactic endings. 

TASTES CUE TST aCT EY Sie beaut girls sample i) 
each other in every conceivable way 

CI VATSTS TTS Ite SV TUS Six beautiful girls whose 

huge breasts are the erotic center of their bodies. 
Black guys and blonde girls 

AUTOS AIS These girls like it one way- BIG, 
oo) 100)" Amber Lynn and a bevy of gorgeous 

blonde girls. 

AROUND THE WORLD WITH CHRISTY CANYON O 
The title says it all 

STS COL) Probing therapy and Vf 
international intrigue. 

5) Ever wonder what those phone sex 

girls are doing on the other end... 

WHAT KIND OF GIRLS DO YOU THINK WE ARE? <\ ) 


Ni 












For all 36 plus P&H, every 81x11 
page in brilliant color, every 
page is thick glossy stock, every 
page is hardcore, every page is 
- FULLY GUARANTEED! 









Lots of kinky sex! 

~ Gorgeous girls. Searing hot 

UIT SST Ta) UCL this blonde sex goddess 
experiences sex in all forms! 
MONEY BACK GUARANTEE 
Each title is approx. 30 min. in length, brand new, in full 


foto) fo] Merolaslo)(-1(-Miameli(e late] M-ol@lalelivela Mt: Mant ty (ete]| 
score. Completely Uncensored 


oe es #8 8 8 BHBe 8 @ we 





















Prices: Any One @ $10, any 5@$20 
ALL 15 JUST $22.50 
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The JVC HR-D570U’s digital effects include solarization and strobe. 


GRAND CENTRAL CAMERAS 


NEW YORK CITY, NEW YORK 


CALL TOLL FREE FOR MAIL ORDERS ONLY: 


1-800-237-9971 


IN NEW YORK CALL: 212 986-2270 FOR INFORMATION 
ALL CAMCORDERS HAVE FULL USA WARRANTY _ CORPORATE ACCOUNTS WELCOME 


Panasonic CAMCORDERS 


12 Pc. Pkgs = VHS 


1. Camera 10, Lens Kit 
2. Charger 11. Filter 
3. Battery 12. Tripod 
4. Blank Tape 

5. AN Adaptor 

6. Dub coin 

7. Carry Handle 

8. Lens Cop 

9. Lens Shade 


PV ig 


VN-800 8mm 


Shaws Camcorder 


Nikon 


12 Pe. Pkg. 
Comera 
Battery 
Charger 
Strap 

Blank Tope 
Head cleaner 
AN Adaptor 
Dub Cables 


WOR Ewr— 


Lens Co 
10. Lens shade 
11. Handle 
12. Tripod 


Liigtweight Autofocus Camcorder 
features (CD image sensor, auto 
white balance & 2 hour recorder 


SONY 


12 Piece Pkgs. 


Comera 9. Lens Shade 
. Battery 10. Lens Kit 
Charger 11. Filter 
Strap | Tripod 
. Blank Tape 
. Handle 
AN Adaptor 
. Dub Cables 


CCD-V3 
Handicam 


$9486 


8mm Format 
Camcorders 


CCD-V110 Pro 


$1188 


JVC 


OMNIVISION, 


VideoMovie Camcorder 
GRC-7 VHS-C 
15 Pc. Package 


Camera 13. Head Si new 


Battery 14. Dub Cables 
Charger 15. Handle 
Strap 

Filter 

Blank Tape 

Lens Cap eS 
AN Adaptor 

Lens Shade 
Microphone 

Lens Kit 

Tripod 


RBHSweonenswn— 


Weighs 2.9 Ibs with power zoom, 
Full a CCD image sensor 
and High Quality Circuitry. 


Canon 


12 Piece Pkg. 
Sash 

. Battery 

. Charger 
Strap 

. Blank Tape 

. AN Adaptor 
. Dub Cables 

. Corry Handle 
. Lens Shade 
10. Lens Kit 
11. Filter 

12. Tripod 


$898 


NEW Camcorder 
VME2 8mm 


ox 


wo CoN Rn Bo — 





Weighs 3.5 Ibs, with auto and manual 
focusing, full white balance control and 
built-in zoom. Easy to use. 


@ HITACHI 
15 Piece Pkg. 


. Camera 12. Tripod 

. Charger 13. Head Cleaner © 

. Battery 14. Dub Cable 
Strap ‘15. Handle 

Filter 

Blank Tope 

Lens Cap 

AV Adaptor 

Lens Shade 

10. Microphone 


11. Lens Kit wew 


Features VHS-C format with compact 
cassettes, is lightweight, plays on 
VHS machines. Maunal/auto focus. 


Camcorder 


Wenn Ewr— 


CALL FOR OUR LOW PRICES ON DIGITAL HOME VIDEO DECKS 


420 LEXINGTON AVE. OPEN 7 DAYS 9 AM-8 PM 


AT 44th STREET IN NEW YORK CITY/IN NY CALL 212 986-2270 
VISA, MASTERCARD, AMERICAN EXPRESS, DINER’S CLUB, DISCOVER CARD 


7 DAY RETURN POLICY/ALL RETURNS MUST BE PHONED IN FOR PRIOR AUTHORIZATION/ALL PRODUCTS MUST BE RETURNED IN ORIGINAL FACTORY PACKAGING CLEAN, UNSCRATCHED AND WITH BLANK WARRANTY CARDS/OO NOT DEFACE MANUFACTURER'S CARTONS/SHIPPING, 
TICE 





HANDLING AND INSURANCE CHARGES “ARE NON: REFUNDABLE/QUANTITIES ARE LIMITED /AVAILABILITY 1S NOT GUARANTEED ON ALL ITEMSVIN STORE PRICES MAY VARY/PRICES ARE SUBJECT TO CHANGE WITHOUT NOTI 
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VMC 50A VHS-C) 


Other digital functions include very 
high-quality freeze frame and slow motion 
from playback, as well as double speed 
playback with uncorrected cartoon-like 
sound from the linear track. A strobe lets 
the sound continue normally while the ad- 
vancing still picture creates a time-lapse 
effect. 

Like all JVC machines the HR-D570U 
does not record at LP, but will play tapes 
recorded at that speed with some special 
effects. It has the rare program location 
feature that uses the display counter, a 
181-channel frequency synthesis tuner 
ready for MTS stereo and second audio 
program (SAP) decoding, an 8-event/14- 
day timer, and a full-function remote. 

Description. The 18.3-pound HR- 
D570U is 3-3/4 inches high by 17-1/4 wide 
by 13-3/4 deep. The front panel houses the 
cassette hatch as well as buttons and dis- 
plays for the transport and programming 
functions and the digital effects. Digital 
memory cycles through freeze frame and 
the two-speed strobe effect. Solarization 
cycles through three versions of the effect. 
One new twist on these digital effects is 
that you can use them during record in 
addition to play. 

The slim remote control is powered by 
two AAA cells and has buttons for most of 
the functions on the deck, including digital 
effects. You can program the timer from 
the remote, but must use the VCR display 
since there is no on-screen programming. 

Operation. Both the normal and the 
digital features of the HR-D570U are easy 
to use although some of the controls have 
unusual combinations of features. While 
combining still and slow motion in the same 
control is logical, there should be a single 
frame advance button. Similarly, letting 
the play button toggle between normal and 
2x speed play is unusual. Still, both sys- 
tems work well. 

Both digital memory and solarization 
may be used at the same time and will work 

at the LP speed, although there is no visual 
search at LP. Strobe and solarization are 
interesting novelties which can be useful 
in original productions. 

By using record mute to record five-sec- 
ond blank spots on the audio track you can 
“music scan” to those cues easily to find a 
selection. If a tape without a tab is insert- 
ed, the machine powers on and automati- 
cally starts to play. Auto play can also be 
initiated by touching play after rewind or go 
to commands. All the other operating char- 
acteristics are up toJVC’s usual high stand- 
ard. The controls and panel layout are ex- 
cellent. 

Performance. So far none of the VCRs 
with digital circuitry significantly out- 
perform those without that circuitry. This 
model is no exception. Horizontal resolu- 
tion is 250 lines with unweighted video 
signal-to-noise ratios (S/N) of 43.2/41.5 
decibels at SP/EP speeds. Chroma AM 





atte rial 
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CHOOSE YOUR FAVORITE 


yidee 


ae) 


gewibe, 


Low As $159 cach 





LOIS AYRES 














NINA HARTLEY KARI FOXX AMBER LYNN 


CHRISTY CANYON KIM CARSON LANA BURNER 


These are the newest, most famous, adult film stars that 
have ever graced the pages of popular men’s magazines in 
recent months. Each one of these gorgeous ladies appears 
totally uncensored in explicit action with the most 
dynamic supermen in adult films today. Featuring every 
form of swingin’ and swapin’ to scorch the silver screen 
ever! 


And at less than the price of most rentals. 


Each tape is recorded in high resolution video full color 
with complete musical score and shrink wrapped in their 
own boxes brand new from the factory. 

OUR SATISFACTION GUARANTEE 
You must be completely satisfied or send back for a 
prompt and courteous credit toward future purchases. 


ND ENTIRE AD TO ORDER. 


Send to: Dept. H57 
P.O. Box 12007, Merrillville, IN 46411 
Items indicated. I enclose $ & $3 p&h. 
0) cash) Money OrderL] Check as paymentin full. 


1 Send C.0.D. | enclose $5 extra, plus $3 p&h. 
O O 

NAME (Print) 

ADDRESS/APT.# 

CITY/STATE/ZIP 


Signature/Age/Date 
| am over 19 years old and request this material. 








RUSH Items Indicated, | enclose $ Plus $3 P & H. 





Cash 














CANADIANS REMIT IN U.S, FUNDS, NO FOREIGN C.O.D.'S. 
C Send C.0.D. | Enclose A$ 5 Deposit. 
APO, FPO, Canadian & Foreign orders add 10%. 
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SEND TO: DEPT. H57 
P.O. Box 10935 e Merrillville, IN 46411 
Please Rush My Twenty Videos 


| Enclose $19.80(1¢ Each Plus 98¢ Each 
for P&1I;) AS PAYMENT IN FULL in the 
form of: O Oo O 
Canadians add $10 for special handling 





PLEASE SPECIFY: O| VHS QO BETA 





] Money Order (_] Check Fastest Service with CashorM.0. C ity 


Hours and Hours of HARDCORE SEX! 


QUANTITY 





CHECK YOUR SELECTIONS 
EACH AND EVERY VIDEO IS 30MIN. 
EACH, A TOTAL OF 8 HRS. VIEWING 
TIME WHEN PURCHASING ALL 16 
VIDEOS. EACH TAPE PACKED IN ITS 
OWN BOX. 


OOoOo0oo0o0000 
OoOoOo0000 


ALL VIDEOS ARE 30 MIN. EACH, ALL 
COLOR, SYNC SOUND WITH MUS- 
ICAL SCORE & 100% UNCENSORED 


ACTION. LJ VHS CJ BETA 





CASH OR MONEY ORDER - SHIPPED 72 HR. OR LESS 





O ANY 1 oe O ANY 10 @ $25 
SEND M 8 HRS. 
Aut sixteen @°3T Fewinc TIME 
Name 
Address/Apt.# 





State/Zip 
Signature/Age/Date 






















NAME (Print) 
Address Apt. # 
City ———_ 
State/Zip 


Sign/Age/ Date. 


lam over19 yrs. old and request this material 
and future solicitations. 
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Videotests ———____________ 


Test Report: 
JVC HR-D570U VHS 
HQ Hi-Fi VCR with 
Digital Effects 


DATA 

Date of test: February 1987 
Suggested retail price: $1050 
Weight: 18.3 pounds 

Dimensions: 3-3/4 x 17-1/4 x 13-3/4 
inches (h/w/d) 

Power requirements: 120 VAC, 60 Hz 


Power consumption: 44 W 

Tape format: VHS HQ 

Tape speeds: SP, EP, record; SP,LP, 
EP, playback 

Play speed select: automatic 

Still frame: digital 

Frame advance: no 

Slow motion: 1/8x, 1/4x, digital 
Speed play: 2x with sound 

Cue & review: 7x, SP and EP (no LP 
search) 








EXCHANGE AMONG ANY OF OUR ADULT OR GENERAL TITLES 
* All films are new and are Full Length Features AS OFTEN AS YOU WISH 50° 


e All films and exchanges are guaranteed 100% 


EXCHANGE ANY TAPE PURCHASED 
FOR AS LOW AS 


SPECIAL!!! (plus $3.00 Shipping & Handling) 
NOW you will be able to exchange any full length adult movie with us— 


even if you bought it elsewhere 


— For only $10.00. Call for details. 


Only originals accepted—no copies. 


THESE FILMS ON SALE FOR ONLY $22.95* 


* Offer void last day of this issue 
SEX [Jive GIRLS EATEN 


ALIVE fa PORKED 


WITH THE PURCHASE OF ANY OF THE ABOVE TITLES AT $22.95, YOU MAY 


PURCHASE ANY OR ALL OF THE BELOW TITLES AT $14.95 EACH. 


SCENT OF HEATHER O DENTAL NURSES 
BEDROOM THIGHS ( FEMALE ATHLETES 
TASTE OF PINK ( HOT STUFF 
TIGHT DELIGHT CO INSIDE JENNIFER 
BLOW BY BLOW WELLES 

CIN THE PINK 
TONGUE 'N CHEEK (1 LADY MADONNA 

OC LITTLE ORAL ANNIE 
GLORIA LEONARD TAKES MANHATTAN 


(1 CHEAP THRILLS © MIAMI VICE GIRLS 


( DEEP INSIDE 


ANNIE SPRINKLE 


1 SHACKING UP _| FIREBOX 

1 THE SPERMINATOR _) OVERSEXED 

(1 STRAY CATS (1) SEX TIPS FOR 

-] SUCCULENT MODERN WOMEN 

_] SWEETHEART _) THE HOT TIP 

| TAKE OFF |] BLONDE GODDESS 
THROUGH THE 1) CENTERFOLD FEVER 
LOOKING GLASS _] BARBARA BROADCAST 

O TIGRESSES 0 MISTY BEETHOVEN 

TONGUE TWISTERS (1 PAMELA MANN 


NEW Full-Length 





(] PHONE SEX FANTASIES WOMEN WITHOUT MEN 


OOOO 
To Order TOLL FREE ].800-421-8124 


For information call (312) 823-5880 


Fast forward/rewind time: less than 
3-1/2 minutes for T-120 

Remote pause: yes 

Remote: IR wireless with buttons for 
TV/video, programming, timer, power, 
10-digit keypad (doubles for days of the 
week, 2nd week, daily, and repeat), AM/ 
PM, enter, SP/EP, cursor next/back of 
channel up/down, digital memory, (digital) 
off, solarization, audio monitor, go to, fast 
forward (search), rewind (search), record, 
play/2x, pause/still/slow, and stop 
Separate eject: yes 

Counter digits: 4 

Counter memory: yes 

Program start locator/index/cue: go 
to xxxx counter number 

Audio dub: no 

Video dub: no 

Auto rewind: yes 

Linear audio: mono 

Hi-Fi audio: stereo 

Tuning method: frequency synthesis 
Channel selectors: direct access and 
scan on both VCR and remote 

Preset method: cancel/skip from scan 
sequence 

Broadcast tuning range: 2 to 13, 14 
to 69 

Cable tuning range: 2 to 4, A-8 to A- 
1, Ato H, 7 to 13, J to W, W+1 to 
W+84 

AFC: switchable 

MTS stereo: yes 

SAP: yes 

Channel lock: yes 

Timer: 14 days, 8 events 

Auto channel-change: yes 
Accessories: remote control with AAA 
batteries, cassette, stereo audio cable, F- 
type antenna cable, antenna mixer, and 
antenna splitter 


RESULTS & RATINGS 

Horizontal resolution: 250 lines 

S/N, video luminance: 43.2 dB (SP), 
41.5 dB (EP), unweighted; 47.4 dB, (SP), 
45.5 dB (EP), weighted 

S/N, chroma AM: 46.9 dB, SP; 41.9 
dB, EP 

S/N, chroma PM: 43.5 dB, SP; 40.3 dB, 
EP 

Audio frequency response: Hi-Fi—20- 
20,000 Hz, +0.5/-1.5, all speeds; line- 
ar—125-12,500 Hz, -3 dB, SP; 125-5000 
Hz, -3dB, EP 

Dynamic range, Hi-Fi: 87 dB 

S/N, linear audio: 44.1 dB 

Audio distortion: Hi-Fi—0.3 percent; 
linear—1.9 prcent 

Overall picture quality: excellent 
Audio quality: excellent 

Ease of operation: very good/excellent 
Overall performance: excellent 


: 
: 


) 
) 
| 
; 





THE VIDEO EQACHANGE CLUS lg eloue ZEROS er hide ese areas" ceTNTC Ag S/N ratios are 46.9/41.9 dB, and chroma 
STREET, 3 C Money Order ‘Authorized Signature) : : 

DES PLAINES, IL cOUt6 ans Lie ” PM SIN ratios are 43.5/40.3 dB at SP/EP 
Cost of Films __ ‘Aljdeeee speeds. Overall picture quality is very 
It reeves re Ci good/excellent; however, the clarity of the 
add 6% % tax & MasterCard ity, @oState a ip : ‘ 

Seti seals special effects is excellent compared to 
ANG RS a aa Previous Please ship the titles | have checked above. VCRs without digital circuitry. So we rate 























Plus $2 Per Movie Phone ( ) 
Total Cost EAL Gee el Customer : j 
Please check Formal &, WHS CLBETA, Soe the compromise as a qualified excellent. 


ATTN: Dealers call about our exchange programs. Exp. Date Hi-Fi audio is improved because there is 
less switching noise, with a dynamic range 

















For additional information, circle No. 91 on Reader Service Card. 
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For the first time ever, New Releases offered to the Public. Now you don't have to waste your money on inferior 30 
min. loops and poorly produced 90 min. features. Now you can purchase newly released 90 min. titles at a discount 
price. We also feature specials which have never been offered to the public. 


Jeanette Littledove Tracey Adams Sheena Horne 
from Wet Video 49.95 from VIDCO 49.95 from Moonlight 


Entertainment 49.95 














Sweet Warm Rain 






More Than Just 


VDTAO!1 


Elle Rio from VIDCO 39.95 


























Ali Moore from Hollywood Video 39.95 








Stacey Donovan from CD! 39.95 


Lust Bug HVAMO1 Rio Heat VDERO1 Caught By Surprise CDSDO1 
Rich Bich HVAM02 Divorce Court II VDERO2 The Layout CDSD02 


Naughty Cheerleaders HVAMO03 Sweet Chocolate VDERO3 Passage To Ecstacy CDSD03 






Brittany Stryker od 
Amber Lynn from Paradise Visuals 29.95 from Paradise Visuals 29.95 Ginger Lynn from Vivid Video 29.95 


Getting LA‘d PVALO1 Backdoor Brides PVBSO1 The Ginger Effect VVGLO1 
WPINK Part II PVALO2 Lusty Layout PVBSO2 Club Ginger VVGLO2 
Cocktails PVALO3 White Trash PVBSO3 Blame It On Ginger VVGLO3 
~eweeeeee~ee~eueeeeueeeueuseeuuueueuuueuueeeaueauuua 
Send Payment plus $4 | am 21 years of age Signature 
Shipping & Handling per tape Name 
| TO: Video Mart, P.O. Box 876 PERCHES) essen SEU Sa lata ior i oa a OR 
| Mt. Laurel, N.J. 08054 Rib a State oan cae 
| Format. OJ VHS OC) Beta 
WVJLO1 VDTAO1 MESHO1 HVAM01 HVAM02 HVAMO03 Method of Payment 
VDERO1 VDERO2 VDERO3 CDSD01 CDSD02 CDSD03 O check O MO. O VISA OF MC 
PVALO1 PVALO2 PVALO3 PVBSO1 PBVSO2 PVBSO3 CC # 
VVGLO1 VVGLO2 VVGLO3 Exp 


Send $ 2 for Catalog O 
Video Mart will contribute $1 from each order to help AIDS research. 


For additional information, circle No. 92 on Reader Service Card. 












For additional information, circle No. 52 on Reader Service Card. 





Videotests 


measured at 87 dB with 0.3 percent total 
harmonic distortion. Frequency response 
is flat within +0.5/-1.5 dB over the 20 to 
20,000 Hz range of hearing at both record- 
ing speeds. Linear audio has a -3 dB fre- 
quency response of 125 to 12,500 Hz at SP 
and 125 to 5,000 Hz at EP. JVC rates low 
frequency response as 70 Hz, which the 
machine will deliver at -6 dB. Linear audio 
S/N is 44.1 dB, worst case, and the total 
harmonic distortion is 1.9 percent. We rate 
audio as excellent because of the improve- 











1160 HAMBURG TPK., WAYNE, N.J. 07470 
FOR MORE INFO CALL: (201) 838-5808 


2 Ellaaiuoute 


7 WHOLESALERS 


ment in Hi-Fi performance although low 
end performance at linear speeds is a little 
weak. 

Conclusion. The HR-D570U’s 
solarization and strobe effects can add to 
the enjoyment of recorded material if used 
judiciously. It even records with these ef- 
fects, so you can permanently record your 
alterations. These plus a full range of top 
features make it very desirable. Its sug- 
gested retail price is $1050. We recom- 
mend it highly. 











CALL TOLL-FREE 800-247-4654 
WE WILL MATCH OR BEAT ANY LEGITIMATE PRICE 








AUDIO | 

JVC RXSV 

JVC RX9V 

ANSU! SVX1000 
SONY STRAV880 
SONY STRAV780 














HOURS: Monday Friday 10 am—8 pm; Saturday 10 am—5 pm 


SONY 
CCD-V110 (8mm) 















ER ae | SO STTT $210 
SONY STRAV380 $182 
GE 99710 $1050 | SONY TCWR730 $265 
JVC GRC7U INSTOCK | PIONEER VSX5000BK ee... coments 6-1 Zep Get. S108 
TEAC ALL Audio & Video CALL 
ADVENT SPEAKERS CALL 
GE 99610 $1250 SONY 41” or 46” In Stock Call 
HITACHI! VM5000A $1199 | HITACHIVT1370A (PNP) Low Price) LARGE SCREEN TV For Best Price 
MINOLTA CR1200S Instock | HITACHI VT1570A (PNP) CALL| SONY KPR36XBR IN STOCK 
OLYMPUS VX403 INSTOCK | HITACHIVT1450(MTS) In Stock] FISHERHT140035” TUBE CALL 
PENTAX PVC55A CALL SYLVANIA 36” LARGE 
PANASONIC AG155 $1395 SCREEN W/MTS $1499 
ZENITH VM7100 
HI Fl STEREO NEW TOSHIBA M4220/30 IN STOCK 
TOSHIBA M4330 CALL 
FISHER FVH920 MTS $399 
SLHF750 $699 
SLHFT7 $469 
SLHF 1000 IN STOCK CANON VME1 $995 
CANON VME2 NEW’ 
MINOLTA CR8000S IN STOCK 
PENTAX PVCBO0A 
SONY CCDV8AFU 
SANSUI AV99 Spec. Effects $479 SONY CCDV3 






SANSUI VCG99 CHARGEN $299 
SONY Camcorder Battery $35 
HITACHI Camcorder Battery 2 HR. $50 
JVC Camcorder Battery 2 HR $50 


SONY CCDV110 
SONY 8MM HOME D 


MTS HI-FI STEREO 





4 & 2 HEAD VHS 

JVC HRD 570U NEW 

TOSHIBA DX7 LOW PRICE 

TOSHIBA M5900 IN STOCK SONY 1TA600 
HITACHI VT1800A CALL 

CANON VRHF720 LOW PRICE 

CANON VRHF710 IN STOCK 

MINOLTA MV60S IN STOCK 

JVC HRD470U $599 

ZENITH VR3250 $499 


We Accept AmEx, Visa, MasterCard, and Discover, C.0.D. welc 


All prices quoted 
manufacturer's 






sealed. Shipping 
ling extra. 
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We ship within 24 hours, 
accessories & U.S. Warran- 
ty. All units are facto! 


jot responsible 
for typographical errors. 












KS MINOLTA 8 
CR-8000S AF (8mm) 





SPECIAL JVC HRS100U 
PORTABLE VHS W/TUNER 





TIMER $389 


AUDIO CD PLAYERS 


JVC XLV440 $215 
JVC XLM700 $379 
PIONEER PDM6 CALL 
PIONEER PDM60 NEW 
SONY CDPC10 $500 
SONY CDPC510 $259 
SONY CDP203 $349 





included 
standard 
BELL FF1700 $129 
y SONY SPP100 $139 
peti SONY ITA6O0 $179 









Showtime Special 
Effects System 





Showtime Video 
Ventures’ Stu- 
dio-in-a-Suitcase is 
a collection of five 
useful aids for turn- 
ing home videos in- 
to polished produc- 
tions. The suitcase 
contains the VSEC-1 Special Effects Crea- 
tor, the VC-1A Video Colorizer, the GP-1 
Gensync/Power Supply, the 7100 Color 
Processor, and the 7010 Audiovisual Proc- 
essor, plus the case, wires, and a wiring 
diagram. If you buy all of the elements at 
the same time, it comes pre-wired and 
tested at $2,699; however, each of the 
modules and the case are available sepa- 
rately. 

The VSEC-1 Special Effects Creator 
combines into one device a pattern genera- 
tor, a special effects generator, anda verti- 


cal interval switcher. All the features oper- 


ate with synchronized sources and most 
operate with non-synchronized sources. 
The pattern generator offers a choice of 30 
patterns, with hard or soft edges. Fades 
can be made to black or white. 

The vertical interval switcher lets you 
select any of four inputs on either of two 
busses. The fader bar selects the active 
buss. The switcher allows dissolves, 
wipes, cuts, and superimpositions, al- 
though only the first two options may be 
used with non-synchronized sources. 

The special effects generator permits 
posterization (removal of all color, leaving 
shades of gray), polarization (removal of 
the edges of objects, leaving only color 
information), and monochrome (removal of 
all color from objects, leaving black-&- 
white images). 

The VC-1A Colorizer incorporates a 
color pattern generator/modifier with a 
two-input source selector and hue match- 
ing circuitry. The mode/pattern generator 
is a single button that cycles through 10 
choices: color bars, gray scale, colorized 
image by music, art patterns by music, 
colorized image with sine wave, art pat- 
terns with sine wave, fixed color field, vari- 
able color field, cross hatch/color field, and 
dots/color field. The colorized image and 
art patterns may be affected by an internal 
sine wave synthesizer, music from an ex- 
ternal source, or by any of five rotary con- 
trols. The variable color field is affected by 
three color modifier knobs. The fixed field 
color, color bar, and gray scale are set to 
NTSC broadcast specifications. 

Five rotary controls function as color or 
pattern modifiers depending on the func- 
tion chosen by the mode/pattern genera- 
tor. Three may act as color modifiers for 











You've never seen so much for so little. 8 fantastic, fren- 
zied features, all complete for only $29.95 total. That's a 
cost of less than $3.75 each for 240 minutes of cream-in- 
your-jeans excitement, big name adult stars, big time fea- 
tured production. It’s all here. And all yours. 


#XSF800 
If ordered separately, Features are $9.95 each. 


4st Feature: #XSF801 Candy Stripers And Candy Cheeks starring Sheri 
St. Claire, Jaime Gillis, Jean Silver and Tiffany Crystal. 

2nd Feature: #XSF802 Taboo Twosomes starring Vannessa Del Rio, Ser- 
ena, Jesse St. Jaimes, Dorothey LeMay, Jaime Gillis and 
John Leslie. 

3rd Feature: #XsF803 Fabulous TaTas starring Susan Nero, Kitty 

Nativity, Ooshy, Christy Cannons and Angie Sprinklers. 

#XSF804 China Dolls starring Christara Bennington, Mai 

Lind and Kyoko. 

#XSF805 The Story Of Oh! starring Sheri St. Claire, Sharon 

Mitchell, Constance Many, Annette Heaven, Ron Jeremy and 

John Leslie. 

#XSF806 All American Women On Women starring Geor- 

gette Spelvine, Annette Heaven, Lisa Delewd, and Lori Sand- 

ers. 

#XSF807 Insatiable Blondes & Blacks starring Billy Dee, 

Big Black John, Veronica Hard, Sereka and Rhonda Joe. 

8th Feature: #xSF808 California Steamin’ starring Jennifer West, Ginger 
Lind, Shanna Grand and Candy Sampler. 


4th Feature: 
5th Feature: 


6th Feature: 


7th Feature: 


ai 


California" 
in , 


XGM-301 The Pleasure Pals—20 superstars in 10 
featurettes (All Male). $19.95 

XMO-501 Voyeur’s Dream—6 hunks going it 
alone. (All Male) $19.95 

XMP-504 Black On Black—interracial cast of 70 
(All Male). $24.95 

XVH-238 Barroom Buddies—5 features: Bald 
Bubba, College Roommates, Black On White, more 
(All Male). $19.95 

XVH-237 Wet & Wild Stallions—Daniel Holt, Ger- 
ald the Giant, Blondie, (All Male), $24.95 

XVH-217 Autobiography Of A Flea—Jean Jen- 
nings & John C. Holmes. $24.95 

XGT-115 Women Who Love Women—Rhonda Jo 
Petty, Monique Perry (All Female). $19.95 

XVH-232 Women in Passion—Vanessa, Jean 
Dalton, Tina Russel (All Female) $24.95 

XBT-102 Women in Love—10 beauties in 5 hot 
featurettes (All Female) $19.95 

XGT-117 Paper Dolls—Cara Lott, Tina Marie, 
Linda Shaw (All Female) $19.95 

XGR-105 Lady Friends—Rachael and her sen- 
suous friends (All Female) $19.95 

XGT-108 Women’s Fantasies—Danielle, Annie 
Owen, K.C, Valentine (All Female) $19.95 

XEX-108 Star Women—Seka, Lori Smith, Desiree 
Lane (All Female) $24.95 

XTV-101 Hot Dogs—Helga and all her Danish 
friends (TV) $29.95 

XTV-102 TV Orgy—Brigitte, Erick and company 
(TV) $29.95 

XBL-104 19 Best of Caballero—Best of Dixie Ray: 
Hollywood Star, Centerspread Girls, 17 more. $19.95 
XBL-101 Blockbuster Cinema Collection—Best 
of Debbie Does Dallas |I, Amanda By Night, Seka’s 
Fantasies, 14 more. $19.95 





ACVANNESSADELRIO 


XMV-14 Complete Classics Collection—Best of 
Deep Throat, Devil in Miss Jones, 11 more. $24.95 
XBT-10 John Holmes Collection—5 featurettes of 
Big John with straight & bi-beauties. $19.95 

XBT-8 Black on White Revue—4 interracial fea- 
turettes & one lily white. $19.95 

XCA-103 Best of Seka—Sizzling Seka in her leg- 
endary top films. $24.95 

XJP-103 Big Melons #1—7 featurettes with the 
most well-endowed ladies. $19.95 

XGR-106 Woman on Woman—Uschi & her lady 
friends in 4 erotic encounters. $19.95 

XMS-601 Dominating Perversions—Juliet An- 
derson, John Seeman, Bridgette Leon. $19.95 
XMS-602 The Virgin Goes Wild—John C. 
Holmes, Taylor Hines, Maria Tortuga. $19.95 
XMS-603 Les, Bi, & Black—Gina Davis, Richard 
Bolla, Vera Quick. $19.95 

XMS-604 Sexual Surrogate, Les Lover—Gloria 
Hardy, Victoria Corsaw, David Shakford.$19.95 
XMS-606 Ball Busting Ballerinas—Erica Haven, 
Deborah Penson, Bill Adams, $19.95 

XMS-607 Sex Pageant—Jennifer West, John 
Holmes, Misty Dawn. $19.95 

XMS-901 Hot & Sexy—Annette Haven, Rhonda 
Jo Petty, Jaime Gillis, $24.95 

XMS-902 Menage a Trois—Mai Lin, John Holmes, 
Seka. $24.95 

XMS-903 Oral Delights—Seka, John Holmes, An- 
nette Haven. $24.95 

XMS-913 Potpourri of Sex—Seka, Annette Ha- 
ven, John Holmes. $24.95 

XMS-914 Isle of Lesbo—Susan Hart, Kay Parker, 
Heather Wayne (All Girl). $24.95 

XMS-915 Kinky Sex Acts—Cara Lott, Bunny Bleu, 
Paul Thomas. $19.95 


For additional information, circle No, 51 on Reader Service Card. 





| Private Showcase Video Dept. WQG717, PO. Box 4357, Springdale, CT 06907 


| 
| 
| 
| 
| 
| 
| 


Sirs: | have enclosed my check, M.O., Visa, M.C. information. Please rush 
me the items marked below under a 30-DAY MONEY-BACK 
GUARANTEE. (State residents add sales tax.) 












































Please indicate [1] VHS or (] Beta 

Item# | Price | ttem# | Price _ | Video Total 
$ $ State Tax 
$ $ 
$ $ P&H $3.00 ea., 

4 or more $10 

$ $ 
$ $ Total Enc. $ 





NOTICE: SIGNATURE REQUIRED FOR ORDER TO BE SHIPPED 
I declare that | am an adult, 21 years of age or over. | am purchasing these sexually 
oriented materials for my private use in my own home and will not sell the material or fur- 
nish it to minors. | believe that my community's standards, as well as the U.S. Constitution, 
allow an adult citizen to view or read anything, including sexually explicit material 





$0690 1D ‘PQJWEIS ‘PeoY ebpiy YOIH 266 “PIT DWO 286 


Signature 
Mr. Mrs. Miss Ms. 
Address 
City 
State Zip 
[(1M.C. (Visa Exp. date 
Account # 























Bank or Org. issuing card 
Void outside U.S. and where prohibited by law. 





ies) 































For additional information, circle No. 88 on Reader Service Card. 








VIDEO 
TAPE/ACCESSORIES 
(All Sale Prices Include Freight) 


PROFESSIONAL 
TAPE SPLICER 
Regular $200.00 
Sale $159.00 
TAPE WINDER/ 
CLEANER 
Regular $49.00 
Sale $39.00 








DELUXE 
LIBRARY CASE 
IN PACK OF 12 
Regular $25.00 

Sale $14.75 




















LIBRARY CASE IN 
PACK OF 12 
Reg. $20.00 Sale $13.75 





VIDEO CASSETTE 
(WITH SONY TAPE) 


T-15 $2.10 
T-30 2.50 
T-60 3.30 

4.10 


4.80 






















MINIMUM ORDER $30.00 
DEALER INQUIRES INVITED 
SUNHILL-NIC CO. INC. 
DEPT. V 
1000 ANDOVER PARK EAST 
SEATTLE, WA 98188 
(206) 575-4131 


For additional information, circle No. 72 on Reader Service Card. 


Vb DE O* J UnibOs RiARS 


VHS Computer-Generated Programs 
"All You Need Is A Videocassette Player” 


¢ Your child can get individualized tutorial 
help at home. 


¢ Proven effective for learning at any level. 
e Priced to save on’ educational expenses. 


Basic Algebra, Basic Spanish, Reading by 
Phonics, and Fractions. (Approx. running 
time, 40 min.) 

Each Two-Lesson 
Cassette Only 


$19.95 


To Order: Call Toll Free 1-800-654-3871 
8:30 - 5:00 Central Time 
in Oklahoma (405) 288-2301 
VISA/MASTERCARD ACCEPTED 


DORSETT 


DORSETT EDUCATIONAL SYSTEMS, INC. 
Box 1226, Norman, OK 73070 
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color vector, orbit axis, and luma, while all 
five act as pattern modifiers controlling the 
horizontal expander, the vertical multipli- 
er, the synthesizer, the polarity mix, and 
the oscillator multiplexer/audio modifier. 
The GP-1 Gensync/Power Supply 
can synchronize a professional camera, or 
one of a handful of consumer cameras that 
take external sync, with any other camera 
so that you can fade, wipe, cut, or superim- 


Test Report: 
Showtime Video Ventures Studio-in-a-Suitcase 


DATA 

Manufacturer: Showtime Video Ven- 
tures, 2715 Fifth Street, Tillamook, Ore. 
97141 (503-842-8841). 


VSEC-1 SPECIAL EFFECTS CREATOR 
Function; 30-pattern generator with joy- 
stick positioner, reverse direction, spot- 
light, soft edges, black/white fade, and 
take (1-event pattern memory); special ef- 
fects generator with effects threshold for 
monochrome, posterization, and polariza- 
tion; 2-buss vertical interval switcher with 
fader bar for dissolve, wipe, and cut. 
Suggested retail price: $549.95 
Weight: 4.75 pounds 

Dimensions: 3-3/8 x 8-3/8 x 15 inches 
(h/w/d) 

Power consumption: 20 W 
Video/Stereo audio inputs: 4 
Video/Stereo audio output: 2 

Video only preview output: | 


VC-1A COLORIZER 

Function: pattern generator with color 
bars, gray scale, adjustable crosshatch and 
dots pattern; colorized images and art pat- 
terns modulated by internal synthesizer or 
music; fixed and variable color fields with 
color and pattern modifiers, input selec- 
tor, and hue control 

Suggested retail price: $350 

Weight: 3 pounds 

Dimensions: 3-3/8 x 4-1/4 x 14-3/4 inch- 
es (h/w/d) 

Power consumption: 20 W 

Video inputs: 2 

Master unmodified video output: | 
Colorized video outputs: 2 

Stereo audio input for colorizing: | 


GP-1A GENSYNC/POWER SUPPLY 
Function: provides power for two camer- 
as, sync to one consumer camera, and 
black burst for sync to 4 professional color 
cameras; controls for matching vertical 
and horizontal offsets, and color matching 
Suggested retail price: $330 

Weight: 5.1 pounds 

Dimensions: 3-3/8 x 8-1/4 x 8-1/8 inches 
(h/w/d) 

Power consumption: 70 W 

Power out to cameras: 12 VDC, 4 amp 
max 

Video/Stereo audio inputs: camera in- 
puts—2 

Video input: 1, alternate to master cam- 
era (1) 

Video/Stereo audio output: 2 











pose their outputs without sync problems | 
turning the picture into garbage. The slave | 
camera may be a JVC GXN-80, a JVC ) 
GXN-90, a Magnavox 8282, or a Magna- 
vox 8283, while four sync outputs for pro- 
fessional cameras are provided. 

The 7100 Video Color Procesor is 
similar to the Showtime 7070 processor 
reviewed in November 1984, adding the 
ability to fade to white as well as black. 


Sync output for consumer camera: | 
(see text for models) | 
Black burst for synching profession- 
al cameras: 4 

Accessories: sync cable for matching 
consumer camera 





7100 COLOR PROCESSOR 

Function: control of color saturation, col- 
or shade (hue), flesh tones, black burst, 
fade to black or white, video gain, and de- 
lay window for pre/post monitoring 
Suggested retail price: $3380 

Weight: 3.4 pounds 

Dimensions: 3-3/8 x 8-1/4 x 7-7/8 inches 
(h/w/d) 

Video inputs: | 

Video outputs: 4 


7010 AUDIO/VISUAL PROCESSOR 
Function: video/audio distribution amplifi- 
ers, enhancer, noise reducer, stabilizer, 
4-input selector RF modulator, video level 
adjustment with indicator, and function se- 
lector 

Suggested retail price: $480 

Weight: 4.3 pounds 

Dimensions: 3-3/8 x 8-1/4 x 8 inches 
Power consumption: under 20 W 
Video/Stereo audio inputs: 4 
Video/Stereo audio output: | 
Video/mono addio outputs: 3 

RF output, channel 3/4: 1 


CASE 

Function: organization and transport of 

devices with cables, diagrams, and ca- 

ble/accessory drawer 
Suggested retail price: $400 


RESULTS & RATINGS 
Video bandpass: 5.2 MHz (400 plus 
lines horizontal resolution) 

Snowiness; S/N, luminance: 48 dB, 
unweighted; 54 dB, weighted 

Chroma AM S/N: 52 dB 

Chroma PM S/N: 46 dB 

Accuracy of colors: excellent on by- 
pass/normal 

Overall picture quality: excellent 
Audio frequency response: 20-20,000 
Hz, +/-1.5 dB 

Audio S/N: 64 

Total harmonic distortion: 0.3 percent 
Overall audio performance: excellent 
Ease of operation: very good for com- 
parable levels of flexibility; requires prac- 
tice for best results 

Overall performance: excellent 





WHY YOU SHOULD BUY 


RGA VCR 
DIRECT 


Vv, 
DISTRIBUTORS 


COMPLETE LINE of RCA recorders & 
camcorders as well as lights, tripods, battery 
packs, and other video accessories 

FAST SHIPPING 24 hrs (in most cases) 
NO SALES TAX ADDED (except in Va.) 
MAIL-OUT SPECIALS for previous 
customers only! 


VIDEO SPECIALISTS - We help before 
and AFTER the sale 


RCA RECORDERS 
VMT385 VMT390 VMT395 VMT400 
VMT590 VMT595 VMT630HF VMT670HF 
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4 HEAD 


Panasonic 
PV 200 .... 
PV 210 


ORDERS 
ONLY 


#1 Rated VHS Camcorder 
MINOLTA CR 1200 

HIGH REOLUTION, 525 LINE MOS 
2 YEAR WARRANTY 
AUTO FOCUS , 


. 749 


eee, B45, 
- 1099 


Call 


Super Duper ........:.c.cscoecsssses 
Shr Decathlon NiCad Bat 
Wireless Headphones 
Wireless Microphone 
AC/DC Video Light . 
Tele-Cine Film to Video 
Tele-Slide Slides to Vid 
Tele-Print Prints to Vid 
DIRECTOR Film&Slides to 
Video Speakers w/ Amp 
Antenna Signal Booster 
Remote TV Tuner ... 


MAXELL 


TDK 
T-120 HS 


typographical errors. We 


SONY 
T-120 . 


subject to availability. Walk in custom- 


T-120 ...... 
T-120 HG 


Tape Maintenance ee 
Clean, Erase, FF or REW .... 


TAPES 
T-120 EX ..... 


T-120 HGX .. ey 
T-120 Gold HiFi ... 


T-120 EHG .. 
T-120 HD PR 


S750 See ay ee oe 
OUR BRAND 


ePOWER ZOOM 
CLOW 7 LUX peel 


Your One Stop 


Bre an 
Coo 


NN O08 NOR ope 
oo ObN 
8& B&R 


on 
oa 


POWER ZOOM 
AUTO FOCUS Go 
CCD IMAGE 

LOW 7 LUX @ 
HQ PICTURE \ 


$949 


General Electric 9710 ..... 


Magnavox VR 829 
GRC-7 : 

Zenith VM 6200 

RCA CPR 100 


FX-1 Special Effects Generator 
A perfect companion for camcorders & 
VCRs. Works great with every brand and 
model. Fade-Wipe-Dissolve-1 20 Patterns. 

Star Wars Type Digital Effects 

Can Be Simply And Easily Added To 


C Your Recordings: 


CAMCORDER ACCESSORIES 
Wide Angle/Tele Lens Kit 39 
ACIDC Light w/ 4 Hr Bat....... 
Tripod sess 
Pro Fluid Head Tripod 
1.5X Telephoto Lens 
2X Telephoto Lens . 

Wide Angle Lens .... 
Hemispheric'Lens .... 

Zoom Mics ..... 


6.5 Hour Batt 

5 Hour Ni-Cad Bat i 
Video Cassette Rewinder .. 
Battery Pack/Light Kit 

Custom Cases Made To 

Fit and Carry Bags 

Extended Warranties ... From 29 


BESCOR 
Shr 11 cell Ni-Cad Be 
Shr MM5 Battery . 
Spc Filter Kit ........ 
Video Control Center 
Stereo Simulator Bical 
Video Tape Repair Kit ........... 


Cool Lux Lites .. 
Roomate Speakers . 


UNIFIED REMOTE CENTRAL 
All your remotes in ONE ....... 79 


800-654-7787." 


SMALLEST VHS 
PANASONIC PV 100 
HIGH SPEED SHUTER 


Latest in 8mm Video! 


HIGH RESOLUTON 2/3” MOS 
2 HR RECORDING 


@ONLY 3 Ibs. 
@POWER ZOOM 
@Hi Fl AUDIO 
@AUTO FOCUS 


ALL 8mm ACCESSORIES IN STOCK! 


Call 
7 -.. Call 
y 949 

929 
vs Call 


VIDEO RECORDERS 
All Makes And Models 
At Wholesale Prices! 
Call For Price and Advice 

E. sonic 
sony. 

s 
Mit Oc 

navox 
ae JVC 
minolt@ 


AUDIO DEPT. 
Surround Sound 
Shure AVC 20 
NEC AV 300 .. 

TEAC AV 500 

CD Players 

Sony CDP 50 ... 

ADC CD 100 .. 

TEAC PD 420 ......... 
Denon DCD 700 .. 
Magnavox CDB 650 
Cassette Decks 

Denon DCD 500 . . Call 
TEAC W66OR ....... Call 
TEAC V538xX ...... 97 
AZDEN Wireless Mic 
WMS-20 Lav. & Hand Held . 87 
Wireless Lapel Mic 
Wireless Hand Held . 


pana 


«» Call 
299 
Call 


Call 
109 
Call 
Call 
Call 


Sony Handycam Pak 8 
Sony CCD-V3 

Sony CCD-V8 

Sony CCD-V110 
Kyocera KD-200 
Kyocera KD-1100 
Olympus VX-801 
Minolta CR-8000 .. 
Canon VM-E1 

Pentax PV-C800 ... In 
Nikon NV-800 
Aiwa CV-80 


Camcorder Specialist Company! 
FREE Camcorder Consultation. Questions, Advice and Factory 
Trained Tech-Reps To Assist You, CALL 212-564-0791 


AMBICO 


799 
975 
850 
Call 
.. Best 
.. Buy 
1199 
Call 
899 


Stock 
875 


SPECIALS 


8mm CAMCORDER 
Auto Focus, Power Zoom 
Factory Packed w/ Warranty 
599 COMPLETE 


VHS HIFI STEREO 
6Hd, MTS, OnScreen Rem. 
$449, 


Cassette Rewinder 


Rewinder with 
FastFwd & Counter 


Video Sender 

Send Video and Audio from 
your VCR to all your TVs on 
UHF CH14 59 


Portable VHS Package 
Stereo Rec. w/ Cam. 599 


SUPER MICRO SCRIPT 

Color Titler ..... Call 
ENHANCERS 

SHOWTIME 
Special Effects Creator 
Gensync Power Supply 
Audio Effects Creator ... 
Megamode Vid. Stabilizer 
PHOENIX GOLD 
Macrobuster Eliminator 


Call 


§ SATELLITE DESCRAMBL! 


CYPHER Il ............ 


HIGHVOLTAGE, 39 W.32nd ST., NEW YORK, NY 10001 
OPEN 10am-7pm Mon.-Fri. Sat. 10am-Gpm. VISA, MC, and COD Orders Accepted. CUSTOMER SERVICE 212-564-4410 


ers Cash & Camry. For customer service call (212) 564-4410 


orders within 24 to 48 hours. All 


‘PllD BdIMAS JAaPEaY UO BG “ON a/duI9 ‘UONEWOJU! /eUONIPpe 404 











CAMERA WORLD BUILDING 
500 SW 5th & Washington 
Portland, OR 

97204 


1-800-222-1557 
Toll Free Orders Only 
=e 


PANASONIC 












RCA CAMCORDERS 
CMR300 and . 
RCA SMALL 
WONDER CAM- 
CORDER CPR100 
NOW AVAILABLE! 








» / 


USA. Manufacturer's Warranty 
on all Products 





RCA 










To place your order with a company who 
offers CUSTOMER TECHNICAL ASSIS- 

, TANCE before and AFTER the sale, AC- 
CESSORY SUPPORT for their products and 
who specializes in. . . 


EXCLUSIVELY 


rea =) 


CALL fa: 1-800-368-5020 


FREE 
In Virginia 1-804-595-2572 


MEMBER 





PV-100 W/CASE 
OLYMPUS 


149.85 








VX-801 
PANASONIC 


CALL 








& 
CCD-110 IN STOCK 
HITACHI 











(VHS} 













VR-8293 W/CASE 1149.85 cmp-300 WCASE 1239.85 





PV-300 W/CASE 


PANASONIC 


Panasonic U.S.A. Warranty 


1349.85 VM-5000A W/CASE 1239.85 


MAGNAVOX 


85 Magnavox U.S.A. Warranty 








Hours (E.S.T.) 
Mon-Fri 


Bank Ref: 
Bank 


Hitachi U.S.A. Warranty 
VIDEO RECORDERS 





KCA U.S.A. Warranty 
VMT 285 279. 




































9 AM-9 PM VIDEO RECORDERS VI-1110A 269.85 VMT 295 Stereo 329.85 VR-9510 239.85 
Of PV-2700 '87Model Call —_—VT-4340A 289.85 VMI 385 3Head 299.85 VR-9550  4-Head 299.85 
Sat ) Virginia PV-1363 '87Model Call —VT-1350A 329.85 VMT 390 359.85 vR-9558 
9AM - 6PM PV-1365 '87Model Call. —_V1-1370A 419.85 VMT 395 Stereo 429.85 Elleda Hen gene 
PV-1461 Stereo 319.85 ~—«VI-4A50A 419.85 VMT 400 Digitol 579.85 $ 4 
PV-1462 Hi-Fi 399.85 ~—-VT-4570A 529.85 VMT590 5Head 389.85° special $379.85 
PV-1560 4Head 329.85 VI-1720A 519.85 VMI 595 Stereo 499.85 VR-9560 529.85" 
PV-1563 Stereo MIS 449.85 ww.2 "pane icra 999.85 a Re eet ae “After Rebate 
irgini i PV-1564 Hi-Fi 489.85 y; ‘ li-Fi g VR-8293 w/case Call 
Ce nae i eaeals PV-1642 HiFi 639.85 | VM-S000A w/case 1249.85 VIDEO CAMCORDERS voter 99985 
Penge rimerce PV-220 999.85 VM-CS0A w/case 1089.85 CMR-300 w/case 1239.85 VR-8297 wicase -1089.85 
PV-300 w/case In Stock CPR-100 1089.85 
PV-100 w/case 1149.85 





SONY 


Sony U.S.A. Warranty, 


Pentax U.).A. warrany 


OLYMPUS 


VX-801, 802 Cait 






C.0.D. 


5 ea a Vx-403, 404 Call eae Pro-8 as 
canon U.S.A. Warranty SAME AS HITACHI VI-1720A CCD-V3 A ‘al 
VR-HF 710 HQ. In Stock EV-A80 EV-S700 
VIDEO DIRECT DISTRIBUTORS VR-HF 720 H.. In Stock sPecia. *479° QUASAR SL-HF750 _SL-HF 1000 
116 Production Drive VC-50A Pro In Stock —_—_PV-CB00A MOS Call ——-VH-5370 New 3H. 269.85 RM-E100V Editor Caill 
New VM-E2 In Stock Call for Pentax Video Accessories VM-2100AC New 1099.85 Complete line in stock 





CANON 






50A 
2 YEAR USA WARRANTY 














Tabb, VA 23602 


Prices are subject to price increase from manufacturer. Retums or 
exchanges may be made within 14 days of receipt after prior 
authorization Camera World. All retumed merchandise must 


“PslD BINS JaPPaY UO JG ‘ON a/ouI9 ‘UO|JeUWOJU) /EUONIPPe JOF 


ca @ WE WILL TRY TO MEET OR BEAT ANY ADVERTISED PRICE. 






PERSONAL CHECKS WELCOME from All 
OPEN SUNDAYS Hayate ohiver's license & ph number be in new sonemeee and must include rep esac and printed 
7 DAYS A WEEK fo a restocking fee. Shipping & handling charges nonrefundable. Some sales 1 per customer. We are not 


‘Plead BdIMAS JaPEaY UO GS “ON ajou9 ‘uONJeUOJUI /eEUONIPpe 404 






MON-SAT. 8-6 * SUN. 9-4 MAY 1987 cntnondang s ae wuncares Bexar avanaain “ne hows ood for mall order only. Sipping 














For additional information, circle No. 107 on Reader Service Card. 








buying guide in every issue of VIDE 
LIFE. Pius hundreds of ads offering yi 
the best selection of new af good | 


used video equipment and 
find new tapes, used & 


tapes, video equipment 

went plus editorial fe 

Video Life. — 
Don’t miss out! Subscribe now at (ie 
low introductory rate of only $9.97 for 
12 issues. 


Payment Enclosed Bill Me © Charge to Visa/MC 
For faster service call 1-800-327-9926 in FL call 1-305-269-3211. 


Acct. No. 





Exp. Date Signature 





Name 





Address 





City 





State Zip S007 





Subscription price valid in USA to new subscribers only. 100% money 
back guarantee on all unmailed issues 





Send to: Dept. $007, P.O. Box 1519, Titusville, FL 32781 





(please print) 











Don't risk missing an issue. If you’re changing your address, please give us 8 weeks 
notice. Simply PRINT your new address below and mail this coupon—ALONG WITH 


YOUR CURRENT SUBSCRIPTION MAILING LABEL—to: VIDEO, P.O. Box 56293, Boul- 


der, Colorado 80322-6293 


Name 
Address 
City/State/Zip 











GIANT DISCOUNTS 


Call 1-800-527-5274 for the lowest WHOLESALE PRICES 
Midwest Video Ships COD and there’s NO MONEY DOWN 


OUR HUGE BUYING POWER WILL SAVE YOU MONEY 


VIDEO PANASONIC PV-300/ SONY CCD-V3 8mm 
CASSETTE | VHS CAMCORDER | HANDY- 
REWINDER CAMCORDER 
























CALL FOR 
LOW PRICE 


PANASONIC AG160 
VHS CAMCORDER 


CALL FOR 
LOW PRICE 

















CALL FOR LOW PRICE 


MAXON RD-1 
RADAR DETECTOR 


(Superheterodyne) 


PANASONIC AG1950 
Pro/Industrial VCR 











RCA ¢ PANASONIC « JVC « SONY « GE « HITACHI > CANON + 
SHARP « PANASONIC INDUSTRIAL « many more! 


Why pay high shipping costs from the coast? 


CALL 1-800-527-5274 
(In Missouri 314-423-8300) 
WE'LL SHIP YOUR ORDER IN JUST 24 HOURS! 


Let us convert your movie film, slides or 
photos to VIDEO TAPE... call for info 


MIDWEST 


VIDEO SUPPLY... 






Hours Mon-Fri 9am to 5pm 
#12 Millpark Ct., St. Louis, Mo. 63043 


i 


he THE ELECTRONIC MAILBOX 
ORDER TOLL FREE: 800-323-2325 


If busy or in NY: 800-862-6233 At Tone, Dial 156909 
1012 Charles St, Glen Cove, NY 11542 e 516-759-1611 
Azden WIRELESS MICROPHONE| ARRIETA 


FOR VIDEO 
WMS-20 

Now with 2 mics - lavalier 

and hand held. 2 channels. 


- SALE *88°° 





For additional information, circle No. 60 on Reader Service Card. 




























VCR 
Multiplying System 
@ Full remote 
capability $5995 
® Extra thin wire Reg. $79.95 


Detailer Ill 


Top-of-the-line enhancer 
with split screen. 


ON SALE $149 











Telecine 
Converts home movies & 
slides to video. / 


Deluxe Video 
Telephoto/ 


Wide Angle 

Lens Set 

SALE $39°5 5: 
+ _ 

Solidex — “ — 


: a VHS or Beta . 

Pack & 50W 12v 0c SALE |Rewind/Fast 

geisuvevHs-c %39.95| Video Light. $ 95 | Forward Digital counter 
1215 RCA 200, 300 $49.95 | UP to 45 min operation 79 $4990 5.20. $59.90 


Get a TEM Certificate in any denomination or a VIP Club Membership for only $19.95! Call Now! 






For Both Mono & Stereo 


$2995 Reg $49.95 _ 


VIDEO 


1987 Ultimate 
VIDEO STABILIZER 


New All Guard Stabilizer from Video Link 
eliminates picture jitter, bright flashes, rolling 
& other instability observed while viewing 
caused by both yesterday's and today’s 

a copyguard formats on prerecorded 
CAMCORDER 


j videotapes 
) CASE #V-93 SALE 
luminum Allo 
(19x14x7) y $4995 




























Light Kit 
Leadacid 






Camcorder Batteries 
1220 Pana 220, 300 $39.95 





For additional information, circle No. 61 on Reader Service Card. 





Videotests 








Stackable components from Showtime's Studio-in-a-Suitcase 








Rotary controls operate color shade, flesh 
tones, delay window, black reference set- 
up, color saturation, video gain, and fade. 
Buttons are provided for power, pro- 
cess/bypass, and fade to black/white. 
Color shade controls the overall propor- 
tions of red, green, and blue in the picture, 
while the flesh tone knob lets you make 
subtle adjustments to correct for skin 
tones. The delay window lets you split the 
screen to compare the picture before and 
after processing. The range of adjustment 
is wide enough to correct for almost any 
color problem you should encounter. 
The 7010 Audio/Visual Processor 
is very similar to the Magnavox Audio/Vid- 
eo Processor reviewed in April 1984, but 
for the addition of a vertical delay window. 
It offers 10 functions: horizontal and verti- 
cal delay, an enhancer, a noise reducer, a 
stabilizer, an input selector, a video 
gain/power control, a four-output distribu- 
tion amplifier, and a RF output modulator. 
All four inputs accept video and stereo 
audio, but only one of its four outputs is 


only switching, with an indicator to confirm 
the presence of audio from the input. 

Operation. The Studio-In-A-Suitcase 
operates only on video and audio signals, 
not RF, though an RF output on the Audio- 
Visual Processor allows monitoring. You 
need a large number of short cables with 
F-connectors for hookup. These are sup- 
plied only if you buy the case and with 
hookup diagrams. If you buy the units sep- 
arately you'll have to connect and test 
yourself. 

It takes time to learn all that can be done 
with so vast an array of controls. The in- 
struction manuals are sketchy; a complete 
manual could fill a bookshelf. You’ll have 
to learn to use it by practice. 

Performance. Any device that inten- 
tionally modifies picture and sound is best 
judged by measuring how little it distorts 
the original and how wide a range of signal 
alteration is possible. 

In bypass or neutral position with all the 
units connected in series, video bandpass 
is within 3 deciBels up to 5.2 megahertz, a 





ratio (S/N) is 48 dB, unweighted and 54 dB, 
weighted. Chroma AM S/N is 52 dB, and 
chroma PM S/N is 48 dB. The enhance- 
ment and noise reduction circuits control 
the video frequency response and the vid- 
eo S/N, which affect resolution and noise. 
Worst case measured was 5 dB gain at 3 
MHz with a low of 46 dB on video S/N. 

Color processing gives complete control 
over color, including removing it almost 
completely. Measuring the color noise at 
the extremes is misleading since there is 
no color signal present. The various 
switchers introduce less than 1 dB change 
in any of the video characteristics, and the 
SEG, pattern generator, and colorizer in- 
tentionally distort the signal by adding or 
subtracting from the original. 

Visual evaluation of the results shows 
that the pattern generator in the SEG may 
degrade one or two picture lines about one 
third of the way down from the top of the 
picture on some patterns. Otherwise, the 
picture is modified only in the way the cho- 
sen effect operates. The total number of 
effects is greater than on any other SEG 
we've tested. 

There is no audio processing but the 
audio/visual processer and VSEC have dis- 
tribution amplifiers. Audio bandpass is 20 
to 20,000 Hertz within +/-1.5 dB with an 
S/N of 64 dB, and total harmonic distortion 
of 0.3 percent or less. 

Conclusion. The Studio-in-a-Suitcase 
is a feature-packed collection of processors 
that require knowledge, thought, and prac- 
tice to fully utilize. We praise its wide range 
of capabilities and recommend you call 
Showtime for the location of the nearest 
dealer, and visit that dealer for a demon- 
stration. You'll be surprised at its versatili- 








stereo. No actual audio processing is done, little over 400 lines. Video signal-to-noise ty and professional looking results. WA 








ORDERS ONLY 


1-800-223-7974 


N.Y., ALASKA OR INFORMATION CALL (212) 221-1011 


VIDEO ACCESSORIES FOR 







OVERNIGHT DELIVERY 
NOW AVAILABLE! 


TO ALL 50 STATES 
AND PUERTO RICO 

CREATIVE RESULTS 
CALL! AMBICO SUPER DUPER 


CALL! GOKO SPY SCOPE 


459.95 | Transter Equipment for 8mm/Super 8mm | WIDE ANGLE LENS 
749.95 | Films-35mm Slides -3!:x5" Prints. True Aerial | TELE LENS 
Image gives your video tapes that pro: | special EFFECTS KIT 


fessional look without the disturbing 
U f 
Showtime 









PHOTRON WILL BEAT ANY LEGITIMATE PRICE! 


CAMCORDERS \|._,__ Panasonic. 


my NEW AG 1950 
i 


(CALL THE CAMCORDER SPECIALISTS! ® 'AGsAG5 EDITOR 
* BEST PRICE ANYWHERE 
* FASTEST DELIVERY { 
* EXPERTS TO HELP YOU 


PV1560 299.95 PV1564 
PV 1642 579.95 PV1742 
ON YOUR SELECTION PANASONIC PV-100 RCA 
IF YOU REQUIRE ASSISTANCE IN SELECTING AJ RCA CPR 100 
CAMCORDER CALL (242) 221-1011 AND ASK] HITACHI VMC 50 















CAMCORDER ACCESSORIES 
VIDEO TRIPOD. 69.95 
39.95 | CAMCORDER CASE 39.95&UP 
29.95 | VIDEO LITE 59.95&UP 
49.95 | WIDE ANGLE OR TELE. LENS 49.95 
49.95 | 2 HR BATTERIES 49.95 & UP 
49.95 | CHARACTER GENERATOR CALL 


Canon PERSONAL 



































989.95 
949.95 
989.95 8 VMT395 





VMT385, 279.95 VMT390 


409.95 VMI59S 


329.95 |screen effect, phase bars or flicker, 
479.95 |COMMon fo other video methods 






——_ 



























FOR CAMCORDER SALES ADVISER. YOU WILL] GE 9710 CALL! ] VMT630HF 569.95 VMI670HF 744.95 VIDEO VENTURES Conn 
RECEIVE COURTEOUS EXPERT ADVICE. MAGNAVOX 8297 LOWEST PRICE! § ViMT590 379.95 VMT400 §44.95|GOKO IC-301 for Super 8 1799.90 «CPC» 
Piktelde oe GOKO TC 302!orReguiar8 1799.90 | RENT TAPE STABILZER 1700 CALL! Ne hall g 
VHS CALL! JVC GOKO VS.10 Print Converter CALL! | Dramatically improves resolution & roe \ 
ZENITH VM 62000 899.95 509.95 HRDS70 —-739.95 Re CaTASER ee - 
MINOLTA CR 3000 CALL! 289.95 HRD170 GALLI | SOKO LL-40 Camera Stand for placing ar 


SEG. COLORIZER - VC1 

68.00 | AUDIO VIDEO PROCESSOR 7010 
SPECIAL EFFECTS CREATOR VSEC-1 
COLOR PROCESSOR 7100 
SHOWMAKER AMPLIFIER. 


CALL! 
CALL! 
CALL! 
CALL! 
CALL! 








Video Camera directly opposite 
exit lens of any GOKO converter 


NEW MINOLIA C3300 
TOSHIBA SK 60K 


8MM 
1289.95 | NEW SONY CCD-110 


LOWEST PRICE 


bes ahs 899.95 


1129.95 
1129.95 


PANASONIC PV 220 HQ AK 
PANASONIC PV 300 HQ 
PANASONIC AG 155 HQ. 
PANASONIC AG 160 


MAGNAVOX 


229.95 9530 
284.95 9558 











279.95 
419.95 











529.95 9565 KIWI BAGS 


LOWEST PRICE! 649.95 


PERSONAL COPIERS 

















































OLYMPUS VX 403 4469.95 | SONY CCD V8 AFU 899.95 | SOME MAGNAVOX PRICES INCLUDE REBATE WE ARE THE NATION'S FOREMOST vidicraft PC.3 5.2 

: : C 399.95 PC-20 569.95 
NEW OLYMPUS VX 404 CALL! | SONY CCV3-AF 989.95 NEC DEALER IN KIWI BAGS CALL! AERO DETAILER III|PC-5 489.95 PC-25 689.95 
ZENITH 7400 CALL CALL! 965 CALL! DX 2000 CALL! LOWE PRO $169 [Post 509.95 
HITACHI VM 5000 1069.95 CALL! TOSHIBA ACTION PAK 89.95 | seq200 GEIL AN bwitcn ca 

witcher Ak 

RCA CMR300 PRO-WONDER 1079.95 | KYOCERA FINEMOVIE CALL! CALL! DX7 649.95 DETAILER IV CALL IVE 100 iM CALL Canon f ey «| 
PENTAX PVC 55A CALL! | KODAK 3460 939.00 - —| VIDEO ACCESSORIES AV PROCESSOR CALL IVE 200 cat! FAXPHONE1O 4 fy 
MINOLTA CR 1200 AF HQ LOW PRICE | KODAK 5460 1089.95 SUNPAK S|AME HOUR BATTERY. 149.95 LYIO-COLOR PROCESSOR CALL 4 Gay 
GEVC 9610 CALL | OLYMPUS VX 804 LOWEST 40 AMP HOUR BATTERY 79.95 VIDEO TRIPODS 1 2 3 7.95 
QUASAR VM 20 HO 1149.95 | OLYMPUS Vx|802 CALL! VIDEO LIGHTS 5 HOUR NI-CAD 79.95 | SLIK 112V 59.95 SLIK 212V 69.95 








MAGNAVOX 8293 1089.95 | MINOLTA CR 8000 S 
NEC V30 PRO. ‘CALL! | PENTAX PVC 8004 
ee . 

wz Photron Marketing, Inc. 


Fen) 256 West 38th Street 
New York, N.Y. 10018 


LOWEST BSUNPAK 3001 WORLDS 
LOWEST IFIRST AUTOMATIC SPECIAL 





TAPE REWINDER: 
TELE CINE CONVERTER 


49.95 | BOGEN 3124 FLUID HEAD 
BOGEN 3140 FLUID HEAD 


BUSINESS HOURS 
WED. 9:00AM-6:00PM 
FRI. 9:00AM-2:45PM 

RETAIL & INFORMATION SERVICES CLOSE 1 HOUR EARLIER EXCEPT SUN & WED 


89.95 
139.95 


















MINOLTA MAXXUM CALL! 
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SUN. 10:00AM-4:00PM 










FOR SAME DAY SHIPPING SEND CERTIFIED CHECK OR MONEY ORDER SHIPPING 
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than rent, tapes. 

Warner’s Mike Finnegan acknowledges 
that the company has received a “number 
of complaints” about bad Macrovision-en- 
coded tapes. Will it cause the company to 
stop using Macrovision? Only if another 
copy protection system is developed. “We 
are constantly looking for more effective 
anti-copying methods,” Finnegan says. 
But, as anyone who has lived through 





Copyguard and Macrovision knows, copy 
protection schemes always seem to affect 
picture quality. (See this month’s “TV 
Den” for more on Macrovision.) 

These trends should make it possible for 
companies to sell tapes more efficiently: by 
creating new audiences and going after 
them on their own ground, by offsetting 
production costs with sponsors and com- 
mercials, by paring away less profitable 
formats, and by making tapes harder to 
duplicate. But the big question—whether 
this will lead to better, more diverse pro- 
gramming—remains to be answered. 
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Group Efforts 


MONTY PYTHON’S FLYING CIRCUS, VOLS. 1-3 
1970, 1972. Dir. Ian McNaughton. 3 cas. 60m. 
ea. Paramount. 


AND NOW FOR SOMETHING 

COMPLETELY DIFFERENT 

1972. Dir. Ian McNaughton. 89m. (PG) 
RCA/Columbia. 


MONTY PYTHON AND THE HOLY GRAIL 
1974. Dir. Terry Gilliam, Terry Jones. 90m. 
B/V/LV (PG) RCA/Columbia. 


MONTY PYTHON’S LIFE OF BRIAN 
1978. Dir. Terry Jones. 94m. (R) Hi St Warner. 


MONTY PYTHON LIVE 

AT THE HOLLYWOOD BOWL 

1982. Dir. Terry Hughes, Monty Python. 78m. 
(R) Thorn. 


MONTY PYTHON’S THE MEANING OF LIFE 
1983. Dir. Terry Jones. 107m. (R) St MCA. 


Individual Projects 


FAWLTY TOWERS 

1975, 1979. John Cleese, Prunella Scales, 
Connie Booth; dir. John Howard Davies, 
Douglas Argent, Bob Spiers. 4 cas. 90m. ea. 
CBS/Fox. 


JABBERWOCKY 
1977. Michael Palin; dir. Terry Gilliam. 104m. 
(PG) B/V/LV RCA/Columbia. 


RIPPING YARNS 

1977, 1979. Michael Palin; dir. Terry Hughes, 
Jim Franklin, Alan Bell; wr. Palin, Terry Jones. 3 
cas. 90m. ea. Hi cc CBS/Fox. 


THE RUTLES—ALL YOU 

NEED IS CASH 

1978. Eric Idle, Neil Innes, Rikki Fataar, 
Michael Palin; dir. Gary Weis, Idle; wr. Idle. 
70m. Pacific Arts. 


TIME BANDITS 

1981. Sean Connery, Shelley Duvall, John 
Cleese, Michael Palin; dir. Terry Gilliam. 110m. 
(PG) Paramount. 


THE MISSIONARY 
1982. Michael Palin, Maggie Smith, Trevor 
Howard; dir. Richard Loncraine; wr. Palin. 
86m. (R) Thorn. 


YELLOWBEARD 

1983. Graham Chapman, Peter Boyle, Peter 
Cook, Eric Idle, John Cleese; dir. Mel Damski. 
101m. (PG) Vestron. 


A PRIVATE FUNCTION 

1984. Michael Palin, Maggie Smith, Den- 
holm Elliot; dir. Malcolm Mowbray. 89m. (R) Hi 
Thorn. 


BRAZIL 

1985. Jonathan Pryce, Kim Greist, Robert 
DeNiro, Michael Palin; dir. Terry Gilliam. 
132m. (R) Hi St ss cc B/V/LV MCA. 


Miscellaneous 


SATURDAY NIGHT LIVE: 

ERIC IDLE VOL. 1 

1976. Not Ready for Prime Time Players. 64m. 
Warner. 

SATURDAY NIGHT LIVE: 

ERIC IDLE VOL. 2 

1979. Not Ready for Prime Time Players. 70m. 
Warner. 














SATURDAY NIGHT LIVE: 

MICHAEL PALIN 

1979. Not Ready for Prime Time Players. 67m. 
Warner. 


THE SECRET POLICEMAN’S 

PRIVATE PARTS 

1981. Michael Palin, Graham Chapman, Terry 
Gilliam, Neil Innes. 77m. Media. 


THE SECRET POLICEMAN’S OTHER BALL 
1982. John Cleese, Graham Chapman, Michael 


HOW | WON THE WAR 
1967. Lennon, Michael Crawford; dir. Richard 
Lester. 111m. (PG) MGM/UA. 


THE MAGIC CHRISTIAN 

1970. Peter Sellers, Starr, Raquel Welch, 
Christopher Lee, Spike Milligan; dir. Joseph 
McGrath. 88m. Republic. 

THAT'LL BE THE DAY 


1973. David Essex, Starr, Keith Moon; dir. 
Claude Whatham. 86m. HBO/Cannon. 
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Ones in 1958. 

A few blacklistees clawed their way back 
to prominence: Will Geer. for example, as 
the paterfamilias of TV’s Waltons, and 
Howard Da Silva as Benjamin Franklin in 





the musical 1776. Yet the list of those who 





Palin, Terry Jones; dir. Roger Graef. 101m. (R) 
MGM/UA. 
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didn’t is much, much longer. Some exiles, 


For programming addresses, see “Sources” on like Chaplin and screenwriter Donald 
last page of “Directory.” 


Ogden Stewart, their spirits broken, re- 
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The Beatles Together 


A HARD DAY’S NIGHT 
1964. B&W. Beatles, Victor Spinetti; dir. 
Richard Lester. 90m. (G) B/V/LV Hi MPI. 


HELP! 
1965. Beatles, Leo McKern, Victor Spinetti; 
dir. Richard Lester. 90m. (G) Hi MPI. 


MAGICAL MYSTERY TOUR 
1967. Beatles, Victor Spinetti; pr./dir. Beatles. 
55m. Media. 


THE COMPLEAT BEATLES 

1982. Beatles, George Martin, Mick Jagger; dir. 
Patrick Montgomery. 120m. B/V/LV 
MGM/UA. 

THE BEATLES LIVE 


wnes NOT HW st an mA 





*k*k* ALL NEW kx 
Latest Products, Specs, Prices 


BUYERS GUIDE SPECIALS 
FOR 1987-88 


> VCR & CAMCORDER BUYERS GUIDE <q 
Covers Tabletops, Portables & Camcorders; Hi-Fi & 8mm; Players, 
Cameras & Accessories; Summer Programming Review & Buying Tips 
(Publication Date: June 2) 


p> TV & MONITOR BUYERS GUIDE < 
Covers All TVs & Monitor/Receivers, from Pocket to Projection; 
Accessories; Fall Programming Review & Buying Tips 
(Publication Date: August 18) 


p> 1988 BUYERS GUIDE & TEST ANNUAL <q 
Covers Products in All Video Categories: Blank Tapes & Prerecorded 
Programs; Rounds Up Year’s Videotest Reports 
(Publication Date: November 3) 


> AUDIO/VIDEO BUYERS GUIDE <q 
Covers Stereo & Hi-Fi VCRs, TVs & Monitor/Receivers; 8mm VCRs 
with PCM Audio; Videodisc/CD Players; Hi-Fi Blank Tape 
(Publication Date: January 29, 1987) 


Subscribe Today — and Save 


Take advantage of this pre-publication subscription offer and 
you’ll get the next four VIDEO Magazine Buyers Guide Specials 
for only $9.95. 

At the newsstand, you’d pay $15.80 for these special issues at 
the cover price of $3.95 each. And if you ordered them by mail as 
each is published, you’d pay an additional $1.00 each for postage 
and handling, making the total cost $19.80. 

Subscribe now and save almost HALF the total home-delivered 
cost! 

Perhaps even more important, you'll be assured of home 
delivery. No newsstand sell-outs to face. No separate orders to 
mail. You’ll save time, shoeleather — and money — when you 
subscribe at this bargain pre-publication rate. 

Tear off and mail the order card to reserve your copies. Today. 





Our best salesmen are customers who — from us. 


ay) My y 


hist 





MAGAZINE 
SPECIALS 


Pre-Publication 
Subscription 
Certificate 








Yes, reserve my copies of VIDEO’s next four special issues 
— VCR & Camcorder Buyers Guide, TV & Monitor 
Buyers Guide, 1988 Buyers Guide & Test Annual, and 
Audio/Video Buyers Guide — and rush each to me as it is 
published, about every three months. 





Name 
(please print) 
Address 
City 
A Re NRC re Re a 
CO My payment of $9.95 is enclosed VM/87 


(check or money order made payable to VIDEO) 
Please check one: [] New Subscription CJ Renewal 
All orders must be prepaid. For Canada & other foreign countries, add $4.00 in U.S. funds. 
TEAR OFF AND MAIL TO: VIDEO Magazine Specials 


460 West 34th Street 
New York, NY 10001 
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than rent, tapes. 

Warner’s Mike Finnegan acknowledges 
that the company has received a “number 
of complaints” about bad Macrovision-en- 
coded tapes. Will it cause the company to 
stop using Macrovision? Only if another 
copy protection system is developed. “We 
are constantly looking for more effective 
anti-copying methods,” Finnegan says. 
But, as anyone who has lived through 


Copyguard and Macrovision knows, copy PYTHON VIDEOGRA PHY | 
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protection schemes always seem to affect 
picture quality. (See this month’s “TV 
Den” for more on Macrovision. ) 

These trends should make it possible for 
companies to sell tapes more efficiently: by 
creating new audiences and going after 
them on their own ground, by offsetting 
production costs with sponsors and com- 
mercials, by paring away less profitable 
formats, and by making tapes harder to 
duplicate. But the big question—whether 
this will lead to better, more diverse pro- 
gramming—remains to be answered. 
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Group Efforts 


MONTY PYTHON’S FLYING CIRCUS, VOLS. 1-3 
1970, 1972. Dir. Ian McNaughton. 3 cas. 60m. 
ea. Paramount. 


AND NOW FOR SOMETHING 

COMPLETELY DIFFERENT 

1972. Dir. Ian McNaughton. 89m. (PG) 
RCA/Columbia. 


MONTY PYTHON AND THE HOLY GRAIL 
1974. Dir. Terry Gilliam, Terry Jones. 90m. 
B/V/LV (PG) RCA/Columbia. 


MONTY PYTHON’S LIFE OF BRIAN 
1978. Dir. Terry Jones. 94m. (R) Hi St Warner. 


MONTY PYTHON LIVE 

AT THE HOLLYWOOD BOWL 

1982. Dir. Terry Hughes, Monty Python. 78m. 
(R) Thorn. 


MONTY PYTHON’S THE MEANING OF LIFE 
1983. Dir. Terry Jones. 107m. (R) St MCA. 


Individual Projects 


FAWLTY TOWERS 

1975, 1979. John Cleese, Prunella Scales, 
Connie Booth; dir. John Howard Davies, 
Douglas Argent, Bob Spiers. 4 cas. 90m. ea. 
CBS/Fox. 


JABBERWOCKY 
1977. Michael Palin; dir. Terry Gilliam. 104m. 
(PG) B/V/LV RCA/Columbia. 





SATURDAY NIGHT LIVE: 

MICHAEL PALIN 

1979. Not Ready for Prime Time Players. 67m. 
Warner. 


THE SECRET POLICEMAN’S 

PRIVATE PARTS 

1981. Michael Palin, Graham Chapman, Terry 
Gilliam, Neil Innes. 77m. Media. 


THE SECRET POLICEMAN’S OTHER BALL 

1982. John Cleese, Graham Chapman, Michael 
Palin, Terry Jones; dir. Roger Graef. 101m. (R) 
MGM/UA. 
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The Beatles Together 


A HARD DAY’S NIGHT 
1964. B&W. Beatles, Victor Spinetti; dir. 
Richard Lester. 90m. (G) B/V/LV Hi MPI. 


HELP! 
1965. Beatles, Leo McKern, Victor Spinetti; 
dir. Richard Lester. 90m. (G) Hi MPI. 


MAGICAL MYSTERY TOUR 
1967. Beatles, Victor Spinetti; pr./dir. Beatles. 
55m. Media. 


THE COMPLEAT BEATLES 

1982. Beatles, George Martin, Mick Jagger; dir. 
Patrick Montgomery. 120m. B/V/LV 
MGM/UA. 


THE BEATLES LIVE 
1964. B&W. Beatles. 20m. Hi Sony. 


READY STEADY GO! VOLUME | 
1983 comp. B&W. Beatles, Rolling Stones, 
Who, Animals. 60m. HBO/Cannon. 


READY STEADY GO! VOLUME II 

1984 comp. B&W. Beatles, Rolling Stones, 
Who, Beach Boys, Jerry Lee Lewis, Marvin 
Gaye. 60m. HBO/Cannon. 


READY STEADY GO! VOLUME III 
1985 comp. B&W. Beatles, Rolling Stones, 
Marvin Gaye. 57m. HBO/Cannon. 


The Beatles Apart 


IMAGINE: JOHN LENNON 
1972. Lennon, Yoko Ono. 55m. Hi St B/V/LV 
Sony. 


JOHN LENNON: LIVE IN NEW YORK CITY 
1985. Lennon, Yoko Ono, Elephant’s Memory. 
55m. Hi Sony. 


ROCKSHOW 
1981. McCartney and Wings. 102m. 
HBO/Cannon. 


GIVE MY REGARDS T0 BROAD STREET 

1984. McCartney, Starr, Linda McCartney, 
Bryan Brown, Ralph Richardson, Tracey 
Ullman; dir. Peter Webb; wr. McCartney. 
109m. (PG) Hi St cc CBS/Fox. 


RUPERT AND THE FROG SONG 


HOW | WON THE WAR 
1967. Lennon, Michael Crawford; dir. Richard 
Lester. 111m. (PG) MGM/UA. 


THE MAGIC CHRISTIAN 

1970. Peter Sellers, Starr, Raquel Welch, 
Christopher Lee, Spike Milligan; dir. Joseph 
McGrath. 88m. Republic. 

THAT'LL BE THE DAY 

1973. David Essex, Starr, Keith Moon; dir. 
Claude Whatham. 86m. HBO/Cannon. 





For programming addresses, see “Sources” on 
last page of “Directory.” 
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Ones in 1958. 

A few blacklistees clawed their way back 
to prominence: Will Geer. for example, as 
the paterfamilias of TV’s Waltons, and 
Howard Da Silva as Benjamin Franklin in 
the musical 1776. Yet the list of those who 
didn’t is much, much longer. Some exiles, 
like Chaplin and screenwriter Donald 
Ogden Stewart, their spirits broken, re- 
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1985. Anim. 22m. St Family. LV Pioneer. . 

° Full U.S.A. warrantees ¢ C.0O.D. orders accepted 
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THE CONCERT FOR BANGLADESH 
1971. Harrison, Starr, Bob Dylan, Eric Clapton. 
90m. St HBO/Cannon. 


CARL PERKINS: BLUE SUEDE SHOES 

1986. Perkins, Harrison, Starr, Eric Clapton, 
Dave Edmunds; dir. Tom Gutteridge. 60m. Hi 
St MCA. 


Non-Musical Appearances Pal 


JOHN LENNON: INTERVIEW WITH A LEGEND 
1981. Lennon, Tom Snyder. 60m. Karl. 


¢ Shipped double-boxed No orders charged until shipped 
* Factory fresh-sealed Overnight shipping 


Camcorders, VCRs, Monitors, TVs, CDs, Answering Machines, 
Telephones, Blank Audio/Video Tape, Lights, Tripods, Bags. and a full 
line of accessories. Panasonic -Sony-JVC Industrial Equipment. 


Home Electronies Hottine inc. 42-16 43rd Avenue, Sunnyside, N.Y. 11104 


Secam NTSC z= Mon.-Fri. 10-7 
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turned only fitfully to screen work and nev- 
er lived in the U.S. again. 

Some of the more celebrated, like hu- 
morist Dorothy Parker and playwright Lil- 
lian Hellman, both with substantial screen 
credits before the blacklist, never returned 
to Hollywood. Others, like Gale Sonder- 
gaard, who won a Best Supporting Actress 
Oscar for Anthony Adverse in 1936, and 
Anne Revere, an Oscar winner for Nation- 
al Velvet in 1945, strived for but never 
resumed their previous status. 

The legacy of the blacklisted generation 
is significant, as even a brief survey shows. 
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Comedy? You want comedy? Those left- 
ists were funny! Start with Lardner Jr.’s 
Oscar-winning scripts for Woman of the 
Year and, 25 years later, M*A*S*H. Then 
there’s Allen Boretz, co-writer of Room 
Service (a better Broadway play than Marx 
Brothers movie, he maintained) and The 
Girl From Jones Beach, with Ronald 
Reagan. Don’t forget Robert Lees and 
Fred Rinaldo, the writing partners behind 
the wackiest Abbott and Costello outings; 
writer-producer Sidney Buchman, who 
helped shape The Awful Truth, Holiday, 
Mr. Smith Goes to Washington, Here 
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Comes Mr. Jordan, and The Talk of the 
Town; and Donald Ogden Stewart, who 
adapted for film the hit play The Philadel- 
phia Story. Chaplin, of course, tops every- 
one’s list. 

You're in a more dramatic mood? A 
partial list of yet unmentioned classics that 
owe a debt to blacklisted writers includes 
Public Enemy by John Bright, Little Caesar 
by Francis Faragoh, Force of Evil and Body 
and Soul by Abraham Polonsky, Champion 
by Carl Foreman, The Letter, Sergeant 
York, and Casablanca by Howard Koch, 
Dead End by Lillian Hellman, Watch on the 
Rhine by Hellman and Dashiell Hammett, 
Gun Crazy by Dalton Trumbo, A Star Is 
Born by Dorothy Parker, Roman Holiday 
by Ian McLellan Hunter, and A Place in the 
Sun by Michael Wilson. 

Message pictures were the forte of the 
Old Left. Not all are as dated as Song of 
Russia and Mission to Moscow—two of the 
leading candidates in HUAC’s Most Black- 
listed Film category. Between them, writ- 
ers like Lardner Jr., Polonsky, Trumbo, 
and Waldo Salt, and directors like Losey, 
Dassin, and Ritt made some of the most 
enduring anti-war, anti-racism, pro-labor 
films of all time. 

If you had to put one message picture in 
a time capsule, it might well be Salt of the 
Earth, “the most important single achieve- 
ment of the blacklisted,” according to Lar- 
ry Ceplair and Steven Englund in The In- 
quisition in Hollywood. 

The black & white Salt was shot on loca- 
tion in New Mexico in 1953. It depicts the 
true events of a bitter strike of Latino zinc 
miners in the Southwest. A relatively un- 
sung, adroit screenwriter, Michael Wilson, 
came up with a textbook lesson in work- 
ing-class politics couched within a deep- 
ly-felt, visionary sub-plot—the rising femi- 
nist consciousness of the workers’ wives. 

Though it won major awards in Europe, 
it received scant distribution in the U.S. 
The reason? Its creative team also includ- 
ed composer Sol Kaplan, director Herbert 
Biberman, producer Paul Jarrico, and Will 
Geer, the nominal star, among a cast of 
real-lifers. All were unemployable in Holly- 
wood thanks to the blacklist. 

The blacklist is still, for many, a 
bitter and unresolved episode in our 
history Academics dispute what 
occurred and why. There are Hollywood 
blacklistees who assert the horror never 
did end, for them at least. And we have a 
President, then a movie star and industry 
spokesman, who swears the damn thing 
never happened in the first place. 

As the Cold War resumes, with fresh 
spy trials and Russophobic movies like 
White Nights and Rocky IV, it is important 
to remember the example of the blacklist- 
ed generation. If and when there is another 
blacklist, there will also be the moral prec- 
edent of those who stood up and refused to 
cave in, whatever the personal conse- 
quences. “More did (in Hollywood) than 
didn’t,” says Paul Jarrico, simply. Their > 
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EST. 1950 y 
OUR ONLY STORE 





VIDEO 
DISCOUNTS 


ON ALL YOUR 
VIDEOGRAPHIC NEEDS 


64 WEST 36TH STREET 


NEW YORK CI 
(BETWEEN 5th 


TY, N.Y. 10018 
& 6th AVENUE) 


VISIT OUR RETAIL LOCATION 


ON 36th STREET OR 


CALL US TOLL FREE 


1-800-223-0322 


VHS CAMCORDER PACKAGES 


PANASONIC PV-300 

3 LENS 20 PIECE OUTFIT 
Outfit Includes: PV-300 * Wide 
Angle Lens © Telephoto Lens * AC 
Adapter * Battery Pack # 4/T-120 
Tapes * Head Cleaner * Video Lens 
Cleaning Kit * 3 Filters © Tripod 


Video Lite $1 188 


RCA CMR-300 
3 LENS 20 PIECE OUTFIT 


Outfit Includes: CMR-300 * Wide 
Angle Lens © Telephoto Lens « AC 
Adapter * Battery Pack « 4/T-120 
Tapes * Head Cleaner © Video Lens 
Cleaning Kit © 3 Filters * Tripod 


Video Lite $1, 198 


VHS- C CAMCORDER PACKAGES 


PANASONIC PV-100 
3 LENS 20 PIECE OUTFIT 


Outfit Includes: PV-100 * Wide 
Angle Lens Telephoto Lens « AC 
Adapter © Battery Pack © 4/T-120 
Tapes * Head Cleaner * Video Lens 
Cleaning Kit © 3 Filters © Tripod 


* Video Lite $1,098 


JVC GR-C7 
3 LENS 20 PIECE OUTFIT 


Outfit Includes: GR-C7 © Wide Angle 
Lens © Telephoto Lens * AC 

Adapter © Battery Pack © 4/T-120 
Tapes « Head Cleaner © Video Lens 
Cleaning Kit * 3 Filters © Tripod 


¢ Video Lite $998 


8mm CAMCORDER PACKAGES 


SONY CCD-V8 
3 LENS 20 PIECE OUTFIT 


Outfit Includes: CCD-V8 * Wide 
Angle Lens © Telephoto Lens * AC 
Adapter * Battery Pack ¢ 4/m-60 
Tapes « Head Cleaner * Video Lens 
Cleaning Kit © 3 Filters © Tripod 


Video Lite $978 
8mm CAMCORDERS 


* SONY CCD-110 

* KYOCERA KD-1100 
* KYOCERA KID-2010 
* NIKON AN-800 

* NIKON VN-800 

* PENTAX PV-C800 

¢ CANON VM-E1 

© CANON VM-E2 

© OLYMPUS VX-801 
© KODAK MVS-3460 
* KODAK MVS-5460 
¢ CHINON POCKET 8 


PANASONIC 
VCR’S 


JVC 
VCR’S 


SONY CCD-V3 
3 LENS 20 PIECE OUTFIT 


Outfit Includes: CCD-V3 ¢ Wide 
Angle Lens © Telephoto Lens « AC 
Adapter © Battery Pack © 4/m-60 
Tapes * Head Cleaner * Video Lens 
Cleaning Kit ¢ 3 Filters © Tripod 

* Video Lite 


VHS CAMCORDERS 


© PANASONIC AG-155 
* PANASONIC AG-160 
© OLYMPUS VX-403 
* OLYMPUS VX-404 

© HITACHI VM-5000 
* MINOLTA CR-1200S 
© MINOLTA CR-3000S 
* RCA CPR-100 

© PENTAX PV-C5SA 

¢ MAGNAVOX VR-9565 
© SHARP VC-C20 

° GE VC-9610 


CANON 
VCR’S 





PV-1361 
PV-1364 
PV-1365 Call 
PV-1560 $298 


ZENITH 
VCR’S 


$248 
$268 


0-170 
0-180 
HRD-470 
HRU-570 


VCR’S 


MINOLTA 


$268 
$298 
Call 
Call 


VR-HF600 
VR-HF710 
VR-HF720 
VM-E10 


PANASONIC 
VCR’S 





VR-1810 
VR-1820 
VR-1870 
VR-4200 


MV-20S 
MV-30S 
MV-40S 


(Between 5th & 6th Ave.) 
New York City, N.Y. 10018 


ORDER NOW! PHON' 


TOLL FREE 1- 


PV-1564 
PV-1642 
PV-1742 


Call 
Call 
Call 


9:30am-8:00pm 
Sunday 10:30am-6:00 


E ORDERS ONLY CALL 
800-223-0322 


N.Y. Residents/Information Call 212/695-7133 


Use Your MasterCard 


Visa, American Express 


or Send Money Order. Certified Checks 


|All merchandise brand new factory fresh 


Minimum shipping & handling charges 


$14 95 For mailorders please call betore sending sn money order All prices subject to 
Imanutacturers increase decrease Retunds within 7days only with orginal packaging 
& unfilled guarantee card Some merchandise carries international guarantee USA 


uarantee may be additional No returns at 


ccepted without prior verbal authorization 


ustomer service between 12pm-6pm Pictures are for illustration purposes only 


Not responsible for typographical errors 


Consumer Atfairs License #800-253 
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=™ Gace ata mete 
IDEO DATA SERVICES 


oO 


&,. 24 Grove Street 
eD> Department V 
Pittsford, NY 14534 
(716) 385-4773 (24 hr.) 


TilltMdateite 


New York, N.Y. 10022 


735 Lexington Ave., 3rd Fl., 


or 140 E. 59 St. opp. Bloomingdales 


CALL US FOR THE FULL LINE OF 
NATIONAL, SONY, JVC, 
PAL/SECAM SYSTEMS 


VIDEO & 


CAMCORDERS 


PANASONIC 
PV-1361 
PV-1461 
PV-1560 
PV-1563... 
PV-1642 
PV-8600 
PK-452 .. 
PV-100 
PV-200 
PV-300...1225.00 


PRO VIDEO 

CALL AG1210....389.50 
WVF2 729.95 AG1950....999.95 
WV3250 CALL AGA95S CALL 
WV2170...699.95 WV3260 BAF 1090 
AG155....1199.00 AG160....1299.00 
AG6400 ..1320.00 AGSO0.....849.95 


RCA RECORDERS 
95 ...285.00 


AG2400. 


VMT285 VMT2! 

VMT385 319, 00 VMT390 ...305.00 
VMT395..1339.00 VMT400 ...495.00 
VMTS90..1339.00 VMT595 ...475.00 
VMT630..1569.00 VMT670...699.00 
VLP900 ..1399.00 VLP970 CALL 
VLP800....299.00 CLCO20 CALL 
CMR200...899.95 CMR300 1150.00 
NEW! CPR100 999.99 
D180 CALL CD188 CALL 
AV064 Battery Pack 104.50 
Character Gen 199.00 
Wireless Mike 98.00 
Lens Extender 85.00 
Multi Voltage AC Adapter 108. 0 
Batt. Connector 

ACHI 
VC-1600...599.95 VT-1570 529 
VT-87 439.99 VT-1430 365 
VT-1800A ....CALI VM-2000 909 
VT-1100 HO ..299 VT-1310 329 
VT-94A 349 T1410 299 
VT-2100 989 VM-5000 ....CALL 
VT-1450 425 VT-1720 535 
Jvc 

HRD-756 ....CALL HRD-370 475 
HRD-180. 309 GXN-8 489.95 
HRD-170 299 HROD-570..719.95 
HRS-200 ..649.95 GRC-2 785 
GRC-7U 949.00 GXN-80 CALL 
HRS-100 325 HRD-470 569.99 
For Industrial CALL 
JVC TC-20 Tape 4.60 


ZENITH 





VR-4100 649 VR-3100 474.95 
VR-2300...585.00 VR-1810...279.00 
VR-2220...464.95 VR-11820 299.95 
VM-6200 ..879.00 VC-1100.....CALL 
VM-7100 ....CALL VR-1870 3389.00 
VR-3220...560.00 VR-3300...589.95 


SONY 
SL-1000...999.95 CCD V-110..1299 
SLHF-100 .285.95 SLHF-750 .. CALL 
SLHF-70.....CALL BMC-660....899 
SLHF-600.....449 CCDVBAFU....999 
SLHF-T7...449.95 PAKB......769.95 
SLHF-900 599.95 CCD-V3... 999.95 

MAGNAVOX 
9510.......259.95 9520 ......249.00 
9535.......295.00 9540.......349.95 
9545.......299.00 9550... 299:00 
9555.......999.00 9560... *55.00 
9525.......289.00 8293... 1099.00 
8297 GALL 9558 "419.00 
8485......299.95 9565 
Video Writer 2o0's5 

NEC 
951 495.00 961.........649.95 
901 289.95 925... 349.95 
965......674.95 915... 259.95 
V-20......4195.00 DX-2000....674.95 
V-30 CALL DX-1000.... CALL 


MINOLT, 
CR1100HQ....999 CR1200HQ ..CALL 
MV 20S......CALL MV 60S......CALL 
MV 40S......CALL CR8000SAF CALL 
CR3000SAF ...799 CR1000....699.95 


GENERAL ELECTRIC 





VR7100 ......255 VR7115. 235 
VR7120........269 VR7145. M5 
VA7150........320 VR7175, 385 
VR7215........299 VR7245. 329 
VR7250. 395 VR7270. 479 
VR7320........495 VR7350. 549 
VR7400. 625 VR9610 1050 
PENTAX 
PVT30 CALL PVT35A......CALL 
PVT150......CALL PVC11A ...949.95 
PVC33A ...999.95 PVC55A. CALL 
PVC800A CALL 
CANON 
VME2 CALL VR-40 CALL 
VMEt 899.95 HF720 689.00 
VC-200 ....495.00 VR-10 349,00 


== SPECIAL ——— 


: VHS 
CAMCORDER 
ONLY 
$995.00 











FISHER 
389.00 940. 449.50 
529.95 980. 
TOSHIBA 
255.00 5900 545.00 
265.00 DX-7 
CALL OX-3 
309.95 SK-60 .. 480. 00 
SANYO 
1250 295.00 1900 549.95 
KODAK 
MVS 5380 ....899 MVS 5460...1099 
MVS 3460 ....949 MVS 3440 ....799 
MVS 5360 ag MVS 5380 ... 879 
MVS 5550 MVS 3360 ....619 
MVS460 ti MVS 440......375 
OLYMPUS 
‘Olympus 
New 
Vx-804 
Movie 
Camcorder 
VX-402 ....999.95 VX-404 CALL 
VX-801 CALL 
Kyocera 8mm Camcorder 945.00 
Nikon 8mm Camcorder CALL 
Elmo ECR 8mm 1229.95 
Aiwa CV-80A 999.95 





SHOWTIME 
AV Processor CALL 
Video Color Proc. CALL 
System Switches CALL 
Creator CALL 
Gen. Syne. CALL 
Colorizer CALL 
Stabilizer CALL 


BIT 
TR-7000 VCR Multiplying System 58 95 
R-8000 Reciever 


VIDI CRAFT 
499 IVE-100 
149 Pro Amp 
Detaller IV.....269 H3V CALL 
AN Switch....219 Stereo Syn ....159 
SEG-200...329.95 A/V Process 289 





149 
229 


CCU-120 
Detailer INt 


Write For Our 
Ambico & Tee Gee Catalog!! 









Provide a unique video 
photography service for Businesses 


and Consumers. 


NW C-Yotart<-Yo Brel Ofsy-WM Kololonrmet eel 
Entrepeneur, it's the No. 1 growth 
business. VDS is the largest 
Lfoyoytole mT are Col-BreW \fosaloW -Ceol-saloled 


The complete package includes all 
equipment, forms, training, back- 


[ry eM reQood.<-lerele monele Msl-IloMotct-t11 (et Verh 
(@looeW of- We] cosat-ToMot-Mom fot aca steel) 
business. Is much more profitable 
than a video store. Now in 36 states. 
Complete package is $13,950. 


W Kos (Tot os Von me OM{-Toilt Wel o} Zest io) o)(-} 
future, call now for our information 
joleCol <olo(- Ol at-silo YAO LO Mer hatele} 
pekosseX Wo Colob¢-Tt-MoteXe Wo) eCoyel-a 


Orders Only: (800) 372-3700 


For Orders and Information: (212) 644-1998 


Hrs.: Mon.-Thurs. 9-6; Fri. 9-2; Sun. 10-5; Sat. Closed 


VIDEO ACCESSORIES 


Video Light 300w 


Video Camera Strap 18 
Video Filter Kit 14.95 
Video Recorder Bag 29.95 
Video Head Cleaner 8.95 
Video Telecine Adapter 27.95 
Video Power Pak 29.95 
Video Wide Angle Lens 34.95 
Video Telephoto 44.95 
Video AC Light 34.95 
Video AC-DC Light .. 44.95 
Azden Wireless Mike 74.95 
New Azden WMS-20 94.95 
500-W Fan Cooled 99.50 
Video Camera Wide tele Kit 34.95 
Video from Slides 49.95 
Mobilizer # 1 47.95 
Sima Sound Catcher 74.95 
Sima Copy Kit 27.95 
C Mount tamera Adapter 14.95 
Tripod/Dolly/Caddy 99.95 
Tape Rewinder FF w/Counter ....34.95 
Pro Video A/V Proc 189.95 
VCR Rabbit 59.50 
Bunnies 35.00 
Multivision 3.1 CALL 
Scotch 4500 Batterry 79.00 
Scotch 2010 Battery 69.00 


AZDEN WIRELESS 
9 Microphone for Camcorders 
& Video Cameras 
Two Channels for 
Interference, Free 
Operation, up to 
100 Foot Range 
Special Price! 





















WR-10 74.95 

WMS-20 94. 95 
WMS-30 CALL 

AMBICO 
Decathlon NiCad Pak 76.50 
Decathlon Plus NiCad 119.95 
5 Amp. Batt. Belt 43.95 
10 Amp. Batt. Belt 59.95 
Telicine Converter 29.95 
Telicine Converter wititling 34.95 
V-0690 Speakers 87.95 
Telephoto 99.00 
Fisheye 44.95 
Closeup Wideview 41.95 
Hemispheric Lens 59.00 
Special Effects Kit 37.95 
Super Duper Enhancer 26.50 
Super Duper Stereo 36.50 
Camera Power Supply 59.95 
Zoom Microphone 49.95 
Tape Cleaning System 95.00 
Signa! Booster 35.00 
Special Effects Generator 429.00 
MTS Stereo Tune 230.00 
Tele Print Converter 41.00 
Power Supply Port. VCR 39.00 
Video Light Clamp 9.99 
Video Light Stand 35.00 
The Director 45.95 
Wireless Transmitter 39.00 
Universal Hard Case 55.00 
Fluid Head Tripod 85.00 
Wireless Microphone 60.00 
RECOTON 

V-622 MTS Stereo Recorder.....99.00 
Fred I! 124.50 
Fred I 144.95 
V-604A Stabilizer Enhancer 99.00 
V-615A Stereo Processor 149.00 
V-615 Mono Processor 99.00 
V-612 Master Controller 109.00 
V-621 Stereo Output 119.00 
V-800 breakout Box 49.00 
V-634 Fred SP-1 CALL 
V-632 Fred SP-II CALL 
V-633 Fred SP-IIl CALL 







ESCOR 
104.95 PRB-6.5 
74.95 PRB-10 
NC-2. 69.95 EX-5 
MM-5 79.95 BEX-012 
VL-100 Light 
VL-350B. 
VL-600 
VL-300 





NC-7 
NC-5, 














VIR-75 Trtipod 


PUTO MUUUULISMIUTIIMSMIMTMMel Minnie lionel iii sien) 


Master Charge, Visa & COD's accepted. Credit Card accounts 
charged at time or order. Add shipping, handling & insurance. Price 
Subject to change without notice. We are not responsible for errors. 


VIDEO LIGHTS 
OMEGA-REFLECTA 


3001 56.95 3002 67.50 
1000Video Light 39.95 
1000 FC ....95.95 1002 Ff 59.95 
2000 FC ..104.95 500 P 264.95 
100 FC 69.95 800 P 619.95 
Light Stand 24.50 
SUNPAK 
3000 (Manual 300W, AC) 54.95 
3001 (Auto 300W, re 84.95 
6001 (Aue 600W, AC. 114,95 
Extra Bulb 19.95 





3126 Head..44.95 


COOL-LUX 
#1 In Video Light 
C-4440 Mini-Cool Standard .......79.95 
C-4460 Mini-Cool AC/DC 99.95 
C-4401 Micro-Lux 54.95 
OLYMPIC 
Battery Packs 
C-4494 13amp. BELT 179.95 
C-4496 20amp. BELT 209.95 
C-4499 6.5amp. PACK 64.95 
AMBICO 
V-0100......51.50 V-0170......59.95 
V-0180......46.95 V-0185..... 49.95 
V-0190......67.50 V-0200.,....48'50 
SLIK 
U212........54.95 1120 44.95 
112V 49.95 212V 79.95 
J20VF .......49.95 122VF.. 69.95 
322VF......139.95 M322 ......109.95 
video V-700 Dolly 59.95 
722 Flow Motion Video Head 69:98 
BOGEN 
Tripods w/Heads 
3116.......129.95 3131.......149.95 
3118.......209,95 3132. ...114.95 
3120.......432.95 3135... 169.95 
3122 99.95 3140... 149.95 
3123.......109.95 3142. 149.95 
3124 a8. 50 3150.......199.95 
3125, 5 3170 


69.95 
3127 Dolly. 39.95 
3155 Spreader 19 
3063 Head..69.95 | 


VIDEO TAPES 


Panasonic T-120 
Maxell T-120 HG Gold 

Memorex T-120 PRO « 

JVC T-120 

Maxell T-120 HG. 

JVC TC 20 HG 

Sony T-120 

TDK 1-120 

TDK 1-120 EG + 

TDK T-120 PRO 

RCA 1-120 

RCA T-120 HG 

Scotch T-120EG 

Kodak T-120 

Kodak VCR Care Kit 2 
Polaroid 120 
Polaroid T120HG 
Sony P90 

Sony P120 
Kodak 7120 HGX 


9.93 
3156 Dolly 04.98 
3145 Caddy 19.95 


YerTaSaanarsp-pacvaae 
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COPIERS 


Canon ret 
cqpem 





CANON 
PC-14 549.95 PC-10 474.95 
PC-20......549.95 PC-24 679.95 
PC-25 699.95 PC-3 434,95 
PC-5 499.99 PC-5L 574.95 
Cartridges 54.95 
Color Cartridge 64.95 
Reducing Lens 29.95 
Legal Cassette 49.95 
PC Cabinet 74.95 
8¥%X11 Paper 4.50 
Canon Fax Phone 1175.00 
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courage—as well as the movies they 
wrote, directed, produced, and starred 
in—is their legacy. 


SELECTED VIDEOGRAPHY 


Angels with Dirty Faces 

1938. B&W. James Cagney, Humphrey Bogart, 
Pat O’Brien; dir. Michael Curtiz. 97m. CBS/ 
Fox. 


Body and Soul 
1947. B&W. John Garfield, Lilli Palmer, Ann 
Revere; dir. Robert Rossen. 104m. Republic. 


The Boy with Green Hair 
1948. Dean Stockwell, Pat O’Brien, Robert Ry- 
an; dir. Joseph Losey. 82m. King of Video. 


Bridge on the River Kwai 

1957. William Holden, Alec Guinness, Sessue 
Hayakawa; dir. David Lean. 161m. RCA/Colum- 
bia. 

Casablanca 

1943. B&W. Humphrey Bogart, Ingrid Berg- 
man, Claude Rains; dir. Michael Curtiz. 102m. 
CBS/Fox. 


Champion 
1949. B&W. Kirk Douglas, Arthur Kennedy, 
Ruth Roman; dir. Mark Roson. 99m. Republic. 


Coming Home 

1978. Jane Fonda, Jon Voight, Bruce Dern; dir. 
Hal Ashby. 127m. (R). CBS/Fox. 

The Defiant Ones 

1958. B&W. Sidney Poitier, Tony Curtis, Theo- 
dore Bikel; dir. Stanley Kramer. 97m. CBS/ 
Fox. 


, 


Dinner at Eight 

1933. B&W. John Barrymore, Jean Harlow, 
Wallace Beery; dir. George Cukor. 110m. 
MGM/UA. 


Force of Evil 

1949. B&W. John Garfield, Thomas Gomez, 
Marie Windsor; dir. Abraham Polonsky. 80m. 
Republic. 


The Front 

1976. Woody Allen. Zero Mostel, Michael Mur- 
phy; dir. Martin Ritt. 95m. (PG). RCA/Colum- 
bia. 

High Noon 

1952. B&W. Gary Cooper, Grace Kelly, Lon 
Chaney Jr.; dir. Carl Foreman. 85m. Republic. 
LV RCA. 


Johnny Got His Gun 

1971. Jason Robards Jr., Timothy Bottoms, 
Donald Sutherland; dir. Dalton Trumbo. 111m. 
(R) Media. 


Little Caesar 

1930. B&W. Edward G. Robinson, Douglas 
Fairbanks Jr., Glenda Farrel; dir. Mervyn Le- 
Roy. 80m. RCA. 

M*A*S*H 

1970. Donald Sutherland, Elliot. Gould, Sally 
Kellerman; dir. Robert Altman. 116m. (R). 
CBS/Fox. 


Midnight Cowboy 

1969. Dustin Hoffman, Jon Voight, Sylvia 
Miles; dir. John Schlesinger. 113m. (R). MGM/ 
UA. 

Mr. Klein 

1975. Alain Delon, Jeanne Moreau; dir. Joseph 


Losey. 123m. (R) RCA/Columbia. 


Mr. Smith Goes to Washington 

1939. B&W. James Stewart, Jean Arthur, Ed- 
ward Arnold; dir. Frank Capra. 130m. Hi 
RCA/Columbia. 


Monsieur Verdoux 
1947. B&W. Charlie Chaplin, Martha Raye; dir. 
Chaplin. 123m. CBS/Fox. 


Never on Sunday 
1960. B&W. Melina Mercouri, Jules Dassin, 
Tito Vandis; dir. Dassin. 94m. MGM/UA. 


The Philadelphia Story 
1940. B&W. Cary Grant, Katharine Hepburn, 
James Stewart; dir. George Cukor. MGM/UA. 


Public Enemy 
1931. B&W. James Cagney, Joan Blondell, Mae 
Clark; dir. William Wellman. 85m. CBS/Fox. 


Salt of The Earth 

1954. B&W. Rosaura Revueltas, Juan Chacon, 
Will Geer; dir. Herbert J. Biberman. 94m. Voy- 
ager. 


Tell Them Willie Boy Is Here 

1969. Robert Redford, Katherine Ross, Robert 
Blake; dir. Abraham Polonsky. 98m. (PG) 
MCA. 


True Grit 

1969. John Wayne, Kim Darby, Glen Campbell; 
dir. Henry Hathaway. 128m. (G). Paramount. 
LV RCA. 


Sources 

For key to abbreviations and address informa- 
tion on video companies, see “Programming 
Sources” at the end of “Directory.” 








Only NRI gives you a 27” high-resolution 


stereo color TV you build to prepare you 
for today’s video-servicing careers. 


Train in state-of-the-art video/audio servicing and become 2 
fully qualified service professional the uniquely successful NRI 





way. It’s hands-on training, at home. . . designed around 


the latest electronic equipment you build and keep as part 


of your training. 

Totally Integrated Hands-On Training 
Since NRI training 1s built around “‘learn by doing.”’ right 
from the start you conduct important experiments and 
tests with your professional digital multimeter. You 
assemble the remarkable NRI Discovery Lab and 
perform a complete range of demonstrations and 
experiments in the process. 

You Build a 27” Stereo TV 

During the assembly process of your top-of-the-line 
Heath/Zenith 27" TV, you learn to identify and 

work with components and circuits as they actually 
appear in commercial circuitry. Then. through tests, 
adjustments, and experiments, you quickly master 
professional troubleshooting and bench techniques. 


Learn at Home in Your Spare Time i 
You learn at your own convenience. in your own 

home, at your own comfortable pace. Your personal | 
NRI instructor and NRI’s complete technical staff will 
answer your questions, give you guidance and special | 
help whenever you may need it. 

Free Catalog Tells More | 
Send the coupon today for NRI’s big, 100-page color 
catalog, which gives you all the facts about NRI train- | 
ing in TV/ Video/Audio Servicing and other growing 
high-tech career fields. 





126 Video May 1987 


Send Coupon Today for Free Catalog! 
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RP R School of Electronics 


McGraw-Hill Continuing Education Center 
3939 Wisconsin Ave., Washington, D.C. 20016 
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Address 





| City/State/Zip 438-057 | 
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NUDE RECREATION 





BEST OF SKINNY DIPPING 


AROUND THE WORLD 


A joyous introduction to naturism throughout 
the world.A truly professional documentary. 


Southern France's Nude City 
A complete city for its 25,000 residents. 
Legal Nudity in German City Parks 
Noontime tans in Downtown Munich 
Outdoor Hot Springs in Japan 
The art of sensual bathing is still alive. 


Mr and Ms Nude Califomia Pageant 
A behind the scenes look 


San Diego Beach Bodypainters 
Nude Water Ski Spectacular 
Florida's most luxurious nude resort 
$39.95 plus $4.00 shipping, handling 

Includes illustrated booklet 


Fast Forward Images, Inc. 
175 Fifth Avenue,Suite 3098 


New York, NY 10010 
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vending machines. Mariann Christensen, 
operator of 24 Chicago-area Video Vendor 
machines, installs them in large grocery 
stores and mass merchandisers to gener- 
ate traffic. One is in a hospital in Des 
Plaines for employees working the night 
shift. Video stores section them off in 24- 
hour access areas to compete with conven- 
ience stores. 

Even with this seeming glut of videos 
and access points, there’s a whole other 
subgenre available: tapes made to promote 
specific products or services. Food Fo- 
rum, a New York-based advertising/mar- 
keting company, distributes an Indian food 
cooking cassette. The tape, which demon- 
strates and advertises Sharwood food 
products, is available at some West Coast 
supermarkets and gourmet shops, as well 
as through Cooks magazine, where, for 
$25, readers can order the tape and a bag 
of samples. (Without the goody bag, the 
cassette costs $12.95.) 


THE FINAL NOTE 

According to Lou Berg of Houston’s Au- 
dio Video Plus store, video merchants are 
being forced to promote their merchandise 
better by creating more excitement within 
their stores. Tim Fry, president of the 
Congress Video Group, feels video stores 
must expand the type of merchandise car- 
ried. “For the video specialty store to sur- 
vive, it needs to buy broadbased, family-in- 
terested videos and offer a breadth of cata- 
log in contrast to the 7-11s,” says Fry, 
whose company manufactures sports, fit- 
ness, fabric, and other specialized titles for 
marketing primarily to mass merchant ac- 
counts. “The major studios’ theatrical pric- 
ing has gone so high that they can’t com- 
pete any more with convenience stores 
when it comes to major movie titles, so 
they must regain their identity by offering 
more of our kinds of videos.” 2 


COMING NEXT MONTH 
IN 


Wide 


Guide to Mid-Priced VCRs 


Nostalgic Look at 
the Heyday of Beach Pictures 


Eyes-On: Projection TVs 


The Making of a 
Horror Hit: 
Nightmare on Elm St. 3 
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1. STOPS PICTURE FLASHING 
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STABILIZES JITTERING 


3. NO MORE COLOR SHIFTING 
4. 
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CLEAN VIDEO OUTPUT 


ILA 


video MOVIE CORRECTOR 





A. DIRECT VIDEO 


INPUT & OUTPUT 


B. STEREO AUDIO 


INPUTS & OUTPUTS 


C. POWER SWITCH 





D. VERTICAL CONTROL @ 
E. AC ADAPTOR 


SS 
F. HIGH TECH BLACK Re EY 
METAL CABINET Ys 


G. EASY HOOK UP $ 





10 DAYS SATISFACTION GUARANTEE ¢ 90 DAYS WARRANTY 


TO ORDER DIRECT: Call for MC, VISA, C.O.D. OR mail money 
order or check (2 weeks wait). Add $4.00 for shipping and handling. 


Electronics 
International 
Corporation 


me 
-_ a 


100 E. 12th St., New York, NY 10003 


(212) 529-2781 


DISTRIBUTORS & REPS CALL (312) 766-7444 


TURBO CHARGE 
YOUR REMOTE CONTROL 


© No longer will you have to aim carefully to 
control your TV, VCR or Stereo, 

© Powerful signal bounces around obstacies. 

© Operate your remote control from as far away 
as 40-50 feet. 

© Installs in seconds without tools. Just attach 
remote control to adhesive pad. 

© 90 day factory warranty 


REGULARLY 
29.95 


ORDER NOW 
FOR ONLY 
24.95 


TO ORDER: 
CALL TOLL FREE: 1-800-367-7713 
MASTERCARD & VISA ACCEPTED. 


OR, SEND CASHIERS CHECK OR MONEY ORDER 
TO: 


RIGEL SYSTEMS 
2130 HAZEL BROOK DRIVE 
CUPERTINO, CA 95014 


Include $300 shipping & handling. California resi- 
dents add appropriate Sales tax. 


BATTARY INCLUDED! 
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wt BLAST OFF! t, 


YOUR IMAGINATION! 


The first of a Renaissance Collection of Unique Designs for your Fine Home. 
OBJECTS OF ART, GRACE & CREATIVITY. 

Each storage container has the same unique shape but varies in some 

dimensions to fit each format. Mix or match formats to CREART™ a vast 

variety of interesting and DISCTINCT'"IVE patterns and schemes. 

VHS/BETA unit holds 10 tapes; audio cassette 16 tapes; compact disc 20 

discs (or Floppy Discs 120) 


Also available in eight transparent colors or tanguile wood. Write for information. 


ORDER NOW! SEND CHECK OR MONEY ORDER TO: 
$34.95 each-state format. . F 
(plus $3 P&H) Cal. res. add 6% rh 
Allow 4-6 weeks delivery Itralech 

For COD Orders: 1-800-367-2809 Dept. SV3 

In California: (619) 436-4564 3349 DEL RIO COURT 
DEALER INQUIRIES INVITED RANCHO LA COSTA, CA 92009 






RY 
g 
® 
Q 
g 
m4 
o 
» 
a 
= 
s 
3 
= 
3 
5 
2, 
3 
oO 
2 
9 
bp 
So 
Oo 
°o 
3 
Ps) 
oO 
® 
Q 
i) 
® 
wn 
oO 
3 
3. 
oO 
i?) 
cy 
Qa 


‘PID adIMAS Japeay UO Z9 “ON a/aJID ‘UONJEWWOJUI /eUONIPpe 404 








VIDEO CLASSIFIEDS 








To place an advertisement in the video classifieds, all you have to do is to send payment, and the ad copy. Closing Date: 28th of the third month preceding the cover date. 


WORD AD 

Per Word: $4.50 (15 word minimum) 

Requirements: Payment must accompany advertising copy. Submit copy typed or clearly 
printed. P.O. Box numbers and/or street address count as two words; city, name, state and zip 
code as two words. All advertisements containing P.O. Box numbers must be accompanied by 
permanent address and telephone number. 


All advertisements are subject to publishers approval. Video is not responsible for typographical 
errors. No "regular" advertisements will be allowed for the exchange, rental, trade, or sale of 
videotapes due to the potential problem of copyright infringement. No advertisements will be 


DISPLAY ADVERTISEMENT 





Per Inch: 
1x 6x 18x 
$420 $400 $360 


Requirement:All orders must be accompanied by camera ready art and pre payment 


Please mail all advertising copy to 
VIDEO MAGAZINE CLASSIFIEDS 
460 W 34th Street 

New York N.Y. 10001 








accepted which offer for sale products or services that have been illegal because they infringe on 
= 
NEW! 


copyright protection or other forms of property ownership. 
VER GI 


IVCR in One Room ? 


Now... You Can, 


ACCESSORIES 


—S 


FOR PEOPLE WHO KNOW VIDEO 
BETA, 8mm, and LASERDISC ONLY! 
Prerecorded Tapes— Al Titles Available 

Blanks * VCRs ° Camcorders “ Accessones 























1-800-247-6644 or 1-718-998-1731 
CALL TO ORDER, SEND FOR CATALOG 









































SEM VIDEO 2147 East 17th STREET, B BROADCASTS to All Your TVs 
SEI SIME BROOKLYN, WY. 11220 1 NEW AMAZING PRODUCT FOR ALL, 
= VCR's - Camera's - 'SAT' Systems -Computers s 








VIDEO ACCESSORIES ALL BRANDS AT DISCOUNT PRICES, CRYSTAL CLEAR PICTURES - EASY "PLUG-IN" SET UP 


FREE CATALOG CALL TOLL FREE (800)862-6233 AT2ND gg TUNES IN ON UHF ch 


ANNEL L 


H watch in Any Room! (GE ¢; 










a 


14 - 200 Ft. RANGE : “So 
REMOVES VOCALS FROM RECORDS! 


TONE DIAL 9489 or 516-326-7604. | | NO MORE: "MESSY CABLES" or /AxI5} SWITCHES 
—_— 1 DEAIERS ANTE ch Now You can sing with the world’s best bands! 
PORTA - POWER BATTERY PACKS, WHOLESALE DISTRIBU- MH AUS! COD (BHA 331-1322 The Thompson Vocal Eliminator can remove 


TORS NEEDED FOR ALL AREAS, DUO ENTERPRISES 8562 MOUNT IMS 


Orwell Avenue Westminster, Calif. 92683. 


BROKEN CASSETTES REPAIR KIT, 1/2'' Duplicating Tape any 
length. Tommy's International P.O. Box 7307 Alhambra, Ca. 
91802. (818)281-2913 Don Watson. 


WIRELESS VIDEO TRANSMITTER: Send your Video picture to 
any television in another room, even on another floor in your 
home: WITHOUT CABLES, WITHOUT RECEIVER. $59.99 
Shipping and manufacture’s Warranty INCLUDED. Send: 
Check-Money Order Visa-MC. Catalog & Instruction copy 
$2.00 "REFUNDABLE" when order. VN VIDEO 117 St. An- 
drew St. P.O. Box 1446 Mitchell, ONT. NOK. INO CANADA 
(519)348-4740. 


new movies and make money 
available! Blanks too! Many at 


201, Binghamton, NY 13903. 


MAIL ORDERs: E' 
Pe AILOBDERS: ELECTRONICS Co, POBox 945 _ GRESHAM.OR 97230 


BUY VIDEO MOVIES AND GET 
PAID MORE THAN YOU SPEND! 


Is it possible! Would you like to build a Video Library with all 


proven Marketing System and receiving monthly checks for 
much more than they spend. For information send $1 for 
postage and handling to: ASPEN VIDEO 32 W. State St., Suite 





most or virtually all of a lead vocal from a standard 
stereo record and leave most of the background 
untouched! Record with your voice or perform live 
with the backgrounds. Used in Professional Perfor- 
mance yet connects easily to a home component 
stereo system. Not an equalizer! We can prove it 
works over the phone. Write or call for a Free 
Brochure and Demo Record. 


LT Sound, Dept. v-1 3,P.0. Box 338, 
Stone Mountain, GA 30086 (404) 493-1258 
24 HOUR PHONE DEMO LINE: (404) 493-6879 


too? Any video tape generally 
re already using this tried and 





“ ” 
laser ee cece e are chaeitcaae: 3.95 SHIPPING ANY SIZE ORDER, UPS _ 1-800-245-6000 INTRODUCING : “SYNC \ Ww. IZZAR D 
IMATED 1600 Broadway WY. 10019 212- T120/L750 STD.HG. HIFI PRO T160 T160HG L500 LS00HG LS00PRO 8MM120 * REPLACES TV SYNC SIGNALS WITH NEW 
265-2942. tating aes tehy WS Cee ne er gaa ro Ul * KILLS OLD VERTICAL BLANK 


SONY 4.49 5.69 6.99 8.99 6.99 — 399 499 7.99 8.49 


BASF 4.09 539 — 


VIDEO STABILIZER 


SHIPPING ANY SIZE ORDER. ALL TAPES HAVE U.S. 
$1.95. 2DAY SHIPPING. M-F 8:30-5:00 220 Spring 


TAPE WORLD 


FUJI 4.29 5.79 6.99 879 699 879 419 5.29 7.99 - 
KONICA 4.79 5.79 6.99 8.99 — — 429 - 
SCOTCH 4.49 579 699799 — 879 4.39 11.99 
— 549 829% — 2% 


"GOLD HIFI. ALL T60"4.29 ALL TC-20° 5,99, WE WILL BEAT ANY TOTAL PRICE BY 1%. $3.95 





* UNIQUE “VIEW” MODE 
TO SEE V BLANK ONT.V. 


WARNING! 
DUBBING COPYRI- 
GHTED MATERIAL 
MAY BE ILLEGAL 


815 399 3102 


* CALL FOR FREE InFo 
ROCK RIVER VIDEO 


WARRANTIES. VISA, MC NO EXTRA. COD ADD 
19 St. Box 361 Buller, PA 16001 412-263-8621 


1-800-245-6000 





« REMOVES NEW VIDEO FLASHING 

« RESTORES VERTICAL BLANKING INTERVAL 
TO ORIGINAL NTSC STANDARDS! 

¢ MODERN I.C. DESIGN FOR DEPENDABILITY 

¢ NOTHING TO ADJUST 

° 100% EFFECTIVE FROM VCR TO MONITOR 

* THIS PRODUCT IS NOT A FILTER! 


ble videos of city lights at n 


S/S Camera Arts 





SPECIAL EFFECT FILTERS enhance and colorize 
highlights, reduce contrast and soften image. Incredi- 


any subject with bright highlights. Two 3 x 3 inch filters 
for moderate to extreme effects — compatible with all 
video and still cameras — $10/set (postage and handling, 
included). Available only from: 


P.O. Box 499V * Atascadero, CA 93423 


GET OUT OF 
THE DARK. 


Open your eyes and see just how 
many subjects are covered in the new 


ight, cars, motorcycles, or 














edition of the Consumer Information 





ORDER TODAY! 
SEND FOR 
CATALOG 






$9900 


CALL TO ORDER 


ATTENTION VCR OWNERS! 
MOVIE PROBLEMS ? 


solve them with 


Catalog. It's free just for the asking anc 
so are nearly half of the 200 federal 
publications described inside. Book- 
lets on subjects like financial and 
career planning; eating right, exercis- 


iin | =m 10), 





FULL YEAR WARRANTY DEALERS WANTED 


WARNING: 
Use of this device to duplicate copyrighted material 
may be in violation of certein Federal and State laws, 


vico corP. ©¢.0.D. 
aoe 63 Broadway  € ieee, 
VISA anita ie ett nd 
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FEATURES: 


* Restores Vertical Blanking Interval 
to original National Television Sys- 
tems Committee (NTSC) Standards 


* Adds stability and clearness to picture 
of copy protected video tapes 


* Modern |.C. design for dependability 


* Completely automatic — nothing to 
adjust 


* Bypass switch and LED 
* Amplifies Signal 
© 3"Hx6"Wx 4"D 


* Steel construction to eliminate electro- 
magnetic interference (E.M.I.) 


* Easily connects into video line 
* Modular design for easy updating 


SEARCH TECHNOLOGY IN' 





WARNING: 
Use of this device to duplicate copy- 
righted material may be in violation 
of certain Federal and State laws. 


Guarantees: 

* Fourteen day money back if not 
fully satisfied 

* One year parts and labor limited 
warranty 


$199.95 + $5.00 
shipping and handling 
Md, residents add 5% tax 


Visa * Mastercard * COD * Check 
CALL TOLL FREE TO ORDER 


1-800-237-7644 
In Md, (301) 437-8382 


IC. P.O. Box 91 Pasadena, Md. 21122 





ing, and staying healthy; housing and 
child care; federal benefit programs. 
Just about everything you would need 
to know. Write today. We'll send you the 
latest edition of the Consumer Informa- 
tion Catalog, which is updated and 
published quarterly, It'll be a great 
help, you'll see. Just write: 


Consumer Information Center 
Dept. TD, Pueblo, Colorado 81009 


U.S. General Services Administration 
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BUSINESS OPPORTUNITIES 








WE BUY USED, Factory original pre-recorded video tapes. 
1-800-752-7777 in Illinois 1-312-966-0044, DIACO SALES, 
8037 Milwaukee Avenue, Niles,!| 60648. 


ADULT MOVIE LEASING for video store owners, No down 
payment, short term leases. New movies each month. NO 
GIMMICKS. Call FROSTI'S LEASING for dealer information 
kit. Collect (813)785-1097, (833)736-2020. 


"OPENING A VIDEO STORE’? Save 1000's with us. Let us 
provide you with V.C.R movie rental machines with no invest- 
ment. No minimum. No maintence worries. Call collect. 
(305)732-3285. J.P. LEASING CO. 


DO YOU COLLECT MUSIC VIDEOS, AULIO OR CONCERT 
SOUVENIRS? Trade, buy, sell with fellow collector's - NA- 
TIONWIDE! Details: COLLECTOR'S GUIDE P.O. Box 
621716-V Orlando, Florida 32862. 


VIDEO MOVIES FOR SALE. Old and new. List $1.00 Plus long 
SASE Boyd, 160 Boyds Crossing Road, Griffen G.A. 30223. 


BROADCAST VIDEO EDITING. Send footage, we'll edit it. Its 
sensational and funny. Send $15 for sample tape of '’The 
Adventures of Jake Smith’ To: DC VIDEO 270 Lafayette 
Street Room 1304 New York, N.Y. 10012 (212)431-1646. 


USED VHS MOVIES. -- $11.00 and up!!! Opening Store? -- 
Top Quality. -- Fast Service -- Free Catalog! 509-928-7395. 


MAKE MONEY with your VCR. No experience. Free informa- 
tion. VIDEO DATA SERVICE POB 2031, Fort Pierce, Florida 
33454. 


FREELANCERS NEEDED PART-TIME. Discover NEW Fac- 
es/Figures in your area. International Freelance Models Or- 
ganization. FREE 4 part information packet. IFMO-VM11, Box 
18205 , Washington D.C. 20036-0205. 





MAKE MONEY WITH YOUR 35MM CAMERA. Free informa- 
tion 3713 Trice Waco, Texas 76707. 817-755-7478. 


VIDEO - OPEN YOUR STORE SAVE $$$ used and new movies 
800-447-3399; 215-638-4222. 


VIDEOGRAPHERS: Profitable New Ideas! Minimal Time and 
Effort! send stamp, ‘information’ P.O. Box 193,Palo la. 
52324. 


INVENTORS! Can you patent and profit from your idea? Call 
AMERICAN INVENTORS CORPORATION for free informa- 
tion. Over a decade of service. 1-800-338-5656. In Massa- 
chusetts or Canada call (413)568-3753 


“PRODUCER PARTNERS WANTED, Laser 
Disc, Video Cassettes Floppy Disc. Certi- 
fied Teacher Presentation Scripts. All 
subject levels. Approved and contracted 
by N.Y.C. Board of Education. VILLA 
PRESS 69-10 64th Street Fresh Meadows 
W.Y. 11368.” 





VIDEO -Open your store with a better bottom line. We 
provide GUARANTEED USED MOVIES, new movies, and 
more. 1-800-447-3399;PA (215)638-4222 


MAKE - SELL INFORMATION TAPES. Easy, profitable busi- 
ness. Free details. BARGER ENTERPRISES, Box 61, Rt. 1-V, 
Milroy, PA 17063. 





EMPLOYMENT/PROMOTION GUARANTEED. NEED A JOB, 
new job, new promotion right now? Get your copy of ''WIN 
ANY JOB SITUATION = -- USING GUERILLA TACTICS.” 
100% guaranteed. $25 Dept. M-400 MERRICHE 323 S. 
Franklin Bldg Chicago Illinios 60606-7092. 





HIGH PROFIT ideas for Videographers! Proven, profitable. No 
gimmicks, SASE. Frontier Video productions,P.O. Box 1424 
Valrico, Florida 33594. 


VIDEOTAPE WEDDING $$$! In$tructional videotape, busi- 
ness manual, contract. $49.95. Real to Reel, Box 23, Scotch 
Plains N.J. 07076. 





VIDEOTAPING WEDDINGS? Quality animated titles - cus- 
tomized competitive edge FREE information:"OUR WED- 
DING" Box 18H Hartsdale N.Y. 10530. 





WEDDING VIDEO instructional Videocassette and au- 
diocassettes. Learn to make money $$$$! $34.95. EIFERMAN, 
65 Ironwood Road, Levittown Pa 19057. 





Franchise Film to Video transfer center No transfer screens - 
Go direct to video tape, also slides and prints. Everything 
included $23,400. Reel Pro Video 312-879-8900. 


Master the Video Transferring Secret FREE Introduction P/h 
$1.00 Photo Magic P.O. Box 256 Brooklyn New York 11235. 





VIDEO WEDDINGS New innovative and creative ideas. Free 
information N.A.V. Productions 2527 W. Kennewick Avenue 
Suite 172 Kennewick WA 99336. 


FILM, 58MM, 16MM, SMM, SUPER 8, 
PRINTS SLIDES TO VIDEO TAPE PRO- 
FESSIONAL 218-725-2145. 





CABLE 


CABLE T.V. 
DESCRAMBLERS 


“Free catalog” Cable Distributors 
116 Main Drive 
Washington Ar. 71862 





For additional information, 
circle no. 80 on Reader Service Card. 





Tunable notch filters. Channels 2,3,and 4 available. Send $15 
for sample. Specify channel. Money back gurantee. DB Elec- 
tronics, P.O. Box 8644, Pembroke Pines, Florida 33084. 


CABLE and SUBSCRIPTION T.V. - secret manual. Build your 
own DECODER, converters. Instructions, schematics suppliers 
list for: HBO, Showtime, Cinemax, UHF, etc. $8.95. SATELLITE 
DESCRAMBLING, VIDEOCYPHER II - Schematics and audio 
digital theory. $10.00. Send to CABLETRONICS, Box 
30502VM, Bethesda, MD 20814. 


CABLE T.V. CONVERTERS. Scientific Atlanta, Jerrold, Oak, 
Zenith, Hamlin. Many others. "New “ VIDEO HOPPER "The 
Copy Killer’’. Visa, M/C & Amex Accepted. Toll Free 1-800- 
826-7623. B&B INC. 10517 Upton Circle, Bloomington, Mn. 
55431. 


SONY 5L-HF900 owners. Your VCR can be upgraded to re- 


cord and playback Bls. $175 complete. Write: WGC 05041 
Eden Street Westminster, Ca 92683. 


CABLE T.V. SECRETS - The installation manual that covers all 
aspects of cable television. Satisfaction Guaranteed $8.95. 
CABLE FACTS, Box 711 - B, Pataskala, Ohio 43062. 


CABLE TV 
* SPECIALS * 


CONVERTERS 


DRZ-3D1C105 —66 Channel Wireless 
JRX-3 DIC—36 Channel Corded Remote. 
JSX-3 DIC —36 Channel Set Top 

SB-3— ‘The Real Thing’ 
SB-SA - 4 port refurb 


MAGNAVOX: 6400:—60 Channel Wireless w/Parental 
Lockout for Jerrold systems 


JERROLD: *499,"" 
#149," 
. 129," 


rg 119." 








ZENITH: Z-TAC Cable Add-On 


VIEW STAR; EVSC-8010.80 Channel Wireless— 
with Parental Lockout. 


EVSC8010A-BSame as above with 
A-B Switch 


View Star 8801.60 Channel Wireless 
with Volume 


MISCELLANEOUS 


N-12 Mini-Code SB." 
N-12 Minl-Code Vari-Sync *109."" 
N-12 Minl-Code Vari-Sync Pius Auto On-Off .. *165,°* 


*109.°* 


119."* 





JERROLD: 400 & 450 Handheld Transmitters 


HAMLIN: 


NEW ITEMS: Ripco VCR Tape Copy Stabilizer 
$149.95 


Scientific Atlanta Call for Price 


B-13 Mini Code Substitute 
B-13 Same with Van - Sync 


ALL UNITS GUARANTEED. QUANTITY PRICES AVAILABLE. 


UNITED ELECTRONIC SUPPLY 


P.0. BOX 1206 + ELGIN, ILLINOIS 60121 + 312-697-0600 





CABLE T.V., CONVERTERS, & VCR‘S. Unlock the mystery of 


recording one channel while watching another. $4.95/dia- 
grams, instructions: ADDITIONAL OUTLET CORP., 1041 W. 
Commercial Blvd. Ft. Lauderdale, Florida 33309. 


+ «4 4 «PRESENTING + + + - 


CABLE TV 
DESCRAMBLERS 


«4 STARRING qq 
JERROLD, HAMLIN, OAK 


AND OTHER FAMOUS MANUFACTURERS 


© FINEST WARRANTY PROGRAM AVAILABLE 
@ LOWEST RETAIL/ WHOLESALE PRICES IN U.S. 
© ORDERS SHIPPED FROM STOCK WITHIN 24 HOURS 


FOR FREE CATALOG ONLY 1-800-345-8927 
FOR ALL INFORMATION 1-818-716-5914 





PACIFIC CABLE CoO. INC. 


7325/2 RESEDA BLVD., DEPT. 624 
RESEDA, CA 91335 
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CATALOGS 





CANADIANS! Giant Video Catalogue! Thousands of Movies! 
Send $2.00. Vidcanada, Box 6161, STN.C,Edmonton, Alberta 
T5B 4K6. 





"10,000 DIFFERENT MOVIE AND MOVIE STAR POSTERS. 
CATALOGUE $2.00. MNEMONICS LTD., DEPT. "A" #9, 
3600 21st Street, N.E., Calgary, Alta., T2E 6V6. CANADA.” 








COMPUTER RELATED 















Second V.C.R 
Character Generator 


Custom and Preset Titles * Blank-Out 
@ | Commercials * Full Color Control « 
@ Scrolling and Much More 
$2995. PAID ? 

Specify: Disk / Tape and APPLE Il « 
Computer Program ATARI © COM. 64 * IBM # VIC-20 
Puts Titleson VIDDIEQWARE Free INFORMATION 
Any Video Tape 19087 w 12 mue noaa . Suite 180 Southfield, Ml 48076 


















N Camera Necessary 





VIDEO 
TITLES 


FROM YOUR 
COMPUTER 








COMPUTERIZED VIDEO STORE MANAGEMENT SYSTEM. 
Inventory, customer, bookkeeping, and payroll records. Under 
$3,000 for computer and software. Mtn. Valley Enterprises, 
P.O. Box 741 Mtn. Home, ID 83647 





VIDEO GAME MACHINE CARTRIDGES! Computer software! 
All Systems! We BUY/SELL Retail/Wholesale Free price list! 
Pleasent Valley Video, Dept. |, 8141 Pleasent Valley Road, 
Camden, Ohio 45311 (VOICE): (513)787-4707 
(BBS):(513)787-3777. 





8 mm video/Computer system. Automatic playbacks of 24 
hours of audio. Video editing. Film Transfer. Call IMS 
(617)887-9607. 





EDUCATIONAL 


HYPNOVISION’ 


Weight Loss ° Stop Smoking 
© Stress Reduction e 
Programs only $29.95. Excellent results. 
Free information. Write: SIV, INC. 
27 Dryden Ln., Providence, RI 02904 
Order Toll-Free 1-800-245-9898 













For additional information, 
circle no. 81 on Reader Service Card. 





WITCHCRAFT harness its powers, Gavin and Yvonne Box 
1502 - VE Newbern NC 28560. 





CASINO CRAPS, Learn all bets marked up on a crap table. 
Send $29.95 plus $3.00 shipping to ROL - EM ENTERPRISES 
P.O. Box 22370, Suite 314, Tempe, Az 85282, Specify 
VHS/beta. 





Video Camera Instruction 


6 Proven Video Cassette Courses 
FOR FUN & PROFIT $$$ 


T #1: Intro Course * T #2: Composition & Directing * T #3: Weddings 


T #4: vile « T #5: Sound & Audio « T #6: Sports 
i) 
Vv 


VHS or BETA) ama 
mee hc aD 
Call (813) 347-9999 

10-5 EST 
Special Offer: 
Any 4 Tapes $99.95 


ONLY $2995 per copy 
We Pay Shipping! 

Send Check or Money Order 
J. GROSS PRODUCTIONS 
P.O. Box 40134 
St. Petersburg, FL 33743 


For additional information, 
circle no. 82 on Reader Service Card. 





FILMS/MOVIES 


RARE FILMS & 
VIDEOS FOR SALE 


..In each issue of Movie Collector's : 
World! Published every other week, Collector's 
over 225 consecutive issues, each is World 
loaded with rare films, videos, and all 
kinds of movie memorabilia sold by dealers & collectors 
all over the world! You've never seen anything like it! 
Each issue averages 50 tabloid pages! Subscribe nowl 
Just $20.00 for one year (26 jam-packed issues). 

MCW, Box 309-V, Fraser, MI. 48026 


Movie 
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Flight of The Navigator, Texas Chain Massacre II Aliens, 

Karate Kid 2, Ran, Out of Bounds, About Last Night ..659.95 ea. 
* Video Movie Guide (12 issues/812.00 a year,Canada 816.00, 

Overseas 832.00)Advanced information on new releases with 


color photos and much more. 
Advanced Video dynamic electronic head cleaner 813.95 


ACR automatic videocassette rewinder....$24.95 (VHS/BETA) 
ZBAG 8mm Camcorder case...823.95 (BLACK/ GRAY) 
RABBIT VCR multiplying system.§59.95, add on Receiver 
$29.95 
Get on our mailing list and recetve periodic flyers on sale 
items and Blockbuster releases. Send Name, Address, and 
Phone Number today! 

To Order send check or money order add $3.95 P&H for each 
“item, NJ Res. add 6% tax. Allow extra time for personal checks 
toclear. 


ATE. VIDEO Box 317 W. Orange, NJ 07052 








OLD T.V. 1949-1980 on video cassette Catalog $2 S&L 
10044 Adams Suite 110 Huntington Beach, Ca. 92646. 


RARE MOVIES, VINTAGE TV and much more! For list, send 22 
cents stamp to Paragon Video, P.O. Box 3478-V, San Mateo, 
CA. 94403. 





NASA AND AVIATION HISTORY VIDEOTAPES. Apollo, Shut- 
tle, Voyager, B-17, B-29, many others. Free Catalog. SPEC- 
TRUM Video, Dept. VM, P.O. Box 3698, Ontario, Ca. 91761. 


RARE UNUSUAL VHS TITLES FROM 30'S - 60'S. LOONIC 
VIDEO 2022 Taraval Street #6427. San Francisco, Ca 
94116.($1. Catalog). 


1,000,000 VIDEOTAPES/SOUNDTRACKS! Video catalogue: 
$11.00. Soundtracks --- $1.00. RTS/VE04, Box 1829, Novato, 
California 94948. 


Horror, sci-fi, B-Westerns, Hollywood Classics, and amateur 
videos. Asylum’ with Peter Cushing only $17.95. Catalog 
$2.00. B.V. Inc., 330 Bakerville Road, South Dartmcuth, Ma. 
02748. 


FAN OF THE HITCHHIKER wants to purchase copy of one 
particular segment of thie HBO series. Call 212/249-9153 
evenings. 





CLASSIC FILMS ON VIDEOCASSETTE. Silents, serials, for- 
eign, more. Free Catalog. CABLE FILMS, P.O. Box 7171, 
Kansas City, MO 64113. (913)362-2804. 





"40,000 Different Movie and MOVIE STAR POSTERS. Cata- 
logue $2.00. 1,000 Classic Films on video for sale and rent. 
Catalogue $2.00, MNEMONICS LTD. Dept. "A", #9, 3600 
21st, N.E., Calgary, Alta.,T2E 6V6. Canada. 


"RED FOX 
ENTERPRISES | 


THE BEST OF THE LATEST: 
] “SHANGHAI SURPRISE *TOUGH GUYS 








Rt. 209 East, P.O. Drawer I 
Flizabethville, PA 17023 
717-362-3391 












*TOP GUN 
*KARATE KID ti 


ONE CRAZY SUMMER ‘ 
CLUB PARADISE 

















4 Large Selection Of: 
VHS TAPES PIONEER LASERDISCS 
| BETA TAPES §—*RCA CED DISCS. 


Send $2.00 for a copy of our catalogs. 
Retundable with first order. Thank you 


FINE FURNITURE FOR VIDEO STORAGE 


“ALL WOOD CONSTRUCTION | ae 
Hous 100 viotorares 4 


‘SEVERAL MODELS AVAILABLE — 
















“TOP GUN," "STAR TREK,"’. GROUP SIX Now on Video and 
Laser. Discount Prices, Free Storage Cases. CATALOG: $2.00 
(Double Refundable.) AMH Films, P.O. Box 164-V,Willows, 
CA 95988. 





CLIFFHANGER SERIALS - ‘30s, '40s, ‘50s. MANY TITLES. 
Send for free listing. 3720 Randolph Street; Fairfax Va. 22030. 





VHS MOVIES - BUY/SELL - NEW/USED. From $33 - $45! 
Large distributor. Tapes, boxes in mint condition. BEST DE- 
ALS AROUND! Minimum order 100 tapes. Closeouts and 
Liquadations bought from all stores and distributors. Call 
305-458-0574. 


TURN YOUR VHS MOVIES INTO CASH! VHS Stores & Dis- 
tributors: We buy all VHS movies in good condition - ANY 
AMOUNT! If you are going out of business, overstocked or 
liquidating, call us. WE‘LL BUY YOUR TAPES! 305-457- 
8947. 


USED VIDEOS: Tired of paying top dollar for videos? We have 


guaranteed, used new releases (30 days old) at affordable 
prices! For FREE LIST write: TMS LEASING, 22 Clinton, 
Gouverneur, NY 13642. 





VIDEO BARGAINS! 


are found in each monthly issue of 
VIDEO SHOPPER, "The Video Collector's 
Marketplace”. Buy, sell & trade with other 
collectors and hobbyists! The latest video news & 
opinions. Enjoyed by thousands of videophiles 
coast-to-coast! Find out what you're missing - 
subscribe today! 
ONE SAMPLE COPY - $2.00 
ONE YEAR (12 ISSUES) — $14.95 


ER 


Your Nationwide Video Marketplace 


BOX 309-V - FRASER, MI 48026 








WHOLESALE PRICES: NEW VIDEO MOVIES (ALL RATINGS). 
Catalog $1.00. MIDWEST SUPPLY, Box 364-YX, Clinton, lo- 
wa 52732. 


See Military and Political History as it actually happened! 
WW‘ through the Falklands campaign. Over 300 titles on 
videocassette. Send $1.00 for illustrated catalog. International 
Historic Films Inc., Box 29035, Chicago, IL 60629. 


THE CLASSIC DAYS OF LIVE TV ARE 
BACK—COMPLETE “LOST” EPISODES OF 
JACK BENNY, BURNS & ALLEN, MILTON 
BERLE, GROUCHO MARX, BOB HOPE, AND 
MORE—SHOWS NOT SEEN IN OVER 30 
YEARS! SEND $1.00 FOR CATALOG AND 
RECEIVE $5.00 CREDIT TOWARD YOUR 
FIRST ORDER! 


SHOKUS VIDEO 
P.O, BOX 6454 
VAN NUYS, CA 91409 








the 
LiTTLE RASCAL2 


Videocassettes 
Large illustrated catalog. Send $1.00, 
get catalog plus coupon worth $3 off first 
order. Satisfaction guaranteed or your 
money back. 


WORLD'S GREATEST SELECTION OF THINGS TO SHOW } 


Dept. 62 / One Old Eagle Brewery / Davenport, lowa 52802 
Our 59th Year 











Silent 
Movies 


Sound 
Movies 



















More people 
have survived 
cancer than 
now live in 
the City of 
Los Angeles. 


We are winning. 


Please support the 
AMERICAN CANCER SOCIETY” 
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MISCELLANEOUS 





Kathy Blake video dance lessons for adults or children. Cata- 
log 25 cents plus SASE. Butterfly Video POB 184V3, Antrim 
NH 03440. 





HORSE RACING TAPES available of past great races and great 
horses. Video Interests, 100 Pinedale Ct. Covington, Ga. 
30209. 





CED VIDEO DISCS $5-20, Players $29.95 Guaranteed. FREE 
List: TVEC, 1814 ''G"' Street, Bellingham WA 98225. 
(206)671-8220. 





BEAUTIFUL, ENGLISHSPEAKING, FILIPINAS want men of all 
ages as Life - partners. VIDEO AVAILABLE. Call (303)379- 
3228. Anytime Write PAL, 200 Blanca, Co. 811230084. 





BEAUTIFUL ORIENTAL GIRLS, Loving, faithful, En- 
glish-speaking, seek marriage. World's largest selection. Free, 
Full - Color Photographic Brochure: TRANSGLOBAL EX- 
PRESS, P.O. Box 50, Stratford - Upon - Avon, England. 





"Beautiful English women seek friendship/work/marriage !! 
U.K. information packet $5.00 : D.V. P.O. Box 591, Veradale, 
Wa. 99037." 








MOVIE MEMORABILIA 


MOVIE SCRIPTS! 
* GIANT CATALOG x 


NOW AVAILABLE! Scripts from your favorite 


Movies & TV Shows. From Gone With The Wind to 
Ghostbusters! Over 3000 titles! Send $1 (refundable) 
for huge catalog...Receive FREE offer! SCRIPT CITY, 
1765 N. Highland, #760VM, Hollywood, CA 90028. 





T.V. GUIDES 1948-1954. Pre-1983 video magazine back is- 
sues. TVA,POB 3, Blue Point, N.Y. 11715. 





MOVIE POSTERS. ALL CURRENT RELEASES! Thousands 
1950's - 1980's. Visa/Mastercard. Fastest Service. (904)373- 
7202. Catalog $2.00 RICK'S, Suite 3E-V4, 1105 North Main 
Street, Gainesville, Florida 32601. 








SATELLITE 


Multi-Channel Microwave T.V. Receivers 

“me 1.9:27GHz Parabolic Dish 40+ dBGain 
LIFETIME WARRANTY 
Complete System $89.95 (Shipping Incl.) 
Dealer Rates, Ea rerdent Ve gla 
5 & Expert Repairs Available 

» K & S ELECTRONICS Call now for same 
| P.O. BOX 34522 day shipping! 
ewe ~PHOENIX, AZ 85067 (60 230-640 


VISA/MC/COD $2 credit on phone orders! 


For additional information, 
circle no. 83 on Reader Service Card. 





New Twelve - Channel Microwave T.V. Antenna! Complete 
$104.95. Standard 2 - Channel System $84.95. Lifetime War- 
renty. Dealer pricing. C.O.D. -Mastercard - Visa. $3.00 credit 
phone orders . PHILLIPS - TECH ELECTRONICS P.O. Box 8533 
Scottsdale Arizona 85252. (602 - 947 - 7700). 





0200800080000 0808 000808 


THE’ LARGEST 
SELECTION OF VIDEO 
CASSETTES AND VIDEO 
DISCS IN THE WORLD 
INTERNATIONAL MAIL ORDER AVAILABLE 


VIDEO SHACK 


2 We Have Them All! 
@ 1608 Broadway (at 49th Street) 
be (212) 581-6260 

@ 13 CONVENIENT LOCATIONS 
° 
& 
e 


For Information Call (212) 586-1484 
All Major Credit Cards Accepted 














Sample Copy $1, or call toll free 


800-358-9997 in U.S. 800-556-8787 in Ca. 
707-725-2476 all others 


P.O. BOX 308H0101 FORTUNA, CA 95540 








| Quality Microwave TV Antennas 


Multi-Channel 1.9 to 2.7 GHz 
40dB Gain True Parabolic 20 Inch Dish 
Complete System $79.95 ( Plus Shipping ) 
Dealerships, Qty. Pricing, Replacement Parts 


_ Phillips-Tech Electronics 


| ‘P.O. Box 8533 - Scottsdale, Arizona « 85252 


LIFETIME (602) 947-7700 ($3.00 Creditall phone orders!) 
WARRANTY MasterCard © Visa © COD's 











For additional information, 
circle no. 84 on Reader Service Card. 


TRANSFERRING 


CONVERSION OVERSEAS VIDEOTAPE THROUGH DIGITAL 
PROCESS PAL - SECAM to NTSC or VICE VERSA, BULK DU- 
PLICATIONS guaranteed quality, AFFORDABLE RATES. RK 
VIDEO DUB Inc, 60 - 15 Roosevelt Avenue, Woodside, N.Y. 
11377. (718)639-2881. Toll free 1-800-851-8514. 





VIDEO TRANSFERS -Pal Secam, 8mm, super 8 sound, 16mm, 
Beta, slides, Adult video copied free, VHS tape Included P.O. 
Box 839 NOVI, Michigan 48050. 





VIDEOTAPES CONVERSION FROM/TO OVERSEAS STAN- 
DARDS. ''Video translation systems’'. (213)560-0373; 
(213)562-4429 6810 Heliotrope Avenue Suite C CA 90201. 
Tel:01-870-5558. 





FOREIGN VIDEOCASSETTE CONVERSIONS at reasonable 
rates. PAL/SECAM (EUROPE, ASIA). to NTSC (USA) or Vice 
Versa. Digital process with time - base correction and image 
enhancement. Fast Service. R-8, S-8, 16MM, Film to Video 
Transfers. Guaranteed quality. IHF Productions, Inc., 3015 
West 59th Street, Chicago, IL 60629,Tel: (312) 436-0038. 





GLOBE VIDEO SERVICES INC. -- convert recordings between 
American (NTSC), British (PAL) and French (SECAM) stan- 
dards, and duplicate in any standard by digital process. One 
low price includes conversion, cassette and first class delivery 
in USA or CANADA. GVS, 286 Fifth Avenue, NYC 10001. 
(212)695-6868. 





DIGITAL AND OPTICAL VIDEO TRANSFER AND DUPLICA- 
TION SERVICES. Low rates. Call or write. INDUSTRIAL VIDEO 
P.O. Box 6207 San Jose Cal. 95150. 





Ripocovision VCR Tape Copy Stabilizer Tape to Tape Duplica- 
tion of encoded tapes. $149.95 UNITED ELECTRONICS P.O. 
Box 1206 Elgin IL 60121. 








VIDEO TRAVEL 





"GRAND CANYON”, 2-hour spectacular helicopter explora- 
tion VIDEO, Breathtaking music. Critically acclaimed. Details 
FREE. Beerger Productions, 3217-A, Arville, Las Vegas, Neva- 
da, 89102 (702)876-2328. 





NEW! "BRYCE/ZION”; "YELLOWSTONE", “YOSEMITE”, 
"BIG SUR", "GRAND CANYON”. Beautiful scenery and en- 
chanting music. FREE COLOR LITERATURE. $29.95 each. 
Wilderness Video P.O. Box 2175 Redondo Beach, Ca 90278. 





Travel Video Tapes, Large selection, free 
listing; A&F Video, P.O. Box 264-B 
Geneseo N.Y. 14454. 








American Heart 
Association 


WERE FIGHTING FOR YOUR LIFE 







ay 


SOAR trough The GRAND CAN 
i 


Right in your own living room! 
2-hour, spectacular helicopter 
exploration. Breathtaking music. 
Critically acclaimed. Details FREE. 
VHS or BETA, Gift Idea 
Beerger Productions 


BOD teh BY he Wes 


over 1400 titles available! 
Call or write today for a free sales catalog, or 
visit any of our 9 Southern California locations. 
We ship anywhere. No compact audio discs 
or tapes. C.0.D., MasterCard, VISA. Phone 
Ken Crane’s 1-800-624-3078. In California 
1-800-626-1768 or (213) 973-7373 
4900 West 147th St., Hawthorne, CA 90250 


Rese 
CED 


Also 
Available 





LASER DISC NEWSLETTER -- For video consumers. Free sam- 
ple. $25/year Suite 428, 496 Hudson Street New York, N.Y. 
10014. 





CED VIDEO DISCS $5-$20, Players $29.95 Guaranteed. FREE 
List: TVEC, 1814 ''G" Street, Bellingham WA 98225. 
(206)671-8220. 





Order Now 


ALIENS 
TOP GUN 


LASER DISCS: Largest selection available. We stock 
every disc made. Call for our catalog 


© Video Dynamics Inc. 


in Illinois 1-312-593-2304 
out of state 1-800-233-DISC 











Largest selection in the U.S., with over 1,400 titles. 
We STOCK whatothers just list. 10% discount onall 
titles. C.0.D.—personal check, VISA, MASTER 
CHARGE, and telephone orders accepted. No time 
limit on warranty retums. FOR FREE CATALOG, 
write: Starship Industries, 605 Utterback Store 
Road, Great Falls, VA 22066. Or call (703) 430-8692 
or (703) 450-5780. 


LASER DISC HOTLINE 


Recorded on new laser disc releases 
available 24 hours a day. (703) 430-0330. 


FER ROSIE Ses ae ie 





KINKY VIDEOS: One's heard about. Whatever your fetish, try 
us! List $2. 377-B Somerset St. West, Suite 311, Ottawa, 
Ontario. 





GUARANTEED CLEAR AMATEUR VIDEO TAPES Directly 
from the source. 60 minute all girl with previews and SPECIAL 
VIDEO DISCOUNT COUPON $29.95. Catalog $1.00 VI- 
SA/MC accepted LORI PRODUCTIONS 955 W. Lancaster 
Road Suite 277, Orlando, Florida 32809. 

ES aot a ERR AE AT Bel yal) LE 
Poetry in Motion! New York's Prettiest girls perform striptease 
Video's $5.00 five prints, $49.95 sample video. Video with the 
woman's touch! Monica James P.O. Box 245 Woodbury, New 
York 11797. 
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ADULT 


THIS AD IS WORTH $$$ TO YOU 


With this ad, Vid-Pcs will send you a 
1 hour adult preview tape, for only $7. 
No gimmcks, no obligation, and an extra 


bonus... WE WILL DEDUCT THE $7 ON 
YOUR FIRST ORDER! 





FREE CATALOG 


We accept checks, money orders & MC/Visa. 
Vid-Pics 22704 Ventura Bl., St. 196V 
Woodland Hills, CA 91364 


(818) 407-1309 
Add $4 for shipping. Specify format. 





"FREE CATALOG, Adult Videos,all titles, all discounted! TFC 
Video, Box 727, New Rochelle, N.Y. 10802. 





TOP PRICES PAID for your adult amateur videos. Write me: 
DUSTY, 601 Van Ness Avenue. #1107, San Francisco, Ca. 
94102. 


A TRUE HERBAL APHRODISIAC -- Out of Africa From the 
bark of the Yohimbe tree. Heightens sensual pleasure. Over- 
come Impotence & Frigidity, Safe and effective, Restore Confi- 
dence, Add years to your sex life. 50 Capsules $11.95, 1 oz. 
Powder $10.95, Formula for use included. Add 25 cents per 
dollar for shipping and handling S&K Enterprises P.O. Box 107, 
Desert Center, Ca. 92239. 


FANTASY LINE The BEST Erotic Phone Service, would like to 
say THANKS to all our sexy customers. Call us. New Customers 
always welcome. Visa/MC 24 Hours 303-574-2815. 


PRISONERS, HITTING, CHEERLEADERS, bra and panties: 
(VIDEO - $39) Catalog & Photos $3.00 ARRGEE Box 145 E. 
Amherst, N.Y. 14051. 





HOT PHONE GIRLS Wild Sexy Tight Panties, amazon sized 
chest, skirts lifted, boxing girls video $30 (10 lingerie girls.) 
Girls, Box 4084, Diamond Bar, CA 91765. 





WRESTLING WOMEN! Handcuffs, leg/foot fetish! Custom 
work. Info: $5.00. VORTEX, 5699-109 Kanan Road, Agoura, 
Califomia 91301. 





YOUR NEIGHBORS’ WIVES IN HEELS, HOSE. SIZZLING AM- 
ATEUR SOLOS. 90 MINUTES VHS. $34.95. WE BUY YOUR 
HOMEMADE EROTICA. $1.00 FOR DETAILS, CATALOG. 
NO WISCONSIN SALES. CVC P.O. BOX 391 MILWAUKEE, 
WISCONSIN 53130. 


Panty, bra amazon sized chest young girls! Sex! Prisoner! VHS 
Beta. Videotape $35. Sue, Box 663, Walnut, Ca.91789. 





HOT, LIVE PHONESEX!! Friendly, sensual women anxious to 
turn you on! All fantasies. Only $18.00. Credit cards. Please 
call Sue (415)441-7832 or Joy (415)441-3031. Steamy action 
anytime! 


TOP DOLLAR paid directly to you for amateur erotic video 
tapes. VHS only. The more wierd, the more we pay. Guaran- 
teed fees within 48 hours. Send your tapes for appraisal 
WILKINSON & ASSOCIATES P.O. Box 1460, Lexington, Ken- 
tucky 40591. 


FOR RENT!!! FIGHTING FEMALE VIDEO TAPES, OVER 350 
TITLES. For Details Send $2.00 to F.F.V.R.C., P.O. Box 1663V, 
S.1. New York 10314. 


HOT AMATEUR ADULT XXX 
VIDEOTAPES-Check out # 1! Buy, Sell or 
Trade your personal XXX Video FREE in 
“VIDEO CONNECTION” or our “VIDEO- 
ADS TAPE”. These GENUINE XXX HOME- 
MADE TAPES are sent in by Couples 
across the U.8.; Soft to the BIZZARRE! Get 
TOP DOLLAR for your Amateur XXX 
VIDEOS. We ONLY sell QUALITY VIDEO- 
FAST DELIVERY. Get our 48pg. XXX 
CATALOG-details 70 hrs of video for only 
$8.00! All Formats-including XXX 8mm & 
“SUPER BETA.” Send SASE for FREE info. 
HOMEGROWN VIDEO-P.O. BOX I6365 San 
Diego, Ca. 92116 











132 Video May 1987 





UNIQUE VIDEO CLUB. RENTALS - SALES. POUULAR XXX, 
GAY, FETISH TITLES FROM OVER TWENTY LISTINGS, 
MANY ADVERTISED THESE PAGES. LATEST XXX $41. $44. 
COMPREHENSIVE VIDEO GUIDE: $10 REFUNDABLE OR 
SASE: VSC1 1840 41st. Avenue 102-193, Capitola, Ca. 
95010. 





Naughty Eve meets DOMINANT TONY and sparks fly! OVER 
THE KNEE ACTION! 1 hour tape. For free flier write: SHAD- 
OW LANE - V, P.O. Box 1910, Studio City, Ca. 91604-0910. 





"Best OF DIRTY BOB...Vol. 1° (1.5 Hours VHS $30.00). 
Check/Cash/Visa/MC to AQUA VIDEO 9 Southmoor Day- 
ton, Ohio 45429. Same Day Shipment! What sexy girls do to 
become models... WOW! 





"Amateur XXX videos" Quality, Color, Sound, one hour 
$20.00, Two Hour $30.00 PACK P.O. Box 3305 Munster Ind. 
46321." 





PUNISHED STARLETS!! Gorgeous girls, authentic action! New 
illustrated catalog features 60 titles, including British caning 
videotapes! $5.00 (Refundable) Sign age when ordering. 
KURT STEVENS, Suite #187-V, P.O. Box 7000, Mt. Laurel, 
N.J. 08054. 


DPD LLDI LILI ELIE LE LEE LEE 


NUDE 
BEACHES 


California’s nude beaches 
available on videotape for only 
$49.00. See thousands of beau- 
tiful people at Black’s Beach 
near San Diego. This two hour 
color, sound program shows 
nude body painting, nude danc- 
ing, other activities. Broadcast 
quality. 

Send Check or M.O. to: T. 

@ Page, 1484 Kraemer #370, 


Placentia CA 92670 


SHR IR LP SP IP SP IP IP SF IF GP IF SP 
For additional information, 


circle no. 85 on Reader Service Card. 


PPD LI LILI LMI LILES ELE LE LE 
8 AAA. AAP SP SP SP SP SE SP SP SP SP SP SP. 


HARDCORE VIDEOTAPES: Amateur/European/Oriental In- 
terracial/Lesbian/Hairy Girls/PG/GS /FF/BD -- More! Shock- 
ing! Kinky! Unobtainable elsewhere! Graphic Lists/descrip- 
tions -- S.A.S.E.; $2.00 (refundable): ULTIMATE- V Box 8020, 
Youngstown, OH 44505. 


DUE TO POPULAR DEMAND we present ''Best of Dirty Bob 
Vol II'’! 1-hr. VHS. Special introductory price $19.95 postpaid 
(check/cash/Visa/MC) to D. Bob 9 Southmoor Dayton, Ohio 
45429. ''Vol.l’' still available (11/2 hours $28) or both for 
$45.00. 


Quality conscious couple wants to share their most intimate & 
kinky love making. Broadcast quality 60 minutes $29.95, VHS 
or Beta to G.S.R. P.O. Box 8100 Jax, Florida 32239. 


SEX IN YOUR CAR: HOTTER THAN PHONE SEX, Audio Dra- 
ma, XXX Stereo cassette. Traffic becomes a turn on. Your 
walkman makes you sweat. $14.75 plus $3 S&H: MIKE FAN- 
TASI FILMS 82 Wall Street #1105, New York, N.Y. 10005. 


Adult Mail Order Business Plans- only $30 Postpaid! (Litera- 
ture-$2 Refundable) Frepone- World Company POB1462H, 
Montreal Canada H3G-2N4. 


French XXX Video, 4-hours/$98! 50 European XXX mov- 
ies/$850! Catalog - $2 F-Pomerant, CP1462-H, Montreal, 
Canada H3G-2N4. 


GIRLS, LINGERIE, BIKINIS, VHS/BETA. CatalogXxxX MS 
NUDE GALAXY BEAUTY CONTEST. 114 Girls. VHS/Beta 2 
hours. $30.00 postpaid. Video, P.O. Box 1881, Murfreesboro, 
TN. 37133. 


NAUGHTY 'N’ NICE - Call and share your WILDEST dreams 
and our most private fantasies!! Dominance specialties! 1- 
303-680-1625. 


Intimate Lingerie 
Fashions by 


Pierce 


P.O. Box 809105 e Dallas, TX 75380 


VIDEO CATALOG AVAILABLE! 


$19.99 + $3.50 Shipping 
(Refundable with Purchase) 





GORGEOUS LEGS!! Pantyhose, girdles, lingerie, etc.! San Di- 


egos prettiest women in photos/videos. Catalog - $5.00. 
PAMELA PETERSON, Box A500, San Luis Rey, Ca. 92068. 


HOT VIDEOS! Lingerie, topless, striptease, nude dancers, 
XXX - features, Orientals, Info $2, M.G. Productions, P.O. 
Box 4864, Los Angeles, Ca. 90051. 


Sweet Secrets Elegant Phone Fantasies. 303-399-4111 or 
303-329-6262 Call Anytime. 


PUERTO RICAN DOMINICAN LATIN BLACK GAY MALE 
HARDCORE VIDEOS PHOTOS. SASE MACHUELOS, BOX 
1210, Cantano, Puerto Rico,00632. 


RENT TOP VIDEOS FOR 35 cents all ratings. For info send 
$1.00 & S.A.S.E. to: K&K VIDEO, P.O. Box 40678, Princeton, 
Florida 33032. 


Gay XXX VHS, Beta Buy $19.95 Rent $9.95 Info. $2.00 
H.M.Co. P.O. Box 3282 Margate, N.J. 08402. 


RARE 1940's XXX, 2 hour Video $20.00. VHS, BETA, 8MM. 
U.P.S. shipping. List $2.00 CLASSICS 1801 Old Aberdeen 
Road #20 Columbus, Miss. 39701. 


CALLS - A Call so SIZZLING you'll never forget it! We never 
rush your call because we like it as much as you. Visa/MC 24 
Hours 303-574-3530. 


Adult French Videos. Naughty, Naughty. Difficult to Obtain! 
List $2. P.O. Box 461, Aylmer, Quebec. 


XXX VIDEOS half price! PLUS adult toy catalog FREE! SASE 
gets both. H.A., P.O. Box 1341-Y, Glendora, CA. 91740. 


FREE CATALOG Hundreds of ALL MALE CAST X RATED 
VIDEOS available for sale or rent in VHS and BETA. WRITE: 
PM PRODUCTIONS, 145 Hudson Street Studio 1300, New 
York, NY 10013. Or Call 1-800-336-9696. NYS 1-212-334- 
9566. DEALERS WELCOME. 


EXOTIC EROTIC VIDEOS All Lifestyles Rent Purchase Details 
$3 VIDEOS P.O. Box 2573 Spring Texas 77383. 


Amateur VIDEOTAPES Trade/Three hours $25.00; Six Hours 
$40.00; Listings $2.00: Steve, P.O. Box 4323V, Middletown, 
R.I. 02840. 


SEXY Girls in X Tickling, erotic and domination VIDEOS 
Listings $5.00 Sampler $22.95. Nu Vue 4959 Hollywood 
Blvd. Suite 105 Hollywood Ca. 90027. 





FIGHTING FEMALES: Beautiful women, erotic, topless, nude 
fighting illustrated catalogues. $2.00 Bellstone P.O. Box 
38670, Hollywood, California 90038. 


VIDEO MOVIES 


WHY RENT? 


~~ Ey EXCH. 1 


FAMILY — ADULT — MALE — FEMALE — 
ALL CATEGORIES, FAST PRIVATE SERVICE 
SEND S.AS.E. FOR MORE INFO & 
FREE INVENTORY LIST! 
CIRCLE CATEGORY ABOVE YOU'RE INTERESTED IN 


Po’ BOYS VIDEO EXCHANGE 
PO. BOX 30161 KC., MO. 64112 

















MAGNIFICENT MUSCLE MEN in action! Brawny Blacks!! 
Other XXXtra-ordinary XXXclusives!! Send $1.00 for informa- 
tion:FRENCH, P.O. Box 530, Cooper Station, New York N.Y. 
10276. 


BROADCAST QUALITY e THE ULTIMATE IN T&A VIDEO 


NEW! 


MISS BARE FANNY V 


“Wholesome . .. Refreshing . . . The bodies we see here are 
stupendous .. . | Like It.” 


LIQUIDATION SALE VHS XXX major brands sacrifice all must 
go, Beach P.O. Box 1936, Largo, Florida 34294. 


CUSTOMIZED ADULT VIDEOS! Details/Price Quote, $5.00. 
D.E.N. 231 Green Street Dayton, Ohio 45402. Female Models 


Ready and Willing! —CLAUDIA BLAINE, Film Critic 


PENTHOUSE 


10,000 NUDIST-ADULT MAGAZINES (1949-75). Send $2.00 
plus SASE: CATALOG (VM), P.O. Box 882, EL SOBRANTE, CA 
94803. 





BOTHERED? WE ARE!, and we love it just the way you do, so 
call HONEY LIPS for the sweetest times you ever had. 24 Hours 
(415)441-1966. VISA/MC/Amer.Exp. 





GIRLS, LINGERIE, BIKINIS VHS/BETA. Catalog $5.00 MAX 
323 South Franklin Bldg. Suite M-385 Chicago,|Il 60606- 
7095. 





1924-1945 ORIGINAL XXX STAG FILMS: Six one - hour vol- 
umes. Computer enhansed during tape transfer. Six titles per 
volume. VHS/Beta. $39.95 plus $3.50 S&H. $5 Catalogue. 
MIKE FANTASI FILMS, 82 Wall Street #1105. New York, N.Y. 
10005. 





FEMALE WRESTLING/FIGHTING DIRECTORY. Over 1,000 
worldwide listings of Video/Film OUTLETS - PERSONALS - 
CLUBS - PUBLICATIONS. Turned on by sexy female Wres- 
tlers/Boxers /Bodybuilders, Etc.?? - We're a must! $25.00. 
AM-FEM, Box 93(K), Cooper Station, New York, N.Y. 10003. 
"a grabber publication!" - PLAYBOY, 





SENUOUS WOMEN share private moments. Video, $34.95. 
PHOTOS, $5.00. V/MC. AVS, P.O. Box 15945-251, Lenex- 
a,KS. 66215. (913)383-7542 








PHONE GIRLS Wild girls live! 24 hrs. All fetishes All credit 
cards. $20.50 415-861-0888. 





RARE Hardcore finest amateur tapes available kinky, pad- 
dling, barnyard, French, German, English, etc. Cannot be 
obtained anywhere. Rent trade or buy. Graphic Color bro- 
chure $2.00 Shelby Jennings 369 East 900 South Salt Lake 
City Utah 84111. 





Are you man enough to get kinky? Talk to me! Candy 415- 
861-4666. $20.50 All credit cards/24 hrs live. 





MUSCLEWRESTLING!! (The women) GORGEOUS, YOUNG, 
aroused, female competitive bodybuilders from the #1 com- 
petition gym in Venice, Califonia - get into some of the heavi- 
est, sweatiest, woman - to - woman action you've ever seen, 
eventually getting so worked up that they have to ‘relieve’ 
each other in the only way they know how!! Also: Nude Posing 
and flexing, bathing. This is the real stuff - you won't find 
anything like this at the adult video store! 90 min. vhs/beta 
$37 to: SCORPION PRODUCTIONS, 1801 Lincoln, Suite 106, 
Venice, Ca. 90291. VISA/MC: 213-550-1303 or 213-202- 
4342, 





$$ TOP DOLLAR paid for amateur exotic videos. Nothing too 
wierd. Send Tape for free apprasil. D.V.S. Tapes P.O. Box 
1937 Des Plaines Ill 60017. 





ONLY $19.95 EACH III! 'Starcuts,#56"' starring Gin- 
ger Lynn! A collection of her hottest sex scenes ever! Specify 
VHS or Beta. Add $3 P&H. (Details $3). POST TIME, P.O. Box 
1553-VSC, POMPANO BEACH, Florida 33061. 


OVER 600 OF THE BEST ADULT VIDEOS 
ONE LOW PRICE FOR ALL TITLES 


FREE BLANK T-120 OR L-500 
WITH EACH VIDEO ORDERED 
SEND FOR OUR FREE BROCHURE 
P.O. BOX 537 
PLAINVIEW, NY 11803 
516/931-3232 





NUDE FANTASTIC BEAUTIES! LEGS-BUNS-JIGGLES & GIGGLES-DANCE .. . 90 MIN. . . $44 PPD 


Miss Bare Fanny Contests 

Volume V...24Hrs.. . $40 
Volume! &ll...2Hrs.. . $40 
Volume 1 &IV...2Hrs.. . $40 


Pat YE) 3 ($99) 4 ($120) Catalog $1 





SEXY AMATEUR VIDEO - STUDIO QUALITY - GORGEOUS 
MODEL - LINGERIE TO BARE, SEXY ACTION, $29.95 AN- 
GELA'S VIDEO - 90 W. Montgomery Avenue #104 Rockville, 
MD. 20850. 


GOLDEN FANTASY VIDEOS - Pretty girls solo, some 

couples. Mostly amateurs. Lots of action. Informa- 

tion $2.00. SPECIAL; GOLDEN FANTASIES PRE- 

VIEW TAPE “‘A'' $24.95 POSTPAID VHS/BETA. 

SIGN/21. RAYSCO Box 2038, Portland Oregon 
____97208. 


MACABRE VIDEO UNDERGROUND! Cultist/Horror, Ob- 
scurities from Private Vaults, Unavailable Elsewhere! Member- 
ship, Catalog, Newsletters $5.00: VIDIMAX, 9 Woodmere 
Road, West Caldwell, NJ 07006-7412. 











XXX Adult videss for Canada Order this months lusty lady at 
$19.95and get our number one best seller at one half price. To 
order call TOLL FREE 1-800-663-7934. 





Quality conscious couple want to share their most intimate & 
kinky love making. Broadcast quality 60 minutes. $29.95, 
VHS or Beta to G.S.R. P.O. Box 8100 Jax, Florida 32239. 





GOT A CAMERA/MODEL! Earn $180/Hr. or more, making 
lingerie videos. CAL VID, 2419 - F Las Palmas Drive, Carlsbad, 
CA 92008. 





Husband and Wife XXX bedroom video in VHF or Beta, 90 
minutes $29.95 must be 21. CCD 1911 S.W. Campus Drive 
Federal Way, Wa. 98023. 





LESBIAN SEX VIDEOS! "PRIVATE PLEASURES/SHADOWS“ 
60 minutes $55.00. BLUSH PRODUCTIONS P.O. Box 
421916 San Francisco, Ca. 94142. 





PAMPERED FEET, Pedicured toes, Pretty legs in silken hose. 
Videos/Photos for the true connoisseur. Brochure $2.00. 
LEDA, P.O. Box 1015(B), Anza, CA 92306. 





FOOT WORSHIP/TICKLING. Fully illustrated fetish bro- 
chures. $3.00 for year.Videos, magazines, equipment. PLATI- 
NUM, 4521-A Van Nuys Blvd., Suite 215T, Sherman Oaks, 
Ca. 91403. 





FROM $6.95. LARGE SELECTION! Video movies. All catego- 
ries. Dealers welcome. Catalog $1.00, deductable. ''VIEW- 
POINT"’, Dept. V, 15445 Ventura Blvd., #10, Sherman Oaks, 
Ca. 91403. 





LIVE PHONESEX !! Friendly, sensual woman anxious to turn 
you on! All fantasies. Only $18.00. Credit Cards. Please call 
Sue (415)441-7832 or Joy (415)441-3031. Juicy action any- 
time! 





Adult Mail Order Business plans, only $15! Catalogue - $2. 
Frepone - World Company, Box 1462 - H, Montreal, Canada 
H3G 2N4. 





FREE PERSONALIZED EXOTIC TAPE with purchase of same. 
Send name and fantasy(s). Perfect gift, prompt delivery. 
$14.95 check or money order. BABATTE TAPES P.O. Box 
1937 Des Plaines III. 60017. 





BEAUTIFUL AMATEUR CALIFORNIA COED We've got the 
freshest faces and the fastest service in amateur video! Sample 
tape $35. VIDEO SHIPPER, 1800 South Robertson, Suite 45, 
Los Angeles, Ca. 90035. State Age. 





STRIPTEASE VIDEOS, CLASSIC AND AMATEUR. We supply 
only the best with full color and sound. AB-11, 1/2 hour classic 
runway strip $39.95, SPECIAL FREE additional tape AB - 12 
strip poker at no charge with this ad. MC and visa. A&B Video, 
955 West Lancaster Road, Suite 430, Orlando Florida 32809. 





1.P.I. VIDEO 


2312 BRENTWOOD - ST. LOUIS, MO. 63144 
MC / VISA CALL 314-961-2213 


XXX Video Cassette Sale! One Hour, $19.00, Two Hours 
$29.00 ($32.00 C.O.D.) VHS or Beta, C.Clay, P.O. Box 1317, 
Conyers, Ga 30207. 


HI! My name is Dolly and | represent what | feel is the best in 


amateur video productions. Personalized service,. Preview 
tape $19.95 or $14.95 if you enclose this ad. MC and Visa 
accepted. Free catalog. A&B Video,, 955 West Lancaster 
Road, SW 430, Orlando Florida 32809. (305)658-1545. 





LEG LOVERS CLUB! Beautiful Texas girls tease with lingerie, 
stockings, hose, miniskirts, heels, feet, etc. Photo - illustrated 
catalog only $2.00. CVC, P.O. Box 29071, Dallas, Texas 
75229. 





WILD BEAUTIFUL WOMEN FIGHTERS! All new $39.95 Vid- 
eos. Photo Brochures- $2.00 FARWEST, 2419 La Costa Av. 
Carlsbad, Ca. 92009" 





WHY BAN OUR QUAD X MOVIES? Judge for yourself. Send 
a S'A'S'E’, & $3.00 (refundable) to COLLECTOR, P.O. 30161 
K.C. MO' 64112. 





Ves (rey 1 >.< 
Cau itiateyy 


An X-rated videocassette 


featuring 40 different 


couples from across’ the 


country making love’ in 
front of their home video 
cameras. Order your tape 
today and join the 
revolution! 


THE VIDEOSEX REVOLUTION 


$ 39.95 postpaid 


Md. residents add 5% tax 
VHS BETA 

Check M.O0. 

Charge my Visa MC 
Exp. date t 





Signature (I am over 21) 
Name 


Address 


Send to: SUSAN'S VIDEO 
Box 759 Frederick,Md 2170] 
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GET SEX FOR FREE J 
OVERTHEPHONE! J 


Vhy spend $40-$50 on phone sex when hot 

live girls will satisfy you tor free! Be privy to 

| little known intro sessions (free, just pay the 
call, not “buy X, get 1 gratis") and fun-loving amateurs 
with Hottline, the bargain telesex consumer guide. Loaded 

Dis hot numbers, revealing "operator" pix, gb | 
reviews/ratings + tips on more exciting telesex! Enjoy 
ecstatic free every night! A bedside must at less 
than one with a regular fantasy, $19.95 +$3 P+H! 

Jorder guide now -- get also FREE $15 newsletter trial sub 
with more raunchy phone thrills monthly, like sex switch 
boards: get it on with many , simultaneous (!) female 
callers, $5,000 telesex contest + how start phone sex 
service for profits! Check, MO or MC/VISA (include card 
no, exp date, signature, phone). 


I HOTTLINE DIRECTORY CO. 
132 West 24th St, Suite 610, New York, NY 10011 | 
| Phone orders 24 hrs (have MC/VISA info ready) 
at 212-246-3811, ext. 310 


BG’S GOLDEN BOYS WRESTLING (VHS). 3 
Stamps for catalog to BG enterprise PO 


Box 8891, Dept V, Hnt Bch, CA 92618 





69 Foreign XXX movies/ only $995.00, Postpaid! (Details - $2 
Refundable). F-P, 1380 - Montcalm, Laval, Canada. H7W- 
1W6. 


NEW YORK CITIES hottest models perform Bra and panty, 
nice legs, self play and much more! $5.00 brings new photo 
packed brochure. 2 hour super sampler $49.95 VHS or BETA. 
STUDIO ONE P.O. BOX 2427 Halesite N.Y. 11743. 


STIMULATING CALLS -A Call so SIZZLING you'll never forget 
it! We never rush your calls because we like it as much as you. 
Visa/MC 24 Hours 303/574-3530. 


HITTING, PADDLING, Over 100 live video productions. Nu- 
West, P.O. Box 1239, San Marcos, CA 92069. 


XXX ADULT VIDEO MAGAZINE VOLUME 1 descibes 100's of 
sources for Videos, Books, (including Fetish) etc... Send $5.00 
to VIDBIZ, Box 9306, Hdde Park, Ohio 45208. 


MALE XXX solo action, Photo packed catalog free. OLD RELI- 
ABLE 1626 N. Wilcox, #107-V, Hollywood, CA 90028. 


EROTIC GLAMOUR 


VIDEOS * SLIDES * PRINTS 
THE MOST BEAUTIFUL GIRLS YOU'VE 
EVER SEEN —TOTALLY & EXPLICITLY NUDE! 
1 HOUR VIDEO FEATURING GORGE ¥8 


TISHA PALMER AND 7 OTHERS .. ONLY 
SAMPLE 35MM COLOR SLIDE, 3%x5 COLOR 
PRINT & COMPLETE CATALOG .... ONLY 


THE LATENT IMAGE 
BOX 2480-T, N. HOLLYWOOD, CA 91602 





BGS GOLDEN BOYS/MEN MUSCLE SHOWCASE 
and wrestling videos, VHS, 4 22¢ stamps to BG 
Enterprise P.O. Box 5291, Dept. V, Hnt. Bch, Ca. 
92615 


Wind blown skirts!! Pamtyhose, girdles, heels, and 
garters!! Live exciting fantasies! Catalog: $5.00 
PAMALA PETERSON, Box 4591, San Luis Rey, Ca. 
92068. 


Make big $$$$$ Start your own adult mail order. 
Palns are $15.00. B&M P.O. Box 1397 N. Massape- 
qua N.Y. 11758 





Legs Hose Painted Toes! Dainty feet star in VIDEOS/ 
PHOTOS!! Brochure: $2.00 VIXENA, Box 4591, 
Carlsbard Ca. 92208 


toto titciiKiKKKIk 
SEARING 
“THIRTY SOLID MINUTES OF 
PANTIES IN COLOR VIDEO. NO 
FILLER MATERIAL. A UNIQUE AND DAR- 
ING TAPE IN LIMITED SUPPLY. $48 POST- 
PAID. SPECIFY VHS OR BETA. 


Nather Co. den / 
2375 E. Tropicana Ave., Suite 214, Las Vegas NV 89119 
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NEW! LOLLIPOP STRIPTEASE VOL. III! 
* NATURAL BLOND FROM PENTHOUSE 
NEW! BEACHES AND BIKINIS ‘87! 
yj CA. TANNED BEAUTIES IN STRING BIKINIS! 4 
G-STRING CONTESTS VOL. |, II 
ALL SHOT WITH 3 TUBE CAM. ON 3/4” TAPE 
(2) $65 (3) $95 = (4) $115 * 
FREE EXCITING CATALOG 
* PLEASURETIME VIDEO 
7439 La Palma #237, Buena Park, CA 90620 
De ae ae ae cae ae ee a ee ag 





HOT VIDEO! Share private moments with 
sensous women. Photos, too. Best Quality. 
$54.95 V/MC (915) 385-7542. 


NEW AMATEUR TAPE CONCEPT saves you time, money, and 
disappointment. Free information. Preview tape $19.95. 
CONFIDENTIAL VIDEO COMMUNICATIONS, P.O. Box 
5859, Providence, RI 02903. 


MR NUDE APOLLO CONTEST $29.95. MS NUDE VENUS 
CONTEST $39.95. VHS/Beta. SASE for Brochure. CLASSIC 
PRODUCTIONS, P.O. Box 952, Metairie, LA 70004. 





We offer 5 good reasons why you should 


consider making next Adult Video 
purchase from Atlantis Video: 
1. Competitive Prices 
2. Huge Selection 
3. All Tapes Brand New 
4. Prompt, Reliable Service 
5. Confidential Delivery 
Send $3 for information and catalog 
(refundable on first purchase) 


ATLANTIS VIDEO 
P.O. Box 66069 
Baltimore, MD 21239 


INTERRACIAL, ORIENTAL & AMATEUR XXX VIDEOS at ter- 
rific prices! Amateur preview tapes $14.95. Free Catalog. 
VIDEOARTS, P.O. Box 318-R, Newcastle, Ca. 95658 








BATTLING BELLES - Ring action videos - Beautiful and athletic 
fighters - Wrestling - Boxing - Mixed - Shot in L.A. - Brochure - 
$2.00 - Preview Tape - $29.95 - 30 minutes - Specify format - 
Bar Belles - P.O. Box 587 Covington KY 41012 - 0587. 





Amateur Videos. Volume 165 - Walk through the 20th Cen- 
tury. 8 decades of lingerie and solo girl action. Only $47.95. 
#1 Seller. "Volume 72" a peephole video. All girl action. Only 
$43.45. Over 100 titles in stock. Catalog $2.00. BAKER VID- 
EO, 330 Bakerville Road. South Dartmouth, Ma. 02748. Tele- 
phone number 617-992-8916. Visa/MC Accepted. 


SEXUAL FIGHTING FEMALES 

The very best in erotic topless nude fight- 
ing. HOT! catalog $5 (refundable) VIXEN 
VIDEO P.O. Box 4062 Carlsbad Ca. 92008. 








Unusual videos. Sexy girls in tickling, teasing, foot worship 
scenarios. Listings $5.00 20 minute video sampler $22.95 NU 
VUE 4391 Sunset Blvd. Suite 233 Hollywood, CA 90029. 





FANTA - SEX - You tell me your fantasy, and I'll tell you mine! 
Anything from STRAIGHT TO KINKY!! I'M Waiting! Vi- 
sa/MC/AMEX 1-303-795-5984. 





PHONE SEX -Valerie’s Lip Service - wild and kinky. Any scene 
you want. Visa/MC/AMEX. (415)474-6050. 


EARTHLY DELIGHTS! Photos/videos. Sexy amateur Southern 
California girls. Lacy underware, bras, garters, heels and noth- 
ing! Erotic Undressing/dancing. Catalog/brochures - $5.00 
PHOTOWORKS. Box A681 San Luis Rey Ca 92068. 





“BARELY PROPER” $89.00 Mc/Vs Nudist 
Stage Play- 100 minutes “Miss Nude Flor- 
ida Contest $39.00 Filmed Live on loca- 
tion in an actual Nudist Camp. Gift Coupon 


WMPC P.O. 1403507 Coral Gables Florida 
33134. 


ve ewe ve ve ve 





BG'S GOLDEN BOYS WRESTLING (VHS). 3 Stamps for cata- 
log to BG Enterprise P.O. box 5291. Dept. V, HNT BCH, 
California 92615. 


GAY 1960'S "'GLORY HOLEDON” CAMP VIDEO $29.00. 
$2.00 For list. R.F., P.O. box 10423 Phoenix AZ 85064. 


WHOLESALE PRICES: VIDEO MOVIES (G - X), New Releases. 
Catalog $1.00. MIDWEST SUPPLY, Box 364-XR, Clinton, 
lowa 52732. 


XXX SEX BOOKS, MAGAZINES, VIDEO. 100'S SELECTIONS. 
Free Brochures, Discreetly, Securely Mailed. (Age, Signuture 
Required). Bargain Books, P.O. Box 7041-V, Richmond, VA 
23221. 


ASIAN WOMEN DESIRE ROMANCE! Sincere, cultured, at- 
tractive. SUNSHINE INTERNATIONALK CORRESPONDENCE 
- Dept. ZR, Box 260, North Hollywood, Ca. 91603. 


CALIFORNIA GIRLS -- AMATEUR VIDEO EROTICA! Beautiful 
California Girls... Solo/2 plus girl/3 plus girl! First generation 
on EHG! VHS/Beta/BMMV! TWO - HOUR Demo $25.00! 
HUGE Catalog FREE! CHRISTINE, 2840 Mitchell Avenue, 
Oroville, CA 95966. 


BEAUTIFUL FEMALE FIGHTERS: $2.00 generously illustrated 
brochures. California Supreme, P.O. Box 38670, Hollywood, 
California 90038. New catalogues automatically mailed to 
subcribers. 


BEAUTIFUL GIRLS. Classic and modern striptease, glamor 
videos. Catalog $2.00: SUNSET SOFTWARE, 2265 Westwood 
Blvd. 140D, Los Angeles, CA 90064. 





Wonderful stories, girls bare for palm, paddle or strap. Liter- 
ate, sophisticated. Catalog $1.00 Filmoods Company, P.O. 
Box 475 Scarsdale N.Y. 10583. 
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Better than the best- Plus! 
Videos, Photos, Slides of your favorite 
fantasy....featuring college girls andor 
older women. Fast service, custom work & 
more, Don't settle for less! 





Video and brochure.$38.00 
Photo or Slide Samples/brochure.3.00 
DIFFERENCE IS SERVICE & QUALITY 


SEND TO: RAYS (DEPT V) 
DMS Box 779, 13aW. 24th Bt. 
W.Y.,N.¥.10011 


ADULT CLASSIFIEDS! Amateur Video, Photography, Person- 
als, and More! Free subsrciption/ad form! ADVISOR, P.O. Box 
6598, Manchester NH 03108. 








LIPS! Erotic live, phone service for your total satisfaction. Any 
scene you want! Only $18.00. Credit cards. Linda (415)433- 
3177, Sue (415)441-7832. Wild phone sex anytime! 





AMATEUR ADULT VIDEOTAPES - Club members buy and 
sell, swap XXX homemade videotapes. First class stamp for 
free info or send $5.00 for membership newsletter and $10.00 
discount coupon. M'GRAPHICS, P.O. Box 208, Pewaukee, WI 
53072. 





LINGERIE LOVERS/PANTY ART Brochure of Videos. Sample 
Photo $5.00, LLAPA Box 411015-V, S.F. Ca. 94141. 





XXX VIDEO ACTION ...Carla says,"! have the very best, try 
me," Free proof -- CARLA P.O. Box 355 Greenville, SC 
29602. 
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UNDERGROUND HARDCORE 


New EROTIC VIDEOS DIRECT FROM JAPAN 


Send $2 To: ORCHIDS INTERNATIONAL 
for 1460-F Monterey Pass Road 
catalog Monterey Park, Calif. 91754 
Tel: (213) 268-3900 
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FETISH VIDEOS S 
‘ LARGEST DEALER OF BIZARRE VIDEOS \ AMATEUR BEDROOM VIDEOS 
IN THE U.S.A. 
N MONSTER CATALOGUE OF OVER 500 FETISH vipeos wire f Sas Both $52.95 oO 
NZ TH DETAILED DESCRIPTIONS . ONLY sae f . H 
. 4 i These are couples who own their own vid 
N Supeti re Videos N } and enjoy thesia shell pete afer as erick 
S P.O. BOX 1260-V RONKONKOMA, N.Y. 11779 S fake emotions or editing. No censorship. Both videos 
Q 


| 


_SSSHSSILDLILISAA A contain certain sexual activities that forbid explicit 
advertising. You will, however, be surprised, shocked 


and satisfied at what you see and hear. Perfect, first 

























FREE ADULT VIDEO! 


Classified ads, up to 25 words, with your paid subscription to 
VIDEO XCITEMENT, the nation's leading adult video shopping 
publication! Buy, sell & trade adult, amateur adult, bizarre, anything 
adult, with thousands of other adult video enthusiasts! Each monthly 
issue is filled with adult video classifieds and our very own concept, 
“Index-Card" ads! Regular subscription rate is $24.00 per year, 
special offer for "VIDEO" readers - $19.95! Sample copy - $3.00, 
Mailed with a plain cover to insure privacy. Send check or cash to: 
VIDEO XCITEMENT, P.O. Box 187-V, Fraser, MI 
48026. Please state 21 and over - 








“YOUR PRIVATE LINE”, The total adult phone service. Your 
personal gurantee to privacy and pleasure. Credit Cards accep- 
ted. 1-308-635-2623. 


ORIENTAL HARDCORE Our specialty, We shoot Bankok, 
Mahila, Japan, Korea, New Faces. $39.95 VHS/Beta Aff. BD 
$59.95 YOKO'S VIDEO #403 39 Bowery N.Y. N.Y. 10002. 








FORIEGN NATURIST/NUDIST VIDEOS/MAGAZINES. NAT- 
PLUS. Box 9296, Newark Delaware 19714-9296. Send 
Stamped Envelope. '’New Selection Fall 87’. 


v3 





RENT XXX RATED videocassettes $5/week, $20/deposit. Cat- 
alog $1.00 MOORE, 2851-126 LaCadena, Colton, California 
92324. 


BROADMINDED CONTACTS WORLDWIDE. Exchange cor- 
respondence, photos, videos. Buyers, sellers, traders, collec- 
tors, sources for unusual. Swingers, models, nudist FREE ADS. 
Copy $10. Four issues $30. Add $2 per issue airmail outside 
Europe...INTERNATIONAL CONTACT EXPRESS, Postfach 40 
05 26 (V1), 7000 Stuttgart 40, West Germany. 


FETISH Videos, 8mm films, magazines, photos. Catalog 
$3.00, refundable. Female wrestling and boxing, big topped 
women, battles. $1.00. State age TAO PRODUCTIONS, 7046 
Hollywood Blvd., #203, Dept. V1 Hollywood, CA 90028. 


EROTIC EXCITING 
SIZZLING HOT VIDEOS LIVE ACTION 
BEAUTIFUL GIRLS Performing Strip- 
Tease. ..REVEAL-ALL XXX! 


Views Under Dress, GARTERBELT, SHEER 


STOCKINGS, PANTYHOSE, Bra, Panties, 
Lingerie, Shoes, Feet. 1-2 HR. VIDEO $49.95 
(Specify VHS/BETA) or send $5.00 for 
brochure, photos. | DOLAN - VM 

P.O. BOX 368, PLAINVIEW, NY 11803 





AMATEUR ADULT XXX VIDEO, quality, color, sound, one 
hour $20.00, two hour $30.00 Pack P.O. Box 1873 Highland 
Ind. 46322. 


VIDEOS! -Lingerie, topless, striptease, nude dancers, 
XXxX-features, Orientals. Info $1, M.G. Productions, P.O. Box 
4864, Los Angeles, CA 90051. 





ADULT VIDEOS. Every title including TABOO videos. Buy 
direct from wholesaler save up to 50% . Write HSB, 955 West 
Lancaster Road, Suite 340, Orlando Florida 32809. 





CHEAP XXX VIDEOS, GOOD QUALITY. LOW AS $14.00 
FOR TWO HOURS! SASE: Anthony Enterprises, P.O. Box 
7722, La Verne, Ca. 91750. 





$10.00 Phone sex so good you'll be coming back for more. 
(313)238-2606, MC and Visa 





1 full hour NUDE, erotic, sexy men. 
POCONO MTNS. GREATEST... (in 
the eyes of the beholder)... and 
colorful: with SPECIAL DIGITAL 
VIDEO EFFECTS, Hi Fi Audio. 
Specify VHS or Beta. Send $29.95 
plus $3.00 postage and handling: 
Make check to: DESIGN STUDIO 
VIDEO, P.O. Box 1112. Scranton, 


POCONO MOUNTAIN MEN eee 


“Other videos too”. 





e056 


generation quality. These two couples, amateur or pro- 
fessional, are the best I’ve ever seen: so good in fact, 
that both carry a guarantee, (less $10) Money back if 
not 100% satisfied. (BETA or VHS) add $3.00 shipping. 





M. Schmidt 
573 No. Mountain Ave., No. 312 
Upland, CA 91786 


These Aren’t Tired Old Porno Tapes, | Need Your Bedroom Videos 
——S] SSS) = 2 >) 0 SS] 0 0 =) 


For additional information, circle No. 87 on Reader Service Card. 








AMATEUR CLASSICS! 
Pretty 18 year olds frolic nude in 
“Lollipop Striptease’ Vol. |. 1!. Ii! 
Lots of bare skin in 


‘Nudes’ Vol |. Ii, Ill 


Also you'l! fall in love with the 10 cuties in 


“Bikinis ‘87’’ (60 min.) 

All shot on 3/4°° with a 3 tube camera 
$40. each. $65. (2), $95. (3), $115. (4) 
Catalog. $1.00 
PLEASURETIME VIDEO 
7439 La Palma, #237 
Buena Park, CA 90620 








French Imports! Difficult to obtain. Collectors only. List $2. 
John, 52 Hotel-de-Ville St. Suite 6, Hull, Quebec J8X 2E2. 





FOOT WORSHIP: Young, handsome college gymnast, 
"'does'' big beautiful long - toed feet on muscular goodlooking 
young athletes - after slowely removing and savoring their 
shoes and sweatsocks, Watch these six gorgeous guys doing 
each other's mans - feet. 66 minute. VHS. Beta $38.00. SCOR- 
PION PRODUCTIONS, 1801 Lincoln Suite 106, Venice Ca 
90291 VISA/MC 213-550-1303, 213-202-4342. 





ADULT VIDEO movies XXR from $19.95. Free exchange as 
often as you wish for each movie purchased, Send $4.00 
(refundable with first order) for movie title catalog. VIDEO 
WORLD, 6157 Deering Street, Garden City, Ml 48135. 





BLACK MALE VIDEOS/PHOTOSETS For information send 
SASE to Black Forest Productions P.O. Box 42691-F Los Ange- 
les, California 90042. 





LIVE PHONE SEX!! I'M WILD, and READY! CALL ME NOW 
(415)621-0994, $20.00 . Mastercharge Visa, American Ex- 
press. 


SWEET & NASTY sexy ladies Give you ULTIMATE Pleasure! 
$24/Half hour VISA/M.C. (303)693-3952 anytime 
Tapes, pictures, videos, panties, available. 








SENSUAL MASSAGE: The Movie, 90 minutes, R - rating. 
Entertaining & Educational. $29.95. VIDEOS FOR FUN and 
PROFIT, 4416 N. Scottsdale Rd., No. 700, Scottsdale, AZ 
85251. 





DIAMOND GIRLS sensuous housewives in sexy lingerie vol. 1 
& 2 $22.95 each to |.V.P. P.O. Box 991 S.L.C. Ut. 84110. 





NEW AMATEUR ACTION with TWINKLES/LISA 
($35). TWINKLES/MISTY ($35) YVETTE/KIM ($35) 
KATIE/VICTORIA ($35) AMANDA 1 and 11 ($30 
each) All on 1-hr. VHS only. D.E.N. VIDEO 231 
Green Street Dayton Ohio 45402 





Exciting letters, interviews, fiction, humor, poetry, 
and illustrations by world - renowed artists, sassy 
bottoms. Free catalog B.B. Publishing, P.O. Box 
1033 Grover City Ca. 93433. 
BEAUTIFUL, ENGLISHSPEAKING, FILIPINAS want men of all 
ages for life partners. VIDEO AVAILABLE. Call 303-379-3228, 
Anytime. Write PAL,200 BLANCA, CO 811230084. 





EVERYDAY HOUSEWIVES IN HEELS/HOSE. Steamy amateur 
solos. 80 minutes, $34.95 plus $3.00 P&H. Other amateur 
titles. Sell us your original homemade erotica. Info, catalog 
$1.00. No Wisconsin sales. CVC PO Box 391 Dept. 587V 
Milwaukee, Wisconsin 53130. 





Want to see your fantasy on video? Tired of tapes that don't 
show what you want to see? We make customized amateur 
video tapes to your specifications. Write and tell me what you 
want to see. Personalized service. Enclose $1 or copy of this ad 
for information. A&B Video, Attn. Dolly, 955 West Lancaster 
Road, Suite 430, Orlando Florida 32809. 





LINGERIE LOVERS ... 1 HR. + VIDEO! 
GREAT TOPLESS VIEWING!! 

For more than an hour | dress and undress for you. | 
play with and without my revealing lingerie! Also | will 
send you a full size catalog of my California girlfriends 
in their sexy lingerie. 

SEND TO: RANDY (Only $29.00 + $2.50 Shipping) 

19855 Stevens Creek Blvd., Suite 171C 
Cupertino, CA 95014 








"CRYSTAL’S SEX TALK $17.50! 24 hour very live phone sex! 
(415)626-6777. Mastercharge, Visa, American Express 





XXKBOOKS, MAGAZINES VIDEO MOVIES, 
CATALOG - $1.00 

100’8 of selections. Everything 
Discreetly securely sent. You must 

be &1- (state your age) 


Bargain Books, Box 7041 (VV) 
Richmond VA. 83221 





MEN OF FORT LAUDERDALE #1&2 
Each only $19.95"! (#1 pictured here) 
Both are 1 full hour, color videos of 
some of the HOTTEST men in South 
Florida. All NUDE. totally EROTIC! 
Specify Vol. #1 or 2 and VHS or BETA 
Details $3.00. Send $19.95 + $3 pos- 
tage and eng Make check pay- 
able to POST TIM 

POST TIME, P.O. BOX 1553-V 

POMPAND BEACH, FL 33061 


For additional information 
circle No. 109 on Reader Service Card 





NYLON AND LEATHER is a two hour color fashion show 
featuring women’s lingerie and leatherwear. For free details 
send self addressed stamped envelope to: VIDEO ENTER- 
PRISES 360 Sandstone Drive Vallejo California 94589. 





"SEXUAL WRESTLING: BELLIE DANCING! STRIPTEASE! 
BOXING YOUNG GIRLS VIDEOCASSETTE $32.00 VHS/BE- 
TA. SUPERIOR Box 847 Brea CA 92621." 





YOUNG, PASSIONATE, MALE COMPETITIVE BODYBUILD- 
ERS - from Gold's Gym. Venice California, Pose, Singular 
action for you. 2 Hours VHS/BETA $38.00. SCORPION PRO- 
DUCTIONS, 1801 Lincoln Suite 106, Venice California 90291. 
Mastercharge/Visa 213/550-1303, 213/202-4342. 





CANADIANS, The Best Adult Video, Low Prices, 100% Guar- 
anteed Quailty, Nationwide Rentals. Box 755 Station 'H’ 
Montreal Quebec, H3G 2M7. 
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A VIDEONICS: 


DirectED 
CollectED 


Random Access 
Special Effect 
Generator 


CALL 


RENTAL TAPE 
VIDEO 
STABILIZER 


Cuts Macrovision 


Showtime 1700 
Call for Price 


SHOWTIME 
EDITOR 


Video Program assembly 
editor/switcher between 
VCR’s for pro-looking movies 
Features: 
Edit Mode, Digital-Pattern 
Generator, Dissolve, Cut, Wipe 
& Fade. Color Corrections for 
Flesh Tones, Phase Correction 
& Low Light Correction 
Plus More! 


MINOLTA 

Camcorders 

VHS-C 

VHS 

8 mn; asl 
a 

Muttivision 

3.1 
DIGITAL 


Picture 
In-A-Picture 
Adapter 


Canon 
FULL LINE 


We 











\ 


\n fit 
ey WARRANTECH * 


Service Extension Plans 


EXTEND YOUR WARRANTY 29.95 


CALL FOR DETAILS 


NOBODY BEATS US 


NAME BRANDS/HONESTY 


1-800-247-4663 


THINK YOU’VE FOUND A GOOD DEAL? 


CALL US - OURS WILL BE BETTER! 
RULES FOR BUYING MAIL ORDER 


e compare the delivered price 
(with insurance & double boxing). 


. Factory Fresh Merchandise with U.S. Warranties. 

. Service after the Sale! How do the others 
handle defectives? 

. Advice from trained professionals! 


. Merchandise shi within 48 hours 
(usually 24 “Porte pea 


Panasonic 


AG-1950 


AG-160 


WV-3260 
/8AF 


* Ask our competi 


We ship Collect On Deliv 
payment — only $1.90. Others w: 


(C.0.D.). No down 
it money first. 


. We are open to public. No P.O. Box. 
< couteons! Call first, second or last, we’re glad 


in how long in magazine. 


Nobody Beats Us. 


VMT-385, VMT-390 
VMT-395, VMT-590 
VMT-595, VMT-630 HF 
VMT-670 HF, CMR-300 


Call for Price 


VR-1820, VR-1875 
VR-2220, VR-3220 
VR-2300, VR-3300 
VR-4100 Y, VM-6200 
VM-7100 
Call for Price 


KYOCERA 
KD-11000 
IN STOCK 


€ 
% J 


CHINON 
CAMCORDERS 
IN STOCK 


JVC 


FULL LINE 


PENTAX 
CAMCORDERS 


8m. = 


AMBICO 


Tele-Print Converter 
With Tablepod 


Now you can transfer photo 
prints (up to 3% x 5) to a video 
tape actually show your 
photo albulms on TV 


$49. Model V-0614 


|. If you find a better deal . . . tell us, we'll better ours. 


AG-2400 


OLYMPUS 
FULL LINE 
VX-404 


VX-801 
IN STOCK 


Jog & Shuttle Search Knob © Edit Switch 
Flying Erase Head * Automatic Assembly 
Editing © Insert Editing and Audio Dubbing 
Functions ¢ High Picture Quality System 
GX4 Video Head System © Automatic 
Intermittent Recording ° One Shot 
Recording*LDD Cylinder & Double DD Reel 
Motors Stereo Microphone Inputs * High 
Definition (HD) Audio © Automatic Tape 


Program Search Call for Price 


Call 


© Ye CCD © F1.2 x 6/Macro Lens @ 7 Lux 
* Auto Tracing White-Balance System © 
¢ Piezo TTL Auto Focus © 5.5 Lbs. 
Built-In Time/Date Generator ¢ Back Light 
Correction Switch ¢ 1/1000 Sec. High 
Speed Shutter Recording ¢ Edit SW, Audio 
Dub Function * A/V Fade In/Out Function 


Call 


© WV-3260/8AF © Interchangeable 35 mm 
© Character/Generator Function © 7 Lux 
© Negative/Positive Picture Reversal « 
* TTL Auto Focus 8 x Power Zoom 
¢ High Performance CCD © SLR Lenses 
380 Lines of Resolution © Fade In/Out 
Function © Strobe Effect Shutter - 1/1000 
Sec. Blur Free 


Portable Pro 
4 Head Video (DD Motors) 


4 Direct-Drive Motors (DD Motors) 
Clean Still and Slow Playback 


Industrial Quality 
One Piece Aluminum Die Cas' 
Matches AV-1950 for Editing 


Call for Price 


AMBICO 


DECATHLON NI-CAD BATT 
DECATHLON PLUS NI-CAD 
BELT BATT 
10 AMP BELT BATT 
SONY CAMCORDER BATT 
JVC CAMCORDER BATT 
RCA CAMCORDER BATT 
BATT VOLTAGE METER 
AC/DC VIDEO LITE 150 w/100w 
AC/DC VIDEO LITE 200 w/100w 
COMPACT POWER & LIGHT SET 
CAMERA POWER SUPPLY 
STEREO 75 
TELE-CIN CONVERTER 31 
DIRECTOR TELE-CIN 
CONVERTER W/MACRO 
TELE-PRINT CONVERTER 
CAMERA LENS GUARD KIT 
MACRO LENS ATTCH 
ULTRA-WIDE/TELEPHOTO 
LENS KIT 149 
HEMISPHERIC LENS ATTCH 60 
TELEPHOTO LENS ATTCH. 1.55x 105 
TELEPHOTO LENS ATTCH, 2x 125 
THREE COLOR VIDEO 
FILTER KIT 19 
VIDEO SPECIAL EFFECTS KIT 39 
SPECIAL EFFECTS KIT 
COLORS 19 
JPER-DUPER ENHANCER 40 
STEREO SUPER DUPER 
ENHANCER 


129 


AUDIO for VIDEO SPEAKERS 
w/BUILT IN AMP 
DELUXE AUDIO for VIDEO 
SPEAKERS W/BUILT-IN 
AMP _w/VOLUME CONTROL 
MTS STEREO T.V. DECODER 
WIRELESS REMOTE 
CABLE READY TUNER 
140 CHANNEL CABLE TUNER 
w/REMOTE 
MTS DECODER 
WIRELESS HANDHELD MIC 
WIRELESS CLIP-ON MINI MIC 
WIREFREE HEADPHONES 
INFRA-RED STEREO 
TRANSCEIVER 
RF ANTENNA SIGNAL 
BOOSTER 
RF ANTENNA SIGNAL BOOSTER 
w/4 TV OUTPUTS 


FLUID HEAD TRIPOD w/WHEELS 


64 
60 
49 
65 
49 


40 
159 


CAMCORDER FLUID HEAD TRIPOD .. 90 


VIDEO CAMERA TABLEPOD 
DUOPOD-SHOULDER BRACE 
TABLEPOD 

VAL-U-TRIPOD FLUID HEAD. 


12 


19 
60 


SHOWTIME VIDEO VENTURES 


AUDIO/VIDEO PROCESSOR 
COLOR PROCESSOR 
SHOWMASTER SPECIAL 
EFFECTS CREATOR 
EDITOR 

SEG-GENSYNC 


31800 PLYMOUTH RD., 


Call 
Call 


Call 
New 
Call 


ACCESSORIES 


SEG-COLORIZER 
VIDEO CAMERA 
COLOR PROCESSOR 
VIDEO DISTRIBUTION AMP 
SHOWMAKER SWITCHER 
RENTAL TAPE VIDEO 
STABILIZER 
8x8+4x2 
MATRIX SWITCHER 
CIA-2 COMPUTER INTERFACE 
7232 - MERLIN SIGNATURE 
AUDIO EFFECTS GENERATOR 
D.E.U, MIND OF MERLIN 


VIDICRAFT 

SEG-200 

DETAILER IV 
AUDIO/VIDEO PROCESSOR 
AUDIO/VIDEO SWITCHER 
IVE-200 

VIDEO COLOR PROCESSOR 


MONSTER CABLE - 
The Best Wire 


BOGAN TRIPODS- 
All With Fluid Heads 
3124 
3140 
3127 - DOLLY 


RECOTON 


MTS STEREO DECODER 
FRED II 


Call 


Call 
Call 
Call 


Call 


New 
New 
New 
New 
New 


In Stock 
In Stock 
In Stock 
In Stock 
In Stock 
In Stock 


In Stock 


ONIA, Mi 48150 


MTS STEREO DECODER 
w/BUILT-IN AMP. 

SP-1 AMPLIFIED SPEAKERS. 
SP-3 NON-AMP SPEAKERS 
RF SWITCHER - 4X3 
W/WIRELESS REMOTE 

CAMERA POWER SUPPLY 
10 PIN & 14 PIN 

25° CAMERA EXT CABLE 

50’ CAMERA EXT CABLE 


PLUS MORE!!! 

TENBA VIDEO BAGS 
TAMRAC CAMCORDER BAGS 
CIG. LIGHTER CORDS from 15 
DUAL CIG LIGHTER CORD 10 
BETA/VHS HEADCLEANERS from 10 
CAMERA CONVERTERS 

BETA-VHS or VHS-BETA 59 
STEREO GOLD DUB KIT 19 
AZDEN WIRELESS MIC SYSTEM 78 
AZDEN WIRELESS MIC SYSTEM 

w/TWO MICS CaLt 
SONY BETA REWIND/ERASER 99 
SONY VIDEO LITE 200w 88 
SONY 8 MM HEADCLEANER 24.95 
SONY V-8 ACCS In Stock 
SONY V-8 REWIND/FAST FORWARD 
ERASER 

PICKERING FEATHERFONE 


BLANK TAPE (Sold in Cases 
of 10) 


125 
24.95 


CALL: 


For additional information, circle No. 75 on Reader Service Card. 


IN MICHIGAN 


AZDEN 


Wireless 
Microphone 


$78. 


GREAT FOR 
WEDDINGS 


AOSsE 


VIDEO ROOMATE 
SPEAKERS 
Makes your video 
sound better. 


Call for Price 


{ Chassis 


MAXELL 

EX - REGULAR 
HGX (HIGH GRADE) 
GOLD HI-FI 

RX PRO 

8 MM VIDEO TAPE 
TC-20 GOLD 


TOK 

HS (HIGH STANDARD) 
EHG (EXTRA HIGH GRADE) 
EHG-HF (HI-FI) 

HD PRO 

TC-20 EHG 

TC-20 HD-X PRO 


SONY 

DYNAMICRON 

ES-HG (HIGH GRADE) 
ESX-HIFI (HI-FI) 
PRO-X 

8 MM - ALL LENGTHS 


SCOTCH 
CAMERA 
PRO 


AMBICO 


TAPE MAINTENANCE SYSTEM 
+ CLEANS 
+ FAST FORWARD 


*ERASES » REWINDS 


$89.°° 
(313) 261-8004 
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¢ TRIPODS 
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SAVINGS ¢ SELECTION « SATISFACTION 


ALL MAJOR BRANDS ¢ VIDEO EXPERTS 


THOUSANDS OF SATISFIED CUSTOMERS 
OPEN MONDAY THRU FRIDAY 9 AM-6 PM EASTERN TIME 
OPEN SATURDAY 9 AM-1 PM EASTERN TIME 
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The Koreans 
Are Coming 








By Bob Brewin 
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The Last Word 


Not only is there a good 
chance that the next TV set 
or VCR you buy will be man- 
ufactured by a Korean rather 
than a Japanese company, but 
even if you do buy a Japa- 
nese VCR it may be made 
under license from a Korean 
company. 

Korea—isn’t that a “back- 
ward” country where we 
once fought a “police action?” 
Even by Western standards, 
it isn’t backward anymore, as 
the increasingly visible pres- 
ence of South Korean compa- 
nies in the electronics indus- 
try proves. The South Kore- 
an assault on the U.S. elec- 
tronics consumer has both 
breadth and depth. Samsung, 
for example, proudly points 
out that its factories are both 
newer and more efficient 
than its Japanese counter- 
parts. And its output will be 
devoted increasingly to Kore- 
an-developed products if 
Samsung has anything to do 
with it. 

The company—which 
makes TVs, VCRs, micro- 
wave ovens, home satellite 
dishes, and CD players, 
among other gear—is not 
content to follow the lead of 
Japanese multinationals like 
Sony, Matsushita, and 
Hitachi. According to Nation- 
al Advertising Manager Don 
Kobes, Samsung intends to 
break new technological 
ground. Last summer, it did 
so, and found itself in the 
middle of a political crossfire. 

At a Chicago trade show, 
Samsung introduced a VCR 
featuring both 8mm and VHS 
ports that would have enabled 
consumers to make copies 
from one format to another. 
Jack Valenti, head of the Mo- 
tion Picture Association of 
America, branded the dual 
deck a “double-gaited crea- 





ture whose only purpose is 
piracy.” Samsung backed off 
and has not shown the dual 
deck since. But it garnered 
the kind of publicity money 
cannot buy. 

Samsung scored another 
publicity coup with its recent 
display of a 4mm camcorder 
system, complete with televi- 
sion, that weighs just under 
three pounds. Kobes promis- 
es this is not a wishful prod- 
uct mocked up for display, 
but the beginning of a family 
of 4mm videotape camcord- 
ers and VCRs. “A lot of com- 
panies are interested in this 
format, not only in Korea, 
but Japan too,” asserts 
Kobes. “Maybe we'll license 
the technology to them, but 
we may just make them wait, 
like they made us wait on the 
VHS system.” Japanese com- 
panies refused to allow Kore- 
an licensees to manufacture 
VCRs for the U.S. until 
1985. 

The Korean companies 
gained a foothold in the U.S. 
by using their manufacturing 
efficiency and lower costs to 
undercut Japanese prices. 
The foreign exchange differ- 
ential helped too. The Kore- 
ans concentrated first on the 
low end of the market, and 
now want the high end as 
well. Soon Goldstar, 
Daewoo, and Samsung VCRs 
and TVs will come with all 
the extras found on the Japa- 
nese competition, including 
HQ, MTS stereo sound tun- 
ers, and digital special ef- 
fects. 

While little known until re- 
cently in this country, the 
Korean companies are giants. 
Goldstar has $11 billion in an- 
nual sales. Daewoo builds 
supertankers and airfields 

in Saudi Arabia. And no 
American in 1987 can be ig- 





norant of Hyundai, the com- 
pany that’s making the U.S. 
auto industry nervous with 
sporty, low-priced cars. In 
computers, even IBM is 
glancing nervously at Hyun- 
dai’s low-priced ($659) IBM 
PC clone, the Blue Chip. 

Like the Japanese, the Ko- 
reans are beginning to move 
manufacturing operations to 
the U.S., concentrating first 
on TVs because, as Sony 
found, shipping a TV is es- 
sentially shipping a box full of 
air. They are also developing 
advertising savvy, promoting 
both price and quality. Gold- 
star ads, for example, chal- 
lenge potential buyers “to 
find better electronics at a 
lower price.” Then, to rein- 
force the quality image, it 
adds, “On second thought, 
we challenge you to find bet- 
ter electronics at a higher 
price.” 

Korean brand names may 
eventually become as well 
known and respected have as 
their Japanese forebears. 
Then, if the Japanese model 
holds, Korean costs will rise, 
and so will prices. 

What then? Across the 
border from Hong Kong are 
a series of enclaves estab- 
lished by the People’s Repub- 
lic of China. These New Eco- 
nomic Zones are designed to 
attract Western capital. Al- 
ready, factories in these 
zones are engaged in the 
scut work of the electronics 
business, assembling circuit 
boards to be stuffed into fin- 
ished products. As China de- 
velops its electronics in- 
frastructure, factories able to 
turn.out complete products 
will follow. Soon, perhaps 
very soon, dealers shopping 
for low-priced VCRs or 
camcorders may be flocking 
to the Chinese. 











BUY FUul VIDEOTAPE 
AND WE'LL 
SEND YOU A BILL. 


FUJ 


VIDEOCASSETTE 

















Now through June 30, 1987, 

for every Fuji videocassette you buy, 
Fuji will send you a dollar back. 
The offer's good on all grades of Fuji 
videotape, including our top-rated 
Super XG. See your local Fuji retailer 

_ for details and restrictions. And hurry, 
because after June 30, the only kind 
of bills people will send you are the 
kind you don’t want. 


FUJI 


Put the good stuff on the good stuff.® 






©1987 Fuji Photo FilmU.S.A., Inc., Magnetic Products Div.,555 Taxter Rd., Elmsford, NY 10523 











FINALLY, PROFESSIONAL 
VHS EDITING COMES HOME. 


Presenting 
the Panasonic® AG-1950 





Imagine taking your VHS tapes and. 


editing out all the shots or scenes 


you don't want. Then imagine taking 


your best “takes” and putting them 
together in any order. Well, you 
don't have to imagine, because 
now for the first time you can 


achieve professional VHS edits right 


in your home or studio. Only with 
the Panasonic AG-1950. 

The AG-1950 is designed to let 
you edit your VHS tapes easily and 


accurately. One important reason is 


its flying erase head. By erasing all 
video tracks one frame at a time, 
the AG-1950 completely eliminates 


those annoying glitches. The result 
is precise audio and video insert 
and assembly edits. 

To help you locate the exact 
editing point quickly and accu- 
rately, the AG-1950 incorporates a 
jog dial with a 21-step shuttle ring. 
Together they let you shuttle back 
and forth at any one of ten different 
speeds. From 1/s0th normal speed 
to eleven times normal speed. 

To make your edits look as good 
as they should, the AG-1950 
includes a host of video enhance- 
fantelaenedi cerellta’an molan t= 74e)cx-1alclse) 
images, the white clip level is 


increased by 20% over our previous 


ranteo(<lsta mela litg-leldisyen e)i-\el-(eL.e 
there’s a detail enhancer. While 


For a dealer near you, call (201) 348-7337. 


Panasonic 
Tare (Ut-itat-|mexe)ial ex- lah 


For additional information, circle No. 78 on Reader Service Card. 


color video noise is kept to a 
raallaliaalelanWmtar- (al.com (on-meralce)aare! 
vertical processor. 

Still the AG-1950 is more than 
a great editing deck. It's also an 
fovbresjee lave lave mal ie (-e1,em B)inr-laalle 
range of 90dB and a frequency 
response of 20-20 KHz says it all. 
There's also a 16-channel synthe- 


- sized tuner, a 2-week, 8-program 


timer, and a 20-function wireless 
remote control. There’s even an 
fo) e)ifo)ar-lm=re lt ]are kexelal4c)l (1AM Cale 
plate e allen a Chiatcion 

The Panasonic AG-1950. It's 
not only the most complete and 
versatile VHS home deck ever 
made, it’s the only one that turns 


you into a professional VHS editor. 


ony 











